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List of Courses Focus on Employability/ Entrepreneurship/Skill Development

0 SS/EC/C-305 Introduction to Broadcast Media

(I SS/EC/C-306 History of Media

(I SS/EC/C-307 Advertising and Public Relations

SS/EC/GE/301/
PS

(IEW SS/EC/SEC-1 Radio Production
SS/EC/C-308 Introduction to New Media

04 Film Appreciation

(/A SS/EC/C-309 Development Communication
SS/EC/C-310 Media Ethics and Law
SS/EC/GE-T-302 Documentry Production
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Lypes of sound-s
‘ . ; d SYNe, Non-Syne, Natgral sound.
L owithy examples (rom different foems,.

Unit 2 -

.Basics ol Visual, W
image),

Television as a medium

lectronic ima . .
cclronic image. efevision tmage, Digital image, Ldited, Image (politics of an
« Changing ecology of imuges today, Charscieristics of

Unit 3 -
Writing a

ws. Elements of a Radio News Story: Gathering,
sound. (Editing news based capsule onlv):

(ENG) & Elec uction (EFP) (Conc

Focusing,, Visual Perspective., Elements of a Television News
Television News Bulletins, i i

Unit 5-

Broadcast News: Critical Issues and Dcbates, Public Service Broadcasters - A RMDDINENEISES
(Analysis of News on. National Broadcasters)

ey ———
‘Formulae’? News as Event, Performance

Zettl Hed;m. Television Production Handbook. (Pgenos: 20-80, §5-135)

Robert ¢ Allen and Annette Hill (Ed- 2004), The Television Reader, Routledge (Pgenos: 10- 40)

P.C Chatterjee, Broadcasting in India, New Delhi, Sage 1987(Page nos- 25- 78) )

fhe Radio Handbook., by Carrol Fleming. Rout ledge (London & New York 2002) (Pgenos: 47- 103)
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€6 History of the Media

Course contents:

Unit |

History of Print Mcdia

Media and Modemity: Pripy Revolution |

States, Great Britain and France, Histor o

Gandhi and Ambediar as Journalists and ¢
Unit 11

Media in the Post Independen _ . .

Language Pgrcs: " Emengency and Post Emergency Era. Changing Readership, Print Cultures,

|t‘kgmph. Mosse Code, Yellow Journalism. Evolution of Press in United

? the Press in India:Colonial Period, National Freedom Mavement,
OMmMmuUmCcaton

Unic 111
Sound Media Emergence of radio Technology. T

y v history of Radio in India,
Patterns of State Control; the Demand for Autonomy, FM: Radio Privatization: "

Unit 1V
Visual Media

The early years of Photography. Lithography and Cinema From Silent Era 10 the 9'k'?pc mcn: ':lr:'::l‘e: :;;;’es
The coming of Television and the State’s Development Agenda, Commercialization of Progra

Invasion from the Skies: The Coming of Transnational Television (1990s)

Formation of PrasarBharati

glei.g:‘s.';:md Burke, P. Sovial History of Media: From Gutenberg 1o the Internet, (PolityPress. 2010) (Chapter <
sl Ghagher ) in Indi i<t to the Present Day, (Sterling Publishers. 1989).
arthasart i, J fism in India from the Earliest to the Fre. D ; -
‘; firey a:gmﬁ: :mN'cw‘:‘;’r::tr Revolution: Capitalism, Politics and the Indian LanguagePress, (New Delhi.
< . "
axmlﬁ)r Cassette Culture page, (Chicago, University of Chicago Press, 1993), 1 2Chatterjee. P.C.
roadcastin, New Delhi. . 1991)-39-57
:] urath P '%z:'f:;agfw(mn asa Tolols:ﬁ‘hange in Indian Villages, * Economic Development of C ultural
e . 275-283)
Changs. vol 10, No. 3 (PP.* = : . (Saze. 2001) Chapter 2, chapter 8 and Chapter 9.
3 i . Satelfites Over South Asia, (Sage, 2 apter ter § hapts
g‘gdamjgmmgmiw: Colenial Discourse and Radio.Broadcaﬂmg in India,” Communication
Processes Vol 1: Media and Mediation, B. Bel, B, Das, J. Brower. Vibhodh
Parthasarthi, G. Poitevin Ed.) (Sage 2005) -~ ; v
pmhi: eim "(Sonstm:ting a ‘New Media Market: Merchandising the Talku‘ngMachme n
Communication Processes Vol 1- Media and Mediation. B. Bel, B. Das, ). Brower. Vibhodh Parthasanthi, G
Poitevin (Ed.) (Sage 2005) o B
Eric Bm(::\z and Krishnaswamy, Indian Film, (New York, Oxford University press, 1980).2nd Edition,
Chapters “Beginnings,” & “Three Get Started.” ” i .
John V. Vilanilam, “The Socio Cultural dynamics of Indian Television: From SITE to Insight

to Privatisation,” in Television in Confemporary Asia by David French and Michael Richards
(Ed) (Sage,2000
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7 Advertising 5
nd p
S::cm contents: ublic Relatign,

