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Indian Financial System*#*

Application of Excel in Finance**

Stress Management**

Digital Marketing®*

Management Control System

Security Analysis and Portfolio Management
Management of Financial Institutions
Consumer Behaviour

Integrated Marketing Communication
International Marketing

Management of Industrial Relations

Legal Framework Governing Human Relations
Management Training and Development
Strategic Management

Dissertation Project Report

Management of Financial Services
International Financial Management

Sales & Distribution Management

Marketing of Services

Human Resource Planning & Development
Organizational Change and Intervention Strategies
Research Methodology and Publication Ethics
Computer Application in Research
Marketing

Human Resource Management(HRM)

Finance
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anagement concepts.
l2arn about how these concepts are put to practice in

(4 Credits)

On successful completion of this course, the learner will be able to:
) 55 Relatg the different aspects of the human behaviour to the individual, group &
Learning organizational perspective of the workplace.
Daliaiii 2. App*v} the frameworks & tools effectively to analyse & approach wvarious
Organizational situations madify their awn beliefs, assumptions, and behaviours with

respect to how individuals, Efoups and organizations act in order to expand the
options of approaches and increase the own effectiveness.

Note for Unit-wise questions will not be asked, There will be 2 {Two) Sections. Section “A’ will have
semester-end 10 (Ten) compulsory short answer type questions of 2 marks each. Section ‘8’ will have 8
external {Eight] questions of 10 marks each, aut of which 5 [five) questions are t

examination  Time allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28
'Course  ~  School of Management Thought: Evolution of Management thought, Systems and
Contents: Contingency approach of management, Decision Theory School. Managerial processes,

functions, skills and roles in an organization. Business Ethics and Values, Nature, pracess
and techniques of Planning, Organizing, Staffing, Directing, Cocordinating and Controlling.
Decision Making, Leading, Communicating and motivating, Leadership and Influence
Pracess: Concept, Styles and Theories. Understanding and Managing Organizational
Systems, Organizational design and structure.

Functional Areas of Management: Human Resource  Management, Marketing
Management, Financial Management, Production/Operations Management.

Sugpested 1. Harold Keontz and Cyrill Q'Donnell (2000), Essentials of Management, Tata McGraw Hill.
Readings: 2. LM Prasad (2020), Principles and Practice of h anagement, Sultan Chand & Song, New Delhi
3. Robbins S.P. (2010), Coulter Mary and Niharika Vaohra, Management by Pearson Education
{10¢h edition).

4. Roblins, S. P, & Anderson {2016}, |, Fundamentats of management (8th Canadian ed.)
Pearson Education, Canada

William H. Newman and E. Xirby Warren {2008), The Process of Management: Concepts
gehaviour and Practice, Prentice Hall

w

The list of cases and specific references mdluding recent articles wial be announced in the dass 3t
the time of commencement of the course
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Learning
Outcomes

Note for
semester-end
external
examination

Ec¢¢;;;7'~‘ “ENBHematieal Basi of e

Contents:
_?

E

Suggested
Readings:

£

: Probability Distributions-

TTT TN LA UL O ULIUNG )

The objective of the course is to make the students familiar with some basic, statistical
and linear Programming techniques. The main focus, however, is in their applications in
business decision making. {4 Credits)
On successful completion of this course, the learner will be able to:

. Apply statistical analysis in business decision making.
2. Apply LP to business decision making.

Unit-wise questions will not be asked, There will be 2 {Two) Sections.
10 (Ten) compulsory short answer type questions of 2 marks each,
(Eight) questions of 10 marks each, out of which 5 (five) questions a

Time allowed: 3 Hrs,

Section ‘A" will have
Section ‘B" will have 8
ret

Maximum Marks: 70 Minimum Pass Marks: 28
1anagerial decision: Fu?'oct—vons,kbﬁlicahons f Functions, Some |
{ P. & G.P. and their managerial application. Matrices. Markov Chains |
& their applications. Frequency Distribution and. Their anatysis. Probability Theory and |
' il Binomial, Poisson, Normal and Exponential. Correlation and'
Reg) esslon Analysis, \Time ‘Series Analysis and Forecasting. Linear Programming - Basic
Concepts, Model Formulation, Solution Methods,. Duality. Introduction to some Basic
Quantitative Methods Package. S 5

special Functions- A-

0\

AL

Loeaay ; STy et A
L Thukral, J.X., (2009). Business Mathematics & Statistics. Mayur Publications
2.  Sharma I X.{2009). Business Mathematics: Theory & Applications. ANE Books.
3. McQave, ). and Benson, P.G. [2018). Statistics for Business and Econamics, Pearson
4. Vohra, N.D. {2009). Quantitative Techniques in Management. Tata MeGraw-Hill Publishing
Company Ltd., New Deihi,
5. Thompson, T, Lucey. {2002). Quantitative Techniques. London:- Learning Publishers.

€. Anderson, D.R., Sweeney, DJ., Willlams, T A, Camm, 1.0. & Cochean, 1), {2014). Statistics for
* Business B Economics. Cengage Learning Custom Publishing.

The list of cases and specific references indudin

f recent artidles will be announced in the ¢iass at
the time of commencemant of the course

CoursesFocusonEmployability/Entrepreneurship/SkillDevelopment

Criteria -1(1.1.3)




TS g Reafene

(@i Rreafrerer aftform 2000 7. 25 sl T B34 Reafaren)

or, RErgR - 495009 (B1.)

Guru Ghasidas Vishwavidyalaya
(A Central University Established by the Central Universities Act 2009 No. 25 of 2009)

Koni, Bilaspur - 495009 (C.G.)

| Course

e e

e

The objective of this course is to acquaint the participants wit

Objectives used in Micro Economic Theory and to enable them to apply this knowledge in business
cecislon-making. Emphasis is given to changes in the nature of business firms in the

context of globalization.

{4 Credits)

On successiul completion of this course, the students are expected to will be able to:
1. Know basic concepts of managerial economics and how they are applied in different

decisional situations,

Learning 2. Know the different demand situations and critical variables determining the demand
Outcomes and how to estimate the demand and finally how elasticity of demand can be applied

In taking the pricing decisions.

3. Understand how output and price decisions are taken by a firm in different market
structure in order to maximize the profits beside different price tactics adopted by firm.

Note for Unit-wise questions will not be asked. There will be 2 (Two) Sections. Section ‘A’ will have
semester-end 10 {Ten) compulsory short answer type questions of 2 marks each. Section ‘B will have 8
external (Eight) questions of 10 marks each, out of which S {five) questions are t

examination  ytime allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28

Nature, Phase

echniques, Nature and Scope of Mainagerial Economics. Fundamental
Contents: ~ ~ Economic Cor pts. Demand Analysis Theory of Demand (Law,
- U Utility Analysls-'Cardinal and Ordinal, Production Function, One & Two Variables, Law of
returns. Yhe'ory ;o_f Cost, Types of Cost, Cost Output Rébtionship, Cost Curves. Pricing
Market Stru:':t_ijr:e,' Monopoly, Oligopoly, Monopalistic, Pricing Practices-Dumping, transfer
‘pricing. Macro-Economic Concepts- National Income Concepts GDP, GNP. Business Cycles-

3 T'Ij_eodes. Inflation- Types, importance, Role, Control measures.

Elasticity, Forecasting).

Suggested 1. Dominick, S. (2014). Managerial Ecomomics A Glabal Econamy. McGraw Hill inc . Princeton.

‘Readings:
Williamson, 5.0. {2013). Macracconomics. Pearson
Mishkin, F. (2016). Macroeconomic: Palicy and Practice, Pearson,

mawN

Current State. Edward Elgar, USA.

The list of cases and specific references Including recent articles will be
the time of commencement of the course,

Faje 1S of 55

f '
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Dornbusch, R. & Stanley, Fisher {2012). Macroeconomics. New York: McGraw Hill

- Snowdon, B., and Vano, H.R. {2005). Modern Macroeconomics: 1ts Origins, Development and

announced in the class at
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Objectives nd scan business environment in order to '
analyse opportunities and take decisions under uncertainty. (4 Credits)

On successful completion of this course, the learner will be able to:

1. Comprehend the forces that shape business and economic structure and develop strategles to
cope with the same,

Learning 2. Evaluat.e the economic & pofitical environmental dynamics to cope with the changing
regulations affecting business and its profitabiity,
Outcomes 3. Analyse the competitive forces in envircament and accordingly devise business policies and
strategies to stay in competitive position,
4. Understand the international influences on domestic business and measures to be taken for
successful global business operations, . e s
Note for Unit-wise questions will not be asked. There will be 2 (Two) Sections. Section ‘A’ will have
semester-end 10 {Ten) compulsory short answer type questions of 2 marks each. Section ‘B’ will have &
external (Eight) questions of 10 marks each, out of which § (five} questions are t
eamination  Time allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28
{Course ! “Theoretical Frame ‘Work’ of ‘Business Enviconment, Concept, Significance and Nature.
Contents: Elements of Environment - Internal and External, Economic Environment of Business’
e . Elements and Significance. Economic System. NITI Aayog in India. Government Policies -
Industrial Policy, Fls'cpl Policy, Monetary Policy, EXIM Policy, Licensing Policy. Role of
Public and Private Senbr'ln Economic Development. Political and Legel Environment.
) - MRTP- main provisions & amendrents related to unfair trade practices. FEMA-objactives,
“administration & main, provisions & penalties. Social and Cultural Environment - of
) ‘Business. Social Responsibility of Business. Social System and Social Institutions. Emerging
5 Rural Sector in India. Cbpsgmerism in India. | i
Suggestod 1. Sinha,V.C, Sinha, R. et al. (2021), Business Environment. SEPD Publications
Readings: 2.

Aswathappa, K. (2014) Lega! Environment of Business, Mumbai: Himalaya Publishing House.,

3. Cherunilam, F. {2018). Business Environment. Mumbai- Himalaya Publishing House.

4. Jain & verma, (2015). Business Environment. Sahitya Bhawan, Agra.

5. Shukls, M.B, (2012). Business Emironment-Text and Cases, Taxmann, New Delhi

6. Adhikary, M. (2012). Economic Environment of Business, New Dethi: Sultan Chand & Sons.
Mishra and Purl, (2016). Business Enviranment. Himalaya Publishing House, Mumbai.

The list of cases and specific references including recent articles will be a

naaunced in the class at
the time of commencement of the course

o Pane 1601 55
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Outcomes

Note for
semester-end
external
examination

Readings:

MBA (I Year] l Semester

. 1B A ;
The course is aimed at equlppmg the students with necessary tools, techniques and skllls
of communication inspire them and enlist their active and willing cooperation in the
performance of their jobs. 4 Crediu)

On successful completion of this course, the learner is expected to understand the nature
of communication and improve is communication skill.

Unit-wise questions will not be asked. There will be 2 [Two) Sections. Section ‘A’ will have
10 (Ten) compulsory short answer type questions of 2 marks each. Section ‘B’ will have 8
(Eight) questions of 10 marks each, out of which § (five) questions are t

T‘me allowed' 3 Hrs. Maximum Marks' 70 Mlnlmum Pass Markr 28

esentations of reﬁon pub'
!}ﬂbmcation

An]am Se(N & Bhavana Adean (2010} Suslness Commurucatoon Tata McGraw Hill, New
Delhl.

2. Herta A Murphy and Charles E. Peck, Effective Business Communication, Tata McGraw Hill

Publishing Company Limited, New Delhi,

3. Hory Sankar Mukerjee (2013), Business Communication, Oxford, New Delhi.

4. Leena Sen (2013), Communication Skills, Prentice-Hall of India, New Dalhi.

5. M. Ashraf Rizvi (2005), Effective Technical Communication, Tata McGraw Hill, New Delhi

6. Pettett and Leslkar, Essentials of Business Communication, Tata McGraw Hill Publishing

Company Limited, New Delhi.

The list of cases and specific references Including recent articles wIIl be anncunced in the class at
the time of commencement of the course.

