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ListofCoursesFocusonEmplovability/Entrepreneurship /Skill
Development

Department :DepartmentofManagementStudies
ProgrammeName : MBA & Ph.D
Academic Year:2021-22

ListofCoursesFocusonEmployability/Entrepreneurship/SkillDevelopment

Sr.No. CourseCode NameoftheCourse

(1 FMSPATTO1 Principles and Practice of Management
(R MSPATTO02 Quantitative Methods

(1 VISPATTO3 Managerial Economics

(1) VISPATTO4 Business Environment

(A MSPATTO5 Managerial Skill Development
MSPATTO6 Indian Ethos and Values
(\yARMSPATTO7 Accounting for Managers

MSPBTTO1 Organizational Behaviour

MSPBTTO02 Operations Research

s VISPBTTO3 Human Resource Management

s VISPBTTO4 Financial Management

i MISPBTTOS5 Marketing Management
IEIVISPBTTO6 Production and Operations Management
SRRV SPBTTO7 Computer Applications in Management
S VISPBTCO1 Research Methodology and Publication Ethics
s MSPCTTO1 Decision Support System and MIS

T2 \VISPCTTO2

Corporate Legal Framework

sF: B VISPCEFO1 Summer Training Project
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e \VisPCTOO1
S \ISPCTO02

yVISPCTOO03

I VISPCTO04

SVB\VISPCTDO1

VI3 \VISPCTDO2
Y3 MSPCTDO3
7/AINVISPCTDO4
X VISPCTDO5

B IVISPCTDO6

[\IMSPCTDO7
KEBMISPCTDO8
2y VISPCTDO9
REINIVISPDTTO1
VI \ISPDDFO1
KM SPDTDO1
- MSPDTD02
YA VISPDTDO3
;I MISPDTD04
2B VISPDTDO5S

I VISPDTDO6

P 101
VP 102
P103M

P103HRM

P 103F

Indian Financial System**

Application of Excel in Finance**

Stress Management**

Digital Marketing**

Management Control System

Security Analysis and Portfolio Management
Management of Financial Institutions
Consumer Behaviour

Integrated Marketing Communication
International Marketing

Management of Industrial Relations

Legal Framework Governing Human Relations
Management Training and Development
Strategic Management

Dissertation Project Report

Management of Financial Services
International Financial Management

Sales & Distribution Management

Marketing of Services

Human Resource Planning & Development
Organizational Change and Intervention Strategies
Research Methodology and Publication Ethics
Computer Application in Research
Marketing

Human Resource Management(HRM)

Finance
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e L

3 T s .'_;n'J. ¥ ._-I.'_
and Practice of

_ The objective of this Aprpunee
- : Baper 15 to fam
Orbjectives Besides, students will also be rae
oTEanizations,

On successful completion of this course, the learner will be abile ta:

E: R&latg the different az
: petts. of the human behaviour to the indivi
Learning . :rganlzatlnrnal pefspective aof-the workplace. R a8
Outse . QI:M' H:_n ’Flal'r'lg:w!:-rk.s & tools effectively to amalyse & approach  warious
ganizational shuations madify thair awn beliefs, assumptions, and behaviours with

) b, :
FE'SJ-:IE'E to how individuals, Eroups and organizations act s order to expand the
apticns of approaches and increase the ouwn effoctiveness:

=t S e R e g A e
Mlizrize the students with basic management :nnmls.*
bzarn about how those COficepts afe put to practice in
[4 Credits)

piote fae U':it'wiw questions will not be asked. There will be 2 {Twa) Sections. Section A" will have
1hinesterand 1 : (Ten) :nn‘_-pulsu-n.r shors anvwer type questions of 2 macks asch, Section B will have 8
External {Eight] questions af 10 mzrks eath, out of which 5 [frve) questions are t

examination Time allowed: 3

fiamimum Marks: 70 Minimuns Fass Marks: 28

Hrs.

\Course T

Contents: '
AT i Coardinating g
,,.-. Turicating and motivating. Leaderstip and Influenca
acess Concept, Styles and Theories. Understandiog and Managing Organizational
Systems, Organitational design ang structure,
Functional Areas | of Management:  Human  Ressurce Management, Marketinz
~ - e o
Maragemnent, Financial Management, Prodiction/Operations tdanagement,
hﬁgfitﬂd 1. Harold Koonte #nd Cyrd 0" Doanall [2000], Essentisls of Management, Tata flcEraw Hill
Readings: 2 LM Prasad (30, Princlplos 3nd Practice of Ranagement, Sultan Chiand & Sond, New Dol
g ]

Robbens 5.0 [20140], | 1 ihari ;

e Mimnhl 0, Coulter M3y 3nd Hiharika Wakira, hansgement by Pearson Educatian

4. Rabbéns, 5. P, & Anderson {2026}, I, Fundsmentass of mang
Pearson Education, Canada.

5. Wiiliam H. Mewaman ard E. Kirby “Warren

Behavipur and Praciae, Prentice Hadl

gement (8ah Canadken ed.)

