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List of New Programme(s)

Journalism And Mass Communication

Department

Academic Year : 2020-21

List of Programmes

Sr. No. Code
CORE-11 Global media and Politics
CORE-12 Advanced Broadcast Media

A. Media Industry and Management or B. Print Journalism and
SS/EC/DSE-501A Production

(DSE-2) A. Photography or B. Media,Gender and Human Rights
CORE-13 Advanced New Media

CORE-14 Communication Research and Methods

(DSE-3) A Multimedia Journalism or B Introduction to Film Studies
(DSE-4) A Development Journalism or B Dissertation / Project
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Implementation of CBCS

Minutes of Meetings (MoM) of Board of Studies (BoS)
Academic Year: 2019-20
School : School of Studies of Arts
Department : Journalism and Mass Communication

Date and Time: July 26,2018, 11:30 AM
Venue : HoD Room, A-wing, Dept. of JMC

feetir 26.07.2018

a;léa‘}'a
et feeAteh 26.07.2018 oY favafdedrery & o Fear U HHAieh 250 /37el/ST.H JIhRar /2018,
feetieh 25.07.2018 & 3MIHR THRIRCAT Td SAeaR AT & HeqTqA &1 Sooh g &1 73| ok

#H 3reyeT v fHedAfoi@d ey 3uiead |

1. 7. INgT ST, TIHTIMETET, YARIRAT Ud ST8AR GHTT - &8

2N THIE  HeEd/ 9T TeEd ($ A g@RT WeART 9red §%)

3. 37 fAAT TEIF LIS UFIRIRAT Ud FATIR AT oo

Agenda 1: 9IHIRAT Td SFAEAR TAOeh TAldPlcaR T3shd deeds ggfa & AfFa @eRor
el far|

Resolution: §&e & & H 3ege] HEGAT o dooh o TsisT G Fehlel 2T g AT foar|

1. TFRIRAT Ud SAEaR AT & EeAlcsh/EAldhlcck T qredshel H didied ggfd & 38T
R a& el 11.07.2018 & 3- AT & #ALIH T AT 0. TH. F. &7 HF AT A7 A7
featieh 25.07.2015 &1 WI. TH. & &0 o WUES Tgid & 8T IR lceh UIQTshA T Sa
& ATIH T AUAT TgAfd cTad HT § | 3EATIAT & SRUT a1 [Advad 9. TH. &. 377 95
F 3URYT A€ & TH|  3eele 3 INUT SET, LT, IJEATT AVSST ¥ BT W TT Uh aRTed
3TET 2018 AG & g Healg H TS Hsol HI do& g 3ufeafa g & wgafa & g

2 doch # 3URPYA 3eTeT Td HeET o HNNTH Ggfd & 3qET IR Tl Tagsha i Aeiforen
T 2018 -19 W] X I FET AT

3. TAU. (RN Td SI0dR) Uedshd H 3 aus fhar amr, 5 doe & 3ufeya
IETET Td HeIT o AT WgAl T I AR TEAfA T 3k Al H FI$ IRad A R
AT gl ST (SUAH) T TA.U (SIUHHN) qrogwA eIl T 2020-21 F gREH R v

CORE-11 Global media and Politics
CORE-12 Advanced Broadcast Media
A. Media Industry and Management or B. Print Journalism
SS/EC/DSE-501A and Production
(DSE-2) A. Photography or B. Media,Gender and Human Rights
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CORE-13 Advanced New Media

CORE-14 Communication Research and Methods

(DSE-3) A Multimedia Journalism or B Introduction to Film Studies
(DSE-4) A Development Journalism or B Dissertation -Viva-Voce
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Proposed Sy
Syllabus fon
B.A. (Mons.) Journalism an ! ;

w 4 Mass Communicntion hased on CHBCS System
(Three years/Six semesters)

(To be implemented from the academic session 2018-2019)