PPape 17 of 55
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The objective of this paper Is to provide an understanding of basic Indian values and ethos

Objectives v -
i and their significance in management, (4 Credits)
On successful completion of this course, the learner will be able to;
Learning 1. Develop and understanding of Indian value system and Its application in managerial
Outcomes practices and their perspectives.
2. Practice value-based management and ethical norms In business.
Note for Unit-wise questions will not be asked. There will be 2 (Two) Sections. Section *A’ will have
semester-end 10 (Ten) compulsory shert answer type questions of 2 marks each. Section ‘B” will have 8
external (Eight) questions of 10 marks each, out of which 5 (five) questions are t
examination  Time allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28
iCourse . ‘i Model of Management in the Indian”Socig-Political Environment, Work Ethos. “Indfan’;
| Contents: Heritage in Production and 'Coi\su'mptic:;.wln;!.la'n Insight into TQM. Problems Relating to
gl 08 Stress in Corporate Management-  In erspective. Teaching Ethics. Trans-ciltural-
i ‘Human Values in Management Educati helggancc of Values in Management. Need for |
+Walues in Global Change- Indian Perspecti Values for Managers. Holistic Approach for
. “Managers in Decision Making. Secular-Versus Spiritual Values in Management. Personal:
Growth and Lessons from Ancient Indian Educational System. Science and Human Values.
Suggested ‘ k}ushal, Shyam L. (i’ODaI, Business Ett;ics: C;riccms. Crises :M Soilut—iAom. New Dethi: Deep &

Readings: Deep Publications Pyt Ltd.
2. Khandelwal, N.M, (2011). Indian Ethos and Values for Managers. Himalayan Publications.

) 3. Chaturvedi, B. (2006). The Mahabharata: An Inquiry in the Human Cendition. Orient

Longman.
4. Das, G. (2009). The Difficulty of Being Good, On the Subtle Art of Dharma. India- Penguin
Books.
5. Kautilya"sArthasastra (2016), King, Governance, and Law in Andient India. Oxford University
| Press.
6. Sharma, Subhash.(2000). Management In New Age- Western Windows Eastern Doors. New

Age.
7. Sharma, J.P. (2016). Corporate Governance, Business Ethics and CSR, ANE Publications.

The list of cases and specific references induding recent articles will be announced in the class at
the time of commencement of the course.
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B .~ Accounting for gers i
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The b-aslc purpose of this course is to develop an insight of postulates principles and-
Objectives _techniques of accounting and utilisation of financial and accounting information- for
planning, decision-making and control. {4 Credits)

On successful completion of this course, the learner will be able to:
1. Prepare and understand financial statements,

:;:::is 2. Understand the application of different analytical tools like ratio analysis, cash
flow statement, funds flaw statement, etc.
3. Apply different financial tools for decision making.
Note for Unit-wise questions will not be asked. There will be 2 {Two) Sections. Section ‘A’ will have
semester-end 10 (Ten) compulsory short answer type questions of 2 marks each. Section "8°' will have 8
external (Eight) questions of 10 marks each, out of which 5 (five) questions are t

examination  Time allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28

- Financial Accounting- Concept, Importance and Scope. Generally Accepted Accounting
principles. Preparation of Financial Statements with special reference to analysis of a
Balance Sheet and Measurement of  Business Income. Inventary Valuation and
Depreciation. Financial Statement Analysis. Funds Flow Analysis, The Statement of Cash
Flows. Management Accounting - Concept, Need, Importance and Scope. Cost Accounting
Records and Processes. Cost Ledger and Control Accounts. Reconciliation and Integration
between Financial and Cost Accounts. Overhead Cost and Control, Job and Process
Costing. Budget and Budgetary Control. Performance Budgeting. Zero-Base Budgeting.
Relevant Costing and costing for Decision-Making. Standard Costing and Variance
Analysis. Marginal Costing and Absorption costing.

Maheshwari & Maheshwari, Accounting for Managers 2019, Vikas Publishing House.

Suggested
Readings: 2. Management Accounting by | M Pandey. Third Edition, Vikas Publishing House.
3. Narayanaswamy, fl. (2024). Financial Accounting: A Managerial Perspective, Se. PHI.
4. Goldwin, Alderman, & Sanyal {2016). Financial Accounting. Cengage Learning. =
S. Horngren (2013). Introduction to Finandal Accounting. Pearson Accounting.
6. a3l Jawahar [2016). Advanced Management Accounting, Text and Cases. Now Delhi: S.
Chand & Company.
7. Bhattacharya A K.{2012), Financial Accounting for Business Manager. Prentice-Hall, New
Delhi
8. Marender L Ahwja & Varun Dawar, Taxmana. 1/e Esseatials of Financial Accounting, Asish &
Chattacharya. Financial Accounting & Analysis. PHI
The list of cases and spocbc references Inchuding recent articles will be annoanced in the class 3t

the time of camunencerment of the course,
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Objectives find what is driving it

VI Session 2021-22 Onwards (CBCS Course Structure)

— (I Year) II Semeste
o “'_‘j— )i

of this an organization
and influence it for Betting better results in attaining business goals,

(4 Credits)

Learning . On successful completion of this course, the learner will be able to Understand the
, Outcomes _f change management Process and apply it for the effectiveness of the organization.

Note for Uniit-wise questions will not be asked. There will be 2 (Two) Sections. Section ‘A’ will have

semester-end 10 (Ten) compulsory short answer type questions of 2 marks each, Section ‘B’ will have 8

external (Eight) questions of 10 marks each, out of which 5 (five) questions are t

examination  Time allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28

Course

i

Organisatlonal BEHAVISIF Cioncept,Sghficance, Under iamAiNg 3nd Mishii AAHAAEH
Behaviour - Person: ) “Learning k-motivati

Processes: Interpers
‘organizations, Wo

Wi

lity, - Perceptions,” Vales, Attitudes, Le
King and Problem solving. Understanding and Managing G up
:2nd Group dynamics, Applications of emotional intelligance in
.stress.  Power  and Politics, Employee Invalvement © and

B J,Eﬁ'ipowetmem, Organizational Learning. Creativity and Innovation, Intergroup Behaviour’

~5and Collaboration; Employee Generation and Gender Issues: Cross-Cultural Dynamics,

- % Organizational ~ Culture and Climate, ~Stress Management, . Work-ife ~ Bal
" kOrganizational Conflict- Sources, Patterns, Levels and Types of conflict.

Suggested 1

’ Readings: M

3.
4,
5.

ance,
Robbins, S. P, & Judge, T. (2013). Organizational behavior {15th ed.}. Boston: Pearson,
Newstrom J. W., & Dawis, K. [2011) Humanbehavior at work {12th ed.}. Tata MeGraw Hia.
Nelson, D, Quick, J.C, & Khandelwal, P., {2011). ORGB . Cengage Learning
Pareek. U. (2010). Understanding Organizational Behavior {2nd ed.). Oxford University Prass
Schermerhorn, ). R, Osborn, R.N., Hunt, M.U.J (2016). Organizational Behavior (12th ed.).
Witey.

Hegar, Kathryn W, (2012). Madern Human Relations at Work, international Edition. Cengage
' Hersey, Paul, Dewey E. Johnson & Kenneth H. Blanchard (2013). Management of

Organisational Behaviour, PHI.

Luthans, Fred {2013). Organlzational Behaviour. McGrave-Hill, Indian Edition.

Pareek, U. & Khanna, 5. (2016). Understanding Organizational Behaviour, Oxford University

Press.

The list of cases and specific references Inchuding recent articles will be announced in the class at

the time of commencement of the course,

CoursesFocusonEmployability/Entrepreneurship/SkillDevelopment

Criteria -1(1.1.3)




S R S e
Operations Research
SN Rt e L g
The objective of this course Is d

techniques and their role inman

eveloping an understanding of basic operations research

agerial decision-making. (4 Credits)
(i On successful completion of this course, the learner will be able to apply various tools
operations research for business decision making and optimizations of organisational
Outcomes
; resources,
Note for Unit-wise questions will not be asked. There will be 2 (Two) Sections. Section ‘A’ will have
‘ semester-end 10 (Ten) compulsory short answer type questions of 2 marks each. Section ‘B’ will have 8
external (Eight) questions of 10 marks each, out of which § (five) questions are t
examination  yima allowed: 3 Hrs, Maximum Marks: 70 Minimum Pass Marks: 28
(Course " T Operation Research: Concept and Significance’of Operation Research; Evolution and Rofe |
Contents: - in decision making. 7 I i |
2 Sensltivity. Analysis. Integer Programming. Simplex method and Graphical method Duality
problem.: ; Y
Transponatlon and Assignment Models. Goal Programming. Dynamic Progtafnming. Non-
linear programming {Introductory only).
Waiting fine Models: Waiters and services, Mathematical distribution of queues, Basic
Models of Queuing Theory and Applications, )
Inventory Management: Techniques, Deterministic and  Probabllistic models. Game
Theory: Zero sum game, pure and mix strategies. Network Analysis: PERT/CPM,
’ : Application areas of PERT and CPM. Decision Theory and Decision Trees. '
) Suggestod 1

Gillett, B.E. (2021). Introduction to Operation Research - A Computer Oriented Algorithmic
Readings: Approach. Tata McGraw Hill Publishing Ltd., New Deth],
2. Federick 5. Hiller & G, J. Liberman (2005). Introduction
Hill Publishing Company Ltd. .

3. Hamdy A. (2007). Operations Research - An Introduction. TAHA. Prentice-Hall of Indi,
Lid,

to Operations Research.Yata McGraw-

& Private

4. Rath, R.A. (2019). Operations Research Bhavya Books,

5. Kapoor, V.X. (2012). Operations Research: Concepts, Problems and Solutions, Sultan Chand
& Sons,

The st of cases and specific references Includin

L recent articles will be announced in the class a
the time of commencement of the course,

1/ Pagre 21 of 5%
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Objectives

Learning
Outcomes

Note for
semester-end
external
examination

e
Contents;

hmm«;
Readings:

“Concepts and Per

.. scope, challenges of Human Resource Management. Corporate Objectives and Human
" - Resource Planning. HR Policy. . A e YA

Succession Planning. Job Analysis, Job Enlargement, Job Enrichment and Rele Description.

The objective of this Course is to sensitize students to t-he various facets of managing

people and to create an understanding of the various policies and practices of human
fesource management, (4 Credits)

After the course the students are expected to know the basics of HAM and apply it for
improving human resource management in an organisation.

Unit-wise questions will not be asked. There will be 2 (Two) Sections. Section “A’ will have
10 (Ten) compulsory short answer type questions of 2 marks each. Section ‘B’ will have &
(Eight) questions of 10 marks each, out of which 5 (five) questions are ¢

Time allowed: 3 Hrs, Maximum Marks: 70 Minimum Pass Marks: 28

ives on ifuman Resource Management. Nature, featura, objectives,

Methods of Manpower Search- Recrultment & Selection, sources of recruitment, Good
Recruitment policy, type of tests. i

Induction and Socialisation, Manpower Training and Development. Procedure and Types
of Pedormance Appraisal and Potential Evaluation. Job Evaluation & Wage

_Determination.
Grievance manzgement.

1. David A DeCerzo & Stephen P. Robbins (1599); Fundamentaks of Human Resource
Management, Wiley.

2. K. Aswathappa (2017), Human Resource Management, Text & Cases, McGraw Fill, New
Delhi.

3. L M Prasad (2007), Human Resource Management, Sultan Chang Publishing House, New
Delhi.

4, Uday Kurmar Haldhar and Juthika Sarkar {2012), Human Resoyree Management, Oxford, New
Deiti

5. V.S.P iao (2010), Human Resource Management, Excel Publishing House, New Dethi,

The list of cases and specific references mcluding recent articles will be announced i the

class at
the time of commencement of the coure

CoursesFocusonEmployability/Entrepreneurship/SkillDevelopment
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Learning
Outcomes

Note for
semester-end
external
examination

{Course -
_Contents:

O oSt ie e &)

s 2
Suggested
Readings:

CoursesFocusonEmployability/Entrepreneurship/SkillDevelopment

The purpose of this course |
financial decision-making in b

s to acquaint the students with the broad framework of

usiness unit, {4 Credits)
On successful completion of this course, student will be able ta:

1. Understand various concepts related to financial management,

2. Able to use various tools and techniques in the area of finance

3. Develep analytical skills which facilitate the decision making in Business situations.
Unit-wise questions will not be asked. There will be 2 [Two) Sections. Section ‘A’

10 (Ten) compulsory short answer ype questions of 2 marks each. Section ‘B*
(Eight) questions of 10 marks each, out of which 5 (five) questions are t

Time allowed: 3 Hrs.

will have
will have B

Maximum Marks: 70
Alms “and objectives .of [Financial Management.  Financial planning : and ﬁnancl'a—l‘;
forecasting. Finance function.” oy e
Time value of money. | restment Decisions- Significance of capital budgeting decislons,”
types of capital expendituré projects, Techniques of Capital 8udgeting. g
Instruments of Long Term!Finance; Cost of diffe
Weighted Average Cost of Capital.