{2008}, The Pracess ol Manassment: Comcepis,

The lisi of cases and spedhic referenoes including rocent articles wial b

aneiunced in the ofass
the time of commencement of the caurse.
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T

of thie course i to maka the 5
Objectives and llpear Programming tec

business decision making,

et i A ;
tudents famifiar with some basic, statistical
hniguwes. The main focus, however, is in their applications in

{4 Credits)
rr O successful cormpletion of this Lourse, the lezrner will be able ta:
7 ﬂl.l:i-: - Apply statisticad analysis in bisiness decision making,
i 2. Apply LF to business decision making.
Mota for Unit-wize questions will aot be asked, Thiese will be 2 {Twa) Sections. Section “A° will have
SEmEster-snd li:! {Ten) compulsary shart answer type questions of 2 marks each, Section “B" will have §
axtarnal [Eight) questions of 10 marks each, out ef which 5 (five} guestions ara ¢

examination  Time allowed: 3 Hrs. Maxirmum Marks: 70 Minimum Pass Marks: 28

- B ey g (BT e Rl ‘ 1 i) ¥

L Thukral, Li, (2009), Business Mathematics & Statistics. Mayur Publicatiang
Eeadings: L. Shasms | K.{Z009). Business kathematics: Thesey & Applications. ANE Bocks.

3.7 McClave, 1 and Benson, P.G. |2038). Matistics Tor Business and Econamics, Pearsoin.

% Wohra, N.O. (2009}, Quantitative Tech

| niques in Management, Tala BleGraw-Hill Publishing
| Commpary Ltd., Mew Do,

Thompson, T, Lucey. (Z002]. SQuantitative Techndques. London: Learming Publishers

Anderson, DR, Sweeney, D)., Williamsz, T, Casmm, 1.0Y, & Coghran, 1., 42014). Statistics for
* Business & Economics. Congage Leaming Custom Pulssishing.

L

The list of cases and 1pedfic references includin

i recent articles will be announced in the dass at
the time of comemancemant of the course,
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urse s oo acquaint the participants with concepts and technigues

Cbjectives used in Bticro Economic Theary and to enabla them to apphy this knowladge in business
decision-making. Emphasis is given to changes in the nature of business firms In the
context of globalizatian. : {4 Credits)

G successul completion of this course, the stedents are expected to will be able to
1. Enow basic concepts of managerial economics and how they are applied in different
decisienal sltuations,
Learning 2. Know the different damand situations and critical variahlas determining the demand
Qutcomes and how to estimate the demand and finally how elasticity of damand ¢an be applicd
in taking the pricing decizions.
3. Understand. how outpit and price: decssions are taken by a firm in different market
strictlre bnorder to makimize the profits beshde different price tactics adaopted by firm.

T Unit-wice questions will not be asked. There will be 2 [Fwo) Sections: Section A" will have
semester-end 10 {Ten) compulsory short answer type quastions of 2 marks cach. Section "B will have &
external (Eight) questions of 10 marks each, out of which 5 {frve] guestions are 1
ERAMINAtON Time allowed: 3 His, Miasdmium Marks: 70 Mlinimum Pass Marks: 28
FCourse’ :.'-'i_:un-::e-'pt.'; 'Eﬁ.q&:il‘]’;gp'hﬁiqm!ﬁ, Ramé'_ﬁnﬁfﬂcopd of Miiri__-a"'éér:i'al"Ecnnamics_ Fundamantal
Contents: - Econemic Condepts. Demand Analysis Theary of Darmand . (Law, Elssticity, Farecasting).
: T iy AnalysleirErdinat and Drdinal, Froduction Functlon, One & Two Variables, Law of
retuens. Theafy of Coul, Types of Cost, Cost Cutput Refationship, Cost Curves, Pricing
Market Structure, Moscpoly, Dligopaly, Monapalistic, Pricing Practices-Dumging, transfer
‘pricing. MacroE¢onomic Concepts- Hationzl income Concepts GDP, GNF. Butiness Cycles-
* Matiee, Phas s Theorias. Inflation: Types, Importance, Fola, Control measures. i
-5I-I.Ee=!ut 1. Dﬁ-:-niniék. =, t!ﬂ-!.-ii-. rerageriad Econamics A Glabal Econamy. MoGraw Hill inc., Prifcetan.
'Madfngs: Dwrrnbiusch, R, & Stanley, Fisher {2012). Macroscanosmics. Flaw Yiark: MoGraw Hill

F

F Willlamson, 5.0. {3013}, hixcronconomics, Pearsin,

4. BAishkin, F. (D016} Moo secanomie: Palicy and Practice., Pearson,

5. Snowdon, B, and Vano, HA8 {3005). Modern Macrorcomonics: It Criging, Developnsent amnd
Current Seate. Edward Efgsr, LISA.

