== )72
CONTENTS
S. No. Topic Page No.
A GLIMPSE ON MATERNAL EMOTIONAL Dr. Sandhya R. S 1
INTELLIGENCE : AUTISM IN KERALA Dr. Cinu I Paul
2 VOLATILITY OF AGRICULTURAL COMMODITY Mrs. Anju 6
SPOT AND FUTURE MARKET IN INDIA
3 A STUDY OF JOB SATISFACTION AMONG HOTEL Ms. Deepika Sajwan 10
WORKERS IN DEHRADUN DISTRICT, UTTARAKHAND Kailash Sajwan
- EMPLOYABILITY SKILLS OF MBA STUDENTS : Dr. Mahantesh M Kuri 15
HR PERCEPTIONS AND EXPECTATIONS _
5 TEACHING OF CHILDREN WITH SPECIFIC Ritika Guliani 21
LEARNING DISABILITY THROUGH MIND MAPS : Dr. Ram Shanker Saxena
A REVIEW OF LITERATURE.
6 A STUDY ON WOMEN EMPOWERMENT AND GENDER Miss. Shobha M 27
SENSITIVITY OF SECONDARY SCHOOL TEACHERS
7 THOUGHTS ON FUNDAMENTAL HUMAN Dr. Lodhi Kaniz Fatma Niyaz Ahmed 31
RIGHTS IN THE INDIAN CONSTITUTION
3 THE NOTION OF 'ENGLISHNESS' IN ENGLISH Bodhisattwa Khan 37
DETECTIVE FICTION : A POSTCOLONIAL STUDY.
9 A STUDY OF PSYCHOLOGICAL WELL BEING AMONG Dr. Dharmendra Kumar Singh 42
WORKING WOMEN AND ITS ASSOCIATION WITH Dr. Rashmi Sahay
SELF ESTEEM AND HARDINESS
0. CHILD SEXUAL ABUSE AND THE Dr. Diptirekha Mohapatra 47
LEGAL FRAMEWORK IN INDIA Dr. Prayas Dansana
Miss Neha Sharma
ANALYSIS OF BACK COURT POSITION AND T. Ranjith 51
FAST BREAK PERFORMANCE OF LEAGUE Dr. G. Ravindran
QUALIFIED HANDBALL TEAMS
12 | ASTUDY OF LISTENING SKILLS IN LEARNING A Dr. Aleem Khan 56
LANGUAGE AND BETTER UNDERSTANDING Sabiha Aquil
HUMAN THINKING '
2 | SOCIO-ECONOMIC STATUS OF THE FEMALE Sanchayita Bhadury 62
DOMESTIC WORKERS IN URBAN Dr. Tapan Kumar Das
AREAS OF COOCH BEHAR DISTRICT




14. MINDFUL PARENTING : UNDERSTANDING Sejal Mertia 66
TRACES FROM THE PAST Dr. Sudha Rathore
IS WOMEN'S PARTICIPATION IN Dr. Aaradhana Bandhani 72
ENVIRONMENTAL CONSERVATION
16. LAW RELATING TO FREE LEGAL AID- Sonia Devi 7
A COMPARATIVE LEGAL STUDY Dr. Amandeep Kaur
17. EFFECT OF SPECIFIC LEARNING DISABILITY ON LIFE Parul Walia 82
SKILLS OF ADOLESCENTS WITH SPECIFIC LEARNING Dr. Sampurna Guha
DISABILITY : PERSPECTIVES OF EDUCATORS AND PARENTS
18. A SCRUTINY OF THE ESTABLISHMENT & FUNCTIONING Mrs. Gangavajula Bharathi 88
OF THE NATIONAL MEDICAL COMMISSION. Dr. S V Pulla Reddy
19. EXPANDING HORIZONS OF SOCIAL JUSTICE Dr. Kulwant Singh 93
IN INDIA : A CONSTITUTIONAL COMMITMENT
20. INCLUSIVE EDUCATION IN SCHOOLS OF DELHI : Dr. Anjul Sharma 97
PERSPECTIVE OF SPECIAL EDUCATION TEACHERS Dr. Naveen Singh
Dr. Ram Kishan
DAL HARBINGERS OF CORPORATE Mr. Ravindra Kumar 102
SOCIAL RESPONSIBILITY IN INDIA Dr. A P Gupta
22. INDIA'S FOREIGN POLICY : COMPARING, CONTRASTING Deepak Kumar 109
THE NEHRUVIAN AND MODI REGIME ON NEPAL
287 POLITICAL INCLUSION OF DALITS : Pankaj Kumar 114
A STUDY OF UTTAR PRADESH
24. ROLE OF UNIVERSITY ENVIRONMENT IN SHAPING Sushila 119
STUDENTS ENTREPRENEURIAL INTENTIONS Dr. Rajwanti Sharma
AND ATTITUDE : AREVIEW STUDY
25. CONTESTATION OF POLITICAL TAUTNESS Ms. Suma Priyadarshini. B. K. 123
IN ORHAN PAMUK'S “SILENT HOUSE”
26. HUMAN RIGHTS AND CHILD LABOUR Bhateri 127
Dr. Seema Dahiya
27. A STUDY OF WORKING CAPITAL Dr. Vijay Narayan Gaikwad 132
MANAGEMENT OF THERMAX LIMITED :
28. THE STUDY OF VENTURE CAPITAL FINANCE Ms. Preeti Ruhela 139

AND INVESTMENT BEHAVIOUR IN SMALL AND
MEDIUM-SIZED ENTERPRISE

(")