Operating and Financial l.ev'érage. Capital structure decisions. Capital structure thecries
and optimum capital structure.

Management of working capital - Cash, Receivables and Inventory Management. Internal
Financing and Dividend Policies- Types of Dividend, Dividend Theories. Bonus shares.
Financing the Infrastructure! Basic Issues. .
1. Brealey,
2.
3.

Minimum Pass Marks: 28

rent sources of Long Term Capital

R.A. B Myers S. C. (2017). Principles of Corparate Finonce, McGraw Hill.
Chandra, P, (2017). Financia? Management-Theory ond Proctice., Tata McGeaw Hild
Khan, M.Y. & Jain, P.K. (2017). Financig? Monagement: Text, Proplems and Coses. Tata
McGraw Hill

4. Pandey, 1. M. (2016). Finonclal Monogement. Vikas Fublishing

5. Ross, SA. and Westerfield, . W. (2017), Carparote Fingnce. McGraw Hill

6. Van, Horne & Dhamija [2011). Financial Manogement and Policy. Pearson

The list of cases and specific references induding re

cent articles will be announced in the class at
the time of commencement of the course.
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Course Qutcomes:
Students will able to
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On successful completion of this course, students will be able to:
Learning 1. Relate Marketing Mix as a framework for Marketing Decision makl_ng.
TR 2. Understand the need, Importancg and process of Marketing Planning and (:',ontroL
3. Learn and examine the students to the dynamic nature of Marketing Function.
4. Acquire an understanding of fundamental concepts of Marketing.

Note for Unit-wise questions will not be asked. There will be 2 (Two) Sections. Section ‘A’ will have
semester-end 10 {Ten) compulsory short answer type questions of 2 marks each. Section ‘B’ will have 8
external (Eight) questions of 10 marks each, out of which 5 (five) questions are t
examination  Time allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28

n: Concept, ‘Nature, Scope’ and ‘Significance | of .marketing; Old ~and :new_

\Contents: - concepts of m «eting and; Marketing management philesoph ;
’ . :
]

© . Marketing Analysis: Marketing Environment; Macro and ‘Micro components and their
: impacts; Marketing organization and Market segmentation and: Consumer behaviour,
Marketing Research: Meaning, nature, scope, objectives of b'fg'anizatioh for marketing .
H research, marketing research procedure. Limitations. . IS :
: Product Decision: Concept of a product; Classification of product; Product line; Product

mix; branding, ﬁ_ckaging and labelling; Emduct life cycle, development of new product.

: Pricing: Importance of pricing; Pricing policy considerations; Factors affecting price
B = 1 policies, Pricing objectives. Different price policies, strategies, and methods of setting
i prices. 2 :

Distribution Management: Concept of. distribution; channels of distribution;
and retailing. Management of physical distribution.
;. -Product Promotion. Promotion mix. Advertising. Sales Promotion, B
"< Publicity, Promotion Decision.

wholesaling

ersonal Selling &

Suggested 1. Xotler, P. & Koller, K. L. (2017). IMarketing Management. Pearson.
Readings: 2. Kotler, Philip, & Gary Armstrong. (2017). Principles of Morketing. Pearson.
3. McCarthy, €. 4, Cannon, J. & Perreault, W. (2014}. Basic Marketing. McGraw-Hills Education.
4. Erzel, M. 5., Walker, 8. 1, Staton, W, ., & Pandit, A {2010). Moarketing Concepts ond Cases.
Tata McGraw Mill,
S.

Saxena, R. {2009). Marketing Management. McGraw Hill Education.

The st of cases and specific references Includin

[ recent articles will be announced in the class at
I. the time of commmancement of the course,
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rrom Session 2021-22 Onwards (CBCS Course Structurc)

MBA = (I Year) IX Semester
< 'S‘g_’i‘d.: S ) - — . - .

2r s

The course is dcsrgned to acqu.'nnt
scheduling control of production an
bjectives services;

managemenst etc.

the studcnts with deus:on rnakmg in: plannlng.:
d operation functions in both manufacturing and 2
productivity improvement in operations through layout engineering and qualttv

Effective and efficient flow replenishrment and control of materials with

reference to both manufacturing and services arganisations. (4 Crodm) )
earning Students will able to understand the principals of production management and apply them for
Jutcomes improving the productive of the organisation.
‘ote for Unit-wise questions will not be asked. There will be 2 ({Two) Sections. Section “A” will have
emester-end 10 (Ten) compulsory short answer type questions of 2 marks each. Section 8" will have 8
xternal (Eight) questions of 10 marks each, out of which 5 (five) questions are t
mamination  Time allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28
Jourse f : on and Operations Maqagement. Facility Location. Ty-p'-e‘f-“{ ;
Zontents: Layouts. Layout Pganﬂlng and ,l‘/\nalysc - Material Hancling
i } Prlnciples Eqmpments Uhe Balancing . Protﬁems. Operatlons dedsions. Prpdu_ o;go
Planning and Controi- ln Mass Producticn, Batch Job Order manufacturing. Capeclzy‘,q
"~ Planning Models. Process Planning- Aggregate Planning. Scheduling. Maintenance’
Management Concepts: Wo«k Study. Method Study, Work Measurement. Work Sampll‘ng
Work Environment-Industrial Safety. Material’ Management: An Overview of Materi
Management. Material Planning and Material Planning Budgeting. lmentory Control; JIT*
Material Requirement.- Purchase management. Stores Management. Quality Agswance«'
Acceptance Sampling,: Statlst-cal Process Control. Total Quality Management nso-9000 }
Maintenance Management. Safetv Management. &
Su.uested i. 8hat K Shndhafa(zoii). Production and Operations Management. Himalaya Publishing
Readings: House.

2. Martand T, Telsang. (2007). Praduction Management. S Chand & Company.

3. Aswathappa, K. & Reddy, 5. (2010). Production and Operations Management. Himalaya
Publishing House.

4. Pancerselvam, . {2012). Production and Operations Management. PHI Learning Private
Limited, New Delhi

5. Chary, S. (2019). Production and Operations Management. McGraw-Hils,

6. William J. Stevenson {(2018). Operations Management. flichard D, lrwin, Inc.

The list of casas and specific referonces inchiling recent articles will e anncunced in the dass at
the time of commencoment of the courae
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o AT
r Application
mputer Applications in
The objective of this course is to provid :
ojectives operating system and application of relevant softwares in managerial decision-making.

(4 Credits)
Course Outcomes:

1. Identify various types of Information System for Business

2. Understand Information Technology Infrastructure
ecarning 3. Define databases & identify types of Databases
Jutcomes 4. Apply Information Systems in business

5. Learn about E-Commerce & its applications

6. Understand the Process of E-payments Learn emerging trends in Computing

Understand the need for Computer Security & Security Mechanisms.

(ot foF Unit-wise questions will not be asked, There will be 2 (Two) Sections. Section ‘A’ will have
iemester-end 10 (Ten) compulsory short answer type questions of 2 marks each, Section ‘8" will have §
sxternal (Eight) questions of 10 marks each, out of which 5 (five) questions are t
Hamination  Time allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28
fourse . - ',A‘Comput_e; Hard fﬁvare-, Computér system as In(Orm;t-lgr;-’brbcefssing sysxerﬁ; :Cdmputer
Contents: ) e e 5

system differences; Types of Complter systems; Hard
output devices, storage devices,.
devices and their applications.

ware options- CPU, input. devices,
communication devlcfe's-, _configuration of hardware

3
Personal Computers- PC and its main components; Hardware configuration; CPU and

clock speed; RAM and secondary storage devices, other peripherals used with PC; Factors
influencing PC performance; PC as a virtual office. ‘
Modern Information Technology- Basic idea of Local Area Network
Netwark (WAN); E-mail; Internet Technologies; Access dgvlces; Con
Web and Internet browsing; Multimedia.

{LAN) and Wide Areg _
cept of 3 World Wide

Introduction to Operating Systems - Software needs; Operating systems; Application
software; Programming languages; DQS; Windows - Window explorer, Prin

t manager,
Control panel, Paint brush, Calculator, Desktop, My computer,

Settings, Find, Run, UNIX,
Word Processing- Introduction and working with MS-word in MS offic

commands; formatting text and documents; Sorting and ¢
introduction to mail - merge.

¢; Word basic
ables; working with graphics,

o 26 0l 55
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Spread Sheet- Working with Excel; Formatting function chart features; Working with

graphics in Excel Using worksheets as database in Accounting, Marketing, Finance and
Personnel areas. = }

Presentation with power Paint- Power polﬁt basics; Creating presentations the easy way;

Working with Eraphics In power point, show time, sound effects and animation effects,
Introduction to Lotus Smart Suite

its applications to Accounting Fin
dynamic/sensitive worksheet; ¢

for Data Sheet Analysis- Structure of Spreadsheet and

ance and Marketing; Functions of business; Creating:a-
oncept of absolute and relative cell reference using:
various built in 'unctlons~mathema(ical, statistical, logical and finance functions; Goal-"
seeking and back solver toofs: using graphics and formatting of worksheet; sharing data |
with other dasktop applications; strategies of creating error free workshest. by
Introduction to Accounting and Statistical Pa

ckages- Preparation of vouchers, invoices |
and salary statements;

Maintenance of inventory records; Maintenance of Accounting |
baoks and final accounts, financial reports generation, practical knowledge on Wings

Accounting and Wings Trade {Software). Uszge of statistical packages for analyses in
research- Lotus and Excel, SPss and SYSTAT,

ted L. Sinha, P.K. {2004). Computer Fundamentals (6" ed.). Delhi: BP8 Publication.
s 2. lain, S. (2018).Computer Coyrse Windows 10 with MS Office. BPB Publication,
3. Walla, E. (2019). Operating System Concepts, New Delhi: Khanna Publishers.
4. Bose, SK. (2014).Hardware and Software of Personal Computers. New Age International
Private Umited
5. Malhotra, T, {2010). Computer Applications in Management, Kalyani Publishers,
6. Khurana, R (2010).Computer Fundamentals and Internet  Basics. APH  Publishing
Corporation.
7.

Norton, P. {2017). Introduction to Computer. McGraw Hill Education,

The list of cases and specific references includi

ng recent articles will be announced in the class at
the time of commencemaent of the course
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Y n:vietnot ‘and Pu ion : :
The objective of the course is to equip the students with the basic understanding of the
sbjectives  o>23"ch methodology and to provide an Insight into the application of modern analytical tools
and techniques for the purpose of management decision making. Besides, the students will also

learn about ethical aspects related to research and publication. (4 Credits)
eaming On successful completion of this course, the learner will be able to apply various research
Jutcomes tools for carrying out effective research for decisions business and will able to know the
basics of publication ethics
Jote for Unit-wise questions will not be asked, There will be 2 {Two) Sections. Section ‘A’ will have
emester-end 10 (Ten) compulsory short answer type questions of 2 marks each. Section ‘B’ will have 8
wternal (Eight) questions of 10 marks each, out of which 5 (five) questions are t
pamination  Time allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28
‘ourse - .. Research Methodology: Nature and Scope of Résearch Methodology, Scléntific’l ‘
‘ontents: -+ and Study of soclal Phenomenon, Problem Formulation and Statement ‘

Objectives, . Research Process,  Research Designs: Exploratory, DescriptiVe ~and: \
Experimental Research Designs, Qualitative and Quantitative Research, Hypothesis: 3
Meaning and role in Research, Hypothesis testing Methods [Chi-square test):fMethot_!s o('

Data Collection and its Measurement: Observational and Survey Methods, C3se studies,

Schedule and Questionnaire, Data sources: Primary and Secondary, Scales: Need for

scales, Scaling Procedures- Thurston type, Likert type, Bogardus type; Semantic
differentials, Sampling Design: Meaning, Types and Utility, Determination of the Sample

Size, Sampling and Non-Sampling Errors, Sampling Tests {Z tests, T tests, F te'stsJ. Research

Report: Research Repoct Writing, Research Abstracts, Research Proposals.

