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Department : Journalism And Mass Communication

Academic Year : 2019-20

List of Programmes

CORE-57 - Introduction to Broadcast Media
CORE-6 History of the Media

CORE-7 Advertising and Public Relations
(GEII-A)-1 Film Appreciation

(SEC-1) Radio Production

CORE-8 Introduction to new media
CORE-9 Development Communication
CORE-10 Media Ethics and the law
(GEII-B)-2 Documentary Production
(SEC-2) Documentary Production
SUMMER

Internship: 15
days (Optional)  Swayam Swachhta / NSS / Industrial/ others

(U
[EEN

12 JMC-CC -301 Advertising & Public Relations

JMC-CC -302 Internship

—_
w

JMC-CE - 303 Women, Children and Media

—_

4
JMC-CE - 304 Human Rights & Media

U

5

6 JMC-CE- 305 Film Studies

JMC-CE - 306 Folk Media & Community Media

—_
~

18 JMC-CE - 307 Citizen Journalism

1 JMC-CE — 308 Visual Communication and Photography

Nel

Programs Criteria - 1 (1.2.1)
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JMC-CC - 401

21, JMC-CC-402

22 JMC-CC-403

23, JMC-CE — 404

24, JMC-CE — 405

25 JMC-CE - 406

Development Communication
Global Communication
Dissertation

Community Radio
Documentary Production

Corporate Communication
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Implementation of CBCS

Minutes of Meetings (MoM) of Board of Studies (BoS)
Academic Year: 2019-20
School : School of Studies of Arts
Department : Journalism and Mass Communication

Date and Time: July 26,2018, 11:30 AM
Venue : HoD Room, A-wing, Dept. of JMC

feai 26.07.2018
BT
37T feied 26.07.2018 @ faufaarey & dod T U3 HAIG 250 /P /F.H GIHIRAT /2018,
feeieh 25.07.2018 & AR UABIRAT Td SAHAR G907 & 31eal & dooh g B 7| doh
# 3reget vd Al gee sufeya A

1. 1. anar g, fawreneget, TARIRdaT vd SEEaR faumT - @ery

2WMTEAT  WEE/ 9T WEET (3 AA g WeATd U T3)

3. 3f AT TEd WU TARIRAl Td SITEaR fIHeT Geeg

Agenda 1: TIHINAT T FFHAR FATAD FATTRIR UIeTehd Hraews ugfa & fAfda RuRor gad
faam|

Resolution: I3 & Y& H 7CTET ALGAT A I &b TolsT G YehIel JAUT & AT |

1. TFRIRAT Td FAHIR TAHTIT & FATcleh /FATADIIN &Y UTSAshA Bl WGHITH Tgid & I T
IR aXp &P 11.07.2018 & §- A & FACIHA T AT WY, TH. &. AT H AT I=A7 AT
fgaie 25.07.2015 @ UL TH. & g0 A HATHS LTI S HIFT RN TS UISTHA W SA
P ACIH § JUAT TeATd cTh I & | 3TaEAdT & PRUT I [AAu=sr Ul Tg. &, 37T do H
3ufeyd A€ & Fh|  Seeld 37 INTT AT, ST, HEIIA AUSH H Bl W T Th R e
2018 A & JAIT TOATE A IIIA Fsl T Job &g SURYTA e T Al & &

2 d5p A SufPUS 3regeT Ud Wery A HINHTd Ugfd & 3 IR FAlh uredshA @l A&Tiorn
T 2018 -19 o] el 1 HEGA Bl

3. TA.U. (TARMAT Ud SITHAR) UIeshd & A denea fear o—r |, 99 doo & sufeya
HEYET UG HeFd o HUN WeAld e &1 AR GG P 37eh Aot # HI$ qRader a6 fmar aran
T ST ureushd AeTOIe T 2018-19 F AN aXa N FEJIA & TS|

CORE-5 Introduction to Broadcast Media
CORE-6 History of the Media

CORE-7 Advertising and Public Relations
(GElI-A)-1 Film Appreciation

(SEC-1) Radio Production

CORE-8 Introduction to new media

Programs Criteria - 1 (1.2.1)
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CORE-9 Development Communication
CORE-10 Media Ethics and the law
(GEII-B)-2 Documentary Production
(SEC-2) Documentary Production
JMC-CC-301 Advertising & Public Relations
JMC-CC -302 Internship

Core Electives (Any 2 Courses)
JMC-CE - 303 Women, Children and Media
JMC-CE - 304 Human Rights & Media
JMC-CE- 305 Film Studies
JMC-CE - 306 Folk Media & Community Media

CBCT (Any one)
JMC-CE - 307 Citizen Journalism
JMC-CE — 308 Visual Communication and Photography
JMC-CC-401 Development Communication
JMC-CC-402 Global Communication
JMC-CC-403 Dissertation

Core Electives (Any 2 Courses)
JMC-CE - 404 Community Radio
JMC-CE — 405 Documentary Production
JMC-CE - 406 Corporate Communication

Programs

Criteria - 1 (1.2.1)
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'
Froposed Syl T

WE NS Commumicntion bsed on € 180 S Syatem
(P hree yemrvSiy semesters)

BAL (Mons,) Journulism

(Vo be implemented from the seademic session 2018-2019)

Department of Journalism and Mass Communication
School of Arts
Guru Ghasidas Vishwavidyalaya
Bilaspur (C.G.) 495009

B.A. (Hons.) Journalism and Mass ( ommunication based on CHBCS Syvstem
(Three years/Six semesters)

—
C(ZD“"?), o

1\ %
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l i 5 | 5
F Core-5 Introduction to Broadcast Media —— 1
Core -3 Tutorial Tutorial-5 based on Core-5 l . ——
“Core -6 History of the Media -I4Jl,_ —I —
Core -6 Tutorial Tutorial-6 basc: ;r:‘ ;.; fm;(; —— %__{ : |
Core -7 Advertising an lic e
Core — 7 Tutorial Tutorial-7 based on Core-7 _ij_
i Generic Elective Film Appreciation 5 :—‘
(GEII-A)-1 ) . S— — |
Generic Elective - Tutorial-3 based on Generic Elective-3 | 14
Tutorial |
Skill Enr;aélgen;;nl Radio Production 4 4 ‘
Course : Total 28 28
Core-8 Introduction to new media . e 3 ‘
Core -8 Tutorial Tutorial-8 based on Core-8 | |
Core -9 Development Communication 5 5
‘ Core -9 Tutorial Tutorial-9 based on Core-9 | I
k Core - 10 Media Ethics and the law 5 5|
v Core - 10 Tutorial Tutorial-10 based on Core-10 | |
" Generic Elective :
o (GEII-B)-2 Documentary Production 5 3
5 Generic Elective - S
Tutorial lutorial-4 based on Generic Elective-4 I |
Skill Enhancement | Documentary Production T 4
I'g —r —

