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Ars: BA (Hons), Subject
‘e Jﬂfll“!m and My,
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Course Code ["Hour |
Semester | Course Opted Name of the course Credu' '
| weah
Core-1 SS/EC/C-101 | Introduction to Journalism o S 1 3
SS/EC/C-T- z
Core -1 Tutorial 101 Tutorial-| based on Core-| ! |
SS/EC/AC-102 | Introduction to media and
i Core -2 Communication ’ 3
Core 2 Tutorisl | 1o C/< 7" Tutoria2 based on Core-2 BE
z - ;
Generic Elective SS/EC/GE- ¢ |
(GEI)-1 101/C Basics of Journalism 5 5
Generic Elective - | SS/EC/GE-T- " g I
't Tusorial 101/PS Tutorial-1 based on Generic Elective-| | |
' Ability SS/EC/AE-
Enhancement 1017EC . .
Compulsory Course Environmental Science 4 K
(AECC)
SS/EC/AECA- | ECA-Extracurmicular activity/Educational
ECA 101 Tour/ Field visit/ Industrial , )
training/NSS/ Yogw Swachhta sports/ B 3
| scommunity service/ others ,
ol T Y S
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X EF\
¢ -3 Tutorigl | SSEC/CLT. g e g for rimg
Core -4 203 Tutorial. 3 — §
TS/E(W&" sed on Core-3 | I
Core 4 Tutorial | SSECA 7. | %8 and Cultural Studien "
Generic Elective %24\% hnm.n ! h"‘“’"" ore-4 I |
GEI-B).2 SECKGE- . o .
i therT ic Elective - %F'f?”_ Rraphy | 3 5
' - — 'e
A‘I':on" 202/ lutorial-2 buwd on Genorie Flective-2 | | )
£ M“';:"c SSEC/AE- | —
et 201/ES SR - )
Compulsory Course : nelish (_t?mynmxumn/ Mil. (Hindi | a
AECC ommunication)
| EC A-Extracurricular activity/Educational
ECA Tour/ Field visit/ Industrial | 2 2)
training/NSS/voga/ Swachhta/ sports/
community service/ others | |
Total 24 | 24 |
SUMMER Internship: 15
days (Optional) i Swayam Swachhtu / NSS / Industrial/ others L 2 : 100
Core-5 Introduction to Broadcast Media 3 3 _4
Core -5 Tutorial Tutorial-S based on Core-5 | |
Core -6 History of the Media -] 5
| Core -6 Tutorial Tutorial-6 based on Core-6 1 1
Core - 7 Advertising and Public Relations 5 5
Core - 7 Tutorial Tutorial-7 based on Core-7 | 1 I
m (GEIl ‘Zi'.""“ Film Appreciation s s
- i
- : [
Generic Elective - Tutorial-3 based on Generic Elective-3 | | 1
Tutorial
Skill Enhancement Radio Production 4 3
Course (SEC -1) a— -t e
Core-8 | Introduction to new media 5 | 5§
Core -8 Tutorial Tutorial-8 based on Core-8 ] |
Core 9 Development Communication 5 5
Core -9 Tutorial Tutorial-9 based on Core-9 | 1
Core - 10 Media Ethics and the law 5 5
v Core — 10 Tutorial Tutonial-10 based on Core-10 | 1
Generic Elective
(GEII-B)-2 Documentary Production 5 5
e Clextive. Tutorial-4 based on Generic Elective-4 R
Skill Enhancement Documentary Production e | 4 ]
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‘xr\‘mk
Core -3 Tutorial | SSECIC. 1. 1 SROring and Eiting for Prini 53
Core -4 %%ETR“" Tutorial-3 based on Core-3 I |
— D] " 204 | Media ~
Core -4 Tutoriy) SSECA . 7. ] LT"“' and Caltural Studies ] B = 5
- 2 utorm il has ) | |
[Generic Blesive 1SS TRE e e et
GEl " SSECAGE-
21-B)-2 200ps raphy 5 s
1 Generic Elective - | SSECGET — f -
A SSECGE-T- ‘
Tutorial 202/ps Putorial. 2 based on Generic Flecthive-2 |
Abil“)’ - -ss}i’.'('fAl,. — I ER——
reraisgy 2018 English Communication/ MIL (Hind: il a
C“'}‘Pu’wl,\ Course Communication)
AECO) |
R B “TECA-Extracurricular activity/Fducational
ECA Tour/ Field visit/ Industrial B (2)
training/NSS/yoga/ Swachhta/ sports/ |
?;n.tlvmmly service/ others : o _I___—Z—“_:
IR——
SUMMER Internship: 15 : criall others 2 100
days (Optional) Swayam Swachhta / NSS / Indus ) e
TL Core-5 10 ' 5 5 |
ore- :
\ Core -5 Tutorial um_rhl;s' m :: :ore-s ; —
Core -6 ' : l
Core -6 Tutorial Tutorial-6 ba::on Core-6 3 5
Core -7 r Public e =
Core ~ 7 Tutorial utorial-7 based on Core-7 ; ﬂ
Generic Elective ; tion
GEIlI-A)-1 Pl —1
Generic Elective - Tutorial-3 based on Generic Elective-3 | !
Tutorial
Course (SEC-1) Total 28 28
Core-8 Tatroduction (0 new medin 5 s
Core -8 Tutorial Tutorial-8 bu::d‘:n Co.tle-!:' ; ;
Core -9 : munication
Core -9 Tutorial ul'ofial-‘) based on Core-9 | |
Core - 10 ‘Media Ethics and the law 5 5
Core - 10 Tutorial Tutorial-10 based on Core-10 ] 1
Generic Elective . R
(GEII-B)-2 Dacumentary Production 5 5
m pory! Tutorial-4 based on Generic Elective-4 | |
Skill Enhancement ] E"'!ﬂf?ﬂ! uction 1 _J__“
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1" ’ Coursc SEC .2)
I e

SUMMER Inferngpi e = % e g
&Q;Rio::e il T e T - i-_ﬁii!—ﬁ—li’
Swayam SWachhyy / NS / ‘ — A—
———— p— NN “""‘lrhum»,‘ ) 100
| Core-11 ——t
H:—ZPE— I! |:__ula-..‘§|' e | Global media ang Politics L 5
ore-12 B Futorial- 11 based on € oee1 1 - =
%‘.’-’" 12 Tutorial — 1 l‘!"'!ﬂsl_ Hrosdeast Media s T3
ISCipline Specific AT T orial-12 hased on ¢ore-12 | |
SSEC IS Smenadil A e L AL
v .g(;“c(iﬂgsrf_” SO;IA( DSE- | A, Media Industry and Management 5 g
DSE-1 - Tutorial T | W Print Journatism and Peaduction | l
G Tutorial-1 based on DSE-1 - P
Discipline Specific A Photography
Elective (DSE-2) B. MediaGender and Human s | 8
! DSE-2 - Tutorial m.m.t.zj based on DSE-2 = e %
| B B 2 | |
.&‘“"-‘ e Advanced New Media e I f__b S
Core 13 Tutorial | Tutorial-13 based on Core-13 Lt
Con 41_— ; mmm llaureh:lll ] J 8 5 B
Core -14 Tutorial Tutorial- 14 based on Core-14 I -
Discipline Specific A Multimedia Journalism s | S {
Elective (DSE-3) B latroduction to Film Studies — 1
Vi DSE-3 - Tutorial Tutonal-3 bused on DSE-3 |
Discipline Specific | SS/ECPD |
Elective (DSE-4) + A Development Journalism S b
DSE-4 - Tutorial B Dissertation Or .
Or ) s
Dissertation/ Project “1=6
work followed by Viva-Voce J
senmioer 1T 2a | 24
TOTAL Credits 152 + 4(SD)

As per UGC CBCS guidehnes, University / departments have liberty to offer GE and SEC courses offered by any
department to students of othes departments. The No. of GE course is fout. One GE course is compulsory in first 4
semesters each. In present scheme it is proposed to have minimum two GE courses (from one subject) in first two
semester after which student shall change two GE for another subject i Il * and IV" semester, so that all the student
can have exposure of one additional subject. (Subject to approval by the competent authority)
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SEMESTER 1
C1 Introduction to Journalism

Course contents:
Unit 1 -
Understanding News. Ingredient
. Ingre f news
News: meaning, defi : sl

nition, The '

1o reader) ion, Nature, The news process: from the event to the reader (how news is carried from event
I:m! br:‘e.\\'s vs. Sofl news, basic components of a news story

ftribution. embargo. verification, balance and faimess, dateline. credit line, byline.