Publication Ethics: Philosophy and Ethics, Introduction to Ethics - What Ethics is?
Principles of Ethics, Business Ethics, Professional Ethics, Sources of Learning Ethics,
Significance of Ethics in Research and Publication: Informed Consent, Plagiarism, Self-
Plagiarism, Authorship, Research with Human Subjects, Research Misconduct, How
Reliable Statistics is? Precatory Publishers and Journals, Conflicts of Intarest, Indexiog and
Citation Databases, Impact Factor and Matrics, Plagiarism Detection Tools, Obligations of
.. Researchers, Ensuring Ethics in Research and Publication

Suggested 1. Kothari, CR. (2019). Research Methodology, New Age Imernational, New Delhl

Readings: 2. Taylor, B. (2006). Research Methodology: A Guide for Researchers In Management and Secial

sciences. Prentice Hall India Learning Private Limited

Fowler, Floyd, J, JR. (2009), Survey Mothods, Sage Publication, New Delhi

Gupta, 5.P. (2001). Statistical Methads (30th ed ). New Delhi: Sultan Chand.,

Geoffrey R, Marcayk {20C5). Essentials of research design and methodology. Wiley.

Kumar, R. (2014). Research Methodology: A Step-by-Step Guide for Beginners. Sape Pubifieatians Inc.

Fick, UL Q011 o FrscordhMcthodalony A Bopnnes's Guide 1o Domga Resecrdy Projees, Soge Rublicions he,

The list of cazes and spacific references including recent articles will be announced in the class at

the time of commencement of the course,
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;b]edlves

earning
Jutcomes

iote for
emester-end
wternal
wamination

ourse :
lontents:

* Management Information System: Delinitéodéb Basic Concepts Frameworks; Major.

The objective of this course is to develop the basic understanding of the decision support
system of the artificial intelligence for business organisation, (4 Credits)

On successful completion of this course, student will be able to;

1. Record the current issues of information technology 2nd relate those kssues to the firm,
2. Reproduce a working knowledge of concepts and terminology related to information

technology.
Analyse how informatian technology impacts a firm,

Describie the role of infermation technology information system in business.

Unit-wise questions will not be asked. There will be 2 (Two) Sections, Section ‘A’ will have

10 (Ten) compulsory short answer type questions of 2 marks each, Section 8" will have 8
(Eight) questions of 10 marks each, out of which 5 (five) questions are t

3.
4,

Time allowed: 3 Hrs, Maximum Marks: 70 Minimum Pass Marks: 28

Trends in Technology; Applications of Information Technoloﬁyr

| System & Design: Systems Davelopment initiative; Different M'ethodo&ogies-tife Cycle&

- Pretotype approach, Detailed study on Life Cycle design & implementation; Case Stu'dy‘. =37

" Decision Support System: An Overview; Relevance and scope of DSS characteristic in’_di

Managerial Decision Making: Decision making process; Problem solving techniques; How
decisions are being supgorted; Decisions styles; Group decision making; Features of
various CBIS, H

A
‘

"

capabilities of DSS; Components of DSS; Classification of DSS; Forms of DSS tools;. DSS

‘Heritors - specific DSS; Constructing a DSS, Steps in designing a DSS Identification of

decision building of DSMS, building of MBMS - implementation performance testing,
Database management System: Sources of data; Data file environment; Database
environment; Data models relevance of relatlonal data base design in DsS,

Meodel Base Management system: types of models function, time, certainty, uncertainty,
risk, structure OR models, Dichotormous model of mind - Simon’s model in infermation
system design, simulation technique,

Dialog Generation Management System: User Interface; Graphics menus;building of
DGMS.

gested )
adings: 2.

Keen, Peter GW. Decision Support System an Organisational Perspective. Addison Wesley Pub.
Alavi, M., & Lekiner, D.E. {2001). Review: Knowledge management and knowledge management
systems: conceptual foundations and research isspes. MIS Quarterly, 25 (1), 107-136.

Keen, Pater G.W. Decision Support System an Organisational Perspective. Addison Wesley
PubDavis, L, and Michael, W, A Management approach. New lersey: Macmillan Publishing
Company, Prentice Hall,

Decision Support Systems for Business Inteligence Vickl L. Sauter, Wiley, 2011.

Terban, Efrain. (1988). Decision Support & Expert Systems - Management Perspective. New York:
Maomillan Publishing Company.

The list of cases and specific references including recent articles will be announced in the class at
the time of commencement of the course.
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Objectives The course is designed to assist the students in understanding basic laws affecting the

operations of a business enterprise, (4 Credits)
Learning 1. Acquire a sound understanding of the corporate legal framework affecting businesses.
Outcomes 2. Apply basic legal knowledge to business transactions.
Note for Unit-wise questions will not be asked, There will be 2 [Two) Sactions. Section ‘A’ will have
semester-end 10 (Ten) compulsory short answer type guestions of 2 marks each. Section ‘8’ will have 8
external (Eight) questions of 10 marks each, out of which 5 (five) questions are t
examination Time allowed: 3 Hrs, Maximum Marks: 70 Minimum Pass Marks: 28
| Course ., . Indian . Contract Act, 1B72; Essentials-of wvalid contract, Performance of comracts
Contents: 3 Dtschalgc of contract, Breach of contract, Quasi contract.
The Sale of Goods Act, 1930: Conditions and Warranties, Rights of unpaid seller.
The Central Goods and Services Tax Act, 2017: Basic Concept and overview of GST;
Supply under GST; Exemption from GST; Time of Supply; Value of Supply.
Nezotuablc Instruments Act, 1881: Nature and types, Holder - in- Due course, Dlshonour
nd Discharge of N.I.
The Companies Act 2013: Nature and types, Formation, Memorandum and Article of
Association, Prospectus, and Allotment of shares, Company Management, Winding up
and dissolution of companies.
The Reserve Bank of India' Act, 1934, FEMA 2000. SEB1 Act, 1992, Right to Information
; Act 2005, Cyber Laws.
\ Consumer Protection Act, 1986 (nature, rights, grievance redressal machinery). Mo "
: Framewark, Principles and Charter, TRIPS and TRIMS.,
Suggested 1. Singh, Awdhish (2018-19), GST made Simgple, Centax Pub, pvt. Itd. ed. '
Readings: 2. Tuteja, S.K, (1998) Business Law for Managors, New Delhi: Sultan Chand

3. Alegal framework for emerging business madel. Emidy M. Weitzenboeck, Published by
Edward Elgar Publishing Limited.

Corporate Laws, Anil Kumar 10" Edition 2021, Published by Taxmann Publications (P.} Ltd

5. Ashok K Bagrial, Company Law, Twelfth Revised Edition [2006), Vikas Publishing House Put.
Limited.

6. Kapoor. M. D, Elements of mercantile law 2020, 38™ dition, Sultan Chand & Sons. New Delhi
Publisher- Sultan Chand & Sons

7. Sangh, Avtar Company Law 17" edition Lucknow Eastern.

~

The list of cases and specific refecences including recent artidos will be

announced in the dass at
the time of commencement of the course
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MEA - (II Year) III Semester
© Field Project: (MSPCEFO1) 1
~ Summer Training Project &

o il s S AL U A i e RIS o S a A LR e

Objective is to provide practical experience to the students. in real life business
environment, (4 Credits)

Upon successful completion of this training, the student would:
1. Demonstrate the application of knowledge and skill sets acquired from the course
arning and workplace in practice;
tcomes 2. Solve real life challenges in the workplace by analysing work environment and
conditions, and selecting appropriate skill sets acquired from the course and the
practical training.
An important component of MBA program is summer training in a reputed organization.
During training, the students carry out an intensive work on a specific management
project assigned by the organization. The students gain practical insight into working of
the organization and the organization, in turn, gets an opportunity to evaluate the worth

urse of students. The internship is done after MBA First Year at the end of Second Semester.

ontents: :
At the end of second semester, all students will have to undergo summer training of 6-8

weeks with an industrial, business or service organization by taking up a project study.

The Summer Training Project Report will be of 100 marks and has to be submitted within
four weeks from the commencement of the third semester.

CoursesFocusonEmployability/Entrepreneurship/SkillDevelopment
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' 779pen Elective: (MSPCTO01)
.~ IndianFinancial System

e = TR RS 2 M L 4 |

This course aims at providing the students the intricacles of Indian financial system for
better financial decision making, (4 Crédits)

Upon the completion of the course the students will be able to:
1. Appreciate the role of financial system in an economy.

Learning 2. Understand the nature and scope of different financial institutions, markets and
Qutcomes services.

, 3. Understand and analyse different financial instruments.
Note for Unit-wise questions will not be asked. There will be 2 (Two) Sections, Section ‘A’ will have
semester-end 10 (Ten) compulsory short answer type questions of 2 marks each. Section ‘B’ will have 8
external (Eight) questions of 10 marks each, out of which 5 (five) questions are t
examination  Yime allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28
Course  Financial System: Introduction- Meaning ~ Classification of Financial System. Financlal Markets —
Contents: Functions and Significance of Primary Market, Secondary Market, Capital Market, and Money

Market,

Financial Institutions: Types of Banking and r;)on-nanking Financlal Institutions. Constitution,
Development Banks.
Commercial Banks: Introduction: Rele of Commercial Banks — Functions of Commerdal Banks —

Primary Functions and Secondury Functions — Investment Policy of Commercial Banks.
Narasimaham Committee Repart on Banking Sector Reforms.

' Regulatory Institutions: Reserve Bank of india (RB1): Organization — Objectives - Role and
Functions. The Securities Exchange Board of Indiz [SEBI) - Organization and Objectives,
) Financial Services: Meaning and Definition - Features — Importance, Types of Financial Services —

Factoring, Leasing, Venture Capital, Consumer Finance ~ Housing and Vehicle Finance, Fin Tech
and Financial Services,
Suggested 1. Khan M. Y. (2019) indian Financial System, 11/e, McGraw-Hill Education.
Readings: 2. Machiraju (2002), ‘indian Financial System'’ ~ Vikas Publishing House, 2nd Edition
3. Varshney P.N., & Mittal D.K, {2002), ‘Indian Financial System', Sultan Chand & Sons, New
Dethi
4. Bharati V. Pathak - 2014, Indian Financial System, Pearson £ducation India,

5. Murthy, D.K.(2010), Indian Financlal System, | K. International Publishing Mouse Put,
Uimited.

The kst of cases and specific references including recent articles will

be annaunced in the class at
the time of commencement of the course,
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Objectives

Learning
Outcomes

Note for
semester-end
external
examination

Suggested
Readings:

" TheBasic Financial Sta!e ‘ents &F mancsal Statement Analysls Tools.

LT TR o L

This course is mtended towardstudents who wish to Implement the concepts of financé !
studied in introductory and other finance courses using Microsoft Excel. The course:
provides students with the opportunity to develop the skilis needed to bulld financial
models. The course primarily focuses on models used for valuatlon capital budgeting, |
cost of capital and portfolio models. (4 Credits)
At the conclusion of the course, the students will be able to:

1. Demonstrate how to apply basic and advanced functions in Excel.

2. Become knowledgeable about the Intricacles of Excel, including shortcuts, functions, |

and graphical displays,
3. Use Excel to build models for financial, statistical and investment concepts.
4. Apply corporate finance, accounting and investment concepts in the Excel

framework.
5. -Implement portfolio optimization models to calculate efﬂdent portfolics and tl!e
efficieént frontier. . 1 X - e,
: i By

6. Gain experience using real~world data. , ¢
7. Collaborate alongside pther students during class exercises, a

Unit-wise questions will not be asked, There will be 2 (Two) Sections, Section ‘A’ will have
10 (Ten) cempulsory short answer type questions of 2 marks each, Section ‘B’ will have 8
(Eight) questions of 10 marks each, out of which 5 (five) questions are t

Time allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Markr 28

lntroductlon to Excel ana" Basic Fmancual (falculat«ons

The Time Value of Money, ‘Common Stock Valuatson & Bond Valuation.

. The Cost of Capltal & Capltal Budgetmg
Portfolio Statistics and Drversnflcatuon & Advanced Excel Functions

Chandaﬂ Sengupta 2004 Financia! Modeling Usms Excel and VBA, Pubhsher- Wiley.
Danielle Stein Fairhurst, Financial Modelling in Excel for Dummies, Wiley,

Timothy R. Mayes, Financial Analysis with Microsoft Excel, Cengage India Private Limited.
Emilio Aleu - (2017), The Personal Finance Application, Publisher- Author House,

Sue Nugus - (2009), Financial Planaing Using Excel Forecasting, Planning and Budgeting

Techniques, Elsevier Sdence.

ham e

list of cases and specific references including recent articles will be announced in the class at

The
the time of commencement of the course.
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A The course is Planned for the students who want to augment their knowledge and skills in
§Ob]ectlves the area of Stress Management. The overall objective of the course Is to make the
1 students able to comprehend the meaning, causes, effects and symptoms of stress and to

Use measures available to cope up with and manage stress, ) (4 Credits)
Upon the completion of the course the participants will be sble to:
) 1. Understand the nature of stress,
ing 2. Identify stressors/triggers which may cause stress,
Outcomes 3. Recognize physiological and psychological effects of stress,

) 4, Comprehend the symptoms of stress,

L= 5. Leamn how to use the techniques/strategies of stress management effectively,
Note for Unit-wise questions will not be asked. There will be 2 (Two) Sections. Section ‘A’ will have
semester-end 10 (Ten) compulsory short answer type questions of 2 marks each, Section '8 will have 8
external (Eight) questions of 10 marks each, out of which 5 {five) questions are t

5 examination g0 allowed: 3 Hrs, Maximum Marks: 70 Minimum Pass Marks: 28

Course 'Meaniﬁé.aﬁéiiﬁerﬁfl_itl,on of Stressfaé’wa‘i)aisuessw'}nﬁye@gne EUstressiand Distress.

