List of Courses Focus on Employability/Entrepreneurship/
SKkill Development

Department : Journalism and Mass Communication

Programme Name : M.A. in JMC
Academic Year: 2018-19

List of Courses Focus on Employability/ Entrepreneurship/Skill Development

(i |MC-CC-101 History of Journalism
(I8 |MC-CC-102 Theories of Mass Communication
(KA ]MC-CC-103 Media Writing
(IZ ]MC-CC-104 Print Media -1 (Reporting)
(IFM JMC-CC-105 Print Media -1 (Editing)
I jmc-ce-201 Media Laws and Ethics
(/A |MC-CC-202 Mass Communication and Research
BN vc-ce-203 Radio Communication
B ivic-cc-204 TV Communication
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GURU GHASIDAS VISHWAVIDYALAYA
BILASPUR, CG
COURSES OF STUDIES FOR
M.A (JOURNALISM & MASS COMMUNICATION)

(Ethoctive from the 17 Somester. M A, (JEMC) Admission during the Academic Sesyion 201%- I

COURSE PLAN

The Syllabus has been designed in accordance with the guidelines provided by University
Grants Commission. It is only applicable to the Depantment of Journalism and Mass
Communication under the Chairman, Post Graduate Council, Guru Ghasidas
Vidmm'idyallyn.l(oni.Bilaspw.CG.495009 and shall come into effect from the Academic
Session 2018-19. Under this Syllabus Master of Arts (Journalism and Mass Communication)
examination consists of four Semesters. The 1" Semester shall cover the period from June W
December and 2™ Semester from January to May during the first academic session. Similarly the
3% Semester shall commence from June to December and 4™ Semester from Januany 10 May of
the second academic session.
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COURSE STRUCTURE
Master's Programme in
Journalism & Mass Communication
Minimum Semesters allowed = 4 Semesiers

PROGRAMME OBJECTIVES:
I. To acquaint students with the theory and practice of Journalism and  Mass
Communication.
2. To impart training to the students in Print / Radio / Television / Web / Media Research,
To put communication practices within the realm of Indian and Local cultural context

Course Code | Core Course Theory .::::,:::“ ;:::,
JMC-CC — 101 | History of Journalism 60 40 100

= | JIMCCC - 102 | Theories of Mass Communication 60 40 100
JMC-CC - 103 | Media Writing 60 40 100

s JMC-CC - 104 | Print Media 1 _(Reporting) 60 40 100
# | JMC-CC - 105 | Print Media - I (Editing) 60 40 100
Total Marks 500

Core Course B e

JMC-CC - 201 a Laws & Ethics 60 a0 100

= [IMC-CC - 202 [Mass Communication Research 60 40 | 100
§ [IMCcC-203 io Communication 60 40 100
IMC-CC - 204 | TV Communication 60 40 100

'§ JMC-CC - 204 | Internet Journalism 60 40 100
Total marks 500
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T Internal | Total
Core Course Y | assessment | Marks
TMC-CC — 301 | Advertising & Public Relations 60 40 ll gg
IMC-CC =302 | Internship -
Core Electives (Any 2 Courses) 05
E W&*-('l-‘ ~ 303 | Women. Children and Media 00 : bl
5 [IMC-CE - 304 | Muman Rights & Media 60 42 e
IMC-CE- 305 | Film Studies 60 o 56
IMC-CL — 306 | Folk Medin & Community Media_| 60
== | CBCT (Any one) | ==
IMC-CE - 307 | Citizen Journalism 60 40 ll gg
IMC-CE - 308 Visual Communication and 60 40
' Photography e
| Tomlwmarks 1l =
T Internal Total
Core Course Y | assessment | Marks
IMC-CC — 401 Deant(‘mmunicﬁbi 60 40 100
> [IMC-CC - 402 Global Communication 160 40 100
v [IMCCC- 403 | Dissertation 100
b Core Electives (Any 2 Courses)
E | JMC-CE-404 | Community Radio 60 40 100
# [JMC-CE - 405 | Documentary Production 60 40 100
JMC-CE - 406 | Corporate Communication 160 40 100
Total Marks 500
I. L= Lecwre, T = Tutorial, P~ Practical. CH= Contact Hours.
§. CBCT - Choice Based Credit Transfer and open for the students of other Departments.