The fist of cases and specific refereices induding recont articles will be annesmced in the class at
the time ol cammencement of the course.,

M B el 5%
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Mot far
semester-end
anternal
examination

-Cantents:

e gt -

Suggested
Randings:

4. Understand the internatisnal Infleences on

“Théoratical Frame :_'_u'g'brl'c::'::uf Businzss Emiironmiant, Concegpt,
- Elemants af Environment;

* MIRTP- main provisions & amendsfents related to infair

. Business, Soclal Responsibiity of Business,
" Rural Sector in India. Consumerser in India. -

The course develops ability to understand and scan Husingss emvironment in arder 1o

analyse cppartunities and take decisions under uncertainty.

On successful completion of this course, the learner will be able to:

1. Compretiénd the forces that shape business and ecanomic structure and develop strategles to
cope with the same,

Eualuate the ccanomic & political erdronmontal dynamics o cope with the changing
regulstions affecting business and its profitabdity,

Analyse the compatitive forces in envirsarment and actnrdingly devise business palicles and
strategies bo stay in competitive position,

{4 Credits) |

domestic business and measures to be taken lor
stocesslul global business aperations, 4

Unit-wise guestions will not be asked. There will be 2 (Twa) Sactions. Section ‘4" will have
1 {Ten} compulsary short answer type questions-of 2 marks each, Section ‘B will Fiave B
{Eight] guestions of 10 marks each, out of which & [five} questions are t

Time allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28
SiEﬂi_fi'carice and Nature.
T internal and Extarral, Fronomic Environment of Business’
Elemants and Significance. Ecoromic System. NITH Aayog in India. Gowvernment Bolicias -
Industrial Palicy, Fiscal Policy, Monetary Policy, EXIM Policy, Licensing Policy, Rale of

Fublic and Private Sector in Economic Develnpment. Political and Legal Environment.

trade practices. FEMA-objactives,
#l and Cultural Ervironment - of
Sociel System and Social Institutisns, Erterging

‘administration & mak. provisions & penaltias. Soci

1. ‘Sinha, V.C., Sinha, . et al. (2021). Business Emironment, SEPD Publications

I.. Pawathappa, K, [2014] Legol Ervironerent of Business, BMumbai: Himalaya

3, Chergndlamn, F. {2018}, Business Erriranmant, Mumbsi: Himatava Bublishi

4. Jain & Verma, {3015). Busingse Ervirenmont; Sahitya Bhawan, Apra.

5. Shakla, M8, (2012]. Basiness Emisonrmant-Text and Cises, Taxmann, New Delii

6. Adhdary, M, (F012). Economic Envirenment of Business, Mew Dethi: Suftan Chand & Sorg,
Miskhira and Purl, (2016). Business Envitonment. Hirmalaya Pubilishing Hosse, Mumbai

F‘uhli:hing Howse,
g Hoyse,

The list of sases and specifie reforences incl

ugling recenit articles wall b ansiatncad in tha o
the time of commencemmeant of the course

Lt

Pans 1 af 55
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L % L oG 5 G STy
The course 1% aimed at equipping the students with necessary tools, techniques and skills
Objectives of communication inspire them and enlist their active and willing cooperation in the

performance of their jobs, " |4 Credits}
Learning On succezsful completion of this coursa, the learner is expected to understand the natu;e
} Catcomes of communication andimprove is communication skill. v
Nota far Unit-wise questions witl nor be asked. There will e 2 [Twa) Sectlons. Seetion &' will have
semester-snd ID_ (Teen} compulsory shart answer type questions of 2 marks each, Section *BY will have B
exbirnal {Eight]) questions of 10 marks each, out of which 5 (five) guestions are t

exarmination Tim

2 allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marlks:

T

. Anjznes Sethi & Bhavana Adbikart {2040}, B minication, Tata .MI!EH;I'.I;H.I New
Delh, '

L Herta A Murphy and Charles E Peck, Effective Businpss Cormmunication, Tata McGraw Hill
Fublishing Company Limited, New Delhi,

Hory Sankar Mukerjee [2033), Busingss Commundcation, Oxfasd. Mew Delhi:

Leena Sen (2013), Communicathon Skils, Prentice-Hall of India, Mew Delki.
. Ashraf Ripvi [2605), Effective Technical Communication, Tata MoGraw Hill, New Dalhi.
Pettett and Leskar, Essentials of Business Communication, Tabs McGraw' Hll Publishing
Cormpany Limdted, Mew Delbi.