‘Contents: ' Sources/Causes, of ‘Stress: Psychological, Social, Environmiental, { Acadernic, Family and.

Work Stress, Effects of Stress: phy;

Stress: Fight ‘or. Flight, 'Symptoms Jof 'Sty

: icentration; Sleep disturbances,
Anxiety, Sexual problems.’ Se_ha\ii_burpl"changes- "fita'bl:!IfYL_Disri:ptlve eating patterns-
Over eating and under eating, lndeas_gd smoking or alcohol <onsumption. Stress Coping'
and Management Techniques/Strategies:  Exercise, Time Management, Relaxation,

Meditation, Proper Sleep, Proper Food’ Habits, Organizing Onesell, Deep Breathing,

Biofeedback.
.suuemd 1. Chen, D. (20i6). Strass management and prevention: Apphications to d sily life (3rg ed). New
Readings: York: Routledge. ISBN 978-1138905280,

2. Davis, M., Eshelman, E,, & McCay, M. (2008), The relaxation and st
(6th ed.). Oakland, CA: New Harbinger. ISBN 9781572245405,

3. Greenberg, 1.5, (2017). Comprehensive stress management (14th ed, 1 Boston: McGraw-Hill.
ISBIN: 9781259848247

l 4. Pestanjee, D. M. (1998) Stress and Coping: The tilian Experience, SAGE Publications Pyt. Liq:

| . ’

‘ Second Edition.

ress reduction waork book

5. Alen,1,p, )
Work-to.ry
Healty Psyc

6. Bosma, .
and Heary

7. Cartwrighy
Sage,

8 Cooper,c.1, 190, Theories of Organizational Stress. Oxford, England: Oxford University
Press,

9. Ganster, p, C,F

ferst, D, €. L, Bruck, C. $. and Sutton, M. (2000).* Consequences Anocined‘wm:
mily Conflict: A Review and Agenda for Future Research.” Journal of Occupationa
hology 5:278.308,

» Stansfeld, . A and Marmot, M. G, 1998, “Job Control, Personal Characteristics,
Disease. Journal of Occupationsl Health Psychology 3:402-409. o

L. 5. and Ceoper, c., 11997). Managing Workplace Stress. Thousand Oaks,

9% M. L. and Dwyer, D. J. (2001). *Explaining Employees’ Health Care 'c:m
A Prospective Examination of Stressful Job Demands, Personal Control, and Physiologic
Reactivity,~ Journal of Appiicqd Psychology 86:954-964,

The list of cases and specific references including recent articles will be announced in the class at
the time of commencement of the course,
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S aBY Dz o epts and il
ed to impart the participants with the knowledge, concepts an 03 )
ting through digitat channels. Participation in digital space is imperative for

needed In marke
Objectives both business an

with the concepts and techniques applicable to digital marketing, (4 Credits)
Upon the co
1

Appreciation of difference ang similaritie

Learning 2. Understanding consumer behaviour on digital media
Outcomes 3. Llearning to devealop digital strategy
N

Underslanding social media marketing
s, Undersnnding soclal media, web analytics
Note for Unit-wise questions will not be as
semester-end 10 {Ten) compuisory short answe
e (Eight) quastions of 10 marks eac
examination

s between non-digital and digital marketing

ked. There will be 2 (Two) Sections. Section *A” will have

T type questions of 2 marks each. Section “B" will have 8

h, out of which 5 {five) questions are t

Maximum Marks: 70

Course ' Internet 'peﬁitﬁhﬁoﬁ'.ap& dlg"rtSf"l:ot"nmerce, .S&?i‘a|3ﬁi‘e_’a§}.§~_§|rﬁilaritie's"5}1"&?

Contents: between online and offline marketing; Internet Marketing in India: Busi
emerging digital revolution. . s o ) o ey
Digital marketing strategy; Digital ' conversion funnel “clstomer acquisition, conversion |
and retention; Acquisition: search engine - optimization; : h
advertising, display advertising, social media mark&_ting,': e
success of search engine optimization, IR

Social Medial analytics: data type and collection, structured and
social media metrics, social medial ROI, Social netv)or\"ts' and social network analysis;

- Soclal media analytics with unstructured data: text lpimng, sacial customer. relationship '
management, text mining for fommunication and réputation management; Big data,
Intreduction to Direct Marketing, | Multi-level Marketing a i . -
Marketing, E-marketing; Internet marketing strategy: c_oﬁ!e'n

Sengested L. Aslam K (2017). The 7 Critical Principles of Effective Digital Marketing. Arizona: Scottsdale, The
'““’IS: Stone Soup Hustler Publication.

2. Bly R.W. {(2018). The Digital PMarketing Hancook. Entrepr Pross.
3. Giovannoni, £ {2018). The Digital Marketing Planning. Brisbane: Chasefive.com,
4. Maity, M (2017). Internet Marketing. New Dothi:
Studies, University of Deihi.
S. Rayan D and Russ, H (2017). Digital Marketing for Dunwigs. Nz John Wiley
The fist of cases and spedific references including recent articles witt be
the time of commencement of the courso

Time allowed: 3 Hrs. Minimum Pass Marks: 28

semi-structured data,

t marketing,

Onford University Press Faculty of Management

Snnaunced in the class ar

o lr' 4
hbees ; b ne W Vv ¢

i i Criteria -1(1.1.3)
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WAOA = (II Year) III Semester

Discipline Specific Elective (DSE)- Finance (F) Area
MSPCTDOI; Management Control System

- The objective of thys PAPET Is to appraise the students about the concept of management
‘Objectives control system as well as its role in efficiant management of public organization,
(4 Credits)
Learning On successful completion of this course, the students will be able to apply various
Outcomes concept of management control In different organizations,
Note for Unit-wise questions will not pe asked. There will be 2 (Two) Sections. Section ‘A’ will have
semester-end 10 (Ten) compulsory shart ANSWEr type questions of 2 marks each. Section ‘8 will have 8
external (Eight) questions of 19 marks each, out of which 5 {five) questions are t
examination Time allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28
. [Course ' Management Control- A Overview,"'NéiﬁrE}S?:bpe and Concept of Man nt
iContents:  Isyctam, Organizational Goals: Strategic planning and implermentations. 3
; - Position of Controller in the Organization ' Structure of all Organization, Manage
' Control Process. Programming; Budgatary 'Pla’r’\hing and f’mce&uces, Budgetary ¢
§ Analysis of varlances. iy Y Taf
: Accounting Aspects of Control including Intérnat Audit and Co
: “ Analysis and Reporting; Variance Reporting, Al
: Management Control Structyre- Responsiblllw Centre; Rcsponsibilny Accounting; Cosr ;
Centre; Profit Centre; Inter-Divisional Transfer Pricing; Measurement of Divisional -
‘ | Performance including Performance Evaluation. ) AL
Qualitative and Quantitative Investment Centre, Behavioura) aspects of Managemant
i‘ Control- Motivation and Morale; Goal Cbn'g_ryence; Human part of Information Pracess :
W Management Control in Specialized organization. Selected Case Studies on Non-Profit :a'i'\df
¢ Public Service Organizations. i 5
Simzested 1, Anthody, RN. and Govindrajan V. (2017) (Twelfth Edition), Managament Control Systoms,
Peadings McGraw Hill

2. Sharma, Subhash. (1996). Management Contral System Wiley Eastern, Now Dethi

3. Kenneth A, Merchant, Wim A Van der Stede - (2017), Management Contrel Systern,

4. Subhash Chandra Das (2011) Management Control System, Prentice Hall India Pvt,, Limited
The list of cases and specific references including recent articles will be announced in the class ay
the time of commencement of the course,

Page 38 0 55 . |

. . nt
CoursesFocusonEmployability/Entrepreneurship/SkillDevelopme

Criteria -1(1.1.3)




TS g Reafene

(@i Rreafrerer aftform 2000 7. 25 sl T B34 Reafaren)

PFR,

Guru Ghasidas Vishwavidyalaya
(A Central University Established by the Central Universities Act 2009 No. 25 of 2009)

Koni, Bilaspur - 495009 (C.G.)

fRerIgR - 495009 (B1.)

MBA — (II Year) III Semester
Discipline Specific Elective (DSE) - Finance (F) Area

MSPCTDO2: Security Analysis and Portfolio Management

The objective of this paper is to impart knowledge to students regarding the theory and

- 'ves .
objecti practice of Security Analysls and portfolio management. (4 Credits)
On successful completion of this course, students will able to:
| il 1. Understand the characteristics of cifferent financial assets such as money market
129 3 instruments, bonds, and stocks, and how to buy and sell these assets in financial
Qutcome markets, i
2. Designing and managing the bond as well as equity portfolios in the real Word.
tiste for Unit-wise questions will not be asked, There will be 2 (Two) Sections. Section ‘A’ will have
cemaster-ond 10 (Ten) compulsory short answer type questions of 2 marks each. Section ‘8’ will have 8
el (Eight) questions of 10 marks each, out of which 5 (five) questions are t
enination  Time allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28
Courié” = - Investment=Return and Riskd Security. market: Neu/ sste market: Listing 1oF Secufities,
Contents; Market indices. Share valuation, bond valuation. Government securiti securities
- form of lnvg'gtme’nt. Real e_slété’ investment. Money ket. A il
Stock Market analysis- Fundamental and: Technicali Analysis. Efficient Market. theory.
Introduction, to - portfolio management- Povtfol\i’é_)i{_l vestment process; An optimum
portfolio. Selection problem; Markowitz portfolig theory. Mean-variance criterion (MVC).
Portfolio of two ‘risky securitles and three se;u?i&i_é; Pertfolio;  Efficient frontier, the
relationship [between the ‘unleVeraged ‘and leveraged: portfollo. Sharpe' single index
model. Capital Asset Pricing Model{CAPM); Charac@gi;i;gi,cs lines. Factor models; Arbitrage
Pricing Theary. Portfelio revision. Bond Portfolio Management Strategies. Performance
evaluation.. T i ke o
ke utpubr i v ) AU LT L R UYL A i
Siggested Donald E. Fischer, Ronald ). Jordan, Security Analysls and Portfolio Management, Prentice Hall,
Feadings: Prasanna Chandra (2021), Investment Analysis & Poctfolio Management, McGraw Hill,

S. Kevin [2015), Security Analysis and Portfolio Management, PHI
. VW.F Sharpe, Alexandre Gordan J, Bailey Jeffree V. Investment, PHI, Sixth Edition.
. Pandian Punithavathy. Security Analysis and Portfolio Management, Vikas Publishing House,
. Bhalla, V.K. Investment management: Securities Analysis and Portfolio Management, S. Chang,

New Delhi,

aWN e

o

The list of cases and specific references induding recent articles will be announced in the class at
the time of commencement of the course.
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MBA - (II Year) III Semester

Discipline Specif‘c Elective (DSE) — Finance (F) Area
MSPCTDO3: Management of Financial Institutions

The objective of this course Is to discuss the financial management problems of flnancial

Objectives institutions including a detailed study of the working of the leading financial institution in
Hcha. (4 Credits)
Learning At the end of this course, the students will be able to: o
Cteonies 1. Understand the meaning and concepts of financial markets and financial system. :
4 2. Understand the intricacies of managing different types of financial services: =

Unit-wise questions will not be asked. There will be 2 (Two) Sections. Section ‘A’ will have

Note for

semester-end 10 (Ten)} compulsory short answer type questions of 2 marks each. Section ‘B’ will have 8

external {Eight) questions of 10 marks each, out of which 5 (five) questions are t

examination Time allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28

Course ? The Rolé and lmponance of Financial lnstrtutlons- Evaluatlng Rlsk and Roturns of'As .

