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List of New Programme(s)

Department : Journalism And Mass Communication

Academic Year : 2019-20

List of Programmes

CORE-5 Introduction to Broadcast Media
CORE-6 History of the Media
CORE-7 Advertising and Public Relations
(GEII-A)-1 Film Appreciation
(SEC-1) Radio Production
“ CORE-8 Introduction to new media
CORE-9 Development Communication
n CORE-10 Media Ethics and the law
n (GEII-B)-2 Documentary Production
(SEC-2) Documentary Production
SUMMER
11 Internship: 15
' days (Optional)  Swayam Swachhta / NSS / Industrial/ others
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BAL (Mons,) Journutism

(Vo be implemented from the scademic session 2018-2019)

Department of Journalism and Mass Communication
School of Arts
Guru Ghasidas Vishwavidyalaya
Bilaspur (C.G.) 495009

B.A. (Hons.) Journalism and Mass ( ommunication based on CHCS System
(Three years/Six semesters)
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l i 5 | 5
F Core-5 Introduction to Broadcast Media —— 1
Core -3 Tutorial Tutorial-5 based on Core-5 l . ——
“Core -6 History of the Media -I4Jl,_ —I —
Core -6 Tutorial Tutorial-6 basc: ;r:‘ ;.; fm;(; —— %__{ : |
Core -7 Advertising an lic e
Core — 7 Tutorial Tutorial-7 based on Core-7 _ij_
i Generic Elective Film Appreciation 5 :—‘
(GEII-A)-1 ) . S— — |
Generic Elective - Tutorial-3 based on Generic Elective-3 | 14
Tutorial |
Skill Enr;aélgen;;nl Radio Production 4 4 ‘
Course : Total 28 28
Core-8 Introduction to new media . e 3 ‘
Core -8 Tutorial Tutorial-8 based on Core-8 | |
Core -9 Development Communication 5 5
‘ Core -9 Tutorial Tutorial-9 based on Core-9 | I
k Core - 10 Media Ethics and the law 5 5|
v Core - 10 Tutorial Tutorial-10 based on Core-10 | |
" Generic Elective :
o (GEII-B)-2 Documentary Production 5 3
5 Generic Elective - S
Tutorial lutorial-4 based on Generic Elective-4 I |
Skill Enhancement | Documentary Production T 4
I'g —r —

FK‘?W =
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SEMESTER 1]
CS Introducti

- on to
Course contenty; Bm‘d““ M““n
Unit 1 -

Basics of Sound, ¢
Ambience Snunx‘;.‘ .\‘(.“"ccr‘h -

wnd Deg
lmmduchnu 10 miuuplmnc\ (”l

lllld«\(dl\.‘

sound culpyre
" h\ '\‘l‘dllln : fure, "l‘!‘
t

withy o VOl Sound Sy i

nmpley NoBSyne. Natural sound
WA ! g " |
. i e it v thifferemt orms. Sound recording 1echnigues
Unit 2 - “
Basics or' v
: f1sual, What i [
' : » WIALIS an imape. ol
'l',"‘“:“)', What is g visual? (still 1o |;,“l\hu|n\ “hage. elevision image, Digital image. Edited, tmag raciensics o
elevision as 3 medium it

Changing ecology of images today. Charactenistics of

Unit 3 -

“< M o -
nting and Editing Radio New s. Elements of a R

Elements of a Radio News Bulletins, Work

adio News Story Gathering, Writing/Reporting
sound. (Editing news

ing in a Radio News Room, Introduction to Recording and ediming

based capsule only)
Unit 4 -

Writing and Edillt_\g l'elevision News, Basics of a Camena- (Lens & accessories), Electronic News Gathering
(ENG) & Electronic field Production (EFP) (Concept). Visual Grammar — Camera Movement, Types of Shots
Focusing., Visual Perspective., Elements of a Television News Story: Gathering. Writing/Reporting., Elements of a

Television News Bulletins, Basics of Editing for TV- Basic Soft-wares and Technigues (for editing a news
capsule)

Unit §-

Broadcast News: Critical Issues and Debates. Public Service Broadcasters - AIR and DD News - Voice of India?
(Analysis of News on, National Broadcasters)