Department of Journalism and Mass Communication
School of Arts
Guru Ghasidas Vishwavidyalaya
Bilaspur (C.G.) 495009

| B.A. (Hons.) Journalism and Mass Communication based on CBCS System
(Three years/Six semesters)
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SUNMER s || S
ays ( Ptional) = o i : _ 2 28
H ‘\“"I y . S
[ o ayam Swae
\"‘\\\N__ C T Y hh'“ / N‘\\ i l""ll.\l!riul/ othe | '
Core-11" rers '[ 2 100
Core .11 v ———- .
,.C,‘),IF ll Tutoria| Global medin and Pofitics i 5 5
ore -
“C\\ﬁl:\ ——— lutorial. 1 hased on Core-1 1 [ |
*)(‘ € -12 Tutorjg] |~ Advanced Broadeast Media I 5 5
SAN T S &I . I s
l; '5\l§‘ll|\\‘ Specitic S\;"l"i"l)ﬂi lutorial-12 based on ¢ ‘ore-12 [ v ] 1
\Y% LRICL'}J’\Q_Q)\‘R!?-” S01A S LA Media Industry and Management ‘
D,t\,l:jl - l\llloa{lﬁ‘“—1‘“'“‘-*'—ﬂ B Print Journalism and Production | | |
TR - R l'utorial-1 based on DSE-1 L I
! l"llik"'ph“c «\‘P%‘Clﬁc A. Photography .
1 cetive (DSE-2) B. Media,Gender and Human [ 5 | 2
" DSE-D - Twtoma———— _ Rights I S S
‘ s Tutor al o Tutorial-2 based on DSE-2 [ 1
1 .‘_J i o - 24 24
Q‘\\l‘c-l,§1 i T Advanced New Media - _L_ __‘__,_ S5 |
| Core -13 Tutorial | - Tutorial-13 based on Core-13 1r I ‘
Core -14 Communication Research and i 5 | s
e . Methods o i | —
Core -14 Tutorial Tutorial-14 based on Core-14 | | J\_L_
Discipline Specific A Multimedia Journalism [ s | 5 |
Elective (DSE-3) B Introduction to Film Studies 1 I
VI DSE-3 - Tutorial Tutorial-3 based on DSE-3 | 1 |
Discipline Specific | SS/EC/PD \
Elective (DSE-4) + A Development Journalism | 541=6 ' ‘
DSE-4 — Tutorial B Dissertation ' A ‘
Or 3 6
Dissertation/ Project - I-=()
work followed by Viva-Voce | ‘
seminar o SR L
B | 24 | 24 |
= _ - i i |
i TOTAL Credits | 152+ 4(SD ﬁ

As per UGC CBCS guidelines, University / departments have liberty to offer GE and SEC courses offered by any

department to students of other departments.

The No. of GE course is four. One GE course is compulsory in first 4

semesters each. In present scheme it is proposed to have minimum two GE courses (from one subject) in first two
semester after which student shall change two GE for another subject in 111 and V" semester, so that all the student
can have exposure of one additional subject. (Subject to approval by the competent authority)

C\ 'ﬂ\d’&aQ/A’f)_ i 8
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SEMESTER v

Cl11 Globa} Medi; it:
Course Contents: e POlmcs

Unit 1.

Media anq imernalional COmmunicy

: 3 tion: The ad "
war I . g € advent of po
years: Radio and mtematlonal Commuy pular media-

Nication  brief overview Propaganda in the inter-
Unit I1;

Media anq Super power riyq]
Radio free Europe Radio Lip ;

Unit 111

lobal Conflict angd Global Meg

G i ‘ ' ‘
: 12, World Wars and Media Coverage post 1990: Rise of Al Jazeera, The Gulf
Wars: CNN's satellite trans i

mission, embedded Journalism, 9/11 and implications for the media
Unit 1v:

Media and Cultural Globalizazion, G

o ultural Imperialism, Cultural politics: media hegemony and Global cultures,
homogemzanon, the English langua

ge, Local/Global, Local/H ybrid
Unit v:

Media and the Globa] market, Discourses of Globalisation: barrier—free economy, multinationals,
technological developments, digital divide ,Media conglomerates and monopolies: Ted Turner/Rupert Murdoch

.Global and regional integrations: Bollywood, Entertainment: Local adaptations of global programmes KBC/Big
Boss/Others

Suggested readings:
- DayaKishanThussu, International Communication: Continuity and Change, Oxford
University Press ,2003.