Contents: - .. and Liabilities of Financial Institutions, Interast rate analysis; Interest rate in F‘nan ial
System; Yleld Curve; Risk and Inflation; Liquidity and profatabollty of commercial’ Banks,
Banking Law and Regulation, Provision of REIs Operation; Credit'and Monetary Plannlng
Insurance Companies. Thrift Institution. Development Banks; Role Of Development
Banking in Industrial Financing in India; financial Planning of Financial msmut:ons
Woaorking and Organization of Different Financial Institutions in India like IFCIIDBI, UTI LIC '
Mutual Funds. lntemanonal Aspects of Financial Institutions.

Suggested 1. Financal I-umutluns and Markets, L M Bho&o Jitendra Mahakud( 2017), M(G(aw Hlll

Readings: Education.

2. Clifford Gomez, (2008), Financial Institutions and Markets, Publisher- PHI Learning.

3. Dougall, Herbert E, and Gaumnilz. Capital Markets and Institutions. Englewood Cliffs, PHI,
New Jersey.

4. Paul Justin, Suresh Padmalatha - (2018) Management of Banking and Financial Services
Pearson Education india, A

5. John C. Hull, Risk Management and Financial Institutions, Publisher- Wiley,

The list of cases and specific references including recent articles will be announced in the class at
the time of commencement of the course.
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T wasi 2uL =22 Unwards (CBCS Course Structure) |

MBA - (II Year) III Semester

Discipline Specific Elective (DSE) - Marketing (M) Area
MSPCTDO04: Consumer Behaviour

ob]ecilves The basic objective of this course is to develop and understanding about the consumer
decision-making process and its applications in marketing function of firms. (4 Credits)

At the end of this course, the students will be able to:

> 1. Environmental Influences on Consumer Behaviour

' 2. lllustrate Influence of marketing mix variables.

Learning 3. Individual Determinants of Consumer Behaviour.

Outcomes 4. apply marketing strategy to influences consumer behaviour.
5. Demographic & Socio-economic Profile.

6. To apply knowledge in the marketing planning process, particularly in market
segmentation, positiening, and marketing mix development,
Note for Unit-wise questions will not be asked. There will be 2 (Two) Sections, Section “A’ will have
semester-end 10 (Ten) compulsory short answer type guestions of 2 marks each. Section ‘B’ will have 8
external (Eight) questions of 10 marks each, out of which 5 {five) questions are t
examination  Time allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28
Course Introduction To Consumer ‘Behaviour, Consumer Behaviour And Marketing Strategy..
Contents: Consumer Improvement And Decision Making: Information Search Process; Evaluative
Criteria And Decision Roles. Consumer Motivation: Information Processing. Consumer
Perception: Consumer Attitudes And Attitude Change. Influence Of Personality And Self
Concepts On Buying Behaviour. Psychographics And Lifestyle. Reference Group Influence,
Diffusion Of Innovation And Opinion Leadership Family Decision Making. Industrial Buying
Behavicur. Models Of Consumer Behaviour; Consumer Behaviour Audit. Consumer
Behaviour Studies In India.
Suggested 1. Zubin Sethna, Jim Blythe {2016}, Consumer Behavior, SAGE Publications.
Readings: 2. Ramanuj Majumdar {2010), Consumer Behaviour Insights from Indian Market, PHI Learning
3. Hawkins, D. L, .etc. (1995). Consumer Behaviour: Implications for Marketing Strategy. Texas:
Business

4, ¥Kapoor, consumer Behaviour: Text & Cases, Tata McGraw-Hill Education.

5. Andrew Smith - {2019), Consumer Behavior and Analytics, Taytor & Francis,
The list of cases and specific references including recent articles will Be annaunced in the class at
the time of commencement of the course.
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Course Quicomes:

Students will able to-

1. Distinguish importance of services marketing
in the global economy

2. Evaluate, classify, imagine and plan the
successful service marketing.

3. Analyze the challenges and opportunities
before the marketing of services and to develop
the suitable marketing mix or plans.

CoursesFocusonEmployability /Entrepreneurship/SkillDevelopment Criteria -1(1.1.3)




- - -

MSPCTDOS: Integrated Marketing Communication

The objective of the course is to acquaint the students with essential concepts and
techniques for the development and designing of an_effective Integrated Marketing
' Communication programme; (4 Credits)
At the end of this course, the students will be able to:
1. Participants will learn about multiple communication channels, the advantages, and
disadvantages of each type of communication that will enhance their crucial and analytical skills.
Leaning 2. Students will learn the core concepts which equip them to take better decision by
relying on gained functional knowledge about marketing communication,
Outcamys 3. Pparticipants will learn the holistic development of promotional mix and how to utilize
the promotional mix in decision making to evaluate and solve the business problems.
4. Students will learn the overall and helistic decision making as which kind of
communication strategy is best suitable for a business. This will also equip them to
make informed decision during uncertainty and help business during crisls. .
Unit-wise questions will not be asked. There will be 2 {Two) Sections, Section ‘A’ will have
10 {Ten) compulsory short answer type questions of 2 marks each. Section ‘B’ will have 8
(Eight) questions of 10 marks each, out of which 5 (five) questions are to be answered.

gObjectives

Note for

semester-end

external

examination  Time allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28

Course 7" Fintroduction to INC, TMC as an Integral Part of Marketing, IMC Process; Understanding

Contents: . Consumer Behaviour, Understanding the Communication Process, Understaﬁ'dihg the’
Advertising and Promotion World, Advertising Management, Advertising’ ‘Strategy:
Creative Execution In Print and Broadcast Media, Advertising Agency, Paint of Purchase
Advertising, Sales Promotion Management, Trade-oriented Sales Promotion, Customer-
oriented Sales Promotion, Direct Marketing Management, Database Marketing, Personal
Selling Management, Hiring and Motivating the Sales Force, Public Relations
Management, Event and Sponsorship Management, Communication via Ncwaedia
Mobile Marketing Communication, Corporate image Management and Brand Building,
Integrating Global Marketing Communication, Measuring, Monitoring and Evaluation 0;

v IMC Ethical and Social Perspectives. .

;"‘:‘:ﬁ“‘:" 1. Kriti Dutta, Integrated Marketing Communications, Oxford University Press. Dolhy.
2 2. Kruti Shah, Advertising and Integrated Marketing Communication, McGraw Hill
3. Georg E. Belch, Michacl A. Belch, Keyoor Purani, Advertising and onmoxlons_.M .
marketing communications perspective, Ninth Edition {2009) Tata McGraw Hill. grated
4. S HH Kazmi, Satish K Batra [2009) Advertising And Sales Promotion, Publishee. -Excel Book:
5. John R. Rossiter, tarry Percy (1997), Advertsing Communications and P 2 ‘
Managemant, McGraw-Hill, u romotion
6. Chris Mackioy, ungpaka Amy Hackicy (2021), Advertising and Promaotion, Publister- SAGE Pulsication:
The list of cases and specific relerences Including recent articles will be announco { ; s‘
the tiene of commencernent of the course: 2 in the class at
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MBA - (II Year) III Semester

Discipline Specific Elective (DSE) — Marketing (M) Area
MSPCTDO6: International Marketing
MR The basic objective of this. course is to acquaint the students with environmental,
Ohyeckiv procedural, institutional and decisional aspects of international marketing. (4 Credits)

After completion of the course, the students will able to:

Learning 1. Understand the peculiarities of international marketing.
o 2. Develop the students’ ability to devise marketing mix for International marketing.
Note for Unit-wise questions will not be asked. There will be 2 (Two) Sections. Section ‘A’ will have
semester-end 10 (Ten) compulsory short answer type questions of 2 marks each. Section ‘B’ will have 8
external (Eight) questions of 10 marks each, out of which 5 {five) questions are to be answered.
eamination  Time allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28
[Course 2 International - Marketing-" Definition, Concépt  And . Setting: D:lsﬁrgct.io‘ns\ _bg_lw“‘e‘i_{h:;
Contents: - "% International Trade, ‘Marketing ‘and Business. Economic Environment. of Internationals
% Marketing. International Institution - World Bank, IMF, UNCTAD, WTO. Constraints -on.
“Intarnational Marketing (Tarlff & Non-tariff Barriers), India and World Trade. Import Anﬁf!
Export  Palicy; Institutional Infrastructure for Export-Promotion- Export Promo(lor‘;\g
-Counclls, Public Sector Trading Agencies, ECGC, Commodity Boards etc,; Export Proceduf"ef-j;'
and - Documentations- Registration of Exporters, Export Quotations; Production ’é:ridi,‘
Clcar_ance of Goods for Experts, Shipping and Transportation, Insurance; Negotiation df‘:*.
Documents, Instruments Of payments - Open Account; Bills of Exchange; Letter OFf Credit-|
Export Finance. International Marketing Mix-ldentification of Markets. Product Polity.'
International Product Life Cycle. Promotion Strategy. Pricing Strategy and Distribution
Strategy. Various Forms of International Business, ; ; AR
Suggested 1 Niland, J. R., etc. (1994). The Future of industrial Relations, New Delhi: Sage.
Feadings: 2. U CMathur [2008), International Marketing Management, SAGE Publications,
3. Daniel W. Baack, Barbara Czarnecka, Donald Baack (2018), International Marketing, SAGE
Publications

4. Philip R. Cateora , R, Bruce Mgm.-y Frod Meyer, Mary C. Gilly , John L Graham (2020)
International Marketing, 18th €dition, McGraw-Hill Education. ”
5. Rakesh Mohan Joshi 2014, Internaticnal Marketing, Oxford University Press,

The list of cases and specific references indluding recent articles will by

¢ announced in the clas
the time of commencement of the course. s at
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Course Outcomes:

1. Explain operations in foreign exchange
market.

2. Describe complexities of managing
finance of multinational firm.

3. Understand the regulatory framework
within which the operations can take
place

4. Explain international Capital Budgeting
and its use for MNCs

5. Describe currency and interest rate
risk management.

6. Explain key elements and issues of
International Taxation.
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Discipline Specific Eléctive (DSE) = Human Resource .Managelmvé_nt (HR)
AreaMSPCTDO07: Management of Industrial Relations

MBA - (II Year) III Semester

Organisational efficiency and performance are intricately interlinked with Industrial

objectives relations. This course is attempt to appreciate the conceptual and practical aspects of
industrial refations at the macre and micro levels, (4 Credits)

Learning After the course, the students are expected to fair knowdedge of industrial relations which

Outcomes help them to effective IR managers.

Note for Unit-wise questions will not be asked, There will be 2 {Two) Sections. Section ‘A’ will have

semester-end 10 {Ten) compulsory short answer type questions of 2 marks each. Section ‘B’ will have 8

external (Eight) questions of 10 marks each, out of which 5 {five) questions are to be answered.

examination

Time allowed: 3 Hrs, Maximum Marks: 70 Minimum Pass Marks: 28
¥ indbsu‘iilfii@?[b@'{-Méaﬁi'v‘)g,‘-‘ﬁo&-ép! and Evolution, inaust’r:lai”ﬁ'c'l‘;.sh?_.ahd The-
* Emerging Soclo-economic Scenario. Constitutional frame
Industrial Relations and the State. ‘
Welfare: Iindustrial Relations & Trade Unions; Trade Union and The Management. Role
and Future of Trade Unions. Employers’ organizations, Discipline, “and  Grievance
Management: Collective Bargaining. Participative Management and Co-ownership,
Labour Welfare: Concept, Scope, Types, Theorles and Principles. Secial Secur‘nv: Concept
and Scope. Productive Bargaining and Gain Sharing. Industrial Dispute and Resolution,
Industrial Democracy. Industrial Relations and Technological Change,

Contents: 5

Suggested 1. Rao, P Subba&Marmaoria, S, (2016).0ynamics of Industrial Relations. Himalaya Publishing
Feadings: House.

2. Chhabra, TN & Suri, R K, {2020). Industrial Refations {Conce,
Company Pt Itd.

3. Chhabra, T.N & Suri, R K. {2007). Dynamics of Industrial Relations. Pentagon Press.

4. Sinha, P.R.N.{2017), industrial Relations, Trade Unions and Labour Legislation. Pearson
Education.

5. Ghosh, P, (2017). Industrial Relations and Labour Laws McGraw Hill Education.

Pt And Issues). Dhanpat Rai &

The list of cases and specific references including recent articles will be an

nounced in the dlass at
the time of commencement of the course.