Unit 2 -

Different forms of print-A historical Perspective Yellow journalism, tabloid newspaper, Language of news-
Principles of clear writing skills to write news

Unit 3 -

Understanding the structure and construction of news, organizing a news story, SW's and 1H, Inverted py ramid,
Criteria for news worthiness, principles of news selection

Use of archives. sources of news. use of intemnet

Unit 4 -

Different mediums-a comparison oy . B
Language and principles o?wriling; Basic differences between the print, electronic and online journalism, Citizen
Journalism
Unit § -

Role of Media in a Democracy

Responsibility to Society, Press and Democracy, Contemporary debates and issues relating 10 media Ethics in
journalism

Readings:

.Bruu D. ltule and Douglas A. Anderson. News writing and reporting for today s media; McGraw Hill Publication.
2000.

- M.L. Stein. Susan Patemo & R. Christopher Burnett, News writer s Handbook: An Introduction to Journalism,
Blackwell Publishing 2006, ; s =

- George Rodmann. Mass Media ina Changing World; Mcgraw Hill Publication. 2007.

- Carole Flemming and Emma Hemmingway. An Introduction o Jowrnalism: Vistaar Publications.2006.

- Richard Keeble. The Newspaper s Handbook; Routledge Publication, 2006.
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C2introduction to Medi Mmunica

C1emdnctie ia and Co tion

Unit 1

Media and Evervday Li |
veryday Life. Mobile phones, Television, Ring tones, Twitte

- a i D3 s '

communication and everyday life , Discussions around meduated and non mediated

Unit 11

Communication a 2o 0
nd Mass Communication, Forms of Communication, Levels of Communication

NIISS COlllm\ll“CaNOﬂ ll\d ins Pf“m. NO"“‘IV‘ Tlmﬂ‘c’ of 'M Press wi. .ﬂd '." Puhhc W

Mass Communication and Eftect i i
bass n; s Paradigm. Direct Effectss M aganda
Limited Effects: Individual Difference Theory. Personal Inﬂu:zscm ey oo

Unit IV
g‘:l“:‘“:lngfm ‘ayl;?;hc Emergence of an Alternative Paradigm Cultural Effects: Agenda Serting, Spiral of Silence,
Unit V

Four Models of Communication, Transmission models, Ritual or Expressive models
Publicity Model, Reception Model

Readings:
Michael Ruffner and Michael Burgoon, Interpersonal Communication (New York. Holt, Rinchart and Winston
1981, 21-34; 59-72

John Fiske, Introduction (0 Communicarion Studies, (Routledge 1982), pp 1-38

Dennis McQuail, Mass Communication Theory, (London, Sage, 2000). pp 1-11: 41-54; 121-133 (fourth Edition)
Baran and Davis, Mass Commumication Theory, Indian Edition, (South West Coengate Learning. 2006) pages
42-64; 71-84; 148-153; 298-236

Kevin Williams, Understanding Media Theory, (2003). pp.168-188

Robin Jefirey, Cell Phone Nation: How Mobiie Phones have Revolutionized Business,

Politics and Ordinary Life in India. New Delhi: Hachette (2013)

Ravi Sundaram, The Art of Rumour in the Age of Digital Reproduction, The Hindu, August

19,2012 lllp'llwww.lhebindu.comr‘ncwsfnlionlllthe-m-of-mmout-in-lhe-lge-of-digilllrtptoducl'\ml
article3792723.ece (Unit 1)
Shohini Ghosh, “Inoer and Out

¢ Worlds of Emergent Television Cultures,” in No Limits Media Studies from India.
E£d. Ravi Sundaram. New Delhi: Oxford (2013).

cregt
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#ourse contents;
l'l\“ ‘ 5 ”‘MV‘ " e "
m.w" Nows: moaning, deflnition, The news process: T the event 1© e wmlmm-
fhom event 1o reader), Hurd nows va, SO nows, News [ormation In Differont
Attribution, emburgo, veelfieation, balance and e, dateline, credit line, hyline

Unit 2-

Different forms of print-A historeal Perspetive, Yollow Jourmnlism, Peniny peess: tub
Language of news- Robert Clunning: Principles of chenr wrlting

Joabdd et

Unit 3 -

Understanding the strocture and construetion of news, SW's and 111, Inverted pyrum
worthiness, sources of news, use of internet,

i, Critetin four WS

Unit 4 -

Language and principles of writing: Bislo differencon betweon the print, cles bk
journalism, Citlzen joumalism,

ndd mline

Unit § -

Role of Media in o Democrncy, Responsibility to Soclety prews and Doy Contempeornry debntes
and issues relating to medin Lithios in Journalism,

Rendings

1. Bruce 1. Ttule and Douglan A, Anderson, News weitlng and reperting Jor tindery s
media, McGraw Hill Publication, 2000,

2 ML, Stein, Susan Paternod& R. Christopher Burnet, Newy writer s Hundbook  An
Introchuction to Journalism, Blackwell Publishing, 2006

3. George Rodmann. Meass Media in a Changing World, Mogrnw THIE Pubilication, 2007,
4. Carole Flemming and Emima Hemmingway. An Introcheetion to Jowrmalism, Vintaur
Publications, 2006,

5 Richard Keeble, The Newsppwr's Handbook; outledge Pablication, 2006,
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SEMESTER 11
C3 Reporting and

Course contents:
UNIT 1

Covering news, Reporter. role, functions and qualities . G

agency reporting,, Covering Speeches, Meetings and Pm”cncml assignment reporting/ working on a beat; news

f . Conferences, Covering of beats- crime, couns, clty
reporting, local reporting, MCD, hospitals. health,, education, sports; y

Editing for Print

UNIT2

Interviewing/Types of news leads, Interviewing: doing the research, setting up the interview, conducting the
interview. News Leads/intros, Structure of the News Story-Inveried Pyramid style; Lead: importance, types of
lead; body of the story: attribution, Articles,

features, types of features and human interest stories. lcads for
features, difference, between articles and features

UNIT 3

The Newspaper newsroom, Newsroom, Organizational setup of a newspaper, Editorial department ohy sad stybe,
Introduction to editing: Principles of editing. Headlines; importance. functions of hc‘ndhm.hlyrgaubzcom.
language. types of headline, style sheet, importance of pictures,, selection of news pictures, Ro E

editor, News editor and Editor, chief of bureau, correspondents A

Editorial page: structure, purpose, edits, middles, letters 1o the editor, special articles

"i"m‘ y sectional news, Week-end pullouts., Supplements. Backgrounders, columns/columnists

‘- media and news, Sociology of news: factors affecting news treatment, paid ncwsI: age::; :::t::g.
e newsroom, trial by media. gatekeepers. Objectivity and politics of news, Neutrality a