FK‘?W =

Programs

Criteria-1(1.2.1)
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-

SEMESTER 1]
CS Introducti

- on to
Course contenty; Bm‘d““ M““n
Unit 1 -

Basics of Sound, ¢
Ambience Snunx‘;.‘ .\‘(.“"ccr‘h -

wnd Deg
lmmduchnu 10 miuuplmnc\ (”l

lllld«\(dl\.‘

sound culpyre
" h\ '\‘l‘dllln : fure, "l‘!‘
t

withy o VOl Sound Sy i

nmpley NoBSyne. Natural sound
WA ! g " |
. i e it v thifferemt orms. Sound recording 1echnigues
Unit 2 - “
Basics or' v
: f1sual, What i [
' : » WIALIS an imape. ol
'l',"‘“:“)', What is g visual? (still 1o |;,“l\hu|n\ “hage. elevision image, Digital image. Edited, tmag raciensics o
elevision as 3 medium it

Changing ecology of images today. Charactenistics of

Unit 3 -

“< M o -
nting and Editing Radio New s. Elements of a R

Elements of a Radio News Bulletins, Work

adio News Story Gathering, Writing/Reporting
sound. (Editing news

ing in a Radio News Room, Introduction to Recording and ediming

based capsule only)
Unit 4 -

Writing and Edillt_\g l'elevision News, Basics of a Camena- (Lens & accessories), Electronic News Gathering
(ENG) & Electronic field Production (EFP) (Concept). Visual Grammar — Camera Movement, Types of Shots
Focusing., Visual Perspective., Elements of a Television News Story: Gathering. Writing/Reporting., Elements of a

Television News Bulletins, Basics of Editing for TV- Basic Soft-wares and Technigues (for editing a news
capsule)

Unit §-

Broadcast News: Critical Issues and Debates. Public Service Broadcasters - AIR and DD News - Voice of India?
(Analysis of News on, National Broadcasters)

Changing Character of Television News (24 -hrs news format. News Production cycle, News, “Lingo’, News
‘Formulae’? News as Event, Performance and Construction

Readings:

Zettl Herbert, Television Production Handbook (Pgenos: 20-80, 85-135)

Robert ¢ Allen and Annette Hill (Ed- 2004), The Television Reader, Routledge (Pgenos: 10- 40)

P.C Chatteriee, Broadcnsting in India, New Delhi, Sage 1987(Page nos- 25- 78)

The Radio Handbook. by Carrol Fleming. Rout ledge (London & New York 2002) (Pgenos: 47- 105)

Programs Criteria-1(1.2.1)
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I e >

€6 History of the Media
Course contents;

Umit |

History of Primt Media

Media and Modemity: Print Re

- volu Jeg
States, Great Britain and Fe Bon . Telegraph, Morse ( e,

ance. Histor of Yellow Journaloum, Evolution of Press in United
Gandhi and Ambedkar as 1 o > Ol the Press  India:Colonial Period, National Frecdom Movemert.
A as Journalists and Communicamtors

Unit 11

\ltdl.l m “\L f ost l"\k C mengency and Post | mergency Em, ( ha Bing
e nee |
f CTEeney ¢ | >, € '

Unit Il

Sound Media Emergence of radio Technology, The coming of Gramophone, Early history of Radio in India
History of AIR: Evolution of AIR Programming, Penetration of radio in rursl India-Case studies

ssortibes o ermet
Patterns of State Control; the Demand for Autonomy. FM: Radio Privatization, Music: Cassettes 10 the Inteme
Unit 1V

Visual Media

The early years of Photography. Lithography and Cinema From Silent Era to 'lhe m!kue:p( ||\:;r|r:'::::l‘e{‘;l;~)$‘\'ﬂ
The coming of Television and the State’s Development Agenda. Commercialization of Prog! g

Invasion from the Skies: The Coming of Transnational Television { 19903)

Formation of PrasarBharati

:::i‘g:i:‘;:and Burke, P. Social History of Media: From Gutenbers to the Intermet, (PolityPress, 2010) (Chapter =
- mcmplﬂ % ism ¥ C ne Earliest fo the Present Day, (Sterling Publishers 1989)
AW urnalism in India from the Earliest o the Frese Iy,
Pafr;m) E::MRM;:;:::';L::\;/:;.:‘p::r‘;'r:ulu:cm Capitalism, Politics and the Indign LanguagePress, (New Delhi
Je A n,
(:Axfmujlzx?r Cassette Culture page, (Chicago, University of Chicago Press. 1993). 1= 32Chatierjee, P.C
B::xk;n!ing in India page (New Delhi. Sage. 1991 )7-39-.‘7 i
Neurath P, “Radio Farm Forum as Tool of Change in Indian Villages
' of 10, No. 3 (pp 275-283) | |
s 1= b “:i' :\V?llin:np?'m\\ lev. Satetlites Over South Asia, (Sage, 2001) Chapter 2. chapl"er 8 and C hapter 9
DIVK‘:;HE:‘:\ “Mediating Vlo\k:rnil\ Colonial Discourse and Radio Broadcasting in India,” Communication
. Bisw ' ity ; )
l;:i'rues liol 1+ Media and Mediation, B. Bel, B. Das, J. Brower. Vibhodh
Parthasarthi, G. Poitévin (Ed.) (Sage 2005) - o
P m:asanh:. SJ;il:)hodh. “Constructing a *New Media Market: Merchandising the TalkingMachine™ in .
C:mnunlmlmn Processes Vol | Media and Mediation. B. Bel, B, Das. ), Brower. Vibhodh Parthasanthi, G
itevin (Ed.) (Sage 2005) : B
E?Z%M l‘:gktishmswnmy. Indion Film, (New York, Oxford University press. 1980),2nd Edition,
Chapters “Beginnings,” & "Three Get Started." _ B 4 7
John V. Vilanilam, “The Socio Cultural dynamics of Indian Television: From SITE to Insight

to Privatisation,” in Television in Contemporary Asia by David French and Michael Richards
(Ed) (Sage,2000

G

“ Economic Development of Cultural

Programs

Criteria-1(1.2.1)
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C7 Advertisin
Sonm comgm: and Pubie Relation,
nit 1-

Introducti
On 10 Adveri
a) Advertising TSN, Meaning
SING as a2 ool of Eand hisggey Advertisin
3 "

Advertising T
£ Theories and Sy
| - ! e ¢ o Adven
é,eoncy e potert i AlDA model, DAGMAR
conomic.cultural, py, chological’
. 4

' W nd New frends
Apex Bodies in Adv erlising-AA A

;\nd ‘,\‘f““' aspects of ndvertising, |
ASCLand their cndes
Unit 2.

Ai\d\cnising through Pring
Segmentation, p

Marketing §
B Strategy and Researne :
Advertising Budl;l. Rescarch aad Branding, Advertising

; electronic and online m
Ositioning u

Campaign Planwing, Creation and Production

Unit-3

Related Media Organizations

Unit 4-

PRSI, PSPF and their codes

Unit 5 -

Strategies and ROI

List of Projects
I. Design an ad copy for a product

3 Planning & Designing advertising campaigns
4. Critical evaluation of advertisements

5, Writing a press release

6. Planning and designing PR campaign

7. Assignment on crisis management

Readings .
1. David Ogilvy, Ogilvy on Advertising,Pan/Prion Books
2. Frank Jefkins Adventising Made Simple, Rupa& Co.