4.

Students  will undertake the Internship during the summer semester-break  afler
completion of  the Second Semester,

; .Thc Department offers for Allied Elective Courses of inter-disciplinary nature. A student
in fcqmltd to select any one of the following Allicd Elective Courses and apply o the HoD in
wrlling. expressing his/her interest. Considering majority of choices of the students and teaching
facilities, the HoD in consultation with the teaching staft’ council may notify the Allied Elective
Courses to be taught for that particular session, In this regard the decision of the HoD is final and

binding.
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SYLLABUS FOR SEMSTER- 1

Umie-1
Journalistic practices in ancient civilizations, Invention of printing press. News Books in United

Kingdom. Growth of printing in India.

Unit-11

of Raja Ram Mohan Ray. Bal Gangadhar Tilak and carly struggle for freedom of press. Mahatma
Gandhi and role of press during the freedom movement. Major trends in post-independence press
in India,

Unit-111
Growth and development of press in Chhattisgarh, Problems and prospects. Renowned
Journalist Of Chhattisgarh — Sri. Madhav Rao Sapre, Sri Swaraj Prasad Triwedi , Sri. Mayaram
Surjan et¢

Unit-1V

BOOKS FOR REFERENCE
I.  Intemational Commission for Study of Communication. Many Voices, One World
Communication and Society. Today and Tomorrow. London: Kogan Page, 1980
2. Krushnamunty, Nadgi. Indian Journalism (Origin, Growth and Development of Indian
Journalism from Ahoka toNehru), Mysore: University of Mysore. 1967.
3. Natrajan, ). History of Indian Journalism, New Delhi: Publications Division, 2000 (2™
Reprint Edition).
4. BhanS.C. Indian Press since 1953, New Delhi: Publication Division, 2000 (Reprint).
5. Press Council of India. Future of Print Media: A Report, New Delhi: Press Council of
India, 2000
6. Jeffrcy, Robin. India "y Newspaper Revolution, New Delhi : Oxford. 200.
Rajan, Nalini: 21* Cemury Jowrnalism in ndia, New Delhi . Sage Publications, 2007,
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\cess, clements; Verbal and non-verbal
interpersonal. small group and
characteristics of mass

jon; meaning. definition, nature, pre

Human communicat
gs-umrupcnmul.

tion. Thpes of communication setn

Communica
mass communication. characteristies of audience.  Functions and
communication.

Unit-11

and Weaver, Osgood, Schramm,

on: Arstotle. Lasswell, Shannon
and Mclean and Kincaid's

Models of Communicati
Melvin, DeFleur. Westly

Dance. Berlo, Gerbner. Newcomb.

convergence model.
Unit-1H

Theory. Two-step flow and Multistep Flow. Agenda

gic Bullet
g, Diffusion of Innovation.

Theories of Communication: Ma
Setting. Individual difference theory. Selectivity and Gate-keepin
Personal Influence theory. Cultivation theory.

Unit-1V
munist media, Social Responsibility.

jan, Com
in India.

theories: Authoritarian. Libertar
cory. Media and communication policy

Normative
Development media. Democratic participant th

Communication COnVErgence and its impact.

