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1 other for their needs and

Individuals in the society depend on eacl usinessmen ¢am

iveli i isati trialist or B

livelihood. With globalisation, the Indus ialist F D% do have son
i arket, be it local or gloljdl. S ’y oY ertain
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sense of belongingness low. h is knowna
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| INTRODUCTION
A large group of people slmr.in.‘g; common Cl!lll'lt't‘ and
0B D ulate a society. Individuals in the society are
raditich mm;lmch other for their needs and also share or
lf“P“'“lef‘:hL:lir :oods or products with individuals ot other
P\(h‘:'ngtc}int‘c téljm development of civilization this used to be
- but, with growing modernization and industrial

revolution people across the world can sell n‘r. l;uy" lprn-kllucbf
globally but they still are dependent on lh(‘ll. ¢ .l ‘",(, a or
society for their local needs. An entrepreneur ot businessman
focuses on carning profit depending upon the market he/she
gels. As entrepreneur gains from the society whether local or
large scale or at global level, they do have some sort ol
responsibility towards the society in the form of belongingness
and they do provide facilities or care to their socicty in the
form of cducation, health services, maintenance of
environment, providing adequate food and water supply
especially to the weaker section of the society and this is
termed as corporate social rcsponsibilily. It is similar to the
charity where the rich man shares part of their earning to the
;:\ks:cs?fl’;}’??c{’!l? .and here the entrcprcu.cur being the {'i(_‘h

s lacilities to the weaker section of the socicety

fl‘()m - .
- ‘t; part of the carning which he has earned from the
ety.

S\Kie
the scence,

The ie .
imlustriasl?sil/té):lslihot el ouldes, & market for these
these in tueny essmen but they also provide labours and
“mpany g "m lay P_l'?wde them good workers for their
‘mﬁ"iﬁt‘sdupgmr llSll'l-LS. Corporate social rcsponsibility
can Provide o | uE)mu(nnpany to ComP:.my as big industrialist
Sfaloimluslri‘llidtrb-u number O,f amenities where as a small
Grinking 1y lglfl;l[::rljjpl;ct)l‘l;:i: 2 vew things like providing
“TPorale social resp i sibility is § HPon their infrastructure.
'tlsas(."w “t u,}. onsibility is n.ut only a rcsp(msibility but
”W-lnlqﬂ t). 3%\.[(.)1131:131.10.53 of the industrialist/ entrepreneyr
f "L‘tm:n Iéh(klcly and 1515 what he could provide the sociot

- Corporate social responsibility activitios not On[)’

](‘IIW the i
* e individual or Society but al
S0 leads a maj
najor role jj
)
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S, ()an‘,me

providing name and fame to the industrialist o

would indirectly promote/ advertise the i i
é e industrialig trepre o
through one to one contact or through print mediaf/e:_l '

2. LITERATURE REVIEW

Different views of various authors are presented bel,
* ow:

' Cor}.m.r.ate image is influenced by corporate s0cial
responsibility. Planned and accidental activities of (he com .
influences the corporate image. Corporate social resanigs-I:!:
being part of company's individuality influences Corpo[:[{
image. For forming corporate image, corporate s,m};[
responsibility is not an essential element. Some attention should
be given to the implementation of ethical and philanthropic
social responsibility (Maruf, 2013).

A good relationship with the society is needed to be
demonstrated by the organisation in order to survive and
developin this competitive world. The corporate and govemment
must take care of corporate social responsibility has become the
catchphrase of new Millennium (Rani & Hooda, 2013).