4. JethwaneyJaishei, Advertising, Phoenix Publishing House

7 .Dennis L. Wilcose& Glen T, Public Relations, Pearson

9. Kaul JM., NoyaPrukash, Public Refation in India, Calcutta

o

Proe 12 & vy

< mportance and Funclions
IS in Marketing mix, PR
Model Mastow'y Higrarchy Model, communication

‘hical & Regulatory Aspects of, Advertmmg-

nd Tare edia, Types of Media for adventising, Adventising Objectives,
argeting, Media selection, Planning, Scheduling

depanment vy, Agency-Structure, and Functions

:’ubltc .Rc.lalmns( oncepis and practices, Introduction to Public Relations, Growth and development of PR
mportance. Role and Functions of PR, Principles and Tools of Public relations, Organisation of Public relations: In
house department vs consultancy., PR in govt and Private Sectors, Gowt's Print, Electronic, Publicity, Film and

PR-Publics and campaigns, Research for PR, Managing promotions and functions, PR € ampaign-planning.
execution, evaluation. Role of PR in Crisis management. Ethical issues in PR-Apex bodies in PR- IPRA code -

Social Medis Marketing, Social Media Technologies and Management, Integrated Marketing Communication,
Developing Social Networks, Social Media Strategies, Tactics and Ethics. Social Media Tools, Mcasurement

2. Script writing for electronic media ( Radio jingle, TV Commercial )

3. Chunawalla , Advertising Theory And Practice, Himalaya Publishing House

5. Jefkins Frank Butterworth, Public Relation Techniques, Heinmann Lid
6. Heath Roben L, Handbook of Public Relations, Sage Publications,

8. Cutlip S.M and Center A.H,, Effective Public Relations, Prentice Hall

Programs

Criteria-1(1.2.1)
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'GE 3: (Elective Generic) Semester 1
Film Appreciation
Course contents:

Unit [ -

Language of Cinema
Language of Cinema I -
Editing, Montage
Language of Cinema 11 - Focus on Sound and Co

lour: Diegetic g
Sound; Sync Sound; the use of Colour as a stylist getic and Non Diegetic

. - & »

ic Element, Difference between un)rl;nds;kgﬂxs::nmph
. il y

Unit I -

Film Form and Style, German Expressionism and Film Noir, ltalian Neorealism , French New

Unit 111 -

History of Chhattisgarhi Cinema, problems and prospects of Chhattisgarhi Ci
Chhattisgarhi cinema attisgarhi Cinema, Future of

Wave

Unit IV -

Hindi Cinema, Early Cinema and the Studio Era 1950s - Cinema and the N.

ation (Guru Dutt, Raj
Kapoor, Mehboob) The Indian New-

Wave, Globalisation and Indian Cinema, Film Culture

Recommended Screenings or clips

Unit |

0 Rear Window by Alfred Hitchcock (Language of Cinema)

o Battleship Potempkinby Sergei Eisenstein (Language of Cinema)

0 Man with a Movie Camera by DzigaVertov

o Germany Year Zero directed by Roberto Rosselini (Italian Neo Realism)

o Metropolis by Fritz Lang/Double Indemnity by Billy Wilder (German Expressionism and
Film Noir)

o PatherPanchaliby Satyajit Ray

o The hour of the Furnaces by Fernando Solanas

Unit IV

0 Nishantby ShyamBenegal/Aakrosh by GovindNihalani (Indian New wave)

o Pyaasaby Guru Dutt

Suggested Readings: . . - .
Andre Bazin, “The Ontology of the Photographic Image” from his book JWhat i Clnema s
Berekeley, Los Angeles and London: University °fc‘|"f°""‘ Press: ':‘,’_I Form: Essays in Film
Sergei Eisenstein, “A Dialectic Approach to Film Form" from his book Film ”

Programs Criteria-1(1.2.1)
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Course contents:
Unit 1 -

Broadcast Formats, Publi 2
: . ublic service adverti : .
Discussion, Feature, Documentary crtisements®.Jingles*, Radio magazine®, Interview, Talk Show

Unit 2:

Broadcast i i i
Production Techniques, Working of a Production Control Room & Studio: Types and

X ) . ] mixin ’ crsonne ‘“

Unit 3- Stages of Radio Production Pre-Production — (Idea, research, RADIO script)

Production—Creative use of Sound: Listenin i i i : s
o s g, Recording, using archived sounds, (execution,
challenges) Editing, Creative use of Sound Editing. g xecution, requisite,

Suggested Exercise- Producing any Radio format mentioned in the Unit 1. (Duration-S
minutes),

*Only introductory in nature. These formats will be dealt with in detail in Advanced
Broadcast paper.

Suggested reading list-

1. Aspinall, R. (1971)Radio Production, Paris: UNESCO.

2. Flemming, C. (2002) The Radio Handbook, London: Routledge.

3. Keith, M. (1990) Radio Production, Art & Science, London: Focal Press.

4. McLeish, R. (1988) Techniques of Radio Production, London: Focal Press.

5. Nisbett, A. (1994)Using Microphones, London: Focal Press.

6. Reese, D.E. & Gross, L.S. (1977) Radio Production Work, London: Focal Press.
7. Siegel, EH. (1992) Creative Radio Production, London: Focal Press.

Pro
grams Criteria-1(1.2.1)
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SEMESTER 1V

8 Introduction to Ne
Course contents:

Unit 1

Key Conge . 1
€y Concepts un.d Theory, Defining ne
online media Inform

W Medin

W media 't'l"lllllll"l'"' I hgtal modia, new mes fia
ARON Socieny and new 1

s and thewr meanings
. widia, 1 g "t e ves)inted
Communication (CMO), Networked Socieny di Technologicnt Determiniam, Computer mediat

Unit 2

l'ndcr\l;mdmg Virtual Cultures and |)|’.,1.‘| Tomnlism. Internet and its Beginmngs, Remediation and New Med

technologies, Online Commumities,. | ser Generated Content and Web 2.0, Networked, Jouenalism Aller
Journalism: Social Media in Context, Activism and New Medin

Unitd

. - . Copy left and Open
Digitization of Journahism, Authorship and what it means in a digitnl age. Piracy, Copyngh P)
Source, Digital archives, New Media and Ethics

sty i " i Writing Technigues
thcrvicvs of Web Writing, Linear and Non-linear writing. € ontextualized Journalism, g
Linking., Multimedia. Stonytelling structures

£ D B ¥ > - F alyvsis, B e
i 1 & 1gn onte ﬁ!eb and I\Lpdlenkt

\ onten *SIpn \\ kh‘-ll‘ p‘ﬂl“"" . Jnd Visud SIg!

lwlwc < ‘l)\ R - ~ | desig Contemt st Iy ce An net

history of Blogging. (reating and Promoting a Blog

Sugges Readings: A - o

'ncemu;'llcr Un?i:'r.\'t;mding digital culture. Sage Pubh\..mol.\s.r.zl“ e

2 M i h. 2001, “What is New Media?" In The Language ot

Lev Manovich. <

o < 4oe: MIT Press. pp. 19-48 o -

(‘ ;mbndﬂj‘- r,:u Understanding new media. Sage. 2011 Intr«l)dugiu(‘;:ru Chaear 3