- Yahya R. Kamalipour and Nancy Snow. War, Media and Propaganda-A Global
Perspective, Rowman and Littlefield Publishing Group. 2004.

- Communication and Society, Today and Tomorrow Many Voices One
World "Unesco Publication, Rowman and Littlefield publishers, 2004.

- Barbie Zelizer and Stuart Allan, Journalism afier 9/1], T aylor and
FrancisPublication, 2012.

- DayaKishanThussu . War and the media : Reporting conflict 24x7, Sage
Publications,2003.

- Stuart Allan and Barbie Zelizer. Reporting war - Journalism in war time,
Publication, 2004,

- Lee Artz and Yahya R. Kamalj por. The Globalization of Corporate Medig Hege
New York Press,2003.

- Yadava, J.S, Politics of news. Concept Publ ishing and Co.1984.

- ZahidaHussain and Vanita Ray. Media and communications in the thiyq W
countries,Gyan Publications,2007.
Historical Inroduction, (2nd Edition) Wiley-Blackwell, 2009. pp-82-135, 208-283.
Internal Assessment:
The internal assessment w
conducted in class,

Greg &

Routledge

mony,

orld

ill be based on assignments, group discussions ang tests

Criteria -1(1.2.1)
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C12 Advanced Broadcast Mediy
Course contents:
Unit |-
Public Service Broadcasti :
< adeasting, Public Service o , )
Broadcasting, Community Radio, COIILIII\ILL]L' M(\‘/('h.I " lndl.“ f"nhcy and laws), Global Overview of Public Service
uty Video, Participatory Communication, Campus Radio
Unit I1-
Private Broadcasting, Private Broadcast;
a Broadcast Cha . “V‘-‘k Bm“d.mmmg Model in India; Policy and Laws, Structure. Functions and Working of
; nnel, Public and Private partnershin in television y ) ' e CIERE
studies) partnership in television and Radio programming (India and Britain casc
Unit HI:
Broac?cast Genres- Why am 1 the 'ldiot Box'? - Debates, Issues and Concerns of Television Genre Various
Ev.olvujg Contemporary Television genres: Drama, soap opera, comedy, reality television, children's television,
animation, prime time and day time.
Unit IV: .
Advanced Broadcast Production 1 - (Radio), Writing and Producing for Radio Public Service Advertisements
Jingles, Radio Magazine shows
UNIT V- - . o .
Advanced Broadcast Production 11 - (Television), Mixing Genres in Television Production-. Music Video for
social comment/as documentary, Mixing ENG and EFP. Reconstruction in News based Programming
Suggestive projects
— Script writing
_, Presentation of experimental genere in Radio/ TV
_. Presentation about PSBT and such organizations.
— Script on Music Presentation
_ Presentation of Commercial Channel functions.
_, Presentation on global broadcasting models & Indian Broadcasting Models
Readings .
A. Glen Creeber, Toby Miller and John Tulloch, The Television Genre Book (London:
British Film
Institute, 2009) ' . _ .
B. Robert B Musburger and Gorham Kindem, Introduction to media Production, (Elsevier:
Focal
Press Focal Press)Pg-95-133, 179-212
C. AmbrishSaxena, Radio in New Avatar- AM to FM,(Delhi: Kanishka) , Pg- 92-138,
271- 307
D. Ted White and Frank Barnas, Broadcast News, Writing Reporting & Producing, (Elsevier,FocalPress ,2012)
3-17, 245-257, 279-286
& ‘W o
Programs
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1: ( Elective Discipline Specific) Semester V
ia Industry and Management 1

rse contents:
u] .
a Management: Concept and Perspective
cept, origin and growth of Media Management

hdamentals of management
nagement School of Thought

-2
a Industry: Issues & Challenges
ia industry as manufacturers- Manufacturing Consent, news and content management

et Forces, performance evaluation (TAM, TRP, BARC and HITS) and Market shift
ging Ownership patterns #