¢ Sci blication
Editing, Baskette and Scissors, Allyn and Bacon f’u -
o }:::‘:shsm and Art of Editing. S.N. Chaturvedi, Cyber Tech Publications —
ng and Reporting for Today's Media, Bruce Itule and Douglas Anderson, McGraw Hill Pablication
paper practice: A primer on the press, F.W. Hodgson, F9cn| Press
br the Media, Fred Fedler and John R, Bender, Oxfmd_Umversuy Press
per's Handbook, Richard Keeble, Routledge Publication

| ~ A :::ay be based on covering the beats and writing reports / interviewing Personalities, celebn'l-ies
gises on editing copies, writing headlines, writing features, structuring a dummy editorial page, writing
B ete. Discussions on current affairs, Tests, debates and tests may be held regulary.
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W. hia and Cylgy Studies
s r
urse contents “
Unit |
Undersundmg Cul
ture, Mass (
uhure, Populae ¢ ulture, Folk Cule Mo

b < Medhin and Colegre
Critical Theories Medi

s, i s

s Culturg| Industores, Politieat Economy. Idenlogy und Hegeman

Unitin -

Representation, Media :
' as Texts Sign,
class, caste and gender iss e and Codes in M

ues in Medin edia, Discourse Analysis . Genres, Representation of sation
Unit v

Audiences. Uses and Gratificati

Cultures: Music an the iy Approach. Reception Studies, Active Audiences, Women as Audiences. Sub
Unitv

Med.h and T“h'_”bﬂics-‘ Folk Media as a form of Mass Culture, live performance; Audience in live Performance
Media technologies: Medium is the Message: Technological Determinism: New Media and Cultural forms

Readings

AS Media Studies: An Esyential Introduction Edited by Philip Rayner, Peter Wall and Stepben Kruger, Routledge
(Covers Unit 11, 111, 1V and V)

John Fiske, 1982, Inrraduction to Communication Studies, Routledge (Covers Unit I,

Ideology and Meanings and Unit 111 Signs and codes )

Dennis McQuail, 2000, (fourth Edition) Mass Communication Theory, London. Sage (Cavers Unit IV, Media
Technologies) ;

Baran and Davis, Mass Communication Theory (covers Unit I, 11l and V)
John Storey. Cultural Theory and Popular Culture: An |

ntroduction. London: Pearson Longman. 2009
Kevin Williams, Undersianding Media Theory (Covers Unit 11, 111 and 1V)
Media Cultures by Nick Stevenson, 2002, Second Edition, SAGE

James Clifford, Tony Benett, Raymond Williams, Stuart Hall, John Storey

Short Extracts from writings by Adorno and Horkheimer, Radway. Roland Barthes. Mcluhan
Parmar S. Traditional Folk Media in India, 1975, New Delhi, Geka Books

GRe?



Unit I1:
Equipments of Photography Cameras , Lenses, Tripods, Monopods Camera bags,

Unit I11:
Lighting -the different types of lighti
_ ng-N
Recommended equipment for outdoor ligh

Digital storage

a.tural lighting-and Artificial Lighting, The reflection of light
ting , Introduction to indoor lighting and Photographing

Unit IV:

Types of Photography and Photo journalism , News Photography, Sports Photography, Nature

photography, Portrait photography, Fashion photography and i
3 : : 3 phy and, advertisement photography
The basics of photojournalism and importance of context in photojournalism.

Unit V:

Editing Photo editing software : Microsoft Office Picture manager, Corel Draw, Adobe
Photoshop Elements, Photoshop CC (Creative Cloud)Correcting imperfect images. Picture
orientation, Cropping, Levels, Altering brightness and contrast, Red eye.

Suggestive Readings: .
The Photography Book by Editors of Phaidon Press, 30 April 2000. o
All about Photography by Ashok Dilwali, National Book trust , Year of Publication:2010
New Delhi.

i 2003.
Practical photography by O.P. SHARMA HPB/FC (14 March
'n\ecPhou;P;?apbct’s Guide to Light by Freeman John Collins & Brown, 2005.' ‘o
Lonely Planet's Best Ever Photography Tips by Richard I'Anson published by Lonely Plane
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Basics of Sound, Cq
. QN
Ambience Sound, SOllnchIm of SOund-seape, Sound culyyye,

design-| Lypes of sound-s .
Int Z ) EN-US Meaning witly o o WHE-Syne, Non-Syne, Nataral sound.
roduction to Microphones, Characteristics :l' ;::.‘:‘ Cxamples from differemt foems, Stund recording technigues,
; O as a0 medinm
Unit 2 -

Ba\lt‘s U" 'l u“l “. |

3 V § . s O " ) )
; S W : i : ! :: tl\tilll:l;:gc. ulc.\,lmnw-lmupc. elevision image, Digital smage, Ldied. Im (-|‘ \ )h:n-‘ :r
"‘a| g‘ib i u&lka s“‘a. ‘i Sua“' < AN 0 mow Inn '. Ulill.'ll (.""“W. ('hlllll.'i“B ecc Inm o ' . Yooy, © ' o 0[

Unit 3 -

Writing and Editing Radio News, Elements of'a Radio News Story: Gathering, Writing/Reponting, v
Elements of a Radio News Bulletins, Working in a Radio News Room, Introduction to Recording and editing
sound. (Editing news based capsule only),

Unit 4 -

Writing and Editing Television News, Basics of a Camen- (Lens & accessories), Eltctronicl ?;c‘w\s(:){:'lg\r:::
(ENG) & Electronic field Production (EFP) (Concept), Visual Grammar -‘Camery'Mo;tmn.;‘ _zemm“ e
Focusing., Visual Perspective.. Elements of a Television News Story: Gathering. Writing/Reporting . E

Television News Bulletins, Basics of Editing for TV- Basic Soft-wares and Techniques (for editing a news
capsule).

UB:O{‘:&:& News: Critical Issues and Debates. Public Service Broadcasters - AIR and DD News - Voice of India?
(Analysis of News on. National Broadcasters)

“ v n' N
Changing Character of Television News (24 -hrs news format. News Production cycle, News, “Lingo’, News
‘Fom‘.ul.e".’ News as Event, Performance and Construction

: 18} on | P : 20-80, 85-135)
erbert. T Production Handbook. (Pgenos: ! .
z:‘;:‘\‘c Allen.‘:l:?::\‘::tlc H::I (Ed- 2004), The Television Reader, Routledge (Pgenos: 10- 40)
; Chatteriee, Broadcasting in India, New Delhi, Sage 1987(Page nos- 25- 78) )
:‘.!(l:e Radio?-lar;dbook. by Carrol Fleming. Rout ledge (London & New York 2002) (Pgenos: 47- 105)

Cors”
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€6 History of the Media

Course contents:

Unit |

History of Print Mcdia

Media and Modemity: Pripy Revolution |

States, Great Britain and France, Histor o

Gandhi and Ambediar as Journalists and ¢
Unit 11

Media in the Post Independen _ . .

Language Pgrcs: " Emengency and Post Emergency Era. Changing Readership, Print Cultures,

|t‘kgmph. Mosse Code, Yellow Journalism. Evolution of Press in United

? the Press in India:Colonial Period, National Freedom Mavement,
OMmMmuUmCcaton

Unic 111

Sound Media Emergence of radio Technology. The coming of Gramophanc, Early history of Radio in India,
History of AIR: Evolution of AIR Programming, Penetration of radio in rural |m4:.;sc studies 2
Patterns of State Control; the Demand for Autonomy, FM: Radio Privatization, Music: Casseties 10 the Internet

Unit 1V
Visual Media

The early years of Photography. Lithography and Cinema From Silent Era 10 the 9'k'?pc mcn: ':lr:'::l‘e: :;;;’es
The coming of Television and the State’s Development Agenda, Commercialization of Progra

Invasion from the Skies: The Coming of Transnational Television (1990s)