BOOKS FOR REFERENCE
unication Today

Ghosh, Subir. Mass Commi

1. Virbala. Handbook of Journalism and Mass Communication

Murty. DV R. Media and Accountability- An overview
Sharbe, Dhiraj. Communication in the IT age
DeFlav Melvin. Human Communication
i i lekc.mm h;\rrodmion 10 Communication Studies

. Auly , Agee. An Introduction to Mass ‘ommunicati
12 Verma, Dr Shalini. Body Langwage comm =
:3. 5uyudn. C.S. Communication
& Vilenilam, J.V. Mass Comnnaication i i
1S.  Rajan, Nalini. 2/ Century .hvmli.:'n: 'i'nhh“:ﬁaa
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IMC-CC - 103 Media Writing

This course is designed to impart skills of journalistic writing for different media platforms 1o the
students. The course incorporates changes in the nuture of media professions and the need 10
adapt to convergence of media productions and technologies and also to acquire the ability 1o
work on multiple platforms.

Unit |
What is media writing? Media writing as communication, engaging the reader. Research and
i, Namative VR W e of 8 o . et 30 el

' Unit 11
Ideas for writing, Explaining ideas and processes, News structure, concept of inverted pyramid,
lcad paragraph.

i 1l
Writing for Print: Principles of news writing, News values, News story, Feature writing, types
of feature, profile writing, boo W$§ sources,

freclance, Writing for magazines -
Unit IV

Writing for Web: Characteristics of web writing, technical writing, blogs, online journalism.
Prectiest Writing. exercises ~ Anccdotes, N

Books )
I. Batty Craig and Cain Sandra (2010). Media Writing: A Practical Introduction. Palgrave

Macmillan. = oo
2. Stovel J. (2006). Writing for Mass Media, 6 edition. Allyn and Bacon.

R‘ _r ’
1. Melvin Mencher (2006). News Reporting and Writing. l_O': _edmon. McGraw-Hill.
2. Strunk. William & White, E.B. (1999). The Elements of &‘)*. Longman. . .
3. Clark, Roy Peter (2006). Writing Tools: 50 &NMW Jor Every Writer. Little,
Brown. AN T,
4. Raman, Usha (2009). Writing for the
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Unit -1

News: Definition, values, structure of news report, lead writing and kinds of lead,
Objectivity and sources, Qualities of a reporter.

Unitl

Unit =111
Interpretative reporting:  purposes and techniques; Investigative reporting:  Purpases, Sources,
styles and techniques, Columns and columnists; Dairies, Obituary.
Unit =1V

Interviewing: kinds, purpose and techniques, Reviews and criticism: —

BOOKS FOR REFERENCE

Mohapatra. Chintamani, News Reporting. Bhubaneswar: Bibarani Prakashani, 2005,
Kamath, M.V. Jowrnalists Handbook.

Srivastava, K.M. News Reporting & Editing

Fedlen. F. Reporting for Print Media

Charnley, Mitchell V_Reporting

Kamath, M.V. Professional Journalism

Puri, G.K. Journalism

Biagi, Shirley. Interviews that Works: A practical Guide for Journalists. Wadsworth
Publishing. 1992,
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Unit <1

Introduction to printing technology.  Offset printing method. Types and families of typefaces.
Fun.dunemuls of copy editing. Proof reading. Newspaper style sheet. Editing. Different types of
copics: news agencies. Correspondents.  Local reporters.  Rural reporters, Press releases and
publicity matenials. Glossary of journalistic terms.

Unit-11

Newsroom organization.  Editorial stafT pattern and division of work.

or, planning
Unit - 111

phy, Headlines for magazines. Principles of
newspaper page make-up, mechanics of dummying, kinds of page layout, planning the front page

and inside pages,
- —
Conci of imo ‘Ioumalism"m»d sources, _
BOOKS FOR REFERENCE
1. Baskette, Floyd & Jack Sissors. New York: MacMillan Publishing Co. Inc, 1977,
2. Butcher, Judith. Copy Editing Cambridge: Cambridge University Press, 1975.
3. Keeble . Richard (Ed). Print Journalism: A Critical Introduction. London: Routledge,
2005
4. Harcup, Tony. Jowrnalism: Principles and Practice, New Delhi: Vistaar Publications,
2005.
5. Saxena, Sunil. Headline Writing. New Delhi, Sage Publications, 2006.
6. Rivers, Willa m L. News in Print : Writing & Reporting New York : Harper & Raw