5' , { -P ynal Connections in the Digital Age. Po n:\). 201( _
J }; c:j"klnn Wi, 2006 Who Controls the Internet IHlusions ol

’ , Jack, an , 2000, ‘ :

Goldsmith World. Oxford University Press l'h. | T
v (2008). What is web 2.0: Design patierns and busines:

O Reilly, Tim. (= ,

I M : . W 'h— -"ChI\ ¢ \\h.l\l\
) fiware ()fL‘l"\.L‘Ulll. ¢lne e¢d from !"“,“ ﬂl\l“) PNCALE LEARAN
encranoens SO v Y I v

1 Lovement”
ch'-o'“m"llm Protests: Twitter, the Medium of the Movement
Grossman, -

Le Nicholas, 20006, Amateur Hour: Joumnalism without Joumalists.
mann, ) &

y orker, August 7 Availuble at —
Thehien .oM cum‘.m'hnc/'.’(ll(\/()H-U'H()(;USU7|3 tact)
';('?p:”“l‘;:on'c‘gS Oﬂ\dﬂ Dowry and the Migration System ol Indian

iang, Biso, 20U0. A 3

e
(1 ‘/qu//,/

Programs Criteria-1(1.2.1)
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€9 Development (-

Course contents: om'""'itaﬂon
UNIT 1

Development: Conce

L con
Development versys PL. concerns, paryg

‘ i[.'ll\\. ('nm:k‘p '
Erow 1ol deve
model, Nchnwial\ m th, Hulmn de evel

pImen, M. . :

velopm | + Measurement of develonment

4 A odel, Gandhi Pment, Development as free s

millennium dev goal ndhinn modet, Panchayati raj, Deve 'cl-f"-m. Maodels of development. Basic needs
UN!T 2 Boals b “-'Uplﬂg CoumMnes versus dC'i(!"D":" countries. UN

Development ¢ feati
Communic *onc
iy inication; Concept and approaches, Paradip r

.-alfmiﬂl\cmradigm By ¢ 8 « Paradigms of development: Dominant paradigm
approaches;, Sustainable l)c\tll@h ‘: “|‘:"m approaches ~ diffusion of innovation, Alemative Dey comm

enl,.. Participatory Deve > clusi
‘:T;:_“?l;"\c“l Dewlopmem 5o patory Development, Inclusive Development, Gender and
)

= definition, genesis, arca woods triangle
Role of media in develo

' : pment, Mass Media as a tool for development, Creativity. role and performance of each
media-comparative study of pre and post liberalization eras
Role, performance

record of each medium- print. radio, tv, video, traditional media

Role of development agencies and NGOs in development communication, Critical appraisal of dev comm
grammes and govi. schemes: SITE, Krishi Darshan, Kheda, Jhabua, MNREGA: Cyber media and dev —=-

govemance, ¢ chaupal, national knowledge network, ICT for dev narrow casting Development suppon

comimunication in India in the areas of: agriculture, health & family welfare, population. women empowermant,

poverty, unemployment, energy and environment, lileracy, consumer swareness, Right to Information (RT1)
UNIT 4

Practicing development communication, Strategies for designing messages for print

Community radio and dev, Television programmes for rural india (KrishiDarshan), Using new media technologies
for development., Development Journalism and rural reporting in India

UNITS 7 7

Rural Journalism, Information needs in rural areas; Use of traditional media for dcvc\opmem in rural areas. Rural
newspapers; Critical appraisal of mainstream media’s reportage on rural problems and issues. Specific features of
tribal society: Information needs in tribal setting: Critical appraisal of mainstream media’s reportage on wribal
problems and issues;

ted Readings: . '
i:g: Everet M :géommunicmion and Development- Critical Perspective,
, New Delhi, 2000 S 7
g:igneivas?Mclkotc& H. Leslie Steeves: Communication For Development In The Third
World, Sage Publications. .
Bc(:monl (.‘gA . Technology Communication Behaviour, Wordsworth
Publication, New Delhi, 2001. .
Dr. Anil Kumar : Mass Media and Development lssues, BhartiPrakashan,
dhyay Varanasi, 2007. '
3’:0? - Human Development Report (published every year), Oxford
University Press, New Delhi. ] - .
World Bank : World Development Report (published every year) Oxford University Press, New Delhi

i
G
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C10 Media Ethics ypg th
Course contents; ¢ Law
Unit-|
Ethical Framey

or 2
Fi 0 CXPrcsksi?):‘:;‘d dia Practice, Freedom of

k0 ; \ |
lnfot?nauon. Idea of Fajr 1 f"fllamntnm. Libef ang sla::::,“,mm (Aticle 19(1 Xa) and Aricie 19(112)
Media ethics and nalTral by Media, | e Issues of privacy and Surveillance in Society, Right 10
Student Pre cultural dependence + Intellectual Property R s
sentations. Photc ~nce, y
Xomed malenial for § .
. 'll’ y P k

Unit 2 y Packs in Indin
Media Technol .

ORY and Ethical Pay
Phone Tapping etc. ¢ thical 'i‘s‘:)'c:linmam. Live reporting and ethics, Legality and Ethicality of Sting Operations

Discussion of Important cas n Social media ( IT Act 2000, Sec 66 A and the verdict of The supreme court ).
NEA T vases-cg- Operation Westend, Some Related, laws- Relevant sections of Broadcast Bill
Student Presentations-

Tehelka'sWestend

School Teacher Uma Khurana case

Unit 3-

Representation and ethics, Advertisement and Women, Pomography Related Laws and case studies-. T:cm,:,em
representation of Women (Prohibition) Act, 1986 and rules 1987, Protection of Women against Sexual Harass
Bill, 2007, Sec 67 of IT Act 2000 and 292 IPC ete
Student Presentations-

Students will submit on above mentioned topics.

i i - Debates
lh’dnc:;i:.and Regulation, Regulatory bodies, Codes and Ethical Guidelines Self Regulation. Media Content- De
on morality and, Culture and Taboo, Censorship and media debates

; i inali: ions- children, dalits.
EA:.;M& and Social Responsibility, Economic Pressures, Media reportage of marginalized sections

. " v > "
tr 'mts- chdel lvledln \.OUCIagc 0‘ 5’0'6' = a"d IEhlcd laws - "|“a“|“m‘°' i Wllhllg (“ ( 35‘ ). Scd'“a‘ IIKI‘EIIICHI
‘. g

1o violence, hate Speech. ' '
F:e\ltvam Case Studies — Muzaffarpur Riots, Attack on

Activists

civil liberties of individuals and social

list: . .
Em:xm:a‘:;y Guha, Media Ethics, Oxford University Press, 2009
L

«B e I)on.ld and Miche! heran Media Ethics,manse 1.1998
arrie mc i wl 1a E1hcs, | ! 99! .
. in Sarat Where Law |M¢¢(S PO{)U'BI' Culture (¢d.). The University of Alabama