Formation of PrasarBharati

glei.g:‘s.';:md Burke, P. Sovial History of Media: From Gutenberg 1o the Internet, (PolityPress. 2010) (Chapter <
sl Ghagher ) in Indi i<t to the Present Day, (Sterling Publishers. 1989).
arthasart i, J fism in India from the Earliest to the Fre. D ; -
‘; firey a:gmﬁ: :mN'cw‘:‘;’r::tr Revolution: Capitalism, Politics and the Indian LanguagePress, (New Delhi.
< . "
axmlﬁ)r Cassette Culture page, (Chicago, University of Chicago Press, 1993), 1 2Chatterjee. P.C.
roadcastin, New Delhi. . 1991)-39-57
:] urath P '%z:'f:;agfw(mn asa Tolols:ﬁ‘hange in Indian Villages, * Economic Development of C ultural
e . 275-283)
Changs. vol 10, No. 3 (PP.* = : . (Saze. 2001) Chapter 2, chapter 8 and Chapter 9.
3 i . Satelfites Over South Asia, (Sage, 2 apter ter § hapts
g‘gdamjgmmgmiw: Colenial Discourse and Radio.Broadcaﬂmg in India,” Communication
Processes Vol 1: Media and Mediation, B. Bel, B, Das, J. Brower. Vibhodh
Parthasarthi, G. Poitevin Ed.) (Sage 2005) -~ ; v
pmhi: eim "(Sonstm:ting a ‘New Media Market: Merchandising the Talku‘ngMachme n
Communication Processes Vol 1- Media and Mediation. B. Bel, B. Das, ). Brower. Vibhodh Parthasanthi, G
Poitevin (Ed.) (Sage 2005) o B
Eric Bm(::\z and Krishnaswamy, Indian Film, (New York, Oxford University press, 1980).2nd Edition,
Chapters “Beginnings,” & “Three Get Started.” ” i .
John V. Vilanilam, “The Socio Cultural dynamics of Indian Television: From SITE to Insight

to Privatisation,” in Television in Confemporary Asia by David French and Michael Richards
(Ed) (Sage,2000

Chpg o
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7 Adver(u.g
S::"’* contents: nd Public Relationy

Introduction
‘o *oy
3) Advertisin oo keaning ang i
erlising as a o) o 04 history Advertici- .
‘hdwf‘B!ng Theories i t‘\m\mulxvl::;lm b1 Role u;m/\‘;:;:i :"‘“M:hm ind Functions
! h‘u ‘!l X \ m
Ec S applied 10 Mdvertising 1 A model, DAGMAR M«xl':-lel:‘:ml‘im\ s
onomic.cultural, Pychologieal | < Y SINg and New tnonds e -

A lex i Chological and Social st
pex Bodies in M\enlmng.MAlv ':;3:‘""‘“",:“':‘ of advertising, Ethicnl & Regulatory Aspects of, Advertivimg.

Unit 2-
Advertising throy
gmentation. P ofi’t‘ipﬁ‘m. clectronic and online media, Types of Media for advertising, Advertising Objectives
Marketing Strategy and Foenr T:’g;'i;c- Media selection, Planning. Scheduling '
Advertisi 3 and Branding, Advertisi tvs, A - and F L
ertising Budget. Campaign Planning. Creation and Pr:dgu::i:ma ¥ Aoy Simie, e

Unit-3

m‘wmem and peactices. Introduction to Public Relations, Growth and development of PR

i . Role and Functions of PR, Principles and Tools of Public relations, Organisation of Public relations: In
depariment vs consultancy.. PR in govt. and Private Sectors. Govt's Print, Electronic, Publicity, Film and

Related Media Organizations

Unit 4-

PR-Publics and campaigns, Research for PR. Managing promotions and functions, PR Campaign-planning.
execution. evaluation, Role of PR in Crisis management, Ethical issues in PR-Apex bodies in PR- IPRA code -
PRSI, PSPF and their codes.

Unit 5 -
Social Media Marketing, Social Media Technologies and Management, Integrated Marketing Communication,
Developing Social Networks, Social Media Strategies, Tactics and Ethics. Social Medin Tools, Measurement

Strategies and RO!

List of Projects
1. Design an ad copy for a product .
2. Seript writing for electronic media ( Radio jingle, TV Commercial)

3 Planning & Designing advertising campaigns
4. Critical evaluation of advertisements

§. Writing a press releasc.

6. Planning and designing PR campaign

7. Assignment on crisis management

Readings :

. David Ogilvy. Ogilvy on Advertising,Pan/Prion Books

2. Frank Jefkins,Advertising Made Simple, Rupa& Co.

3. Chunawalla , Advertising Theory And Practice, Himalaya Publishing House
4. JethwaneyJaishri, Advertising, Phoenix Publishing House

5. Jefkins Frank Butterworth, Public Relation Techniques, Heinmann Lid.

6. Heath Roben L, Handbook of Public Relations, Sage Publications,

7 .Dennis L. Wilcose& Glen T, Public Relations, Pearson

8. Cutlip S.M and Center A_H., Effective Public Relations, Prentice Hall

9. Kaul J. M., NoyaPrukash, Public Relation in India, Calcutta

s




'GE 3: (Elective Generic) Semester m
Film Appreciation
Course contents:
UnitI -
Language of Cinema
Language of Cinema I - Focus on visual Lan ‘8§ .
Editing, Montage puage: Shot, Scene, Mis-en-scene,
Language of Cinema I1 - Focus on Sound and Coloyr: Dicgeti :
Sound; Sync Sound; the use of Colour as a stylistic Elcm: geits.and Non Dicgetic Sound; OF Screen

nt, Difference between story, plot, screenplay

Deep focus, Continuity

Unit IT -
Film Form and Style, German Expressionism and Film Noir, Italian Neorealism , French New-Wave

Unit ITT -

History of Chhattisgarhi Cinema, problems and prospects of Chhattisearhi ¢
Chhattisgarhi cinema attisgarhi Cinema, Future of

Unit IV -

Hindi Cinema, Early Cinema and the Studio Era 19505 - Cinema and the N

ation (Guru Dutt, Raj
Kapoor, Mehboob) The Indian New-Wave, -

Globalisation and Indian Cinema, Film Culture

Recommended Screenings or clips

Unit |

0 Rear Window by Alfred Hitchcock (Language of Cinema)

o Battleship Potempkinby Sergei Eisenstein (Language of Cinema)

0 Man with a Movie Camera by DzigaVertov

o Germany Year Zero directed by Roberto Rosselini (Italian Neo Realism)

o Metropolis by Fritz Lang/Double Indemnity by Billy Wilder (German Expressionism and
Film Noir)

o PatherPanchaliby Satyajit Ray

0 The hour of the Furnaces by Fernando Solanas

Unit IV

o Nishantby ShyamBenegal/Aakrosh by GovindNihalani (Indian New wave)

o Pyaasaby Guru Dutt

Suggested Readings: ’ — -
Aoins Bazin, n"f Ontology of the Photographic Image” from his "_0;’:6'7”’:‘;; e Yobd
Berekeley, Los Angeles and London: University of Cali”fomil PN;SM it Form: Exsays in Film
Sergei Eisenstein, “A Dialectic Approach to Film Form” from his [




EC 1 ( Skill Enh

. Pmducﬁon‘nceme“ Course) Semester |
Course contents:

Unit 1 -

Broadcast Formats, Publi g
2 ’ C service i : 3
Discussion, Feature, Documentary advertisemenis* Jingles*, Radio magazine®, Interview, Talk Show

Unit 2:

Broadcast i i i
Production Techniques, Working of a Production Control Room & Studio: Types and

functions, acoustics, input and o i i rsonne
\ y utput chain, studio console: i ixi i
Production process — Role and Responsibilities e recording and mixing e "

Unit 3- Stages of Radio Production Pre-Production — (Idea, research, RADIO script)

Production—-Creative use of Sound; Listenin i i ived sound 3 "
ta s g, Recording, using archived W ution,
challenges) Editing, Creative use of Sound Editing. o R

Snigguted Exercise- Producing any Radio format mentioned in the Unit 1. (Duration-§
minutes).