Corporate social responsibility means that the society shoulld
be benefitted and environmentally sustain by the company’s
activities. The environment should not be harmed by the a.ct:vmﬁd
of the company. Executive became aware of the mnﬂﬂ;aﬂo{
committed to take seriously the social interest w‘1t11 lheg p
Corporate Social Responsibility programs (Fontaine, 2013)
al responsibility initiaftv®
areness among e
ificant

In order to make corporate soci
more effective it is necessary to create aw ;
public. Corporate have the ability to malke a sigh 206}
difference and improve the overall quality of life (Shyam ’
al publicisessen‘“”
y initiative ﬂ“’d
ghllh‘?gmi
hanges the

Awareness generation among, the gener
to make corporate social responsibilit ;
effective. Stakeholders and the mediumcan highll
work done by the corporate which in turn €
.1ppmach and attitude of the public towards corf

te
T ETYINT . rmﬁ
responsibility initiative which are undertaken by corf

Jorate S0

265
; ihility
ate Social RL‘["’”‘”MI -
Corpor . e
{itwillalso motivate other corporate institutions
nandl o

- ptutionatt
ns 2016).

(Gaxend: = ] ’

OBJFCﬂVES OF THE ST UDY
3 2

1) rostudy tl

sacial respons

py their comp

the importance of at

the employees point of view.

ces regarding the corporate

je views ofemploy .
anised and conducted

ibility activities org
any/ industry.
7 Corporate Social
2) To study -

[h}spnnsibillty from

3) To study the influencing factors of corporate social

rcsponsibility.
4. HYPOTHESES OF THE RESEARCH STUDY

HO1 : Employees are not aware about the corporale social
responsibilities.

H02 : Corporate social responsibility is not essential for the
company.

HO3 : Demographic characteristics of the employees does

not influence their viewpointsregarding corporate
social responsibility.

5. RESEARCH METHODOLOGY

The Pri mary d

ata has bee -
questionnaire n collected through a structured

fr - o i i
e ouraire § Oln; the me|‘0yegg working in small scale,
ittt ;m arge scale industries in Bilaspur district of
e norder to find individual perception towards
porate social responsibility.

51 Uns

L Universa] sample
Emplo op .
scale indu}g:is “_m‘hmg insmall scale medium scale and large
5 stries in Bilasg istri : .
Clected fop the slud;w pur district of Chhattisgarh have been
5 .

2, Samp].e size

l['l ()nle

Sets Prcr' to collect the information from the employees 200

formed structured questionnaire were distributed
ed,

9
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' €5, Comme,
‘ ee.,
Ir(])lr:l only 157 respondents duly filled quest;
collected to know the views of the res lnesih
FOI‘POI‘::I[Q social responsibility activiliti o
industries/ companies.

Onnaires yep,
iy Tegardip
Organised by the

5.3. Rescarch Design

In order to fulfil the various objectives of
authors have used Descriptive Re-;uarch% ll.w shady e
m”e_di(‘n of data from the cmplnvcc; workin OiSlP,n. gl
medium scale and large scale industries /com sagnig e scale,
non-probability sampling has been used h;’ lhesqcm[wemml
completing the research paper. authors for

5.4. Statistical tools

To present the viewpoints of the employees working in small
scale, medium scale and large scale industries/companies Chi-
Square Test has been used and other data showing the frequency
has been represented with the help of Charts and Tables.

6. ANALYSIS OF THE DATA

All the data collected from 157 employees working in small
scale, medium scale and large scale industries/companies has
been analysed and presented with the help of charts and tables.

6.1. Age group of the respondents
Exibit No. :1

AGE GROUP

«21 YEARS. 30
YEARS

.3 YEARS- 4
YEARS

g YEARS - N |
YEARS

.41 YEARS &
YEARS

Source: Primary Dala

267 1

d from various age group of
ents the majority of

e S{l.‘_‘.".h’ RL(\-;"}”_\‘J-!"J'“{V
(-”,-.p{ln =
{ata has peen collecte |
The put from the total respont
I."L pelong to 31 vears - 40 yvears age }“I‘Ullp.
l,n s s -
62 Gender
' Exibit No. :2

GENDER GRroOu?
o MALE

o« FEMALE

Source: Primary Data

Although both the gender group employees work in the
institute, but the data collected from the male respondents

are in majority.
6.3. Earning capacity of the respondents (Income)

Exibit No.:3

INCOMI GROUP

LR
Pa L1000 Ra 20,000 « Ba 33600 - Ba J3.000 «R3 13031 - Fy 4000
*Fa 44090 - Fa 55.000 « ADOVT Fa 31000

Source: Primary Data
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welences,
e

In order to obtain the empl i N
ployees vi i '
collected from various income group ::L];’It;mls data hasbm
of employees belongs Lo Rs. 25,001 - Rs. 35 ()}('ngs,; the Majorj
o come groy

p.