Publishers Inc.,1984.
7. Mencher. Melvin. News Reporting and Writing. McGraw-Hill, 2006,
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SYLLABUS FOR SEMSTER- 11
AMC-CC =201 - MEDIA LAW AND ETHICS

Unit 1
:::’lin Cons.mﬂion - Ba-sic principles of the Preamble, Fundamental rights, freedom of speech
.e?tpressm and their Reasonable Restrictions, Directives Principles of State Policy,
provisions of declaring emergency and their effects on media,

Unit 11

Media Ethics - Media's ethical problems including privacy, communal writing and sensational
and yellow journalism,

ombudsmen, Ethical reporting on Children.

Unit 111
Press Council of India and Press Commissions of India — broad guidelines and codes.
Accountability and independence of media. i i itari
law, Code of Conduct by Associations of Media professi :

Unit IV
Press Laws - Contempt of Courts Act 1971 — civil and criminal, defamation, sedition, crime
against women and children; obscenity; Official Secrets Act 1923, RT, Press and Registration of
Books Act 1867, Cinematography Act 1953, Prasar Bharati Act, Copyright Act, 1T Act. Cable

| ek Fwievison RegulsHon Act, |

Textbooks
1. Basu, D.D. (2004). Introduction to the Constitution of India. Prentice-Hall of India.

2 Guha Thakurta, Paranjoy (2011). Media Ethics: Truth, Fairness and Objectiviy, 2™

Second, New Delhi: OUP.
3. Manna, B. (2006). Mass Media and Related Laws in India, Academic Publishers.

References
1. Singh, P.P. et al. (1998). Media, Ethics and Laws, Anmol.

2. Prabhakar, M. et. al (1999). A Compendium of Codes of Conduct for Media

Professional, University Book House.
3. Fackler, Mark et. al. (1995). Media Ethics -Cases and Moral Reasoning, Longman.
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Unit |
Definition and Elements of Research. Rescarch methods and Approaches in Social Sciences.
Mass media rescarch and Scientific methods. Importance of communication research — Indian
o Voemalaion o st s, v of e, bypoess, escarch design
Unit 1
Qualitative and Quantitative Research Methods: Ethnography. Lthno methodology, Symbolic
Imteractionism, Policy and archival research. Communication Policy Analysis, Analyzing &

e

Unit 111
Tools of Data Collection — obscrvation, interview schedules, questionnaire, field studies,

feedback - orwand - media habils ~ public opinion surveys = pre-election studies and exit
polls, Attitude Measurement — Thurstone, Likert. Guttman, Semantic Differential Scales, Rating
Scales. levels of measurement.

Unit IV
Data Analysis and Report writing ~ data analysis techniques — coding and tabulation — non-

roject
erencing and Citation Style.

Textbooks
1. Jensen, Klaus Bruhn. (2002). A Hamdbook of Media and Communication Research-
Qualitative and Quantitative Methodologfes. Routledge,

2. Wimmer and Domnick (201 1)Mass Media ‘Research: An Introduction, 10" edition.
Boston: Wadsworth.
3. Hansen Anders, Cottle Simon, Newbold Chris, (1998), Mass Communication Research
Merthods. New York University Press.

References
1. Reinard, John C. (2006). Communication Research Statistics, C alifornia State

University: Sage publication.