*Only introductory in nature. These formats will be dealt with in detail in Advanced
Broadcast paper.

Suggested reading list-
1. Aspinall, R. (1971)Radio Production, Paris: UNESCO.
2. Flemming, C. (2002) The Radio Handbook, London: Routledge.
3. Keith, M. (1990) Radio Production, Art & Science, London: Focal Press.
4. McLeish, R. (1988) Techniques of Radio Productz)cna.l l;:;ion: Focal Press.
.Ni A. (1994)Using Microphones, London: F s.
2. :::ibs:t,t‘DE( & GrZ)ss.’l'.g.S. (1977) Radio Production Work, London: Focal Press.
7. Siegel, E.H. (1992) Creative Radio Production, London: Focal Press.




Pase \2 oF 1M

SEMESTER 1V
t‘!lllrodmlon 1o New
Course contenty:

Unit |

Key Concepts and Theory, Defining ne

online media _Infi W med
2 Antormation soc W termmologies and )
Communication (CMC) N‘.“‘ ety and ¢ nnd their meanings - Digital media. new media,

Medin

ew media, 1ee
Iworked Society » Technological Determiniam, Computer medited.
Unit 2

Understanding Vi .
o & Virtual . 0o
Cultures and Digital Joumalism, Internet and its Beginnings, Remediation and *ew Medin

technologies, O .
Jmlmali:;u- \.\': h;:: cnv"“\\ll.'l||n.. User Generated Content and Web 2.0, Networked, Journalism, Altemative
s Soial Media in Context, Activism and New Medin

Unit 3

Digitization of Jouralism, Authorshi i | :
on _ A ship and what it means in a digital age, Piracy. Copyright. Copy left and Open
Source, Digital archives. New Media and Ethics, "

Unit 4
Overview of Web Writing, Lincar and Non-linear writing. Contextualized Journalism, Writing Techniques.
Linking., Multimedia. Storytelling structures

Unit § ;
Visual and Content Design. Website planning and visual Jdesign, Content strategy and Audience Analysis, Brief

history of Blogging. Creating and Promoting a Blog.

Readings: - o
Vincem Miller. Understanding digital culture. Sage Publications. 2011,

Lev Manovich. 2001 ~What is New Media”" In The Language of New Media.

bridge: MIT Press. pp. 19-48. .
g:;‘ut Eugenia. Understanding new media. Sage, 2011 lntrqducuon.
Baym, Nancy K. Personal Connections in the Digital Age. Polity. 20!9. Chapter 3.
Goldsmith. Jack, and Tim W, 2006, Who € ontrols the Internet? Musions of
World. Oxford University Press US. ' ‘
O Reilly, Tim. (2005). What is web 2.0: Design patierns and business models for the nest
software. Oreilly com, retrieved from hup:foreilly com/w obh/archive/whatis

Grossman, “lran Protests: Twitter. the Medium of the Movement”™
Nicholas. 2006. Amateur Hour: Journalism without Joumalists,

Lemann, :
The New Yorker, Augus! 7. Available at
mp-lew.ngwyolh,cmnt‘mhivel‘z(xxﬂ)tyommw?rn fact!

Xiang, Biso. 2005. Gender, Dowry and the Migration System of Indian

C\'%"‘Ig/




Page \y o 2y

UNIT 1

Paradigms, Cong,
model, Nehryvi L uman developme Pt of development, Measurement o
millennium delm Model, Gandhian "t Development as freedom, oo ey

v model, anhl Maodels of devels . HBa
uNiTy et o N

o \
Yt raj. Developing countries veran develaped coantries. 1%
Development Communication: Concept and

dependency. alternati approiche i

¥. alternative paradi : ches, Paradigms of development: Dominant paradigrm.
Statea s Ve, Dev comm. approaches - diflusion of innovation, A;::;:m:f De::w:mm
i clopment su — icipatory Development, Inclusive Development. Gender and

- — definition, genesis, area woods triangle

Role of media in devel
media-comparative “u:‘y":f_‘;‘;x;:&ﬁm : tool for development, Creativity, role and performance of each
Role. st liberalization eras
Rzll: mnce record of each medium- print, radio, tv. video, traditional media
Seomih elopment agencies and NGOs in development communication, Critical appraisal of dev comm

Brammes and govt. schemes: SITE, Krishi Darshan, Kheda, Jhabua, MNREGA: Cyber media and dev - &-
govemance, e Cl}auwl'. national knowledge network, ICT for dev narrow casting Development suppon
communication in India in the areas of: agriculture, health & family welfare, popufation. women empowerment,

:’o'\;;r'\.y‘ unemployment, energy and environment, literacy, consumer awareness, Right to Information (RT1)

Practicing development communication, Strategies for designing messages for print

Community radio and dev, Television programmes for rural India (KrishiDarshan), Using new media technologies
for development., Development Journalism and rural reporting in India

UNITS

Rural Jounalism, Information needs in rural areas; Use of traditional media for development in rural areas: Rural
newspapers; Critical appraisal of mainstream media's reportage on rural problems and issues. Specific features of
tribal society; Information needs in tribal setting: Critical appraisal of mainstream media’s reportage on tribal
problems and issues:

Suggested Readings:

Rogers Everett M : Communication and Development- Critical Perspective,
Sage, New Delhi, 2000

SrinivasR Melkote& H. Leslie Steeves: Communication For Development In The Third
World, Sage Publications,

Belmont CA : Technology Communication Behaviour. Wordsworth
Publication, New Delhi, 2001.

Dr. Anil Kumar : Mass Media and Development Issues, BhartiPrakashan,
Upadhyay Varanasi, 2007.

UNDP : Human Development Report (published every year). Oxford
University Press, New Delhi.

World Bank : World Development Report (published every year) Oxford University Press, New Delhi.

»




€10 Media
Course m.ef:b ‘nd &‘ L.w

Unit-]
ork And Medi
F of exprescin. edia praciice
pression « Freedon,
Information, |dea and defamatjon Li O expression (Article |
. i 1 - I )
hs,:e?a ethics and :JhZ:"TNIWﬁaI by 'beil'::;mi :;"“" of l"i‘ﬂ:y( :J’:.‘:sm': ;t);zc)my Right to
udent p"“m“m X roperty Rights
Pl\otog ied 2
Unit 2 opied material for Study Packs in India
Media Technology and

¥ Ethical :
Dl aPping tc. Etica iﬁsu:: raMmeters. Live reporting and ethics, Legality and Ethicality of Sting Operations.
Discussion of Important cases e o Social media ( IT Act 2000, Sec 66 A and the verdict of The supreme court ).
gBA Faeies - Operation Westend. Some Related. laws- Relevant sections of Broadcast Bill.
tudent Presentations-
Tehelka'sWestend

School Teacher Uma Khurana case

Unit 3-

Representation and ethics, Advertisement and Women, Pomography Related Laws and case studies-, Indecent
representation of Women (Prohibition) Act, 1986 and rules 1987, Protection of Women against Sexual Harassment
Bill, 2007, Sec 67 of IT Act 2000 and 292 I1PC etc
Student Presentations-

Students will submit on above mentioned topics,

Unit 4- ) . ;
Media and Regulation, Regulatory bodies, Cades and Ethical Guidelines Self Regulation, Media Content Debates
on merality and, Culture and Taboo, Censorship and media debates

Megia: i i inalized sections- children, dalits.
i i ibillity, Economic Pressures, Media reportage of marginali ildren, d
rﬂz;mmmgaug: of violence and related laws - inflammatory writing (IPC 353), Sedition incitement

:’e::m c.:ea:&”: P uzaffarpur Riots, Attack on civil iberties of individuals and social