, Pae 41 of 55

CoursesFocusonEmployability /Entrepreneurship/SkillDevelopment

work for"lndﬁ's"trial Relations '

Criteria -1(1.1.3)




TS g Reafene
(@i Rreafrerer aftform 2000 7. 25 sl T B34 Reafaren)

or, RErgR - 495009 (B1.)

Guru Ghasidas Vishwavidyalaya
(A Central University Established by the Central Universities Act 2009 No. 25 of 2009)

Koni, Bilaspur - 495009 (C.G.)

MBA —.(II. Year) III Semester

piscipline Specific Elective (DSE) — Human Réource Managemént (HR) Area
MSPCTDOS8: Legal Framework Governing Human Relations

:J':d?rSta“d‘"B of the legal framework is important for the efficient decision making
ghjectives elating to man management and industrial relations. The course aims to provide an

fﬂ\déﬁ@hdiﬂﬂ, application and Interpretation of wvarious labour laws and their
implications for industrial relations and labour issues.

(a Credits)
L2arning At the end of the course, the students are expected to have a fair knowledge of
Qutcomes legislations governing human relations.

' Note for Unit-wise questions will not be asked. There will be 2 (Two) Sections. Section ‘A’ will have
somester-end 10 (Ten) compulsory short answer type questions of 2 marks each. Section 'B" will have 8
external {Eight) questions of 10 marks each, out of which 5 (five) questions are to be answered.
"“'f““aﬁm‘ Time allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28

CoGise s T Emergence and Objectives of [abour laws Snd their Sotio-economic Environment. ¢
Contents: Laws relating to Industrisl Relation: Industrial Disputes Act, -1347. The Industrial
Employment (Standing Orders) Act, 1946. The Trade Unions Act, 1926.

Laws relating to \Vorking"condi‘tions; The Factories Act, 1948. Y
Laws relating to Social Security: The Workmen's Compensation Act, 1923, The Employees’
State Insurance Act, 1548 The Employees’ Provident Funds And Miscellaneous Act, 1952,
The Payment of Gratuity Act, 1972. The Maternity Benefit Act, 1561.
Laws Relating to Wapes and Bonus: The Paymeént of Wages Act, 1936. The Minimum
Wages Act, 1548 The Egual Remuneration Act, 1576. The Payment of Bonus Act, 196S.
Laws relating to Contract Lobour and Child Labour: The Contract Labour (Regulation
g Abclition) Act, 1970. The Child Labour (Prohibition and Regulation) Act, 1986,
Laws relating to Mines: The Mines Act, 1952 2
Suggested 1. Kapoor N.D, Elements of mercantile law 2020, 38th Edition, Sultan Chand & Sons. New Delhi,
Resdings: Publisher- Sultan Chand & Sons

2. Sumudu Atapattu (2015), Human Ri
Opportunitics, Taylor & Francis.

3. Malik, P L {1995). Handbook of Industrial Law. Eastern Book, Lucknow.

4. Ghaiye, B A, (1934), Law and Procedure of Dep
Sector. Eastern 8ook, Lucknow.

ghts Approaches to Climate Change: Chalienges and

artmental Enguiry in Private and Public

The list of cases and specfic references including recent orticles will be announced in the class at
the time of commencement of the course.
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MBA - (1 Year) III Semester

piscipline Specific Elective (DSE) Human Resource Management (HR) Area

Objectives

Learning
Qutcomes

Note for
semester-end
external
examination

Course AR

Contents:

Suggested
Readings:

‘Schedules. Tralning Methods and Techniques. Facilities Rlanning. Training Alds
, Communication, Tralning Evaluatnon Training and Develop'ment in lnd” a.

MSPCTDO09: Management Training and Development

The purpose of this paper is to provide an in-depth understanding of-the role of tramlng in

the HRD, and te enable the course participants to manage the training systems and
processes. (4 Credits)

After the course, the students are expected to have a good understanding of the concepts
on training and development and apply them in practice.

Unit-wise questions will not ba asked. There will be 2 {Two) Sections. Section ‘A’ will have

10 {Ten) compulsory short answer type questions of 2 marks each. section ‘B’ will have 8
{Eight) questions of 10 marks each, out of which 5 (five) questions are to be answered.

Time allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Ma Marks. 28
Training™ Process- an Overvlew, ﬂole, Rcsponslbllmes _.d Challenges “to Tralnlﬂzj
Managers, Organizahon and Management of Tralning > Function. Tra]mng.
Assessment and Actlon Research Instructional Ob}echvcs' and Lesson Pl:mnlng. Learmng'E
Process. Training Climate and Pedagogy. DevelopmgTrannIng Modules. Training caienz{ar/ v

1. Graig, Robert L, and & nel Les'er r. (EC] Training and Dev:lopmem Hand Book, McGuw Hlll
New Delhi,

2. Irwin L Goldstein and J. Kevin Ford (2007), Training in Organizations, Cengage Learning, New
Delhi.

3. Lynton, Rolf, P and Pareek, Udai (2011), Training for Development, Vastaar Publishers, New
Delhi.

4. P.L Rao (2008), Training and Development Excel Books, New Delhi

5. Raymond A Noe 2010, Employee Training and Development, McGraw Hill,

The list of cases and specific referonces Including recent articles will be announced in the class at
the time of commencement of the course,
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ob]ectiv'cs

urse is to develop under;landing about strategic processes and

their Impact on a firm. (4 Credits)

After completion of the course,student will be able to

Learning 1. Explore participants to various perspectives and concepts in the field of Strategic
Outcomes Management. -
2. Develop skills for applying these concepts to the solution of business problems.
3. Create mastery in analytical tools of strategic management.
Note for Unit-wise questions will nat be asked, There will be 2 {Two) Sections, Section ‘A" will have
semester-end 10 (Ten) compulsory short answer type guestions of 2 marks each. Section ‘8" will have 8
external (Eight) questions of 10 marks each, out of which 5 {five) questions are to be answered.
SAMination  yime allowed: 3 Hrs. Minimum Pass Marks: 28
X ) e b NIRRT~ 1y e
Course Business policy-An % o
Contents: B TR T wiglh [0 :
. Overview of St4- meaning & definition of strategy. Process of Strategic management.”
.Role of strategists in .Stra'legic management. Strategic intent -vision, mission, spgl &
objectives, AT :
Environment appfalsa!;»sectars of scanning, method. and t_e;hniques of E-scanning.
Organisational appraisal- Internal analysis, methods and techniques of organisational’
appraisal, Strategic advantage profile. : .
Corporate level strategles- grand stratagies, stability str:negiés, expansion strategies, ;
retrenchment strategies,
Business level smtegies,' tactics for business strategies.
Strategic analysis and choice- corporate level strategic analysis, business level sirategic
analysis, and subjective factors in strategic choice,
Strategy impiementation- project implementation, Procedural implementation, Structural
Impiementation,  Behavicural  implementation,  Functional  and operational
Implementation.
Strategy evaluation and control- Evaluation techniques for operational control.
Al Pape a7 of 55 p {
1
'4
¢
ed L. Ansoff, H Igor. A
suggest e - (1984), implayi ; iffs, New lersey:
aeadings: Prentice Hall nc. Planting Strategic Management. Englewood Cliffs,

2. Bud"uqﬂ S. B and Athr .
g o eya,
va, M. B, (1996] Cases in S"‘us

3. Christensen, R. ete 1 i b
by C. R 587). i - Mool
s oondhi { ). Business Policy Cases (6th edition), Ho
4. Hamel, G, and Prahlad,
Press,

5. Chakravorty, . K, (1993). Managerial Transfoemation Through Values. Sage, New Delhi.
6. David, Fred, (1997). s

trategic Management (7th edition), Eglewood cliffs, New Jer- sey:
Prentice Hall Ine,

Drucker, Peter F. (1982).The Changing world of the Executive. New York: Time Books.

C. K. (1934}, Competing for the Future. Harvard Business school

7.

The list of cases and specific references including recent articlas will be announced in the class at
the time of commencement of thé course.
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rrom Session 202122 Onwards (CBCS Course Structure)

The purpose of.

knowledge, understandlng, capabilities and attitudes In the context of the programme of

study and research. Considerably more in-depth knowledge of the major subject/field of
Objectives study, including deeper insight into current research and development work. Oecpet :

knowledge of methods in the major subject/field of study. A capability to comdbute to!

research and development work,
(a Credhs)
1. The students are able to construct and carry out independent project and research
work. 5]
Learning ;
2. The student should be able to develop independent thinking and write project
Outcomes feports. ; e

= The final project will be evaluated at the! .end of the fourth semester-by the intern 3{fan nd
“external examlners This would be equmhmt to the marks ol two papers, o A
s
' The Project Repon will be of 100 marks gpro]ect Report ' 50 marks + Viva Voce Exami
§50 marks) and shall commence from the third semester and the report shall be subl
towards the end of the fourth semester. A studeht will not be given any,
perrmssion to leave the Department for a'kong time to do the project, as he/she wIlI
mlsslng fuurth-semester classes, Preferably. market surveys, organlzahon SUrveys ln the
local organizations can be done. A Board of Examiners cons«stmg of intérnal and exlemal

4

-zixammerswﬂlévalua:ethe report. P AT AL B3 et

Course
Contents:
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Objectives

Learning
Outcomes

Note for
semester-end
external
examination
Course -
'ﬁphtg'Ms:

suae;wd
Readings:

. Intreduction to Financlal system and Financial markets,

MBA - (11 Year) IV Semester

D‘Scib"ﬁe Specific Elective (DSE) - Finance (F) Area
MSPDT_,DO1: Management of Financial Services

The objective of this course is
their role in the financial system.. (4 Credits)

At the end of this course, students will be able to

L. Understand the meaning and concepts of financial markets and financial system.

2. Understand the intricacies of managing different types of financial services.
Unit-wise questions will not be asked. There will be 2 {Two) Sections. Section ‘A’ will have
10 (Ten) compulsory short answer type quastions of 2 marks each. Section ‘B will have 8
[Eight) questions of 10 marks each, out of which 5 (five) questions are to be answered.

Time allowed: 3 Hrs, Maximum Marks: 70 Minimum Pass Marks: 28

concept, . Na;t'ii‘re‘,‘-' and -_S‘ZC'F!_E'F"’*;,l
 Financial services. Regulatory Framework for Finandial Services; Risk in'Financlal services. |
Brokerage Services- Types and Functions of Brokers, Trading mechanism through brokers. *
Mutual funds -Objectives, Types, Structure, SEBI Regulation on Mutual Funds: Merchant !
banking Services- Definition, Objectives and Function of Merchant Bankers, Pre- and Post
Issue, fwdliin of 3 Lead manager In Public lssie of Shares. Leasing- Definition, Nature;
Types, Leasing Vs Barrowing, Advantages and limitations of Leasing.

Hire purchase-Dafinition, nature Advantages and Uimitations, Leasing Vs Hire burchase.
Debt Securitization- Definition, Objectives,

Process of Debt Securitization, Advantages .
and limitations, i
Mouslng'Fha'nte- Nature and significance of housing sector. Credit rating and credit rating
agencies. Credit cards. Banking and 2

Insurance. Venture capityl, Factori
1. R.Shanmughan, Second Edition,
2. Bhalla, V.X. (15 Agril 2004}, Indian Financial System. Anmol Publications Pyt Lid., New Dethi
3. Khan, M.Y. {1 January 2017), Indian Financial System. McGraw Hill Education, New Delhi.

4. Kapur, Deepak, Kaue, Parmji, Subera Gl {1st, Nov. 2018), Management of Financial Services:

Bharti Publications:,

43in, Kanu (1 January 2015}, Management of Financial Services: 6 i

Prgiey 5 Gullybaba Publishing House

ng. Forfarting and blll discounting,
Wiley (2017}, Finangial Servicss.