-3

re of news media organizations in India.
responsibilities & Hierarchy

flow & Need of Management

Pattemns, Circulation & Guidelines

-4

Economics, Strategic Management and Marketing

anding Media Economics-

mics. Capital inflow, Budgeti
forces

Ecor_lomic. thought, Theoretical foundations, issue and concerns of media
ng, Financial management, and personnel Management, Strategic Management,

5 Case Studies

2;ry Leadership- Media Entrepreneurs, Qualities and Functions of media

£ and i T .
.- ‘\'f_&?ted Ri;tgg:zlslonal Media Giants- Case Studies
L Pm"::ig&tﬁ%a“dek& lnflfan Media Business, Sage
* Lucy Wiig Stm‘:;“a;,:ohtlcal Eco?omy (ff Communications in India, Sage
b Deats P. Herrick, Mot oo s SAGE : -
> anagement in the age of Giants, Surjeet Publications

* Jennifer Holt and A : : .
Method Wiley?nalz;l;:vael:e” en, (Edited ) Media Industries-History, Theory and

® John M. lavi 5
1 avine and Daniel B. Wackman, Managing Media Organisation
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Guru Ghasidas Vishwavidyalaya
(A Central University Established by the Central Universities Act 2009 No. 25 of 2009)

Koni, Bilaspur - 495009 (C.G.)

T grile fRgafdeneaa

(@ PR affRm 2009 7. 25 % s vt 3534 fvalaren)

or, R - 495009 (B1.)

tive Discipline Spccific) Sy

1 Production 1¢ster vV

2 (Elec! L
print Journ:lhsm ;

ents:
3 Course cont .
» g, Business/economic, p

nit 12 rtin arlj;
gpecialilc Rep? liamentary Polit;
" Ical
Unitg: P .n_,'onnmllsm, ln}lcsllgalivejournulism/ Sti
Tren Sof TechnologY on newspapers and Magazines E 8 opery il
[mpact » Bthica) ¢ related cage g, 3
N prin . udie

Unit 3 Newspaper, Principles of [
tion of ". 2 % . ayout and .
product® (size, anatomy, grid, design), Hﬂndli,?g ets;g“- Layout ang format, -
X

s ceS
Design proce s ond t ma . tmat, Typogr, ~
up(Pn'nt and Electronic py) (Front Page, Editoria| page and tst::; (:leadlmes, pictu,igg;:ﬁt{;.(opy preparat
Plements) % Isements) Page

Unit 4 ; -
Technology and print, Modern Printing Processes, DTp (Desk top

Adobe Photoshop, Adobe InDesign etc.), Picture Editing ang Captilc’)l:]b{;f}ipg)/software for print (Quark Expt
Il lng, R

Unit 5:
Advanced Newspaper and Magazine Editing, Classification of Newspapers and Maoaz;
gazines

Current trends in Newspapers and Magazines with
Magazines respect to content, Photographs and Cartoons in Newspape
;Suggested Readings
| Editing: A Handbook for Journalists —by T. J. S. George, IIMC , New Delhi, 1989
‘ %{WJ Reporting and Editing by Shrivastava, K. M. (1991) Sterling Publishers, New
Delhi
’P rofessional Journalism, by M.V. Kamath, Vikas Publications
. Croping for ethics in Journalism, by Eugene H. Goodwin, Iowa State Press

“Oumalism; Critical Issues, by Stuart Allan, Open University Press
: ann London, 1984.