6.4. Marital status
Exibit No. 4

MARITAL STATUS

120

] - ;
NIVEER OF PESPONDENTS
@MARRED  »UMMAPRIED

Source: Primary Data
respondents are more than the
small family size.

about the Corporate Social
d by their company/

The number of married
unmarried respondcnts with

6.5. Employees are awarc
Responsibi]ity(CSR] activities conducte

industry
Exibit No. 5
AWARENESS ABOUT CSRACTIVITIES
L]
BY
[ £]
4]
7
»
3]
NAEER O FMMPLOVEES

Ly #h0

SOURCE: PRIMARY DATA

umm' v

qoetal :'(’u.\‘pun,\'i.‘).uu_r
i
aboul the corporate

g ware
Cmployees are ¢ . .
he empoY inised by thetr company /

aclivities OTB¢

('ufﬂnr'uh’

ity of ¢

iority @ 8

-?11 JI‘L‘SI'I(IJ]Sll’I[Il}
(L 80

108, ~ -
istric Gocial

indv in cOrpomlc
6.6
05,

Employces pnrlicipatc

pnnsibilily activities
[ixibit No. 0

ATIONIN C5R ACTIVITIES

SS PARTICIP,

FAMPLOYE

8
NOLEER OF ELELOYEES
e VES #X0O

SOURCE: PRIMARY DATA
Large number of employces does nol participate in the
Corporate Social Responsibility activities organised by their
company/industry. '

6.7. Size of industry
Exibit No. :7

SIZL OV INDUSTRY

. !
» RS eY| i
ek

NUVEFE OF TAM AR LTS
.

a3MRLL WAL o
Ly WAAISCALE  BLARE WM E

SOURCE: PRIMARY DATA
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Sociql Scr'encev

) C'()mmcrce

Majori :
forw:\ﬁ:le?; ?)[ the employees were
respecﬁ\,ely_ Yy medium and the

6.8.

fr.
om large Scale jpg

0 sma|] Scale indygy
Tleg

Type of Cnmpany / lndustry
Exibil No, .8

TYPE OF co MPANY/IND USTRY

=PUBLIC «PRIVATE

SOURCE: PRIMARY DATA

The majority of the employees belong to 'ublic sector while
the others belong to Private sector.

6.9. Feedback from the Society
Exibit No. :9

FEEDBACK FROM THESOCIETY

S PORTITVE  «NFLTRAL « NPOATIVE

SOURCE: PRIMARY DATA

om
. ey 1(”)6('!( fr
In majority the company receives positive fee

the society followed by neutral opinions.

iy 271
Social Ru.vpuns:h.'lu_;

orale .
Social Responsibility is essential for the

(o

rporate X
g:glpfﬂypﬂ“" Sociely

Exibit No. :10

CSRIS ESSENTIAL

NLARBER OF ENFLOVEES

= VES @ N0

SOURCE: PRIMARY DATA

Majority of the employees believe that the Corporate
Social Responsibility is essential for the growth and
sustainability of the company.

6L Corporate Social Responsibility's Focus

Exibit No. :11

CSR'SFOCUS

HEALTH «EDUCATION . ENVIPONMVENT AND SANITATION - MESCELLANEOUS

Source: Primary Data

The major focus of Corporate Social Responsibility is

educayj .
an( i l.lun followed by health then environmentand sanitation
U Miscellaneoys.
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6.12. Company's persistence
Responsibility

Lixibit No, 112

PERSISTENCE IN CSRACTIVT

NUNBEF. OF EAFLDYEE 3
»YES aXO

SOURCE: PRIMARY DATA

‘ Large number of employees believe that their compa
is persistent in performing Corporate Social Responsi{))ilin J
activities which helps in creating a good atmosphere for thtz
company.