V'kr.:r?ll!lgbvan. Communication Law in {ndia, Lexis Nexis Publication,2007
s Vik

. -ons in India-Published by AMIC, 2000
: Mass Media Laws and Regulations in ok
o ly .g;chklth tazzarella, Censorium: Cinema and the Open Edgc.of Mass Pubhcﬂyl )
2 R“nm‘ l:::cd(aur William Mazzarella, Censorship in South Asia: Cultural Regulation
- ) .

dition to Seduction . . .
{ﬂl?:::: \"J:Iliams. Hard Core: Power, Pleasure. and the "Frenzy of the Visible

Gy
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C 2 (Skill Enhancemen
umentary Productiop
ourse contents:
Unit 1:
Understanding the D)
Introduction to Edit

t Coum) Semester 1}

ocumentary, Introducti

Suggested Practical Exercise- . -

(lf;:ladlingys\i1 Erik Barnow and Krissh':lz‘s):\i/:rgn; :)ho(::'t.:rr?cltlxnm(rf;-6 i
‘harles Musser “Documentary” in Geoffre : i ' ;

Cinema Oxford University l:’l:zlss: 1996, 32;-?3()3%" RN DR e Ly of Wond

Michael Renov “The Truth about Non Fiction” and “Towards a Poetics of Documentary”™ in

Michael Renov ed. Theorizing Documentary AFI Film Readers, New York and London:

Routledge: 1993, 1-36

Trisha Das How to Write a Documentary

Double Take by PSBT

Suggested Screenings

Michael Moore: Roger and Me

Nanook of the North by Robert J Flaherty

Nightmail by Basil Wright

Bombay Our City by AnandPatwardhan

Black Audio Collective

City of Photos by Nishtha Jain

Films by PSBT

Criteria - 1 (1.2.1)
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Scheme For MA in JMC

"Qgg | o1 FIA

GURLTGHASIDAS VISTTWAN DYALAYA
I ASI R
COURSES OF STUDIFS POk
MAJOURNALISM & MASNS OMMENTE ATHON,

AN A AEANRT) Adminsg Bet bety

COURSE PLAN

The Ssllatus has been desigred 1n ace wdance with the pndelines proveded by Univel

Geants Comumission. It 13 oaly applicable fo (e Deparoment Jogrmalism and  Mass

Communicanon  under Chairman Post  Ciraduate  Council Cwir Ghsda
Vishway idvaiaya Koni Bifaspar CGAVO0N and shall come imo effect froen (b Academic

Sevwan 2018:19. Under this Sy dabus Master of Arts (Joemalism asd Mass Comasy
e |V Semester shall cover the pernad fron June

examination commts of four Semesten
Semmester from January 10 May during the first academic session. Seniia

Decomber ane 2
om June %0 Decomber and 4™ Semester from In

I Semester shall cormamence

the scoond Academic sesse
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Theory Internal Total
Core Course = - ussessment | Marks
JMC-CC - 301 | Advertising & Public Relations 60 | 40 | 100
JMC-CC - 302 | Internship - e 100
Core Flectives (Any 2 Courses) ] B
S [mMC -EE}O.‘ Women. Children and Media 60 40 100
§ IMC-CE ~ 304 | Human Rights & Media E 60 40 = _'_9_0__
€ [IMC-CE- 305 | Film Studics 60 40 100
5 IMC-CE - 306 | Follk Media & Community Media 60 | 40 100
CBCT (Anyonc) ] =
IMC-CE - 307 | Citizen Journalism 60 | .40} 190
IMC-CE - 308 Visual Communication and 60 40 100
Photography - . )
L Total marks ) e ,§0°_
Theory Internal Total |
Core Course * | assessment | Marks
JMC-CC - 401 | Development Communication 60 40 |00—1
5> [ IMC-CC - 402 | Global Communication 60 | 40 | 100 |
T [IMC-CC 403 | Dissertation 1o
'g Core Electives (Any 2 Courses) | |
JMC-CE - 404 | Community Radio 60 40 100 |
% [ JMC-CE - 405 | Documentary Production 60 40 100 |
JMC-CE - 406 | Corporate Communication [ 60 | 40 100 |
Total Marks 500 l

1. L= Lectore, T =Tutorial, P= Practical, CH= Contact Hours.

2. CBCT - Choice Based Credit Transfer and open for the students of other Departments

3 Students  will undertake the Internship duri
. ng the summ ster-bre;
completion of  the Second Semester. T i

4. The Department offers for Allied Elective Courses of inter-disciplinary nature. A student

lective (‘f’“""‘ and apply to the HoD in
fccs of the students and teaching
il may notify the Allied Elective

Courses to be taught for that particul 98 ST 408
ar se
¥ the decision of the HoD is final and

binding. sion. In this regard
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Unit 1
Evolution and growth of advertising: Definitions, Preparing advertisements for various media,
Theories and Models of Advertising ~Stimulus Response Theory, Starch Madel, AIDA, AIDCA.
DAGMAR approach; advertising agency, various departments, agency-client interface

Unit- 11
Advertising campaign, product analysis, media planning, copy writing, various stages of creative
process, advertising appeals. language of advertising. Brand management and brand positioning.
Ethical and legal aspects of advertising. Apex bodies in advertising-AAAIL ASCI etc.

Unit 111
Public Relations: Concept. definition, nature and scope. Public Relations and allied disciplines
Publicity, Propaganda; Historical development of Public Relations; Recent trends in PR

Excellence theory, Theories relating to organizations, Systems Theory, Situational Theory,
Grunig and Hunt's models of Public Relations.

Unit IV
Public Relations; Public opinion, Principles and methods of persuasion; Tools of Public
Relations; Public Relations campaign for government and corporate sectors, PR Agencies and

functions, PR Departments; Role, qualities and qualifications of PR executives, PR ethics and
codes, PRSI,

BOOKS FOR REFERENCE

Dr Varma and Agarwa |. Advertising Management

Vilanilam, .V, and A K Verghese. Advertising Basics

Chunawala and Sethia. Foundation of Advertising

Chauhan, Essentials of Advertising

Mohan, Mahendra. Advertising Management

Jethwaney, Jaishri & Jain, Sheuti (2012). Advertising Management, OUP.,
Sachdeva, Igbal S. (2009). Public Relations Principles and Practices. OUP.

