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ABSTRACT

Electronic Commerce is a common terminology used for
any activity based on electronic support and internet services
E-Commerce has a very broad spectrum varying from o:::m.
purchase or selling of goods and services, fund transfer,
banking services, inventory/ stock management, management
of supplies, data management, etc. E-Commerce is dependent
on high speed internet services and also upon several electronic
devices using these internet services such as computers
(desktop, laptops mobiles, tablets, etc.). E-Commerce services
include fund transfer (BHIM UPI, Paytm, several e-wallets, etc).
Online services including flight booking reservation and
simultaneously providing support for several job ovno&:_:mm
like e-recruitment for several departments, online auctions m.:ﬁ_
bidding, etc. E-Commerce has become one of the m.:._ﬁmsm
branches of economic development. It has both positive mﬂm
negative aspects although the positive aspect seems to

overriding the negative.
Keywords: E-Commerce, Indian Economy.

INTRODUCTION

. > trading
Electronic Commerce (e-Commerce) is a process Nﬁ __o,:m e
i ine ransa
goods and services or conducting business :,M_%:“E::E N
sharing business information by :m_ﬂdm m_oﬂ““m O s are
i the business ¢
i - merce is where all
internet. E-Com
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d using the electronic medium or computer

_.Commerce is doing business online usin
¢ is also known as e-business, I-Comm

ediateq
& the Web.

erce and e-

gu._am.moa merce provides a virtual marketplace for g,

.:me:jm:o: as well mm.mooa.m and services :mcmﬁzzm
the ! nted or reasonable price without Meeting 38-8« .
m_.mnwcmm%_ presence. Time and geographical vo::am:.m- e
or P Lwam:m in case of e-commerce. We can do business ap mﬁ..,:m
%M__N_E;i%ao and get the desired product or Services %VMMM
m“_m world.

puring the past few years, with the increase jn information
ology; use of smartphone and high-speed internet
o ectivity the number of ::mw:m# Users have also increased
- Commerce includes all commercial activities |jke H.:mom.:m:.o:.
ring; 2 dvertisement of products or services (nationa] and
Eﬁ:mmozm? business transactions and Payments; ticket
ooking; fund transfer; banking services; inventory/stock
sanagement; management of supplies; data Management etc

For increasing the use of e-commerce, the internet rmm.
played a significant role as it provides ease of access, 24 x 7
;E_ﬁmw and is cheap. m.-ﬂosd.:oanw allows internet users to
néﬁ long queues, waiting time in processing and hectic
ma{mcﬁm and also allows them to choose from wide range of
Ea.:% and services along with good quality of products and
svices at reasonable cost which are not available in the local
‘narket and delivery at their doorstep.

WPES OF E-COMMERCE

There are 6 .
Elow: types of e-commerce which are mentioned

3&5

|

.ga__ﬂ_wmww_“mm-g-w_._mm:mmm (B2B) E-Commerce- It is e-
”;m a_m:o:m_:., :w.,_w:o: between com panies which deals with
Mete fhe by, > Qimm:. and among businesses. It means

YINg and selling of goods and services take place

ety
| Veen byg;
ne :
sses through online medium. e-Infrastructure
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