Changing Character of Television News (24 -hrs news format. News Production cycle, News, “Lingo’, News
‘Formulae’? News as Event, Performance and Construction

Readings:

Zettl Herbert, Television Production Handbook (Pgenos: 20-80, 85-135)

Robert ¢ Allen and Annette Hill (Ed- 2004), The Television Reader, Routledge (Pgenos: 10- 40)

P.C Chatteriee, Broadcnsting in India, New Delhi, Sage 1987(Page nos- 25- 78)

The Radio Handbook. by Carrol Fleming. Rout ledge (London & New York 2002) (Pgenos: 47- 105)
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€6 History of the Media
Course contents;

Umit |

History of Primt Media

Media and Modemity: Print Re

- volu Jeg
States, Great Britain and Fe Bon . Telegraph, Morse ( e,

ance. Histor of Yellow Journaloum, Evolution of Press in United
Gandhi and Ambedkar as 1 o > Ol the Press  India:Colonial Period, National Frecdom Movemert.
A as Journalists and Communicamtors

Unit 11

\ltdl.l m “\L f ost l"\k C mengency and Post | mergency Em, ( ha Bing
e nee |
f CTEeney ¢ | >, € '

Unit Il

Sound Media Emergence of radio Technology, The coming of Gramophone, Early history of Radio in India
History of AIR: Evolution of AIR Programming, Penetration of radio in rursl India-Case studies

ssortibes o ermet
Patterns of State Control; the Demand for Autonomy. FM: Radio Privatization, Music: Cassettes 10 the Inteme
Unit 1V

Visual Media

The early years of Photography. Lithography and Cinema From Silent Era to 'lhe m!kue:p( ||\:;r|r:'::::l‘e{‘;l;~)$‘\'ﬂ
The coming of Television and the State’s Development Agenda. Commercialization of Prog! g

Invasion from the Skies: The Coming of Transnational Television { 19903)

Formation of PrasarBharati

:::i‘g:i:‘;:and Burke, P. Social History of Media: From Gutenbers to the Intermet, (PolityPress, 2010) (Chapter =
- mcmplﬂ % ism ¥ C ne Earliest fo the Present Day, (Sterling Publishers 1989)
AW urnalism in India from the Earliest o the Frese Iy,
Pafr;m) E::MRM;:;:::';L::\;/:;.:‘p::r‘;'r:ulu:cm Capitalism, Politics and the Indign LanguagePress, (New Delhi
Je A n,
(:Axfmujlzx?r Cassette Culture page, (Chicago, University of Chicago Press. 1993). 1= 32Chatierjee, P.C
B::xk;n!ing in India page (New Delhi. Sage. 1991 )7-39-.‘7 i
Neurath P, “Radio Farm Forum as Tool of Change in Indian Villages
' of 10, No. 3 (pp 275-283) | |
s 1= b “:i' :\V?llin:np?'m\\ lev. Satetlites Over South Asia, (Sage, 2001) Chapter 2. chapl"er 8 and C hapter 9
DIVK‘:;HE:‘:\ “Mediating Vlo\k:rnil\ Colonial Discourse and Radio Broadcasting in India,” Communication
. Bisw ' ity ; )
l;:i'rues liol 1+ Media and Mediation, B. Bel, B. Das, J. Brower. Vibhodh
Parthasarthi, G. Poitévin (Ed.) (Sage 2005) - o
P m:asanh:. SJ;il:)hodh. “Constructing a *New Media Market: Merchandising the TalkingMachine™ in .
C:mnunlmlmn Processes Vol | Media and Mediation. B. Bel, B, Das. ), Brower. Vibhodh Parthasanthi, G
itevin (Ed.) (Sage 2005) : B
E?Z%M l‘:gktishmswnmy. Indion Film, (New York, Oxford University press. 1980),2nd Edition,
Chapters “Beginnings,” & "Three Get Started." _ B 4 7
John V. Vilanilam, “The Socio Cultural dynamics of Indian Television: From SITE to Insight

to Privatisation,” in Television in Contemporary Asia by David French and Michael Richards
(Ed) (Sage,2000

G

“ Economic Development of Cultural

Programs

Criteria-1(1.2.1)




TRiE Raffnea

o it 2000 . 25 % syt vt S Rvftom)

BF, AR - 495009 (B1.)

