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Abstract

livelihood. With globalisation, the Industrialist or Businessmen earn
profit from the market, be it local or global. As they do have some
wards the society, they provide certain

sense of belongingness to
activities for the betterment of the society which is known as Corporate

Social Responsibility. Corporate Social Responsibility in return proves
beneficial to the industrialist or businessmen and bring them name
and fame and develops a good reputation in the market. The primary
data has been collected from 157 employees working in small scale,
medium scale and large scale ind uslries /companies. On the basis of
the study, it can be concluded that the demogra phic characteristics
like age, 3;0:1(1 er, marital status and earnin g capacity greatly influences
the viewpoints of the em ployees. Majority of the em ployees are aware
aboul the corporate social responsibility activities organised by their
company. Corporate social l't?SpOﬂSlhl[l[ylp]rl_\-’s significant rolg.m
increasing the goodwill of the company, increasing accountability
and productivity as well as altracting skilled employees.

Keywords: Corporate Social Responsibility (CSR), Employees,

Society, Industries.
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_INTRODUCTION

" A large group of people sharing common culture and
radition formulate a society. Individuals in the society are
dependent on each other for their needs and also share or
pxchange their goods or products with individuals of other
societies. Since the development of civilization this used to be

he scene, but, with growing modernization and industrial
revolution people across the world can sell or buy products
globally but they still are dependent on their local area or
society for their local needs. An entrepreneur or businessman
focuses on earning profit depending upon the market he/she
gets. As entrepreneur gains from the society whether local or
‘large scale or at global level, they do have some sort of
responsibility towards the society in the form of belongingness
and they do provide facilities or care to their society in the
form of education, health services, maintenance of
environment, providing adequate food and.water supply
especially to the weaker section of the society and this is
= termed as corporate social responsibility. It is similar to the
j charity where the rich man shares part of their earning to the
& weak or poor people and here the entrepreneur being the rich
= man provides facilities to the weaker section of the society
& from a part of the earning which he has earned from the
- society. |

The society not only provides a market for these
industrialist/ businessmen but they also provide labours and
" these in turn, may provide them good workers for their

company or industries. Corporate social 1'@5})0115ibi1ii}f
activities depend upon company to company as big industrialist
can provide a large number of amenities where as a sj,niail
scale industrialist can only provide a few things like providing
drinking water facilities depending upon their illfl‘tlfitl.'lit‘tlll'l‘-
Corporate social responsibility is not only a responsibility but
itis a sense of belongingness of the ind ustr'ialist/- entrepreneur
towards the society and it is what he could pm.vi.di* the society
in return. Corporate social responsibility ElC.l'lVll:lE‘S. not o_.lliY
~ helps the individual or Society but also leads a major role in
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®Corporate Social Responsibility

institution and it will also motivate other corporate institutions
Saxena, 2016).

3. OBJECTIVES OF THE STUDY

1) To study the views of employees regarding the corpora tcei
social responsibility activities organised and conducte
by their company/ industry.

2) To study the importance of Cctrporat.e Social
Responsibility from the employees point of view.

3) To study the influencing factors of corporate soc
responsibility.

. 4. HYPOTHESES OF THE RESEARCH STUDY
orporate social

ial

HO1 : Employees are not aware about the ¢
responsibilities.

— HO02 : Corporate social responsibility is not essential for the
— company.
£~ 1503 : Demographic characteristics of the employees does
- not influence their viewpointsre gar ding corporate
i social responsibility.
"= 5. RESEARCH METHODOLOGY
e The primary data has been collected through a structured
= guestionnaire from the employees working in sma_ll s'cale,
medium scale and large scale industries in Bilaspur district of
-~ Chhattisgarh, in order to find individual perception towards
- the corporate social responsibility.

5.1. Universal sample

Employees working in small scale medium scale and large

1 scale industries in Bilaspur district of Chhattisgarh have been
e selected for the study.

. 5.2. Sample size

A In order to collect the information from the employ e;fﬁq o
- sets of preformed structured questionnaire were dist”
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From only 157 respondents duly filled questionnaires were
collected to know the views of the respondents regardin
corporate social responsibility activities organised by the

industries/ companies.
5.3. Research Design

In order to tulfil the various objectives of the study the
authors have used Descriptive Research Design. For the

collection of data from the employees working in small scale,
medium scale and large scale industries /companies convenient

non-probability sampling has been used by the authors for
completing the research paper. :

5.4. Statistical tools

To present the viewpoints of the employees working in small
scale, medium scale and large scale industries/companies Chi-
Square Test has been used and other data showing the frequency
has been represented with the help of Charts and Tables.

6. ANALYSIS OF THE DATA

All the data collected from 157 employees working in small
scale, medium scale and large scale industries /companies has
been analysed and presented with the help of charts and tables.