Jethwa ney, Jaishri N. & NN. Sarkar. Public Relations. New D elhi: Sterling Publishers
Pvt. Lud,

9. Black, Sam. Practical Public Relations
10.Sahai, Baldeo. PR: A Scientific Approach
1 1.Sardana , C.K. The Challenge of P.R
12.Kanl, J M. Public Relations in India
13.Mehta, D.S. Handbook of PR in India

Gy

N AU -
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v o 2.6

3 ‘0 - v L
|h|(‘lll\||i|! ! “‘“i“‘!‘!n ‘ “’s‘s k‘)
S‘u\’k'“ i
S 118 \\I" un\'\’n . n
ﬂkk a tour-weg! Y
- ) s ' \\:llk ll“\l"\hl" m meda amld COMImMUTICiOon OrganiSistio v
as new “‘J"l'\ n lL JINCs, “\hl‘. CICvision, » TUNINE age »
¢ “.“ a' l n ifd ! A “\\‘ .It.\d ol ’ ‘l\( m AR Agencies hlll\lll relations co RIS O

received from the the Department, Students will be evaluated based on the feedback
W trnmg institute, studem's present

ation and o detaled report The  students

shall be required v
inte " o produce a certificate to the effect thm heishe completed the prescribed
ntemship programme.,

JMC-CE - 303 - WOMEN, CHILDREN & MEDIA

Unit-1
Media and social issues, problems of girl child and women-female infanticide and feticide, child
marriage: dowry, divorce, widowhood, rape, prostitution, domestic violence, problems elderiy
women,
Unit-11
Rights of children and adolescents, child labour, exploitation of children and reform process

Unit-111
single women and working women, gender discrimination, media and women empowerment.
Impact of media on women and children, women and children in advertising,

Unit-1V
Women as news makers, women and children’s magazines, role portrayal of women in media,
programmes on women and children on radio and TV, children’s films, Women Journalists

BOOKS FOR REFERENCE

1. Publication Division. Women in Mass Media
2. Kaplan, E. Ann: Women & Fiim Both sides of the Camera, New York: Methnen, 1983

3. Cowil, Elizabeth. Representing the Women: Clnema and Psychoanalysis. London: Macmillan Press Iid,
1997,

Gl ~

—
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|6 oF L€

IMC.CE - 304 HUMAN RIGHTS & MEDIA

EVOIU[I.OII ()' hul“ nit "'hl\ umver |l ’ v I Lo « ' fipgm n (Il‘l L \' h\“"a” I Ll“ vin
a Crsanl deg arilon o wmae 1

. ) | . il ' an l}' S Med an g

lnlClllallmld' | ml bp\k‘ivk. ‘

Thought and Unit-11

ught ) i R : v i

: g a-n expression, freedom of speech and expression under Indian constitution, Freedom
Of press, right to know. Freedom of speech, right to privacy

Unit-1n
Writing on human nights-types of reports, sources of news, trends in Indian press, problems of
writing about human right issues. Right to Information Act.

Unit-1V
The role of media in protecting human rights violations, investigative journalism, persuasive
journalism and media activism. Media lobbying. Politics of Human Rights

BOOKS FOR REFERENCE

|. Department of Public Affairs, United Nations. Universal Declaration of Human Rights
2. Papademas, Diana (Ed). Human Rights & Media.
3. Guruswamy, S. Human Rights & Gender Justice

4. Kar. P.K and P.P. Panda. Awareness of Womens Rights: Projection in Mass Media

Als

—

-
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o » Unit-1
; g land development o cmema-film langungc
ormalist theorie pubge and theones, aesthetic theories, Soviet

S. semiotie the
o cores and e el P i
Sy deological thearies. Film and society, film movements,

) . Unit-11
[?::l:(l“:“;::“iu:‘::‘";'l:;:‘:::::")\:k \d_ \lt;:l_nnmg and set hphting, camera movements, Film crew-
At Dictoh. Codtame docs -- rer, Music duu‘ tor. Choreographer, Editor, Cinematographer,

: signer and others. Technigues of script writing
v Unit-111
Film audiences. Film Censorship. Regulation and finance of film production, film magazines,
film festivals, film awards, reviews of select Indian and foreign films
Unit-1V

Regional Cinema- history and technological developments, per
cinema and local culture, problems of Chhatisgarhi cinema R
films.

sonalitics of Regional cinema,
eview of selected Chhatisgarhi

BOOKS FOR REFERENCE

1. Robinson, David. World Cinema: A Short History 11895-1950. London: Eyre Methnen. 1973
2. Barmouw. Erik & S Krishnaswamy. Indian Film. New York: Columbia University Press. 1963
3. Dickinson. Thorold. A Discovery of Cinema. London: Oxford University Press, 1971

4. Robert. Stam & Toby Millev (Ed). Film and Theory: An Anthology. Malden - Blackwell

Publishers Inc, 2000.
5. Andrew, J Dudley. The Major Film Theories: An Introduction. London: Oxford University

Press, 1976.
6. Mast, Gerald & Marshall Cohen. Film Theory and Criticism: Introductory Readings. London:

Oxford University Press, 1976.

7. Nichols. BII (Ed). Movies and Methods. Calcutta: Seagull Books. 1993.

8. Mamer, Bruce. Film Production Technique. Belmont: Wadsworth/Thomson Learning. 2000,
9. Beltetini, Gianfranco. The Language & Technique of the Film. Hagne: Monton. 1973.

10. Bondanella. Peter (Ed). Federico Fellini: Essays in Criticism. New York: Oxford Universit
Press, 1978.

11. Ray, Satyajit. Qur Films. Their Films. Hyderabad: Orient Longman Lid. 1976.

12. Ghatak. Ritwik. Cinema and 1. Calcutta: Rupa & Co.. 1987,

13. Hill, John & Gibson, Pamela Church. (2000). Oxford Guide to Film Studies. Oxford
University Press.

14. Stam, Robert. (2000) Film Theory: An Introduction. Black Well Publishers

Geap

P
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Unit !
Culture and Tradition -Mcaning of Culture, Tradition, Folklore, oral tradition, Different Folk

Media in India and Odisha, Devotional and religious forms, voicing public opinion and creating
awareness through folk media

Unit 11

Community: Definitions, concept and characteristics of a community. Community norms,
customs and institutions in contempaorary India. Community social capital, Communities as
stakeholders in development

Unit 111 o
Understanding community media- Case study of select community media initiatives
Community media in India and Chhatisgarh. Community Radio in India: Introduction, History
and Recent development

Unit IV _
Participatory techniques- Community participation, Participatory data collection techniques

Practical — Community media production in collaboration with a community in any format such
as Street play, Puppetry, Radio, Video etc.

Textbooks : -
1. Howley, K. (2010). Understanding Community Media. New Delhi: Sage .
2 Pavarala, V. & Malik, K. (2007) Other Voices: The struggle for community radio in
India. New Delhi: Sage
References e
|, Halleck, D.D. (2002). Hand Held visions; The impossible possibilities of community
media. USA: Fordham University Press
Gordon, J. (2009). A collection of community media debates and dilemmas. Bern: Peter Lang

ceag
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Course Objectives:

* understand the similars
A similarities and difference
produced journalism differences between mamstremm, ahermative and citizen

L] . .
2 ::.::‘:k:hth'; c:lh"" """’ "-"Il"' responsibilities as content producers

lel\rh“ nds-on skills in wsing sochal medin tooks, such as blogs, Twitter, Fickr and
L

have a basic understanding of the state of journalism today

Citizen Joumnalism: Concept, Background, Basics of news selection, Interviews: type and
technigques, Platforms for Citlzen Journalism, Introduction to Socinl Media

Unit-1l

ICT in journalism, Social Collaboration: Virtual community, wikis, blogs, instant messaging,
collaborative office and crowd sourcing, Blogs, Copyright and € ‘ensorship: Threats Facing Open
Source Journalism

Unit-111

Cyber activism: Concept and Case Studies, Social Collaboration: virtual commumty, wikis,
instant messaging. collaborative office and crowd sourcing, Social publishing: Flickr, Youtube,
Sound cloud.