0 {odernNe“,s . W Heinem
. paperspractice, by Hodgson F. W. Aonac
Miciples of Art and Productigln, by N.N. Sarkar, Oxford University Press

Programs Criteria - 1 (1.2.1)
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pSE 4 (El

ective Discipline Specific) Semester V
Media, Gender and Human rights
‘ Course contents:
UnitI dia impact on individual and society, Democratic pol;
1 cial world, Media impact or clety, ratic Polity ang !
Téleﬁ:;ng;::;: Rural-Urban Divide in India: grass-roots media Mass media, Media and
u L]
Unit 1l i ler studics, Feminist Theory, History of Med;
al Frameworks in Gender studics, . > ry edia and Genge ;
G:!‘deéfs(e’“:‘:gt;s) Media and Gender - Theoretical concemns., Media and Masculinity, Megig: P;izt:f;tez in
g‘o.:?e(mﬁon Public‘Spherc and its critique, “Public sphere” of the disempowered? "
Unit III

Media and Social Difference: class, gender, race etc. Genres — Romance, Television , Soap Opera, Sports
Presentation: a)Watch a Indian TV Soap Opera /reality show for a week and for
representation of Family. b) Project on use of internet by the marginalized groups.

Unit IV .
| Media and Human Rights, Human Rights- Theoretical perspectives, Critique Universal Declaration of Human
‘ Right, Human Rights and Media ( Case Studies)

Presentation: Representation of Human Rights issues and violations in International and
¢ media
Essential Readings

1. Street, John. Mass media, politics and democracy. Palgrave Macmillan, 2011.
2. Balnaves, Mark, Stephanie Donald, and Brian Shoesmith. Media theories and approaches:
A global perspective. Palgrave-Macmillan. 2009 ( Pg No. 3-10, 11-34, 35-53)
it 3.Mackay, Hugh, and Tim O'Sullivan, eds. The media reader: continuity and transformation.
i. SAGE Publications Limited, 1999. 13-28, 43-73, 287-305.
" 4. Asen, Robert &Brouwer, Daniel, 2001. Counter Publics and the State, SUNY Press. 1-35,
- 11-137

Readings:

1. Ninan, Sevanti. Headlines from the heartland: Reinventing the Hindi public sphere. SAGE

Publications Pvt. Limited, 2007.

2. Curran, James. "Rethinking mass communication." Cultural studies and communications.

London: 4rnold (1996).

3. McQuail, Denis. Mass communication theory: An introduction. Barcelona, 1991. 79-111

4 Berger, Arthur Asa. Media and society: A critical perspective. Rowman& Littlefield,

012Pg9.21,167-180

.Nufhols, Joe& Price, John, Advanced Studies in Media, Thomes Nelson,1999. 4?-55 -
Thirumal, P, and Gary Michael Tartakov. "India’s Dalits search for a democratic OPefiis

Programs Criteria - 1 (1.2.1)
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SEMENTER V)
CL3 Adv
‘ Advanced New Medi
Course contenty: e
UNIT 1 ‘
Basics of Ne
nu\ﬁ‘\‘\\‘t New T\\cdi:\ Frameworks
p| At Stoytelling, Genres N
ayer Cultare, Viealin vl\ al

(i\‘n“\\ \

vy sand Envi

, : onments

Digital an, Digital k’inun\-:m““’\‘ Underst

s anding New Media | eologies, 1rans
s suerritla media: festiy

New Media Fieti
) a Fiction and Document ¢
P al, media ST entary, Gamng and
\\\‘Ci\\‘\\ \ o

= ) of the lnter

b o et and Ne S

) . S8 \ oW Medis wal (° .
Digital Divide and Access, Economy k‘:ht'\: Social (. onstruction of Technology, Interface, Digital inequalities
popular culture. Y OUNew Media - Intellectual value; digital media ethics, new media and

UNIT 3
Critical New Medi ;
edi >  Ne 1 i i
dia  Who controls New Media, Questions surrounding net neutrality and re

Sunveillanee @ s state. C :
o \ we and l!\n state, Cyber security and issues of privacy, the Intemet and
- politics and public sphere in the digital age.

lated 1ssues,
public sphere

UNIT 4
Participatory culture, Convergence Culture - social media and participatory media culture, digital fandom and
online conmmunities, ldentity, Gender and new media- digital media and identities, new media campaigns

UNIT S . . \

\ N \ \ A % B ‘S N N, SR I N \ 5 \ '
Project and Production Digital production in the form of shorts, video. podeast, video blog, phote l\\lo.;_. ogs :f"
micro blogs ete. related to one of the above (hree units ot all, research and developmental techniques, ideas for ting
project, seripting production, social media marketing and publicity. exhibition/screeniog

Things to Dot ‘ ‘ . ;
\ \\“\‘\‘l‘kill\.‘. i groups of o/three the students will be requived to undertake the production.
: « can be decide the faculty in charge.