Introduction
10 sy
a) Advertisiy SINE. Meanin. .
- oIE as 3 ool of "6 and history Ag .
‘hd Tusing Theories and mmfs""‘- b Role u;ml\dl::r‘tll::\“m:ﬂ.m a0 Pt
COries . 5. J n
ecm."’l’lwd 10 advertising . A model, DAGMAR Mm:mm':‘:,‘.'“,“ i, PR
‘e.cultural, pyy * TYPCS o advertising and e tronas A Hherarchy Model. communication

A N N c.m'ch.l al Social ;
pex Bodies in M\cnimng.MAL":;a:;"‘“lﬁ?:‘ of advertising, Ethical & Regulatory Aspects of, Advertivmg.

es 0f Media for advertising, Advertising Objectives,

Unit-3

Publi i :
ublic Relations-Concepts and peactices, lntroduction to Public Relations, Growth and development of PR
Functions of PR, Principles and Tools of Public rglations, Organisation of Public relations: In

Unit 4-
PR-Publics and campaigns, Research for PR. Managing promotions and lunctions, PR Campaign-planni
Unit 5 -

Marketing Communication,
) n 3 I 1cs. Social Media Tools, Measurement
Strategies and RO!
List of Projects

1. Design an ad copy for a product

2. Script writing for electronic media ( Radio jingle, TV Commercial)
3 Planning & Designing advertising campaigns

4. Critical evaluation of advertisements

S, Writing & press releasc.

6. Planning and designing PR campaign

7. Assignment on crisis management

Readings y :

. David Ogilvy. Ogilvy on Advertising,Pan/Prion Books

2. Frank Jefkins,Advertising Made Simple, Rupa& Co.

3. Chunawalla , Advertising Theory And Practice, Himalaya Publishing House
4. JethwaneyJaishri, Advertising, Phoenix Publishing House

5. Jefkins Frank Butterworth, Public Relation Techniques, Heinmann Lid.

6. Heath Roben L, Handbook of Public Relations, Sage Publications,

7 .Dennis L. Wilcose& Glen T, Public Relations, Pearson

8. Cutlip S.M and Center A_H., Effective Public Relations, Prentice Hall

9. Kaul J. M., NoyaPrukash, Public Relation in India, Calcutta

s
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'GE 3: (Elective Generic) Semester 11
Film Appreciation
Course contents:
UnitI -
Language of Cinema

Language of Cinema | -4 |
Editing, Montage o, Scene, Mis-en-scene, Deep focus, Continuity

Language of Cinema I1 - Focus on Sound and Coloyr:
Sound; Sync Sound; the use of Colour as a stylistic Element, D crence Screen

tween story, plot, screenpla
Unit 1T - y
Film Form and Style, German Expressionism and Film Noir. lalian Neorealism , French New-Wa
sm ve

Unit ITT -

History of Chhattisgarhi Cinema, problems and prospects of Chhattisgarhi ¢'
Chhattisgarhi cinema of Chhattisgarhi Cinema, Future of

Unit IV -

Hindi Cinema, Early Cinema and the Studio Era 1950s - Cinema and the Nation (Guru Dutt, Raj
Kapoor, Mehboob) The Indian New-Wave, Globalisation and Indian Cinema, Film Culture

Recommended Screenings or clips

Unit |

0 Rear Window by Alfred Hitchcock (Language of Cinema)

o Battleship Potempkinby Sergei Eisenstein (Language of Cinema)

0 Man with a Movie Camera by DzigaVertov

o Germany Year Zero directed by Roberto Rosselini (Italian Neo Realism)

o Metropolis by Fritz Lang/Double Indemnity by Billy Wilder (German Expressionism and
Film Noir)

o PatherPanchaliby Satyajit Ray

0 The hour of the Furnaces by Fernando Solanas

Unit IV

o Nishantby ShyamBenegal/Aakrosh by GovindNihalani (Indian New wave)

o Pyaasaby Guru Dutt

Suggested Readings: peee ,
Andre Bazin, “The Ontology of the Photographic Image” from his book i O
Berckeley, Los Angeles and London: University of California Press: m;; -F wrm: Exsays in Film
Sergei Eisenstein, “A Dialectic Approach to Film Form” from his book Film Fe '
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EC 1 ( Skill Enh
l’l'mllll:tlmg.ncemﬂ't Course) Semester 1