Activists

tial Reading list: o
-E?ln‘h:kum. Paranjoy Guha, Media Ethics, Oxford University Press, 2009

i and Michel petheran Media Eﬂ\is.mansell.!m'
: m"s,:mowdm Law Metupel’opulu Culture (ed.). The University of Alabama
l l . - - . -
. Vik;uzt?Raghm Communication Law in India, Lexis Nexis P\Mucauonlooz
o IverVekat, Mass Media Laws and Regulations in India-Published by AMK;, 2000
. \:'illi:m Mazzarella, Censorium: Cinema and the Open Edgc.of Mass Publicity '
« RaminderKaur, William Mazzarella, Censorship in South Asia: Cultural Regulation

ition to Seduction e
:“l,.':‘mshd \;/illilms. Hard Core: Power, Pleasure. and the "Frenzy of the Visible

0%




C 2 (Skill Enhanc )
ocumentary Pl‘odI:tT:: t Course) Semester "
ourse contents:

Unit 1:

Understanding the Documen
A tary, :
Introduction to Editing styles, . Introduction

to Realism Debate, Int i i
Structure and scripting the docunnnt:r;.’dmm - e

| Unit 2-
Docum i :

| location,c'l‘izrz l:l‘in:!tl?t'l:):(; Pfe-'l"ro;u?(.lon. Rescarching the Documentary, Research: Library, Archi
budgeting graphy Writing a concept: telling a story Treatment ,Writing a pﬂ:ml u

Suggested Practical Exercise- Shootin i

Readings: Erik Bamow s Krishnaswa; ; [S)i:;l;t n?cl:u? minutes) and Editing the same.
Charles Musser “Documentary” in Geoffrey Nowell Smith ed 7he Oxford History of World
Cinema Oxford University Press: 1996, 322-333

Michael Renov “The Truth about Non Fiction™ and “Towards a Poetics of Documentary” in
Michael Renov ed. Theorizing Documentary AFI Film Readers, New York and London:
Routledge: 1993, 1-36

Trisha Das How to Write a Documentary

Double Take by PSBT

Suggested Screenings

Michael Moore: Roger and Me

Nanook of the North by Robert J Flaherty

Nightmail by Basil Wright

Bo?nbay Our City by AnandPatwardhan

Black Audio Collective .

City of Photos by Nishtha Jain

Films by PSBT




4 Pese 14 o8 sy

. at .
War years: ad internatigng) N:u;h;:?r of popular media. 4 brief averview Propaganda in the inter-
Unit 13
MI and su po
Rad;

PET POWEr rivalry: Media durin ; a—
0 free VR St e 2 the Cold War, Vietnam War, Disintegration of USSR,
E""’"‘-[Ra"m Liberty, Voice of America Commrumig debates; NWICO, McBride Commission and
Unequa tand Third World concems: North-South, Rich - Poor

\sbﬁégoqﬂiu and Global “_"fﬁm World Wars and Media Coverage post 1990: Rise of Al Jazeern, The Gulf
ars: CNN's satellite transmission, embedded Journalism, 9/11 and implications for the media

Media and Cultura Globalization, Cultarat Imperiafism, Cultural politics: media hegemony and Global cultures,
homogenization, the English tanguage. Local/Global. Local/Hybeid

Suggested readings:

- DayaKishan Thussy. International Commumicarion Continuity and Change, Oxford
University Press 2003,

= Yahya R, Kasmalipour and Nancy Snow, War, Modia and Propapanda-A Global
Perspective, Rowman and Littlefield Publishing Group. 2004.

= Communication and Society, Today and Tomorrow - Many Voices (ne
Warld"Unesco Publication, Rowman and Lintlefield publishers, 2004

- Barbie Zelizer and Stuart Allgn, Jowrnalism afier W1 Taylor and
FrancisPublication, 2012,

= DayaKishan Thussu . War and the media : Reporting conflict 24y 7, Sage
Publications, 2003,

- Susart Allan and Barbie Zelizer Reporting war - Jourmalism N war tme, Routledge
Publication, 2004,

= Lee Artz and Yahya R. Kamalipor, The Globalization of €, orate Media He, emony,
New York Press, 2003, K "

- Yadava, J.S, Politics of news. Concept Publishing and Co. 1984,

= ZahidaHussain and Vanita Ray. Media and communications (n the third world
countries, Gyan Publications 2007

Historical Inroduction (2nd Edition) Wiley-Blackwell, 2009. pp.82-i 35, 20,
Internal Assessment: " e

The internal assessment will be based on assignments, group discussi
in class.

G

O and testy
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C12 Advanced Broadc
AN
Course contents: t Media
Unit |-
Public Service Broadcasti Servi
Bradcastide, Cm““'\"a.:;“i(s Smlcc Model in Indin (Policy and lnws), Global Overview of Pablic Service
y 0. Community Video, Participatory Communication, Campus Radio .
Unit 11+

Private Broadcasti i .
a Broadcast CMI‘:% ::ruzlme BMCas!mg Model in India; Policy and Laws. Structure, Functions and Working of
studies) ; ic and Private partnership in television and Radio programming (india and Britain case

Unit 111

Broadcast Genres- Why am 1 the Idiot Box'? - Debates, Issues and Concerns of Television Genre Varioo
Evolm.tg Contemporary Television genres: Drama, soap opera, comedy, reality television, children's television.
animation, prime time and day time.

Unit IV:
Advanced Broadcast Production 1 - (Radio). Writing and Producing for Radio Public Service Advertisements
Jingles, Radio Magazine shows

UNIT V-

Advanced Broadcast Production 11 - (Television), Mixing Genres in Television Production-, Music Video for
social comment/as documentary, Mixing ENG and EFP. Reconstruction in News based Programming
Suggestive projects
— Presentation of experimental genere in Radio/ TV
— Presentation about PSBT and such organizations.

— Script on Music Presentation
—. Presentation of Commercial Channel functions.

—, Presentation on global broadcasting models & Indian Broadcasting Models

Readings

A. Glen Creeber, Toby Miller and John Tulloch, The Television Genre Book (London:
British Film

Institute, 2009) y ,

B. Robert B Musburger and Gorham Kindem, Introduction 1o media Production, (Elsevier:
Focal

Press Focal Press)Pg-95-133, 179-212

C. AmbrishSaxena, Radio in New Avatar- AM to FM.(Delhi: Kanishka) . Pg- 92-138,
- 307

D. Ted White and Frank Bamas, Broadcast News, Writing Reporting & Producing, (Elsevier,FocalPress 2012)
3-17, 245-257, 279-286

G




1: ( Elective Discipline Specific) Semester V
.lndustry and Management |

confents:
51 .

: ept and Perspective
Management: Concept 1{1d .
ept orsi;in and growth of Media Management
amentals of management
gement School of Thought

I:dustn". Issues & Challenges

i ind\st;y as manufacturers- Manufacturing Consent, news and content management,
et Forces, performance evaluation (TAM, TRP, BARC and HITS) and Market shifts
ging Ownership patterns

-3

re of news media organizations in India.
responsibilities & Hierarchy

flow & Need of Management

Patterns, Circulation & Guidelines

-4
Economics, Strategic Management and Marketing

nding Media Economics- Economic thought, Theoretical foundations, issue and concerns of media

:_CS- Capital inflow, Budgeting, Financial management, and personnel Management, Strategic Management,
orces

5 Case Studies
Leadership- Media Entreprencurs, Qualities and Functions of media

8n and International Media Giants- Case Studies
ted Readings

* Vinits KohliKhandeka, Indian Media Business, Sage

: PradipNinan Thomas, Political Economy of Communications in India, Sage

{ any‘Kng, SMgk management in media, SAGE G
Dennis F. Herrick, Media Management in the age of Giants, Surjeet Publications

* Jennifer Holt and Alisa Perren, (Edi - ies-Hi " and
M : » (Edited ) Media Industries-History, Theory
ethod | \Vlley. Blackwel )

T Joha M. lavine and Daniel B, Wackman, Managing Media Organisation
!



piscipline Specific) §
rnca‘;is:!lld Production CMestep vV
jnt Jou .