6.13. Importance of Corporate Social Responsibility

Exibil No, :13

INIPORTANCE OF CSR
« BUILDING 00ODWILL

= ATTRACTING SKILLED
ENPLOVEES

» INCRE ASING THE MORAL OF THE
EXISTINGEMFLOYVEES

NIFOVING THE RELATIONSHIP

o [NCREASING THE
ACCOUNTARILITY AND
PRODUCTIVITY

Source; Primary Data

From the data collected we can conclude that .“.‘."
respondents believe that the corporate social rcspﬂlﬁiﬁ_-lwﬁ

273

S jal RespO nsibility
are

e ' ) )
o™ 14 the oodwill of the company as \wl.l as
fant 1€ puild ]]L . s and increasing the accountability
. ri i ~mployees ¢ o
imp?"  okilled emt X npany than the other factors
ng vity of the comps
mduC“
at & aed. ) . .
mcnuoﬂ loyees depcudmg on Age of the
yiews of emp
s Vo
e =
respon PLOYEES VIEWS REGARDING CORPORATE
ple No.-1 EM - PENDING ON THEIR AGE
T ESPONSIBILITY DEPE 7
SOCIA i _ ™ cmi | PValue | T
= particulars
ﬁs: T Square Accepted Rejected
No. Value
e Rejected
W 26.67) 045 el |
L 2 w - -
_,I— \P:"" he Empl \,m‘/\nmmngsklllnl 44.042 000 Rejedten
7 [ApeoltheF nplo)
Employees _ e
[ [Ageofthe Employees * Inc reasing the Moral of 31182 013 ejrcled
Ihe Ewsting Emplovees . I (S
7 | Ageol the Fmployees * Improving (he 34.076 005%* Rejex tel
Relationships
| Ageol the Employees * Increasing, the 32.030 010** Rejected
Accountabihity and Productivaty
5 Age ol the Emplayees * Other Factors 20036 219 | Aceprled |

* indicates significant at 1% level and ** indicales significant al 5%

level
Source: Primary Dala

_ The variables of Corporate Social Responsibility is highly
mﬂycngd by the age of the employees which represents that
l‘hmr Viewpoints vary with the age of the employees. As the
“‘rl“t‘_l'ﬂ‘lu social responsibility variables shows significant
‘t‘gi‘t‘kl‘l;‘gl\:ll:‘[;"l‘lf-Pe;'c‘ont level therefore, the nu.ll hypothesis
il Vit‘;,,ldp‘uc Characterlst:_cs does l.l()t influence the
ﬂrt‘ma'mr; le\; po'mts ]ms:. been re.]ected. Higher age people
1 gain «‘ ¢ I:I\V‘eex.perlence while the youngsters still have
Nperience in life,
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S, Socig] Sciene

s, Co

respondents

Table No. -2 EMP
SOCIAL RESPONS

——

S.

LOYEES VIEws gq
ARDING C
IBILITY DEPEND NG ORPOR,
ON T TE
Particulars ; GENDER

——
N T T
0. 1P
Square

e

Value Acenied m
L. | Gender of the Employees * By ding 22926 000ses [ ]
Goodwil m
2 | Gender of the Employees * Altracting

10549 032es T
Skilled Employees

[ R

—_\\ o -—\.\—\._

3 Gender of (he Employees * Increasing the 7406 e Accepted
Moral of the E

xisting Employees
Gender of the Employees * Improving the

6088 193 Accepted |
Relutionshps

s Timmmm‘wm?w——\ Rejecred
Accountability and Producuvity
Lo_ Gender of the Employecs * Other Faviors ] 8195 | 085 | Aceped |1
—_J——N
kk

indicates significant at 1% level and ** indicates significant at 5% level
Source: Primary Data

The viewpoints of employees regarding corporate social
responsibility depends upon the genderuptoa certain extent
since few characteristics of Corporate Social resppnsxbllmcs
shows significant association because the p-value is less _th@
0.05. Hence, the null hypothesis of demographic chamctelnstlzt;s
not influencing the employees view point has been rt.;j:‘c “L
Male employees focus on particular task but the fem
employees focus on various aspects.