5

The list of cases and specific references Induding recent articles will be announced in the class at
the time of commencement of the course,

to help students to learn the various financial services and |
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Guru Ghasidas Vishwavidyalaya
(A Central University Established by the Central Universities Act 2009 No. 25 of 2009)
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T Trmres unwanas (CBCS Course Structure)

MBA - (11 Year) IV Semester

Discipline Specific Elective (DSE) - Finance (F) Area
- MSPDTDO2: International Financial Management

Objectives The objective of this course is to give students an overall view of the International
financial system and how international corporations operate, (4 Credits)
At the end of this course, students should be able to:
1. Explain operations in foreign exchange markat
Learning 2. Describe complexities of managirg finance of international firm.
Outcomes 3. U"'de’“j'”d "‘Evfl‘i:lhmf‘/ framework within which the operations can take place.
4. Explain interational Capital Budgeting and Its use for MNCs.
5. Describe currency and interest rate risk management.
6. Explain key elements and issues of International Taxation,
Note for Unit-wise questions will not be asked, There will be 2 (Two) Sections, Section ‘A’ will have
semester-end 10 (Ten) compulsory short answer type questions of 2 marks each. Section ‘&' will have 8
external (Elght) questions of 10 marks each, out of which 5 (five) questions are to be answered.

examination  Time allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28
- Overview of International Financial and Monetaty system-Balance of payment,IME and
"+ Exchange rate regime; IMF and international liquidity. Foreign Exchange Market-Spot and
forward; Determination of exchange rate in spot and forward market: Arbitrage, Hedging
_and Speculation in Féreign exchange market, Market for currency derlvativas-Futures and
options. Exchange rate risk-measurement and management of MNCs’ Capital b(xdgeting.
International Portfolio  investment Working  Capital Management among  MNCs.
International Financial Market- International and regional Development banks; Euro-

currency market, International securities markets. Interest rate risk management,

Course
Contents:

Suggested 1. Agle, P G Kapshe, Sanjeevan (20 Iuly 2020), International Financial Management; Publisher
Readings: McGeaw Mill

2. Sharan, V{1 January 2010), International Financlal Management; Prentice Ha¥l India Learning

Private Limited. X

3. Adrasin Buckley (2000), Essence of International Money: Eastorn Economy Editian,

4. Cheal S Eun, Bruce Resnick (Sth Edition 2021): Internationat Financial Management:
Publisher McGraw Hill

5. Alang C Shapire, 11th Edition, Multinational Financial Managemant, Wiley,

The &st of cases and specific references including recent articles will be announced in the clags at
the time of commencement of the course.

CoursesFocusonEmployability/Entrepreneurship/SkillDevelopment Criteria -1(1.1.3)
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Guru Ghasidas Vishwavidyalaya
(A Central University Established by the Central Universities Act 2009 No. 25 of 2009)

495009 (B1.) Koni, Bilaspur - 495009 (C.G.)

Objectives

Learmning
Outcomes

Note for
semester-end
external
examination
Course
Contents:

Suggested
Readings:

HILIPINE SPELHIL CIELUVE (UDC) = IVIdIREUNE (Vi) raca

MSPDTDO3: Sales & Distribution Management

The purposeof this paper is to acquaint the students with the concepts which are help'f_ul
in developing a sound sales and distribution policy and in organizing and managmgdsla )CS
forca and marketing channels, (4 Credits),

At the end of this course, students will able to:

1. Distinguish importance of services marketing in the global economy

2. Evaluate, classify, imagine and plan the successful service marketing.

3. Analyse the challenges and epportunities before the marketing of services and to

develop the sultable marketing mix or plans.

Unit-wise questions will not be asked. There will be 2 (Two) Sections. Section ‘A" will have
10 (Ten) compulsory short answer type questions of 2 marks each. Section ‘B’ will have 8
(Eight) questions of 10 marks each, out of which 5 (five) questions are to be answered.

Time allowed: 3 Hrs, Maximum Marks: 70 Minimum Pass Marks: 28
Natiré and Scope of Sales’Management: “Setting ‘and Formulating Personal selling”
objectives. Recrulting ‘and selecting Sales parsonnel. Developing -and conducting Sales «
Tralning, Programmes, Designing and Administering compensation plans. Supervisno‘n of
Salesman, Motivating Sales Personnel, Sales meetings and Sales contests. Desiéning
Territories and Allocating sales efforts, Objectives and Quotas for Sales Personnel:
Developing and Managing Sales Evaluation Programme, Sales cost and cost analysié. An
overview of Marketing channels, their structure, functions, and relationships, Channel |
Intermediaries - Wholesaling and Retalling, logistics-of distribution. Channel planning;

rganizational patterns in marketing channels, Marketing channel Policies, and legal
issues: Assessing performance of Marketing channel.

1. Tapan¥. Panda, Sunil Sahadev {1 August 2019), Sales & Distribution Management Oxford
University Press. .

2. Krishna Havaldar, Vasant Cavale (25 Mareh 2011), Sales &
MeGraw Hill Education,

3. Panda Tapan (2012}, Sales & Distribution Management, OUP India

4. Richard R. Still, Edward W, Cundiff {26 July 201 7), Sales & Distribution Management, pe
Education '

5. Pingali Venugopal [01-Oct-2008), Sates & Distribution Management, SAGE Publishing, India

Distribution Management,

arson

The list of cases and spesific references including recent

articles will be announced in the class at
the time of commencement of the course
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(A Central University Established by the Central Universities Act 2009 No. 25 of 2009)

Koni, Bilaspur - 495009 (C.G.)
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T T wvadun 2UZ1=22 UNWards (CBCS Course Structure)

MBA - (II Year) IV Semester

Discipline Specific Elective (DSE) = Marketing (M) Area
MSPDTDO04: Marketing of Services

Objectives nneobjm.eufmzsmlscomhﬁguﬁwmrgmndsmmemmorinagevel?m
econormy and tackde issues kwohved in the management of services on national bass. (4 Credits)
At the end of this course, students will able to: X $
1. Explain the significance of services marketing in the global economy and the deepf:r
aspects of successful services marketing also found challenges and opportunities in
Learning services marketing. ;
Outcomes 2.~ Understand and explain the nature and scope of services marketing and present about this
in a professional and engaging manner.
3. Undarstand the expectations of customers and know how to translate this knowledge into
genuine value for customers.
Note for Unit-wise questions will not be asked. There will be 2 {Two) Sections. Section ‘A" will have
semester-end 10 (Ten) compulsory short answer type questions of 2 marks each. Section ‘B’ will have 8
external (Eight) questions of 10 marks each, out of which 5 {five) questions are to be answered.,

orpaation . Yime allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28
‘Course " Foundation F Service Marketing! jAtroduction To ServiceThe ‘Emergence ‘OF (Service |
‘Contents: ' Economy. Nature (Of Service; GoodsAnd Services Marketing; Service Marketing:.Origin
it Lot “ And Growth;|indian Scene Relating.To Service Marketing Service Marketing ‘Mix;:
Service Classification: Service Product De‘\ig'lopment; Service Vision and Service Strategy.
Quality Issue 2nd Quality Models., Gap Model Of Service Quzlity, Focus On Consumer-
Consumer Behaviour In Service, Customer, Expectation Of Services, Consumer Perception
Of Service; Undérstanding Customer Requirement — Listening To Customer Through
Research, Building Customer Relationship, Service Recovery; Aligning Service Design And
Standard-Service Innovation And Design, :Cuswmer Defined Service Standard,; Physical
Evidence And. The Services cape; Advertising, Branding And Packaging Of Services.
Recovery Management and Relationship Marketing. i
Management And’ Relationship  Marketing: Delivering And Performing Services-
Employees Rale In Service Delivery, Customers Role In Service Delivery, Delivering Service
Through Intermediaries And Electronic Channels, Managing Demand And Capacity;
Managing Service Promises- Integrated Service Marketing Communications, Pricing Of

Services; Service And The Bottom Line- Financial And Economic Impact Of Service.
Suggested 1. Nargundkas (January 2010), Marketing of Services, McGraw Hill, New Delhi
Readings: 2, Wirtz Jochen, Lovelock Christopher, Chatterjee Jayanta {11 July 2017, Marketing of Services,

Pearson Education.

3. Gupta Garima (lasted edition), Marketing of Services, New Century Publications,

4. Lovelock Chatterjee {1 January 2011), Marketing of Services, Pearson Education India.

5. Christopher H. Lovelock, Jochen Wirtz (2010-01-19), Marketing of Services, Publisher

Prentice Hall PTR.

CoursesFocusonEmployability /Entrepreneurship/SkillDevelopment Criteria -1(1.1.3)




MBA - (II Year) v Semester

“piscipline Specific Elective (DSE) ~ Human Resource Management (HR) Area
MSPDTDO5: Human Resource Planning & Development '

Objectives

Learning
Qutcomes

Note for

semester-end 10

external
exnmlmtlon

Coursc
Contents:

Sl.;g.ges(ed

Readings:

ractical understanding

The objective of this paper is to dévelop a conceptual as well as 2 p
nisations. (4 Credits)

of Human Resource Planning, Deployment and Development in orga

At the end of the course the learner is expected to

1. Analyse the theory and concepts of human resource planning and Development

2. Identify the evolution of HRP throughout the organization.

3. Relate and apply models and methods used in forecasting.

4. Describe the applications of a Human Resources Information System.
Unit-wise questions will not be asked. There will be 2 (Two) Sections. Section ‘A" will have
{Ten) compulsory short answer type questions of 2 marks each. Section ‘B" will have 8

(Eight) questions of 10 marks each, out of which 5 {five) questions are to be answered.

Tlme allowed 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28

“Wiacro level Manpower Planmng and Labour, Market Analvs s, Orgamsatlonal Human
\ ’Resource Planning. Stock “Taking. Work Force. Flow Mapping. Age and Grade Dlstnbu(lonf
Mapplng Models and Technlques of Manpower. Demand and Supply Forecastlng.

Behavloural Factors - in Human Resource Planning- Wastage ' Analysis; Retention;,
Redeployment and  Exit Strategies. Care¢er Management and Career Plannlng
Pcrformance Planning. | Potenua!s Appraisal and Career Development. HRD Climate;!
Cullure QWL and Management of Change. TQM and HRD Strategies. HRD in Strateg:c
(Organisations, Human Resource Information System. Human Resource Valuation and
Azcountmg Competency mappang and HR Audit.

1. Bhattacharys (1 July 2016), Human Resources Plar\mng & Development, Excel Books,

Theissur.

2. P.C. Tripathi {1 January 2013), Human Resources Planning & Development, Sultan Chand and
Sons, Delhi

3. Tapomoy Deb (1 December 2008), Human Resources Planmrg & Development, Ane Books.
New Delhl, ;

4. Arun Sekhri (1 October 2013), Human Resources Planning & Development, Himalaya
Publishing House, Bengaluru, Karnataka,
5. Mabey, C., and Salama, G. (1995). Strategic Human Rescurce Management. Oxford

Blackwell, UK,

The list of cases and specific references including recent articles will be announced in the elass at
the time of commencement of the course.
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MBA - (11 Year) IV Semester

Tt v
AL s T I b

Duscnplme Speciflé Elective (DSE) - Human Resource Management (HR)
MSPDTDO6: Organizational Change and Intervention Strategles

limors
n Is t0 re students as organizational change faci
Objectives . The objective-of this paper Is to prepa

using the knowledge and techniques of behavioural science. (4 Credits)
Learning After the course, the students are expected to have a good knqwiédge and technlques of
Outcomes throughout the organisational changes and intervention strategies.
Note for Unit-wise questions will not be asked. There will be 2 {Two) Sections. Sef:ticm :A' .will have
semester-end 10 (Ten) compulsory short answer type questions of 2 marks each. Section '8’ will have 8
' external (Eight) questions of 10 marks each, out of which 5 (five) questions are to be answered.
“‘""“'"“‘ Time allowed: 3 Hrs, Maximum Marks: 70 Minimum Pass Marks: 28

< Organization Change anOverview. 'Concept Theories an‘&fﬁ'ﬁﬂf‘"’“" 2
* Forces ‘of Change and: Concept: of ‘Analyzing the Environfr'\” esfstance to;
“Change Agem = Types, Skills and Roles. . lmplemenlmg ]
Diagnosis. Some Major Technigues of Planned Change
“Steps in 0D, General OD Compctencles. 0D Skills. Designi
Team, Imorgroup and System. [\'olutlon olOD Ethics of

Sugzested 1. Ruchika Gupt: (1 January 2014], Org:mzatmnal thangc and lntervcnt-on Sual:slcs Lakshl
Readings: Publishers, Noida.
2. Mukherjee (1 January 2015), Organizational Change and Development, Pearson Education
India, New Delhi.
. 3. Gareth (2017), Ocganizational Theary, Design and Change, Pearson, New Defhi
4. Thomas G. Cummings (5 November 2015), Organization Development and Change, Cenage
Learning, US.
' 5. B.R, Singh (Latest Edition), Management of Crganisational Changa, Anmol Publications Pyt,
Ltd., New Delhi,

The hist of cases and specific referances in

duding recent articles will be announced in the class at
the time of commencement of the course,
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