The genre can be decided by \ | P I

> They must also undertake a web based art project ot installation where they \\nl\\

& . : th cross plattorm storytelling techniques leading toa development &

es ot exhibition and distribution. ‘

e of new media in Panchayats rural avcas like the

experiment wi '
anderstanding ot new strategt
3 rvational field projectont
3. AR \\\\.\\l\.\l\\\n\\] ficld prol « il Parctast iy
{harat Bt sadband Project leading o monograph/shortis also l\u\}\\}umdu‘ -
o W d . 5 ‘~.\.‘\,‘ X g arke 5
l! l?\l‘ hould also attempt creating & mobile capsule for social activismane marketing
4. ey Shouid Al X < SR S dia CF sglon.
thy \\m:h social networks & actively participate a Cybet Media campaiy
A\ b .

Readings: ‘ - o
“New Media and New Uechnologies by \.\|lu Dotey. o What i
: ormerhy N as the Audiee $

N{E “The Peaple Formerly Rnown an t \
fuaste ) it W Yor ~ palerave Macitlan,
WDbout language and literacy . New york, NY: Palgrave W

\

Dovey, Giddings, Grant & Kelly. (2003)
: o pames have w weach us

” ~
\

C el
L (|\«(Kt

Programs

Criteria -1 (1.2.1)




T grile fRgafdeneaa
(@ PR affRm 2009 7. 25 % s vt 3534 fvalaren)

or, R - 495009 (B1.)

Guru Ghasidas Vishwavidyalaya
(A Central University Established by the Central Universities Act 2009 No. 25 of 2009)

Koni, Bilaspur - 495009 (C.G.)

C14 Communicatiop R

Course contents: esearch ang Methods

Unit I -

Introduction to R
esearch-Defipjy

theory i Clinition, Role, : g

ry in research, Steps of Resssi (Rc:;'llrmlmmn. Basic and Applied Research, Sc;
search question, Hy ' _carehl. scientific Approach
. Hypothesis, Review o pproach, Role of
s Aterature. ...)

Unit 11 -

Methods of Med;j
edia Research itati
Observation Methods ) ...Qualnatlve- Quantitative Technique C is. S
s, Experimental Studies, ¢ que, Content Analysis, Survey Method,

ase bludlcs N'd rative Ana y
\ 1alysis, HI.SI() ical re earch
S

Sampling-Need for Sam
data collection: Primary

ling, i ; 5
pling, Sampling Methods, Representativeness of the Samples, Sampling Error, Tools of
Published work.

a . 4
nd Secondary data-Questionnaire, Focus Groups, Telephone, Surveys, Online Polls,
Unit IV-

Methods of analysis and report writing, Data Analysis Techniques; Coding and Tabulation,

Il\lon-Statlsucal Methods_ gDesc!'iptive and Historical) Working with Archives; Library Research; Working with
nternet as a source; Writing Citations, Bibliography, Writing the research report

UnitV -

Ethnographies and other Methods, Readership and Audience Surveys, Ethnographies, textual analysis, discourse
analysis Ethical perspectives of mass media research

Readings:

- Wimmer, Roger, D and Dominick, Joseph,R. Mass Media Research, Thomson
Wadsworth, 2006, pgs1-60; 65-81;83-98.

- Arthur Asa Berger. Media Research Techniques, Sage Publications, 1998.

- John Fiske. Introduction to C ommunication Studies, Routledge Publications,1982.
- David Croteau and William Hoynes. Media/Society: Industries, Images and Audiences,
Forge Press (For Case Studies) Amazon,2002.