: ity of
6.16. Views of employees depending on Earning capacity 0
the respondents

275

hility )
] wpo st . ‘ ‘ -
S v : (DING CORI ORA L
(o v {[G{\l ! NG
— JIEWS RE N R FARNII
" YEES V2 /G ON THEIR E/
.- 3 EMPLOY S o PENDING O
nblm\n.—‘ )\’q”””n DEPE ui
| RESTON® CAPACI
SOle\ i B
P.Value
Chi P-Vs {
Particnlars | square | - f “}""m' u”""‘l
i | e | Rerecrad
) m 1 272321 [ A
+ Building (nvnfm.l | : |
S —ofthe Employees . -
Salar . [ raoss |
I —— lovees * Altracting Skifled | )
1 [ salary of the Emple —
— T o000
fmployees _ g
———Fihe Employees ® Increasing
1 <alary of the EmP | ‘ |
hit Lo ‘ TR N Hejecte
Moral of the Ex ng Employesy _ e —
T Saimy of the | mployees * Improving t
HE
| 1
| Relatonships — | _—
T Salary of the Employees * Increasing the ‘ ‘
Aceountability and Productivity . | _ ——
& [ Salary of the Employees * Other Factors ’ 2 2 “
= e

N % ir - H -4 ¢ r‘f:/
Emme_s—signifimnl at 1% level and ** indicates significant at 5%
level
Source: Primary Data

The viewpoints of the respondents are influenced by the
eaming capacity of the individual employee. The char
of Corporate Social responsibilitie
association at Spercent level, So, the
demographic cha racteristics doe
of employees hag bee
differ
the thj

acteristics
s shows significant
null hypothesis that the
s not influence the viewpoints
: nrejected. The viewpoints of employees
according to their carning capacity. The opinion and
nking process of each individual is different accord ing
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6.17. Views of employees depending on{ i

the respondents

Table No. -4 EMPLOYEES VIEWS 1
REGA
SOCIAL RESPONSIBILITY DEPENDING O
Particulars [ Cmi ] ok
e Square
Value'
L. | Marnal Stats of the Employees * Building | 20920
Goodwill
2. | Marutal Stats of the Employees ¢ 19 806
Attracting Skilled Employees : 1
3. | Marual Siatus of the Employees * 3151 :
Increasing the Moral of the Existing
Employees
4 | Manital Staws of the Employees * 8574
Improving the Relationships
5. | Marital Status of the Employees * 25664
1 mg the A bility and
Productivity
6 | Marital Status of the Employces * Other 13201 j
Factors .
SAp
** indicates significant at 1% level and ** indkztgfa: sig
Source: Primary Data s

Marital status of the employees greatly

viewpoints and the thinking of the.tespg_'lj’,l”'

married person has more responsibility and aren

than the unmarried respondents. The p-valué;'if- ' %

which shows significant association, thus the nu
that the demographic characteristics does not
viewpoints and opinions of the respondents has
7. CONCLUSION i
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L This pmvidcs building ¢
rliSijcl‘]'t\-nd i;1 (urn would improve
g / industry:
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can be observed that the

« i

tics like age, gender, carning

: er, ‘

nces the viewpoints of U

sponsibility to a greal

e e

respondents are aware albloul”llir

‘vities organised by the

te social responsibility activities orgal ibim; . 7
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corpora .‘~5 or industries. Corpora te social ro:c)l{lvon i
companic Y e o ihe woodwill, account

: creasing the g ; )
an important role in increasing g e s
nd productivity of the company d
a

employees.
8, SCOPE FOR FURTHER RESEARCH
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The present study is conducted amongst the employees
working in small scale, medium scale and large scallc
industries/companics with limited factor of corporate social
responsibility. Future research can be conducted while
considering other aspects of demographic characteristic and
also other factors not taken under present research study and
also with large sample size,
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