Guru Ghasidas Vishwavidyalaya
(A Contral Universit Estabiishd by e Contra Bivnites Act 2609 Y. 25 of 2009)

Koni, Bilaspur - 495009 (C.G.)

P"jl 12 & W

C7 Advertis
ng a

Course coutenhs e Pible Rtlallum
Unit 1-
Introduction 10 Adve
a) Advgnising as a |
‘Ahdvef'luiug Theories and M
g eories _applicd 10 ad
Aconomlc._culluml. Py p O]

o Bt ok and Social aspects of

THsing. Mey

ling
0l of o Eand hiy

ey \t'“’!ll\ln)L

Lot
e
Rule of Adverti and Funclions

g in Marketing mix, PR

Unit 2.

:d\cnising through Pring, ¢
Scgmentation, Positioning u
Marketing Strategy R
Advertising Budget

lectronic
¢ and online media, Types of Media for adventising, Advenising Objectives,

i Rcs".d P'Jl&d|ng. Media selection. Planning, Scheduling
ph carch and Branding, Advertising depanment vs, Agency-Structure, and Functions
« AP Planm"g‘_ Creation and Production

Unit-3

:’ublu .Rcllauons-Concc_p(s and practices, Introduction to Public Relations, Growth and development of PR
mportance, Role and Functions of PR, Principles and Tools of Public relations, Organisation of Public relations. In
house department vs consultancy.. PR in govt and Private Sectors, Govt's Print, Electronic, Publicity, Film and
Related Media Organizations

Unit 4-

PR-Publics and campaigns, Research for PR, Managing promotions and functions, PR Campaign-planning.
execution, evaluation. Role of PR in Crisis management. Ethical issues in PR-Apex bodies in PR- IPRA code -
PRSI, PSPF and their codes

Unit5 -
Social Media Marketing, Social Media Technologies and Management, Integrated Marketing Communication,
Developing Social Networks, Social Media Strategies, Tactics and Ethics. Social Media Tools, Mcasurement

Strategies and ROI

List of Projects

I. Design an ad copy for a product

2. Script writing for electronic media ( Radio jingle, TV Commercial)

3 Planning & Designing advertising campaigns

4. Critical evaluation of advertisements

5, Writing a press release

6. Planning and designing PR campaign

7. Assignment on crisis management

Readings

1. David Ogilvy, Ogilvy on Advertising,Pan/Prion Books

2. Frank Jefkins Advertising Made Simple, Rupa& Co.

3. Chunawalla , Advertising Theory And Practice, Himalaya Publishing House
4. JethwaneyJaishri, Advertising, Phoenix Publishing House

5. Jefkins Frank Butterworth, Public Relation Techniques, Heinmann Lid
6, Heath Robert L, Handbook of Public Relations, Sage Publications,

7 .Dennis L. Wilcose& Glen T, Public Relations, Pearson

8. Cutlip S.M and Center A.H., Effective Public Relations, Prentice Hall
9. Kaul JM., NoyaPrukash, Public Refation in India, Calcutta

o
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'GE 3: (Elective Generic) Semester 11
Film Appreciation

Course contents:

Unit I -

Language of Cinema

of Cinema | - I8 : Shot, §

lé;?::;g;g . Focus on visual Language: Shot, Scene, Mis-en-scene, Dee
Language of Cinema 11~ Focus on Sound and Co

P focus, Continuity
Sound; Sync Sound; the use of Colour as a stylist

lour: Diegetic and Non Diegetic

ic Element, Difference between s Off Scrcen
Unit 11 - s
Film Form and Style, German Expressionism and Film Noir, ltalian Neorcalism . French New-Wave
Unit 111 -
é‘;::&::rgm?:g"hi Cinema, problems and prospects of C hhattisgarhi Cinema, Future of
Unit IV -

Hindi Cinema, Early Cinema and the Studio Era 1950s - Cinema and the N.

ation (Guru Dutt, Raj
Kapoor, Mehboob) The Indian New-

Wave, Globalisation and Indian Cinema, Film Culture

Recommended Screenings or clips

Unit |

0 Rear Window by Alfred Hitchcock (Language of Cinema)

o Battleship Potempkinby Sergei Eisenstein (Language of Cinema)