Uﬂi‘_li. P poding: Business/economic, Purli:nm(,,mI
Unit2: . oumalism, lnvcstigmivcjournalism/ Sti
Trends in pnology On NEWspapers and Mag

Impact of Te¢

’ Politicu'

2 INE Opery;
Azines, Ethjcq) dcb:::: and relate ¢,

I pring o ¢ St

. ° a lSm, ow 8
Unit ¥ of Newspaper, Principles of Layout s nership and oy

ption OF £~ i :
P process (sz€, anatomy, grid, design), Handling ey s 7 foma, 1

Desigh ic copy) (Front Abnics tter o YPOgraphy ¢
intand Electronic copy page, cdllonal (h“dlmcs. ¥, Copy preparat
up (P Page and Supplements) r dvertisements) Page

Unit 4 g -
Modern Printing p

Technology and print, ! § Frocesses, DTP (Desk to ishi

Adobe Photoshop, Adobe InDesign etc.), Picture Editing and Ca::z;':, t:'b{;/s:;?ng:mﬁwm for print (Ouari B

Unit 5: q iM ine Bditi

Advanced Newspaper and Magazine iting, Classification of Newspapers and :

Current trends in Newspapers and Magazines with respect to content, PMIS();LP:? mdga’-'ga ey
Aroons in Newspape

Magazines

\

Suggested Readings

| Editing: A Handbook for Journalists — by T. ). S. George, IIMC , New Delhi, 1989
;::rs Reporting and Editing by Shrivastava, K. M. (1991) Sterling Publishers, New

|\ ofessional Journalism, by M.V. Kamath, Vikas Publications
Coping for ethics in Journalism, by Eugene H. Goodwin, fowa State Press
L ism: Critical Issues, by Stuart Allan, Open l.vaetsn{ ‘l:nrzssm ot
'%’”‘"Spaperspracﬁce, by Hodgson F. W. Heinemani

| iversity Pr
~Ples of Art and Production, by N.N. Sarkar, Oxford University Fress



K
|

lective Discipline Specific) Semester V
L 4gimlef and Human rights

Course contents:

Unitl A te 1 t on individual and society, De :
A | world, Media impact on ciety, Democratic Pol;
gﬁk::lndmm ml‘l.ur:\\;-l jrban Divide in India: grass-roots media ¥ and mass media, Media snd

u(‘,ender‘“ . Conceptual Frameworks in Gender studics, Feminist Theory, History of Media and ;

. - i : ender debates ;
; o< ). Media and Gender - Theoretical concerns., Media and Masculinity, Mediy: n
s e Sphere and is ritique, “Public sphere” of the discmpowered? : Povewr st

Unit 1N

Media and Social Difference: class, gender, race etc, Genres — Romance, Television , Soap Opera,
Presentation: a)Watch a Indian TV Soap Opera /reality show for a‘wcf.?k and for Sports
representation of Family. b) Project on use of internet by the marginalized groups.

Unit IV
Media and Human Rights, Human Rights- Theoretical perspectives, Critique Universal Declaration of Human
Right, Human Rights and Media ( Case Studies)
Presentation: Representation of Human Rights issues and violations in International and
media
Esseatial Readings
1. Street, John. Mass media, politics and democracy. Palgrave Macmillan, 2011.
2. Balnaves, Mark, Stephanie Donald, and Brian Shoesmith. Media theories and approaches:
A global perspective. Palgrave-Macmillan, 2009 ( Pg No. 3-10, 11-34, 35-53)
3. Mackay, Hugh, and Tim O'Sullivan, eds. The media reader: continuity and transformation.
SAGE Publications Limited, 1999. 13-28, 43-73, 287-305.
1 4 Asen, Robert &Brouwer, Daniel, 2001. Counter Publics and the State, SUNY Press. 1-35,
11137
Readings:
|. Ninan, Sevanti. Headlines from the heartland: Reinventing the Hindi public sphere. SAGE
Publications Pvt. Limited, 2007,
2 Curran, James. "Rethinking mass communication." Cultural studies and communications.
London: Arnold (1996).
3 McQuail, Denis. Mass communication theory: An introduction. Barcelona, 1991. 79-111
\ Berger, Arthur Asa. Media and society: A critical perspective. Rowman& Littlefield,
12Pg 9.21,167-180
{"’EWS. Joe& Price, John, Advanced Studies in Media, Thomes Nelson,1999. 42-55 ing
I, P, and Gary Michael Tartakov. “India’s Dalits search for a democratic 0pe?
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SEMESTER V)

CLY Advanced

Course con New Meg
UNIT L tenty: in

Page 12 o 4y

medial Story telling. Gen

l‘ln\ erd’ |
A wlture, Vieali R A, Disital (5 eits, L)
o ‘m‘“-\ < Digital ¢ ey tderstanding New Media | clogees. Trany

vlal; Quern
« Ruernl s New M .
la media; testiv ok, 1 el Fiction amd Docmmentary, Gy and

UNIT2 wedia spaces

Sociology of the Tntem

“‘.Nlﬂ l)i 1 4 ' .k k.“ Constny ALRL
i '\' Acves : v / Jt W 0}
\ “M .\\\ (X t~'-““ W '. il . Wi “ ‘C\"\m‘m, Intertace, Digit \ o
‘K"‘u‘m \‘u“u“\ Al N‘“ l\‘c\iu - "“@“(\luﬂ \aluc' d!glul med f'h \. = .\' W\f‘ e
. edhia cthees, ney da

UNIT )

Critical New Madi
1 . Who o . . :
controls New Media, Questions surrounding net neutrality and related ssues.

Sun eillance and the s X phere
il state, Cyber secunty and i v '
- politics and public sphere in the .Iigiul.age. e

UNIT 4
Participatory culture, Comvergence Culture - social media and participaton media culture, digital fandom and

online communities, ldentity. Gender and rew media- digital medi and identitios, new media campaigis

UNITS

Project and Production Digital production in the form of shorts, video, podeast. v ideo blog. photo blog, blogs and
micro blogs e related 1o one oF the above three units or all, rescarch and developmental lechmigques. ideas for fing
project, seripting praduction, social media marketing and publicity. exhibition/screening

Things to Do ‘ ‘
1. Working in groups of twothree the students W il be required to undertake the production
Ihe genre van be decided by the taculty in charge. : '

2 They must also undertake web based art project of installation where they will
o.‘\pcﬁ;\m\‘ with cross platform storytelling techniques leading to a development &

understanding of new strategies of exhibition and distribution.
3, An obsery ational field projes

1 on use of new media in Panchayats rural arcas 1ike the

: g y is also recommended.
tharat Broadband Project leading toa monograph short is aise L o
n They _\h..:.u also attempt creating a mobile capsule for aws) activism and marketing 1t
ll\(\‘\ls'h soctal netw orks & actively participate in a Cyber Madia campagit.
R&:?:?:di; and New Technologies™ by Lister Dovey. Giddings, _l""“' & Kelly. (2003
Rosen, I " The People Fonmer Knowa as the Audienee” What video games have to teach us

about lnguage and literacy . New vork, NY: Palgrne Macmillan,



C14 Communicatiq
n Resea
Course contents: el And Me ods
Unit 1 - "
Introduction to Resea
: reh-Definit

theory in : Z€liniion, Role, Funet :

research, Steps of Research (Rmf“{;‘f:&“& _.l::»'c'unu Applied Researc

Ypothesis, Review o o ftning Approach, Role of

I Literature. . =)

iy tive Analysis, Historical research
Sampling-Need for Sampli

mpling i
S o - ;:‘ 't‘:g; i:“nzl.mgdmﬂmds. Representativeness of the Samples, Sampling Error, Tools of
e Primar, ry data-Questionnaire, Focus Groups, Telephone, Surveys. Online Polls,
Unit IV-

;ﬁmet?sods.o!mlysis and report writing, Data Analysis Techniques; Coding and Tabulation,

. tatistical Muhods' (.Desc.npl.ive and Historical) Working with Archives; Library Research; Working with
nternet as a source; Writing Citations, Bibliography, Writing the research report

Unit V-

Ethnognplua and other Methods, Readership and Audience Surveys. Ethnographics, textual analysis. discourse
analysis Ethical perspectives of mass media research

Readings:

- Wimmer, Roger, D and Dominick, Joseph.R. Mass Media Research, Thomson
Wadsworth, 2006, pgs|-60; 65-81:83-98.