6.1. Age group of the respondents
Exibit No. :1

AGE GROUP

s« M YEARS-S
YEARS
3 YEARS &
YEARS
a3l YEARS
YEARS
§1 YEARS - &0

YEARS

L1200 -nﬂl'\! Dﬂtﬂ
Source: Printa s
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The data has been collected from various age group of
mployee, but from the total respondents the majori ty of
spondents belong to 31 years - 40 years age group.

s Gender
Lixibit No, 2

GENDER GROUP

* MALE
~ * FEMALE
|
|
Source: Primary Data
o
pem Although both the gender group employees work in the

= institute, but the data collected from the male respondents
% are in majority.

S 6.3, Earning capacity of the respondents (Income)

Exibit No. :3

l A INCOME GROUP

A1y

B4, 15000 - Rs. 25,000 = Ry, 25,001 - Ks 35,0001 « R3, 35,001 - Ra 23,000
s R, 45,001 - Ra. 55,000 » ABOVE Rs. 55,000

Source: Primary Data
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6.12. Company's persistence in Corporate Socij

Responsibility
Fixibit No. (12

INCSRACTIVI TIES

PERSISTENCE
(21

XNIOMBER OF EMEL OYEES
s TES 2O

SOURCE: PRIMARY DATA

Large number of employees pelieve that their company -'
is persistent in performing Corporate Social Responsibility
- tjvities which helps in creating a good atmosphere for the ==

company.
6.13. Importance of Corporate Social Responsibility
Exibit No. :13
_ ls'fPoéTAiVCE_éF CSR

« SO DING GOODWIL

« ATTRACTING SKILLED
EAPLOYEES

- [NCREASING THE MORAL OF THE
EXISTING EMPLOYEES

DFROVING THE RELA TIONSHIP

» INCREASING THE
ACCOUNTABILITY AND

PRODUCTIVITY

Source: Primary Data

e can conclude
rate social respon

From the data collected W that the
respondents believe that the corpo sibility 15 .

—
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.

jmportant to build the goodwill of the company as well as
attracting, skilled employees and increasing the accountability
~and productivity of the company than the other factors
- mentioned.

6.14. Views of employees depending on Age of the
respondents

Table No. - 1 EMPLOYEES VIEWS REGARDING CORPORATE
SOCIAL RESPONSIBILITY DEPENDING ON THEIR AGE

S, | _ Particulars 1 Chi r-Value e
No. Square
Value Accepted Rejected
1 Age of the Employees * Building Goodwill 26.671 045* Rejected
2 | Age of the Employees * Attracting Skilled 48.042 .000*+* Rejected
Employees
3 | Ageof the Employees * Increasing the Moral of 31.182 .013** Rejected
the Bxisting Employees
|4 | Age of the Employees * Improving the 34.076 005++ Rejected
Relationships
S | Age of the Employees * Increasing the 32.030 .010** Rejected
Accountability and Productivity
6. | Age of the Employees * Other Factors 20.036 219 Accepted

= indicates significant at 1% level and ** indicates significant at 5%
level

Source: Primary Data

The variables of Corporate Social Responsibility is highly
influenced by the age of the employees which represents that
their viewpoints vary with the age of the employees. As the
corporate social responsibility variables shows significant
association at 5 percent level therefore, the null hypothesis
that the demographic characteristics does not influence the
employees viewpoints has been rejected. Higher age people
are mature and have experience while the youngsters still have
to gain experience in life.
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industry by
w budlding ol
[ improve

e competitive market for the individual/
roviding masked advertisement. This provide
po amongst other competitors and in turn woul
e goodwill and image of the company/ industry.

On the basis of the study it can be observed -”:n:-nli‘:;:
demographic profile or characteristics like age, W‘mhlq 'I:i“nl' llu:
apacity and marital status influences the v“‘w}i‘;‘ l:“ a great
"‘mpiovoos regarding corporate social responsibility b mt' the
xtent. Majority of the respondents are nw.mrv“a‘li-l‘1 their
F(’(’.'I'Pl“‘aﬁ" sociai rosponsihilily aclivities nl-li.nlllﬂfl:“ity hlnys
ompanies or industries. Corporate soclal res p“nt“« mjl'(ab-ilily
important role in increasing the t‘,noclwill; -nf-ll-”l(?' slilled
nd productivity of the company and attracting ¢
wployees.

SCOPE FOR FURTHER RESEARCH

The present study is conducted amongst the employer;as
orking in small scale, medium scale and large sca.el
dustries/companies with limited factor of corporate socia
wesponsibility. Future research can be conducte.d 'whxle
Ensidering other aspects of demographic characteristic and
o other factors not taken under present research study and
also with large sample size.
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