Course contents:
Unit 1 -
Broadcast Formats,

Unit 2: |

Broadcast Production Techni

; iques, Working of a Producti

y v ng of a uction Control Room & Studio: Types
functions, acoustics, input and output chain, studio console: recording and mixi;g. l:ér-iomlain:

(Idea, research, RADIO script)

Suggested Exercise- Producing any Radio format mentioned in the Unit 1. (Duration-5
minutes).

*Only introductory in nature. These formats will be dealt with in detail in Advanced
Broadcast paper.

Suggested reading list-

1. Aspinall, R. (1971)Radio Production, Paris: UNESCO.

2. Flemming, C. (2002) The Radio Handbook, London: Routledge.

3. Keith, M. (1990) Radio Production, Art & Science, London: Focal Press.

4. McLeish, R. (1988) Techniques of Radio Production, London: Focal Press.

5. Nisbett, A. (1994)Using Microphones, London: Focal Press.

6. Reese, D.E. & Gross, L.S. (1977) Radio Production Work, London: Focal Press.
7. Siegel, EH. (1992) Creative Radio Production, London: Focal Press.
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SEMESTER 1V

('0 Introduction to New
Course contenty:

Unit |

Key Concepts and Theory, Defining ne

online media Infi W med
. SAntormation soce W termmologies
Communication (CMC) Nc“‘ ey and o ies and thear meanings -~ Digital media, new media,

Media

ew media, |
L hechn . £
Worked Society nological Determiniam, € omputer medeated.

Unit 2
Understanding Vi .
oy & Virtual Cultures a fot ;
technologies, Online Communit :" ll):g““l.’""'““IN". Internet and its Beginnings, Remediation and e Medin
Journalism mities.. User Generated Content and Web 2.0. Networked, Journalism, Altermative
Unit 3
m‘&"‘"\:‘: im:‘,“:Wam in a digital age, Piracy, Copyright. Copy left and Open
L Digital archive
Unit 4
W Contextualized Journalism, Writing Techniques.
Linking., 1 orytelling structures
Unit § , ;
Visual and Content Design. ite planning and visual design, Content strategy and Audience Analysis, Brief
history of Blogging.

Readings: .
Vincem Miller. Understanding digital culture. Sage Publications, 201 . _
Lev Manovich. 2001. ~What is New Media”" In The Language of New Meda
Cambridge: MIT Press. pp. 19-48. A .
Siapera. Eugenia. Understanding new media. Sage. 2011, lnquduchon.
Baym, Nancy K. Personal Connections in the Digital Age. Polity. 2010. Chapter 3.

ioh. Jack, and Tim Wu. 2006. Who Controls the Internet? Nusions of

world. Oxford University Press US. ' ‘

O Reilly, Tim. (2005). What is web 2.0: Design patierns and business models for the next

software. Oreilly. com, retrieved from hip://oreilly comvs obarchive/whatis

web-20.html o )
Grossman, “lran Protests: T witter. the Medium of the Movement

Nicholas. 2006, Amateur Hour: Journalism without Journalists,

Lemann, .
The New Yorker, Augus! 7. Available at
wpdlww.mwyol.,cmllf.uchivm()()l\ﬂwo‘a‘ltmmﬂn fact)

Xiang, Biso. 2005. Gender, Dowry and the Migration System of Inclian

C\'%"Iﬁ’/



Highlight

Highlight

Highlight

Highlight

Highlight

Highlight


Page 1y op 24

Role of media in devel

5 ¥ opment, Mass Media as a tool for deve “reati
;\::Iela comparative study of pre and post liberalization eras lopment, Creativity, role and performance of each

Kol omrdcm nce record ofcach medium- print, radio, tv. video, traditional media
opment agencies and NGOs in development communication, Critical appraisal of dev comm

programmes and govt. schemes: SITE, Krishi Darshan, K M i
? ; . EGA: -
govemance, e chaupal, national know! n, Kheda, Jhabua, MNREGA: Cyber media and dev - &

v network, ICT for d
communication in India i > i
poverty, unemployment, energy and environment, literacy, cons

UNIT 4

Practicing development communication, Strategies for designing messages for print

Community radio and dev, Television programmes for rural India (KrishiDarshan), Using new meadia rechnologies
for development., Development Journalism and rural reporting in India
UNITS

Rural Jounalism, Information needs in rural areas; Use of traditional media for development in ru

news ; Critical isal of mainstream media's reportage on rural problems and issues:
’ amanibal scrting: Critical appraisal of mainsiream media’s reportage on tribal
problems and issues;

Suggested Readings:

Rogers Everett M : Communication and Development- Critical Perspective,
Sage, New Delhi, 2000

SrinivasR Melkote& H. Leslie Steeves: Communication For Development In The Third
World, Sage Publications,

Belmont CA : Technology Communication Behaviour, Wordsworth
Publication, New Delhi, 2001.