Unit-1V

Web design, integrating multimedia content, Audio clips. Podcasting and citizen Journalism,
basics of digital photography and basics of videography

Practical -

Creating and designing Blogs. developing web designs, Cell phone reporting, Publishing
multimedia content in the internct and web version of lab journals,

References:

\. Citizen Journalism, Global Perspectives. Stuart Allan and Einar Thorsen (Eds). NY: Peter
Lang, 2009,

2. Readings: Text: Citizen Journalism, Global Perspectives, Chapters 15 & 18.

3. Text: Citizen Journalism, Global Perspectives, Chapters 2, 3 & 4. Online: Social Media,
Human Rights, and Political Change by Sarah Joseph

4. We the media: grassroots jowrnalism by the people for the people by Dan Gillmor. Ist
edition, July 2004

5. We've got blog: how weblogs are changing onr cultire. Perseus publishing

6. Felix, L. Swolarx, D.(2006). Video blogging & Podcasting, Focal Press.

1. :’Ainbilo. M ., Morgenstern, B, L. (2004), New Communication Technologies, Focal

ress
8. Ward, M.(2002). Journalism Online, Focal Press.

Citizen Witnessing: Revisioning Journalism in Times of Crisis. Stuart Allan, NY: Peter
Lang. 2013,

o
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20 o 26

Unit

Concept of Art: i
Commp)d- ‘ rt: AWhnl 15 Ant? Structure, Form and Meaning of Art, Art ay Commerce, Art as
odity, Reality and constructed Images

Unit 1
The Visual Image - Visual modes of communication. The visual elements- space. line, form,
shape, fc&lurc. light and colour, rhythm, movement, balance, harmony, variety and unity.
Pmllon- depth, height etc. Creative process- the ability to create, transform and arouse
curniosity.

Unit 11

Theories of Visual Communication- its application in analyzing visual elements in media,
Visual analysis; Introducing Semiotics, Interpreting images from different perspectives.

Unit IV
Photography-history. principles of photography, Pinhole camera, basics of camera operation.
parts of the camera, Digital versus Analogue camera, SLR, Point and Shoot camera
Basic elements of Compesition, Perspectives, Depth of field, Rule of the third, Focal length
Types of Lenses- normal, wide, telephoto, filters. Branches of photography- Nature, Stll,
Architecture, Wedding, Sports, Photo Journalism etc. Basics of Typography, selection and
combination of fonts, color for fonts, using fonts for different forms of media

Practical: Posters/Brochure design, and Photography exhibition

Textbooks

1. Smith Kenneth L., etal. (2011). Handbook of Visual Communication: Theory. Methods

and Media. Routledge.

2. Messaris, Paul (1996). Visual Persuasion - Role of Images in Advertising. Sage.
References
Hodge, Gavin, et, al. (1990). ln Introduction to Photography. Sandstone Publishing.
Wileman, Ralph E. (1993).Visual Communicating, Educational Technology Publication.
Bergstrom, Bo. (2009), Essentials of Visual Communication, Thames and Hudson.
Drew, Helen. (2005). The Fundamentals of Photography. AVA Publishing.
McCartney, Susan. (2001). Mastering the Basics of Photography. Allworth Press.

G&MY
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SYLLABUS FOR SEMSTER- 1V

Development st m e v
elopment: conce ' i

2 p ' concept, p.n\us\ and approaches; role of communication. paradigms; concepl &
models of Developmemt Commumication .

. Unit 1
Strategies and tools in Development Communication; social cultural and economic bamer

1o Development Communication, Democratic Decentralization-Planning national, state and
regional levels

Unit 11
Diffusion of Innovations. Role of media Development C ommunication-print, electronic
and folk media
Unit 11 Media: Community
Designing  messages for Development Communicaton: Alternative  Media, MM
Newspapers: Multi-media approach to Development Communication

BOOKS FOR RI'ZFER;NC; E » ia

1. Narula, Uma . Deve opment Communic . '

¢ ont C  mmunication-Theory & Practice .

'g::t;. B!R(.IO)I;‘I:I:::ﬁ:':!:’(Im ffe('lmnlogv Media Polu:v and N.unmm! Development
Mody . Bela. Designing Messages for Development C nn.xmumcuuon
Maﬂ;ur. K.B. Communwummﬁ)r Development u:a_d_&x'ml change.
Gupta. V.S. Communication, Development 'and C m.l. Society.
Joshi, Uma. Understanding Development Commumic ation
Gupta, V.S. € sommunication and Development

RN BT ol i

G gt
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el UV LV

= CCAa02 -Glo C -

This course aims 10 give the theories of perspect
fields and also at intemational level so O s e
a2t as 1o understandl the role of communication both in
reso' . rmat Spantics and remforcing the ¢
within nations. The course . " A . SEINNS Prses i L. e
et o SC o fact, is designed combining whit was seen as two different
SR course because of the changing global and national communication and
Aand commonalities in theoretical trajectorres

Unit t
International dimensions of Political Communication. Globalization of media ransnational

news. Ideological promotion and conflict, international relations and propaganda. emergence of
third world political communication

Communication as a human right = UNO's Universal Declaration of Human Rights and
communication - intemational news agencies and syndicates, their organizational structure ol
functions - a critique of western news values

Unit 11
Introduction to identity politics and its relation (0 nation-building - local assertions and s
links to global assertions, gender issues « country of region-specific gender, race, class and caste
issues from a post-colonial perspective; racial profiling, discrimination, xenophobia and cross
border migration, HDI, Development and Environmental Concerns - conflict of interests between
economic and environmental concems.

Unit: 11
Political, Ecomomic and Cultural dimensions of International Communication -
communication and information as a tool of equality and exploitation, imernational news flow,
imbalance in media growth - international, regional and internal disparities. Impact of ICT on
news flow. information super highways — international telecommunication and regulatory

organizations.

| Unit: TV
UNESCO’s efforts in removal of Imbalance in News flow — NWICO, MacBride
Commission's report, NANAP, Issues in international communication, democratization of
information flow and media systems, cultural imperialism — criticisms: violence against media
persons, transnational media ow nership and issues of sovereignty and security
Textbooks
I. Thussu, Daya Kishan (2006) International Communication: Continuity and Change. ™
second. Hodder Amnold Publication.
2. Mohammadi, Ali. (1997). International Communication & Globalization, Sage
Publications,
References
I. Edward S. Herman, and Noam Chomsky. (2002) Manufacturing Consent; The Political
Economy of the Mass Media, New York: Pantheon Books.
2. Seator, Jean. (1998), Politics and the Media, Blackwell,
3. Gunther, Richard. (2000). Democracy and the Media, Cambridge.
Thussu, DayaK ishan (2009), International Communication: A Reader, Routledge
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IMCCC 403 DISSERTATION & VIVA-VOCE