- Kothari, C.R. Research Methodology: Methods and Techniques, New Age
International Ltd. Publishers, 2004, pgs|-55; pgs95-120.

_ Bertrand. Ina and Hughes. Peter. 2005. Media Research Methods: Audiences.
institutions, Texts. New York: Palgrave
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SEM;IMum-Medin Journalism

Fourse contents:

U'::;;uc(ion to Multimedia, Multimedia and interactivity, B
o and video production skills in the newsroom in conter
] Si?oping a ponfolio - print and online, legal and ethic
e S

muhiculmml sensitivity.

asics of multimedia reportin

nporary times, brainstormin

2, Importance of audio,
al issues and diversit

‘ g about story ideas
y In the media - media law, ethics

-‘2 < $.:e . .
l::ilnt Process of Production: Decision making and skills for multi-

paraphrases, quotes and attribution in media writing,
Online Research, Story Organization, Strategics for ¢
Techniques.

ult platform communications,
New§ Wrﬂmg for Web, Content Development, Sources and
ffective interviewing and note taking, Interviewing

Unit3

Photograph

Photo on Screen: Rule of thirds, focal point, Composition., Photography as a powerful tool to tell a story. Dynamic
content and visual medium, increasing importance of photojournalism in today’s journalism, Photography and
cutlines as an important part of storytelling. placements & Visual Design

Unit 4

Audio & Video Content N

Focus on audio recording, telling stories with sources and natural sound, bytes, .edltmg &
Placement of sound, Storytelling with video, broadcasting/ webcasting: Col_lectmg content,
Structuring story, Writing, video editing with interviews and B-roll, streaming.

Unit 5

Mobile journalism . Leting
Screen sizes & responsive web, Information multimedia and web arcl.utecturg, Mar et]ivz
websites, corporate websites, web feature stories, key points for wt?b interactive narrative,
interactive users vs linear narratives, elements of an interactive writer. and adding
Final project incorporating elements from all the previous unit —taking a story

audio, photo and video to compliment it for online publication.

Suggested readings: -
Savage, Terry Michael, and Karla E. Vogel. An Introduction o Digital
2013. T
Christin, Anne-Marie, ed. A History of Writing: From Hieroglyph 10 Multimedic
Flammarion-Pere Castor, 2002,

Korolenko, Michael. Writing for Multimedia: A Guide and Source B0

Garrand, Timothy. Writing for Multimedia and the Web: A Practical €
Media. CRC Press, 2006. :

X .t Publishers,
Mudtimedia. Jones & Bartlett Publis

on. 2005.
e niter. Pearson. = r
ok for the Digital Hrier. reractive

J Nen ) 1"
([c {0 Cor 1¢ " l)( \C[O[U"c’lﬂf()
u
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pSE 6:
[ntroduction to Film Studies

Course contents:

Unitl-

Language of Cinema
Language of Cinema | — F i
Continuity Editing Moma(;:us on visual Language: Shot. Scene, Mis-en-scene, Deep foc
Language of Cinema 11 — Focys on Sound .
Screen Sound; Sync Sound: the
Hollywood Cinema

and Colour: Diegetic

» and Non Diegetic S .
use of Colour as a stylistic Ele getic Sound; Off

ment Genre and the development of Classical

Unit I1 -
Film Form - SO
and Style, German Expressionism and Film Noir, Italian Neorealism . French New-Wave

Unit III -
History of Chhattisgarhi Cinema, problems and prospects of Chhattisgarhi Cinema. Future of Chhattisgarhi cinema

Unit IV -

Hindi Cinema, Ea(ly Cinema and the Studio Era 1950s - Cinema and the Nation (Guru Dutt, Raj Kapoor.
Mehboob) The Indian New-Wave, Globalisation and Indian Cinema, Film Culture

Recommended Screenings or clips

Unit |

0 Rear Window by Alfred Hitchcock (Language of Cinema)

o Battleship Potempkinby Sergei Eisenstein (Language of Cinema)

o PatherPanchaliby Satyajit Ray

o The hour of the Furnaces by Fernando Solanas

Unit IV

o Nishantby ShyamBenegal/Aakrosh by GovindNihalani (Indian New wave)
0 Pyaasaby Guru Dutt