Dr. Anil Kumar : Mass Media and Development Issues, BhartiPrakashan,
Upadhyay Varanasi, 2007.

UNDP : Human Development Report (published every year). Oxford
University Press, New Delhi.

World Bank : World Development Report (published every year) Oxford University Press, New Delhi.
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C10 Media Ethj
ﬁ"!"}" contents: 4 the Lay
it

reedom of expression Media practice,
Information, |dea and defamation. Libel
Media ethics ang :n:.h?r:l Td"m.wdﬁ" by "Hil.'?ndlcslmi L”m or:"ivu’ TSRS '!M“ i
Student Presentagiops. Photoc Om‘;em raperty Rights

alerial for Study Packs i ,
Unit 2 udy Packs in India
Media Technolo R
Phone Tlpping e&t: 1'::‘F|T‘w P"flme!m, Live reporting and ethics, Legality and Ethicality of Sting Operations.
Discussion of lmpt;ﬂ;\nl‘? 15sues in Social media ( IT Act 2000, Sec 66 A and the verdict of The supreme court ),
NBA guidelines ‘ases-cg- Operation Westend. Some Related. laws- Relevant sections of Broadcast Bill.
Student Presentations-
Tehelka'swmem y
School Teacher Uma Khurana case

Unit 3-

Representation and ethics, Advertisement and Women,
representation of Women (Prohibition) Act,
Bill. 2007, Sec 67 of IT Act 2000 and 292 IPC etc
Student Presentations-

Students will submit on above mentioned topics,

AN
i 1 - Debates
lh:l:it;i:.md Regulation, Regulatory bodies, Codes and Ethical Guidelines Self Regulation, Media Content- De
on morality and, Culture and Taboo, Censorship and media debates

Unit 5-
Media and Social Responsibility, E,cgnomk Pressures,

i ding list: o
-E?l”‘l:kmu:;.axoy Guha, Media Ethics, Oxford University Press, 2009

ia Ethi 998

i ichel petheran Media Elhls.mansell.! (
; :m mmmwm"ﬁx'mwpmm Culture (¢d.). The University of Alabama
.
i lghvan. unication Law in India, Lexis Nexis Publication.2007

i on Law in India, :

0 ekat, Mass S:lni;nuws and Regulations in India-Published by AMI(;, 2000
7 '\::l’l:;n Mazzarella, Censorium: Cinema and the Open tl;‘.‘dge.of zl?r:uﬂni;{nlim
A . - > u

i i 1la, Censorship in South Asia: Cu Reg
« RaminderKaur, William Mazzare

ition to Seduction . ciciisn
:“l,.':'mshd \;/li'fl?lms. Hard Core: Power, Pleasure. and the "Frenzy of the Visible

0
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C 2 (Skill Enhan
cumentary Prod::::: t Course) Semester "
T

nit 1:

Understanding the
| g .l-)ocumnwy. Introduction 1o Realism Debalc.-
[
4 Ull“ 2'

l? [ |
|
Suggested Practical Exercise- Shootin
: . a short film (5-6 mi
Readings: Erik Barow and Krishnaswalgny ’Documcnum (ry SO0 ERG Eing G vime

Charles Musser “Documentary” in Geoffre i -
> y Nowell Smith ed7he Oxford 7
Cinema Oxford University Press: 1996, 322-333 e Nl

Michael Renov “The Truth about Non Fiction” and “Towards a Poetics of Documentary” in
Michael Renov ed. Theorizing Documentary AFI Film Readers, New York and London:
Routledge: 1993, 1-36

Trisha Das How to Write a Documentary

Double Take by PSBT

Suggested Screenings

Michael Moore: Roger and Me

Nanook of the North by Robert J Flaherty

Nightmail by Basil Wright

Bombay Our City by AnandPatwardhan

Black Audio Collective

City of Photos by Nishtha Jain

Films by PSBT
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