EMPLOYER'S PERSPECTIVE

Dr. Eram Nasir

= 45|

43, COMPARATIVE STUDY OF SPORTS COMPETITION Mali Ram Yadav 217
CONCERNS BETWEEN KABADDI AND KHO-KHO Dr. Ravi Kumar
MALE PLAYERS JAIPUR DISTRICT

44. A COMPARATIVE STUDY OF PSYCHOLOGICAL Ms. Bhawana Bhatia 221
EFFECTS BETWEEN STATE AND NATIONAL LEVEL Dr. Ravi Kumar
FEMALE HANDBALL PLAYERS OF RAJASTHAN

45. ONLINE EDUCATION AS A PANACEA IN COVID 19 Dr. Prashant Dwivedi 226
CRISIS : NATIONWIDE STATUS, CHALLENGES,
TRENDS, AND IMPLICATIONS

46. EFFECT OF LIFE SKILLS ON ENTREPRENEURSHIP Dr. Surendra Pal 230
-ATTITUDE OF PUPIL-TEACHERS A7 Subash Chandra

47. ARTIFICIAL INTELLIGENCE AND BLOCK CHAIN - Dr. Hemlata 235
BASED IN INDUSTRIAL PRODUCTION

48. ANATOMIZATION OF IMPACT OF GDP AND FDI : Deepanshi Aggarwal 241
SUBSTANTIATES FROM INDIAN AND
AMERICAN STOCK MARKET

49, YERBA MATE - A TEA FROM LATIN AMERICA. Shashi Kant 247

50. CRITICAL ANALYSIS OF THE CONCEPT OF ONLINE Dr. Ajaiy Singh 252
PRIVACY WITH THE LENS OF CONSUMER PROTECTION ACT

Sils IDENTIFICATION OF NON-TIMBER FOREST Devendra Kumar 257
PRODUCTS AT KOYALIBEDA BLOCK IN Dilip Kumar
KANKER DISTRICT OF CHHATTISGARH STATE Mrinalini Bramhbhatt

2. A STUDY OF INFORMATION SOURCES AND COMMUNICATION Om Kar Tiwari 264
PATTERN OF MEMBERS OF MILK PRODUCERS Amisha Tiwari
CO-OPERATIVE SOCIETIES Ashwani Kumar

53. NEP 2020 : ENVISAGING A NEW INDIA Dr. Shweta Mishra 268
THROUGH ACADEMIC RESTRUCTURING

54. BUILDING CULTURAL SENSITIVITY : A STUDY Dr. Sarita Singh 272
OF VIKRAM SETH'S FROM HEAVEN LAKE :
TRAVELS THROUGH SINKIANG AND TIBET

55. THE ROLE OF ICT IN TEACHER EDUCATION Dr. Usha Sawhney 276

Dr. Prabha Kumari
56. EMPLOYABILITY OF PERSONS WITH DISABILITIES : Sumita Bhangu 281

—


Highlight

Highlight


ISSN - 2229-3620
UGC CARE LISTED JOURNAL :

(@s) :

SHODH SANCHAR

Bulletin

AN INTERNATIONAL BILINGUAL PEER REVIEWED REFEREED RESEARCH JOURNAL

January-March,
Vol. 11, Issue &
Page Nos. 252.25

CRITICAL ANALYSIS OF THE CONCEPT OF ONLINE PRIVACY WITH
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the industrialization of several techniques for market ori
information being collected for corporations. While most customers embrace their enhanced convenience
personalization, many are worried about how these tactics impact their privacy. The aim of the present paper is to &
insight into the basic idea of privacy and‘to evaluate and summaries consumer privacy literature and offer
guidelines for research, both to summarize and to broaden the knowledge of consumer privacy. Although it is cas

controlled. In some kind of civilization, most people exist. However, societies differ in their degree that they balance
people' desire to monitor the divulgation of their private details with the necessity to monitor society properly.
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- ABSTRACT !

Marketers have focused more and more on customer knowledge with the emergence of the marketing ides
entation. This has resulted to huge quantities of cu

1. INTRODUCTION
The developmént of marketing from the direction
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of production to the orientation of the market, as
illustrated by the marketing idea, has led to a tremendous
rise in customer understanding. In order to offer value, it
requires a huge amount of customer information. The
widely used use of IT has enabled companies to respond
to this demand for customer information by expanding
the quantity and kind of information they gather
considerably. While most customers are pleased that
these varied marketing orientations give more
convenience and personalisation, many people are
worried about the acquisition, usage and protection of
individual data. Given the significant rise in unwanted
advertising, identity theft incidence, careless loss of
customer information by companies, these worries are
not entirely wrong. Major privacy issues are covered by
three key areas for many consumers: notice, control and
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security. First of all, many customers would like
informed by companies about the acquisition and use
their personal data. Secondly, the consumer wants i g
believe that he or she controls the collecting and sharme
of his or her private data with companies. Thirdly, mes
customers want assurances that their personal details &
particularly secure for companies online. Although
numerous legal, financial and technical solutions hawe
been offered, protecting customer privacy is a continus
worry and a tremendous task for businesses to address
these concerns.

In an effort to comprehend these challenges, e
study on consumer privacy seeks to define the notion of
consumer privacy, explain consumer and Corporass
expectations of privacy and strategies and assess the
extent to which companies provide appropriase
protection of consumer privacy. This article is intended s
investigate the basic notion of privacy, so that the realm
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