0 Man with a Movie Camera by DzigaVertov

o Germany Year Zero directed by Roberto Rosselini (Italian Neo Realism)

0 Metropolis by Fritz Lang/Double Indemnity by Billy Wilder (German Expressionism and
Film Noir)

o PatherPanchaliby Satyajit Ray

o The hour of the Furnaces by Fernando Solanas

Unit IV

0 Nishantby ShyamBenegal/Aakrosh by GovindN ihalani (Indian New wave)

o Pyaasaby Guru Dutt

Suggested Readings: 4 o , . What is Cinema Vol-1
Andre Bazin, “The Ontology of the Photographic Image” from his b.oo;67 il

Berekeley, Los Angeles and London: University ofClll!Oﬂ"‘ Pftss. lk I'"} .I"nrm Exsavs in Film
Sergei Eisenstein, “A Dialectic Approach to Film Form" from his book Film -

Programs Criteria-1(1.2.1)
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Course contents:
Unit 1 -

Broadcast Formats, Publi i
: : ublic service adverti i :
Discussion, Feature, Documentary ertisements® Jingles*, Radio magazine®, Interview, Talk Show

Unit 2:

Broadcast i i i
Production Techniques, Working of a Production Control Room & Studio: Types and

= L] . 1 “d mixin ’ crsonne ‘n

Unit 3- Stages of Radio Production Pre-Production - (Idea, research, RADIO script)

Production—Creative use of Sound: Listenin i i i : i
o : g, Recording, using archived sounds, (execution, requi
challenges) Editing, Creative use of Sound Editing. g RO e,

Suggested Exercise- Producing any Radio format mentioned in the Unit 1. (Duration-S
minutes),

*Only introductory in nature. These formats will be dealt with in detail in Advanced
Broadcast paper.

Suggested reading list-

1. Aspinall, R. (1971)Radio Production, Paris: UNESCO.

2. Flemming, C. (2002) The Radio Handbook, London: Routledge.

3. Keith, M. (1990) Radio Production, Art & Science, London: Focal Press.

4. McLeish, R. (1988) Techniques of Radio Production, London: Focal Press.

5. Nisbett, A. (1994)Using Microphones, London: Focal Press.

6. Reese, D.E. & Gross, L.S. (1977) Radio Production Work, London: Focal Press.
7. Siegel, EH. (1992) Creative Radio Production, London: Focal Press.

Pro
grams Criteria-1(1.2.1)
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SEMESTER 1V
C8 Introduction to N¢
Course contents:
Unit 1
Key Concepts and Theory, Detining new media termnal
B OIS

online media  Information SOCICtY an s and their meanings - Digital modia

. A vew media . o st
Communication (CMC), Netw orked Societs dia. Technologicn) Detorminiam, Compter mediated

W Medin

new media

Unit 2

Understanding Virtual Cultures and Digital Joumalism, Intemet and its Beginnings, Remediatian and Mew Media

technologies, Online Communities., User Generated Content and Web 20, Networked. Jaurnalism. Altermativ
Jourmalism: Social Media in Context, Activism and New Medin

Unitd

" . ht. Copy left and Open
Digitization of Journahism, Authorship and what it means in a digitnl age. Piracy, Copyngh )
Source, Digital archives, New Media and Ethics

s i 2 i riting Techniques
t)\'crviﬂ of Web Writing, Linear and Non-linear writing. Contextualized Journalism, Wnting
Linking., Multimedia. Stonytelling structures

- > N F IJI:\N.V. B 4
' i 1 i £ i igl\ ontent lﬂ(eb\ .)Dd /\\Mile [

V l‘ﬂul .M ( ontent eSIN \\ L’b\ll - PL‘I“"“ N .‘lnd ISl 3 .

l)\ ‘l‘"' [} \ unl des Co y o A ~e

history of Blogging. Creating and Promoting a Blog

‘ s g Sage Publications. 2011
i i <tanding digital culture. Sage i, 2 A
V“w:/lm M'!"-: :-:::’l"ff\::m i New Media?” In The Language of New Media
Lev Manovicil. -
oy idge: s. pp. 19-48 o "
Cambridge: MIT Pr:;:.:r‘:undmg new media. Sage. 2011 lmmdugrg:wo -
Personal Connections in the Digital Age P(»ln:\). 201€ prer 3
| ! 'i ¢;¥ Tim Wu, 2006, Who Controls the Internet Ilusions ol
Goldsmith, Jack, and 1 , 20 oty |
/ University Fress . .
“ Odgo:))‘\)m\?hallis web 2.0: Design patterns and business models tor the next
O Reilly, Tim. (= !