2. Fink. Arlene & Kos, J. B. (2005). How to Conduct Surveys. A Step-By-Step Guide, 3rd
Edition. University of California: Sage publication.
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Unit -1
Development o_f t'adiu as 8 medivm of mass communication  Emergence of All India Radio.
Growth of radio in the post-independence era. 'M Radio: state and private initiatives. Radio

broadcasting in Chhattisgarh,

Unit- 11

Unit-111
Evolving formats for radio programmes, role of demographics. News and current affairs,
entertainment, business, sports, programmes for special audience and ﬁmeﬂ:ials. Ofﬁwm

R

Unit-1V
Performers i0; newscasters, commentat
BOOKS FOR REFERENCE
1. Parthasarathy, Rangerswamy. Here is the New. New Delhi; Sterling Publishers Pvi. Lud.,
1994,

2. Chantersji, P.C. Broadcasting in India. New Delhi: Sage Publications, 1987.

3. Srivastava, K.M. Radio and TV Journalism.

4. Rabindran, R K. Handbook of Broadcast Journalism

5. Hilliard, Robert. Radio Broadcasting. New York: Long man,

6. Hansma n, Carl, Philip Benoit & Lewis B. O’Donnell Radio Production: production.
programming and performance. Belmont: Wads worth / Thomson Learning, 2000.
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Introdue /
- \.I\:;t'i‘x'm o Televishom mnd visual composition - bisic rles of composition, television aspuct
to, di ”"'f' video tapes and standands, different Tommats, havie
movements of camery
Unit 11

Anatomy of Camern
camera, d
Lighting- importance of lighting, visual treatment, different Tighting methods, sources of hght
different types of hights and Instruments for studio amd out-doos

Unit 111:

Single Camera Production-

editing news story, dubbing and subtitling sound bites, signature tune.

BOOKS FOR REFERENCE
1. Zeul, H(2006). Handbook of Television Production. Wadsworth.

Shelley, S.L. (1999). A Practical Guide to Stage Lighting. Focal Press,

ot

3. Srivastava, K.M. Radio and TV Journalism

4. Kaushik. S. Imtroduction to TV Journalism

5. Kumar, S. Radio and TV Journalism

6. Kumar, S. Broadcast Journalism

7. Rabindran, R K. Handbook of Broadcast Jowrnalism

8 Raiteni. Charles. Writing for Broadcast News: A Story telling Approach to crafting TV and
Radio News Reporis.

9. Masani, Mehar. Broadeasting and the people,

References

I. Compesi, Ronald J. and ctal. (1997). Video field Production and Editing, Allyn &
Bacon

2. Burrows. Thomas D. and etal. (2000) Video Production; Disciplines and Techniques
McGraw-Hill.
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Unit - 1
Development of i

Bl - it on medin. (Y

o Unit- 1
Characteristics _of Internet Journalism, Mullimedia,
, messa v
convergence.
_ Unit <111
Social Networking Sites:

Feature of net: email, www, directories, Internet addressing: search engine optimization.
Unit =1V
Social Media. types of social media, future of social media in journatism. Citizen

loumaliﬁ\ Civil Society.

BOOKS FOR REFERENCE

1. Jenkins, Henry (2006). Convergence Culture: Where Old and New Media Collide. New
York. London: New York University Press.

2. Hassan Robert (2004). Media. Politics and the Network Society. Open University Press.

3. Hahn, Harley. The Internet: Complete Reference. New Delhi: Tata McGraw-Hill
Publishing Company Lid, 1997.

4. Sengupta, Aditya. Electronic Journalism: Principles and Practices. New Dethi: Author
Press, 2006.

S. Sexena. Sunil. Breaking News: The Craft and Technology of Online Journalism New
Delhi: Tata McGraw-Hill Publishing Company Lid, 2004,

6. Ramanujam, Dr R.C. Multimedia Journalism, New Delhi: APH Publishing Corporation,
2006.

References

1. Hassan Robert, Thomas Julian (2006). The New Media Theory Reader. Open University
Press.

2. Warschauer Mark (2004), Technology and Social Inclusion: Rethinking the Digital
Divide. MIT Press (MA),

7. Marshall P David (2004). New Media Cudtures, Hodder Stoughton Educational.
8. Hamelink Cees J. (2001), Ethics of Cyberspace, Sage Publications,
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