Suggested Readings: . o
Andre Bazin, “The Ontology of the Photographic Image™ from his book What is Cinema Vol.I

Berekeley, Los Angeles and London: University of California Press: 1967, 9-16 .
Sergei Eisenstein, “A Dialectic Approach to Film Form” from his book Film Form: Essays in Film Theory (Edited

and Translated by Jay Leyda) San Diego, New York. London: A Harvest/Harcourt Brace Jovanovich. Publishers:

1977, 45-63 4 o . o
Tom Gunning, "Non-continuity, Continuity, Discontinuity: A theory of Genres in Early Films,"in

Ideology of Hindi Film by Madhava Prasad.. New Delhi: Oxford University Press. 1998
Global Bollywood by Anandam P. Kavoori and AswinPunanthambekar Eds. New York: New

York University Press. 2008

st
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Verwe 74 o ”,")

pSE 7:
pevelopment Journalism

Course contents:

Unit 1

Concept of Development

The meaning of deve i

aning of dcvdnpmcnl: lirst world, see

development paradigms -domi i il

) 4 and thir .
nant paradipm nird workd: modes of

1S rise and fall development, major

alternative paradipm piart

Unit 2

Devek?pmenl Journalism, Definitions. nature
extension, development support cnm.n‘m:li "K
marketing, social mobilization. (‘mnmunik"‘
development journalism. P ”

«

1cipatory approach

'nndvsc?)pc, evolution of development journalism, agricultre

|l'mn, .mlm'n‘mliml dissemination and education, bu:imrzvm; rh:u sokial

i e ey .‘|“(m |(‘)I‘ s.()cliullc!lfnlny',t:. media :|(|v.ncu<;y. nev age media and o
y development journalism development journalism pre and post liberalization

Unit 3-

Develo jes: Deve d p
fealuresn::rli\:i:m:e.\ml.)wdopmcnl.wnh a human face, content, development message, development news story and
s g headlines and captions, innovative leads. Rescarch and planning, Developing a strong news 5e

. . . il
recogmzing a good story, packaging of the development story, development feature writing, Conflict of interests,
mobilizing support for development.

Unit 4-

Media specific development coverage: The differences in approach between print and broad cast development
journalism, packaging attractive ideas, visuals and documentation. Folk media, community radio for local
development, niche newspapers and magazines. Development communication agencies and websites

Unit 5-

Issues in development: Economic development, liberalization, privatization and globalization.

Environment and climate change, impact on agriculture and food security, energy security, environmental
sustainability, mass displacements and migration. Urban and rural development, water and waste management.
health, education, employment. housing, transport.

Sugggested Readings:

Manual of Development Journalism — Alan Chalkley. - o
Participatory Communication, Working for change and development = Shirley A . White, K
Sadanandan Nair and Joseph Ascroft. ‘

Development Communication and Media Debate — MridulaMeneon.

India, the Emerging Giant — ArvindPanagariya. - '

Participatory Video, Images that Transform and Empower = Shirley A. White

(Editor).
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DSE-4
DISSERTATION / PROJECT

Every student will have to prepare a dissertation in any area of Journalism and Mass
communication detailed in the curriculum under the guidance of regular faculty member The
objective of the exercise is to enable a student to have an in-depth knowledge of the subject
of his/her choice It should be a research based effort and should endeavour to create new
knowledge in any area of Journalism and Mass Communication The guide(s) to supervise
such dissertations will be appointed by the Head of the Department from among the regular
faculty members of the Department.

The guide(s) should certify that the dissertation is based on the work carried out by the
candidate. Three copies of the dissertation should be submitted to the Head of the Department
within clear 15 days (including holidays) before commencement of the Fourth Semester
examination for onward transmission to the Controller of Examination.

The students at their own cost should carryout preparation of the dissertation. The dissertation
will be evaluated both by the internal and external examiners and marks shall be
communicated to the Controller of the Examination through the Head of the Department.
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