. Jioretlly comiwebl archive'whatis
war ¢ 8 ¢ eved from 'l"l).‘.nl\ll A y

rsotasing Medium of the Movement”
Srossman, ™ srotests: Twitter, the Medium OF / .
tgm ~ic|’r:"'f"‘;:‘:- Amateur Hour: Joumalism without Joumalists.
mann, ' >
J orker, August 7 Availuble at =
::“ ;‘:: mwy.oM com";m'hnc/'_’(ll(‘mx-lﬂl(l(;n&(ma fact!
1p//w )

- ) | ‘l\\'h“l
i ‘w w l,(l\\l\ a'"’l’ 'hk \h}‘.lt“lﬂn \‘\\Ilnl (L)
xl'"g. B' .- S. W. p.

249 W
SRR
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P nl'dv:wlupmcm,

Measurement of de "
nent, Develo s of development

edom, Models of devels nt. Has reds
. Panchayat . . pmer e needs
i Yol raj, Developing countries versus developed countries, UN
Development ¢ i
Communication: Cone
dependency. alte oncept and appro

20 g X hL“ [‘arad’ g F e 3
mative paradie 3% daches, 1gms of development: Dominant paradigm
approaches;, Suslailmhlc“:‘)c\ :J“. ey u"""f approaches ~ diffusion of innovation, Alemative Dey comm
development, Development : opment... Participatory Development, Inclusive Development, Gender and
UNIT 3 Upport comm. — definition, genesis, arca woods triangle

Role of media in develo

. p pment, Mass Media as a tool for development, Creativity. role and performance of each
g\cdna-compnmwe study of pre and post liberlization eras é ;
ole. performance record of each medium- print. radio, tv, video, traditional media

Role of development agencies and NGOs in development communication, Critical appraisal of dev comm
grammes and govi. schemes: SITE, Krishi Darshan, Kheda, Jhabua, MNREGA: Cyber media and dev — =

govemance, ¢ chaupal, national knowledge network, ICT for dev narrow casting Development suppon

communication in India in the areas of: agriculture, health & family welfare, population. women empowerment,

poverty, unemployment, energy and environment, lileracy, consumer gwareness, Right to Information (RT1)

UNIT 4

Practicing development communication, Strategies for designing messages for print ‘ &
Community radio and dev, Television programmes for rural india (KrishiDarshan), Using new media technologies
for development., Development Journalism and rural reporting in India

UNITS ‘ 7

Rural Journalism, Information needs in rural areas; Use of traditional media for development in rural areas. Rural
newspapers; Critical appraisal of mainstream media’s reportage on rural pmbkms and issues. Specific features of
tribal society: Information needs in tribal setting: Critical appraisal of mainstream media’s reportage on wribal
problems and issues;

ested Readings: - ‘
i:gu Everet M :gzommunicalion and Development- Critical Perspective,
, New Delhi, 2000 -
z:igncivu?Mclkote& H. Leslie Steeves: Communication For Development In The Third
World, Sage Publications. '
Belmont (.?'A . Technology Communication Behaviour, Wordsworth
Publication, New Delhi, 2001. .
Dr. Anil Kumar : Mass Media and Development Issues, BhartiPrakashan,
dhyay Varanasi, 2007. '
gf:DP - Human Development Report (published every year), Oxford
University Press, New Delhi.