- Arthur Asa Berger. Media Research Technigues, Sage Publications, 1998,

. John Fiske. Introduction to Communication Studies, Routledge Publications, 1982,
- David Croteau and William Hoynes. Media/Soclery. Industries, Images and Audlences,
Forge Press (For Case Studies) Amazon,2002.

- Kothari, C.R. Research Methodology: Methods and Techniques, New Age
International Ltd. Publishers, 2004, pes!-55; pps95-120.

- Bertrand, Ina and Hughes. Peter. 2005, Media Research Methods. Audiences,
institutions, Texts. New York: Palgrave

Gt"‘z‘}%



5‘:‘ Multi-Media Journalism
contents:

(U ion 10 Multimedia, Mul(ifltcdin ond interactivity, Basjcs
atroduction deo production skills in the newsroom in contem . _ ! o
m: portfolio = print and online, legal and cthical PoTary times, beainstorming about story ideas
Mmﬂl sensitivity.
Unit 2 ion: Decisi ki . ;
ml’mt&d l‘mducllon: cision making n.nd skills for multi
paraphrases, QuOtes and attribution in media writing, News Writi
Onfine Rescarch, Story Organization, Strategies for effective int
Techei

Unit 3

-platform communications,
ng for Web, Content Development, Sources and
erviewing and note taking, Interviewing

Photo on Screen: Rule of thirds, focal point, Composition., Photography as a powerful tool to tell a story. Dynamic
content and visual medium, increasing importance of photojournalism in today’s journalism, Photography and
cutlines as an important part of storytelling. placements & Visual Design

Unit 4

Audio & Video Content -
Focus on audio recording, telling stories with sources and natural sound, bytes, editing &
Placement of sound, Storytelling with video, broadcasting/ webcasting: Collecting content,
Structuring story, Writing, video editing with interviews and B-roll, streaming.

Unit S

Mobile journalism . :
Screen sizes & responsive web, Information multimedia md web nc@ntemwm[ﬂw:‘
websites, corporate websites, web feature stories, key points for w;::nlm

interactive users vs linear narratives, elements of an interactive Wriict. addi
Final project incorporating elements from all the previous unit —taking & story sed 4.
audio, photo and video to compliment it for online publication.

Suggested readings: : x Jones
Savage, Terry Michael, and Karla E. Vogel, An Introduction to Digital Midrimedi

2013, imedi
Christin, Anne-Marie, ed. 4 History of Writing: From Hieroglyph 1o M
Flammarion-Pere Castor, 2002, & for the Digital Writer.
Korolenko, Michael. Writing for Multimedia: A Guide and Source B sontent Developmet!

) i (
Garrand, Timothy. Writing for Multimedia and the Web: A Practico! (i€
Media. CRC Press, 2006.

& Bartlen Publishers.

earson. 2003
k for Interactive

-



pSE 6:
introduction to Film Studjes
Course contents:
Unit 1 -
Language of Cinema
Language of Cinema | - F, ,
Continuity Editing, :,:om;:;m On visual Language: Shot, Sce

P ne, M“""'WCM' (k
Language of Cinema Il - Focus on Sound e ep focus,

Screen Sound' s)'m Sound ¢ use or( I : Dy g (iC and N .cgfik SO OF
. s the - _D egel on Di Sound:
Ho"ywmd ( inm L | Sa ‘i.' li Stic Element Genre and the ('CVQ'(;’W"( of Classical
NS
Unit ll -

Film Form and Style, Germ o
Style, an Expressionism and Film Noir, Italian Neorealism , French New-Wave

Unit 111 -
Hist i i Ci
ory of Chhattisgarhi Cinema, problems and prospects of Chhattisgarhi Cinema. Future of Chhattisgarhi cinema

Unit IV -

Hindi Cinema, Early Cinema and the Studio Era 19505 - Cinema and |
A 50s - the Nation (Guru Dutt, Raj Kapoor,
Mehboob) The Indian New-Wave, Globalisation and Indian Cinema, Film Culture

Recommended Screenings or clips

Unit |

0 Rear Window by Alfred Hitchcock (Language of Cinema)

o Bartleship Potempkinby Scrgei Eisensiein (Language of Cinema)

o PatherPanchaliby Satyajit Ray

0 The hour of the Furnaces by Fernando Solanas

Unit IV

o Nishantby ShyamBenegal/Askrosh by GovindNihalani (Indian New wave)

] Guru Dutt

Suggested Readings:

Andre Bazin, “The Ontology of the Photographic Image™ from his book What is Cinema Vol I

Berekeley, Los Angeles and London: Univessity of California Press: 1967, 9-16

Sergei Eisenstein, “A Dialectic Approach to Film Form™ from his book Film Form; Essays in Film Theory (Edited
and Translated by Jay Leyda) San Dicgo, New York. London: A Harvest/Harcourt Brace Jovanovich, Publishers
1977, 45-63

Tom Gunning, "Nen-continuity, Continuity, Discontinuity: A theory of Genres in Early Films."in

Ideology of Hindi Film by Madhava Prasad.. New Delhi: Oxford University Press. 1998

Global Bollywood by Anandam P. Kavoori and AswinPunanthambekar Eds. New York: New

York University Press. 2008
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Foge 14 ¢ 24

psE 7:
pevelopment Journalisy,
Course contents:

Unit 1

Concept of Development

The meaning of development: first

. worl -
development paradigims ~dominan il

ond world and
Mikoetm  thied world: ivodeds 1

1S e wd fall S e

alternutive paeadigm

Unit 2

Develo i initi
,x‘ens;m Journalism, Definitions, nature and scope, evol
on. velopment SUppot communication. | e, evolution of development jourmalism, ngricule
marketing, social mobilization. ¢ wation, _""unmhun dissemmination and education, bekavior o
o mjouml‘.\m |’u|1'. ommumcation for social chinge. medin advocacy, new age media u:w' o
developme s, icipatory development jourmalism development journalism pre and post lineralyzatior

[Rarhapitory appeoach

Unit 3-

Develo L stories: Deve —

fumm::“"‘ﬁn §: "k‘vnultn:’nunl_wﬂh a hmml!l face. content, development message, development news story and

s g headlines an captions, innovative leads. Rescarch and planning, Developing a strung news senie
gmzing a good story, packaging of the development story, development feature writing. € onflict of interests

mobilizing support for development,

Unit 4-
Media specific development coverage: The diflerences in approach between print and broad cast development

journalism, packaging attractive ideas, visuals and documentation. | olk media, community mdio for local
development, niche newspapers and magazines, Development communication agencies and websites

Unit 5-

Issues in development: Economic development, liberalization, privatization and globalization

Environment and climate change, impact on agriculture and food security, energy security, environmental
sustainability, mass displacements and migration, Urban and rural development, water and waste management.
health, education, employment, housing. transport.

Sugggested Readings:

Manual of Development Journalism — Alan Chalkley. -

Participatory Communication, Working for change and development — Shirley A . White, K
Sadanandan Nair and Joseph Ascroft. .

Development Communication and Media Debate - MridulaMencon

India, the Emerging Giant = ArvindPanagariya, e _

Participatory :,r'zd; Images that Transform and Empower = Shirley A. White

(Editor).
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