Every student will have 1o prepare a dissertation in any area of Journalism and Mass

commumecation detatled in the curtcnlum under the gurdance of fa ulty members The objective
of the exercise is 1o enable a student 1o have an in-depth knowledge of the subject bl
choice. 1t <hould be a rescarch based effort and should endeavor 10 create new knaowledge in m}l
arca of Journalism and Mass Communication.  The gmde(s) to supervise such muw""“""; :;I'
. . s of Ihe
be appointed by the Head of the Depariment from among the facull mmﬂ:'cr! 4 b
. | LS ' . J
Department. The guide(s) should certify that the dissertation 1% based on the u.:\ '.‘ud o
the candidate. Three copics of the disserfation should be submitted o the e e
- T 0 ‘
Department within clear 1§ days (including holidays) before commencement

{ min ' ‘(Ud(‘ sal
i \ ~xami ation The
Se A ”. kl ¢ "“‘"d transmission o !Ilc (.Onuollcl of [ hY

juated
priation \H“ cvaiua
thewr own Cosl S ould carryout prcparulmn of the dissertation I'he disse
Ir OWn COs sh Ty I8 be

a ¢ COIIIIIIquualc (VIR ontroiies
h (' extema samners nd nri‘ h b o dt he (: »
t\‘lh b\ the ||"Crnu| an eaterny l e mne a m 5 ]

of the Examination through the Head of the Department.

Programs Criteria-1(1.2.1)




aie Reaffene

vy SRR 2000 3 25 ¥ s w50 o)

PR, R - 495009 (871.)

Guru Ghasidas Vishwavidyalaya
(A Central Universy Establied by te ContralTnivenites At 2609 Vo 15 o 2009)
Koni, Bilaspur - 495009 (C.G.)

25 oF 26

JMC —CE-405- DOCUMENTARY PRODUCTION

The course is des
i .
alimasiding on hﬁ‘;‘:ﬂ:‘ cnable students 1o make documentary films. They would have an
and non-fiction In film language. also the wc-inl relevance of

documentaries | 1
n the SOCIe W st
o L udents are ulmv.‘d 10 theorctical understanding of the

‘”Dducl“‘" 'ckl“"q\l(\ an types of iment 'S "'l‘h&“““ and > Wy
d
™ { docume urie

Unit 1
| ot ! : .
ntroduction 10 Non-fiction- Introduction, understanding the Non-fiction genre, History of

actualities, Types of documentaries, carly documentarics

Unit 1
Production process of Documentary- Pre-production of doc
documentary production, Developing Ideas, Research on the subj
subject, Development of script, Scheduling. Budgeting.

umentary, Approaches 0
ect, Reece, zeroing on the

Unit 111

Essential elements of Script- understanding the Visual
and understanding the sound clements, different approaches to the St

understanding the Point of view,

clements, modes of recording the Sound.
ory and its elements,

Unit IV
Production of Documentary- Field production of documentary, Indoor and outdoor shootng.
precautions before documentary shooting, conducting intervicws, understanding the role of
interviewee, different approaches 10 interview, when and how to break the interview, Logging on

location, Crew and responsibilities

Unit V
Post- Production- Types of editing software’s, Logging 10 system, Shots identification. rough
cut. Final cut, Use of narration, importance of music, use of effects, titling. advantages of

subtitling acknowledgments.
Practical — Shooting and Editing

Textbooks
I. Rabinger, Michac! (1998). Directing the Documentary, Focal Press,

2. Zeul, H.(2006) Handbook of Television Production, Wadsworth.

References
1. Shelley, S.L. (1999} 4 Practical Guide to Stage Lighting. Focal Press.

2. Compesi, Ronald J ctal (1997) Video field Production and Editing, Allyn & Bacon
3. Burrows. Thomas D., etal. (2000) Video Production: Disciplines and Techniques.

McGraw-Hill.
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IMCCE: 404 COMMUNITY RADIO
This is & practical oriente s diila
et P.. N |\ rented \\'.m\\ designed with a view 1o provide the students an understanding
« conceplt and process of Commumty Radio Broadeasting  The course will introduce 1o the
latest developments in the field of ommunity Radio The main emphasis of the course will be
on production with the inyolyement of the local commimin
Unit ]
Nead, Onigin, Coneept, Phitosophy and Policy of CRS. CR as an aliernative mass medium
Unit 11
CRS workdwide. AMARC, Dif¥erent Forums of CRS. Role of CR in development
Unit 111
Growth and development of CR in India, CR in Chhattisgarh, Community Radio versus Campus
Community Radio, News and Current Affairs in Community Radio in Indsa,
Unit 1V
Production Techniques in CRS, Studio layout. Outdoor Broadcast. Narrow casting
Practical
Students would plan. produce and broadcast programmes of different genres in coordination with
various communities in the broadcast area
Textbooks
1. Tabing Louie. (2002). How to do commumity radio. Unesco Publication. New Delh
2. Fraser. Colin & Estrada Rastrepo Sonia. (2001). Community Radio Handbook UNESCO
References
1. Andrew Boyd., Peter Stewart & Ray Alexander. Broadcast Journalism. Focal Press, New
York and London
2. Pavarala, V & Malik, K. (2007) Orher Voices <Struggle for community Radio in Indis
Sage.
‘i ‘,2_ (&i p—-
Programs
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IMC-CE - 406 - COrRPOR

ATE COMMWL NICATIONS

Corporate Communication s

. Definin
= 2 ( .
Lommumcm“m_ roots of Coriy orporate. Communication. evolution of Corporate

. e
vis Public Relations. Scom. e Communication in India. Corporate Communication vis<a-
SodCope. functions, ity i Corporate Communication

Unit 1l
anding media relations. Benefits of media relations. Public Relations

and Media, Me el
! » Media Relations tools and techniques, Essentials of Media Relations, Writing tor
media and media relations

Media Relations - | nderst

Unit 111
Corporate Reputation Management and Crisis Communication - Reputation. Imperatives of
Reputation management, Image repair theory. Building corporate identity. Facing crisis. hinds o1
crises. and the basics of crisis management. Crisis management - ¢risis vs. problem. typology
crisis phases, Guidelines for preparedness and planning. Crisis Response Strategy

Unit IV
Various applications of Corporate Communication - Communinn Relations and CSR.
Employee Communication, Investor Relations. Government Relations. Customer, dealer and
vendor relations. Corporate Communication in Brand Promotion. IMC.

UnitV
Legal, Ethical issues and emerging Trends —Corporate Communication and ethics, Legal
aspects of Corporate Communication. Corporate laws. Professional bodies in PR Corporate
Communication — PRSI, IPRA. Professional code of ethics: new trends in PR. digial platforms.
Social Media.

Textbooks
1. Jethwaney, Jaishri (2010). Corporate Communication - Principles and Practice. Oxford
University Press.
2. Sachdeva, Igbal S. (2009). Public Relations - Principles and Practices, OL P
References
I. Black, Sam. (1983). Practical Public Relations. Prentice Hall.
2. Ries, Al & Reis, Laura (2002). The Full of Advertising and the Rise of PR

2
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