World Bank : World Development Report (published every year) Oxford University Press, New Delhi.

i
G
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C10 Media Ethics
Course contents: and the Law
Unit-]
Ethical Framework
And Med; ’

of exprc“io la‘ pl‘acllce. Fm
Information, |de " and defamagion. L M of expression (Article 19(1

n. Idea of Fajr 1y1 , i 1 and stander. | Na) and Anticle 19(1)2)
and culy nalTrial by M ovima

. f privacy and Survel . ‘
Y Media, | . S 0l privacy and Surveillance in Society, Right 10
ral d v Intellectual p

Student Presen {ations Cpendence, roperty Rights

o Ph()((\c 'gd y )
Usit2 Opred material for Study Packs in India
Media chhnolog\' and Fiy

i

Phone Tapping etc. Ethical o 'llfumne.m » Live reporting and ethics, Legality and Ethicality of Sting Operations.
Discussion of Inm(;n-'\|u‘~ ‘lssucs In Social media ( IT Act 2000, Sec 66 A and the verdict of The supreme court ).
NBA guidelines T cases-cg- Operation Westend, Some Related, laws- Relevant sections of Broadcast Bill
Student Presentations.

Tehelka'sWestend

School Teacher Uma Khurana case

Unit 3-

Representation and ethics, Advertisement and Women, Pomography Related Laws and case sludmj. l::“;; -
representation of Women (Prohibition) Act, 1986 and rules 1987, Protection of Women against Sexual Haras

Bill, 2007, Sec 67 of IT Act 2000 and 292 IPC ete

Student Presentations-

Students will submit on above mentioned topics.

i | - Debates
lhldnc:;i:.and Regulation, Regulatory bodies, Codes and Ethical Guidelines Self Regulation. Media Content- e

on morality and, Culture and Taboo, Censorship and media debates

; [ inalis ions- children, dalits.
Ed:.dlus and Social Responsibility, Economic Pressures, Media reportage of marginalized sections- ¢hi

. . . . N .
» o 4 - 8 ( - s )'
tr |MB Gc"‘kl. Iiled'a \-OUCWE 0' uOle”Ct ﬂ"d Iehl d laws - ."“ mmatory writin, “ ( 35 J Scdllbll "K"tluc“l

R Yiomwlgtsuze?h“mﬁamur Riots. Attack on civil liberties of individuals and social
Relevant -

Activists

list: i
Em:::;:::;y Guha, Media Ethics, Oxford University Press, 2009
LJ

- B e mc I)()l“ld ."d M C w h M i i ‘998
m‘ i hd theran d'a E‘hlcs.mnsc“.. ;
. i Sal'll erc L‘w IMCC‘S l’opuhr LU“m (Cd.L l llc Ulll\'eu“y 0' A‘ublm

V'h.:noll!:gbvan. Communication Law in India, Lexis Nexis Publication,2007
s Vik

i -ons in India-Published by AMIC, 2000
: Media Laws and Regulations in o
. Rf:’l?:mkmlla, Censorium: Cinema and the Open Edgc.of Mass P::!:mn)luion
: Rn'miudetKaur. William Mazzarella, Censorship in South Asia: Cultural Regu

dition to Seduction . ‘ .
?T.Tnds: \"/illliams. Hard Core: Power, Pleasure. and the *Frenzy of the Visible

f
Gl
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_ C 2 (Skill Enhancemen

umentary Production
ourse contents:
Unit 1:
Understanding the Docu
y ment
Introduction 1o Editing slylcsi.!l ’S}t'

t Conm) Semester I

Introduction to Realism Debate, Introg

ructure and scripting the dncumcmary uction to Shooting styles,

Unit 2-

budgeting

Suggested Practical Exerci ,

gﬁadling; Erik Barnow fﬁiﬁi’:ﬁ:ﬁ; B"JZZ'JL'ZL‘S‘ S
harles Musser “Documentary” in : o

Cinema Oxford University tll::Zss: 19(}‘)??;2){-?303“/6" Smith edThe Oxford History of World

M!'chael Renov “The Truth about Non Fiction” and “Towards a Poetics of Documentary”™ in

Michael Renov ed. Theorizing Documentary AFI Film Readers, New York and London:

Routledge: 1993, 1-36

Trisha Das How to Write a Documentary

Double Take by PSBT

Suggested Screenings

Michael Moore: Roger and Me

Nanook of the North by Robert J Flaherty

Nightmail by Basil Wright

Bombay Our City by AnandPatwardhan

Black Audio Collective

City of Photos by Nishtha Jain

Films by PSBT
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