Fioth e b

The st of capes and specific references ncluding recent articies will be anmcunced (n the olass a3
the time of commencement of the course. ;

Fape 17 ol 55
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Basic lndian valu\e;':md_-_n_z_ﬂ;us

The objective of this paper Is ta pravide an understanding of

Objectives : .

and _'c.helr':llg_nlﬁa:ance_in management. {4 Cradits)
e Din 5;ncessfurcmnpl-etf¢n of thiz course, the }:aa.m-e: will be able ta: 3

~A.Develop and understanding of indian value s = t.;ef'. i

: system and s a tlon @
Outcomes practices and their parspoctives. 2y - e i
2. Practice value-based management and ethical norms In business.

Mote for Unit-wise questians will not be asked, There will be 2 [Two) Sections, Section A" will have
semester-end 10 (Ten) compulsory short answer type questions of 2 marks each. Section 'B* will have 8
axternal {Eight} questions of 10 marks each, out of which 5 [five] questions are ©

examination Time allowed: 3 Hrs. Maximum Marks: 70

Minimum Pass Marks: 28

e, S P T - L
Eusiness Evhics: Cancepis, Crises and 5ol . Piessy Dadhic Dce;ep &

Kaushal, Shyam L.-q-;.“ LUy
Beadings: Decp Publications Put. Led.
2. Khandelwal, MM, (2011). Indias Ethos and Values lar Managers. Himalayan Publicatians,
3. Chaturvedi, B (2006). The Mahabharsta: An Inguiry in the Human Candition. Orient

Lamgman.

4. Das G, {2002), The Difficulty of Being Good, On the Subtle At of Dharma, 1ndia- Eonguin
Eooks,

5. KautibyaTsArthasastra (2016), King. Governance, and Law in Ancient India. Oxfard University
Fress;

&, Sharma, Subhash. (20000 Management In Mo Ape- Wostern Windows Eastern Do, Mo

Age.
7. Sharma, L.P. (2016}, Corporate Governanca, Business Ethics and C5R, ANE Publlcatiaim,

The ligt of cases and specific references indleding recent articles will be anndwnced In the class a1
the time of commencement of te cowrse,
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TR eaL s LnWards (UEBCS Course Structune)

Ar.cnu nt| ng fﬂ r ﬁﬁanagﬁrs

¥ The basic purpose of this cousse is to dwulup &n insight of postulates, pl‘mclplh‘."s and-
Objectives _techrifques of accounting and wtilisation of financlal and accounting  informaticn- for
planning, decision-making and control, {4 Credits)
Cn successful completion of this corrr e, the learner will be able to:
Learning 1. Prepare and wnderstand financial staterments,
DRt s 2. Understand the application of different anabytical tasls ke ratio snatysiz, cash
flows statement, funds flow statement, atc.
3. Apply different financial tools for decision making.

Unit-wise questions will not be asked. There will be T {Twa) Sections. Section A will have

Mote for
semester-end 10 [Ten) compulzory short answer type guestions of 2 marks each. Saction 8 will have &
external (Eight) questions of 10 marks each, out of which 5 (five) guestions are t

examination Time allowed: 3 Hrs. PMaximum farks: 70 Minimum Pass Marks: 28

i+ Financial ‘Accounting- Coneept, Importance and ‘Scope. Generally Accepted Actounting
principles. Preparation of. Financial Staterments with special reference tor analysis of a
: =y Bafarice  Sheet @nd Messurement of - Business Encosmie,  lnventary 'u'al.,mt.un and
TR Depreciation, Financial Statement Analysis. Funds Flow Snzlysis, The Statement of Cash
Fiowrs. Management Accounting - Concept, Maad, Importance and Scope. Cost ACCOUntang
Records and Processes. Cost Ledger and Control Accounts. Reconciliztion and [ntegration
Betwean Fleancial and Cost Accounts. Overhead Cost and Contred, Job asd Procoss
Costing. Budget and Budgetary Control. Performance Budpeting Zera-Baze Budgeling.
Ralevant Costing and coiting for Decision-Paking. Staedard  Costing gnd Variarce

Analysis, Margisal Costing and Absorsption costing.

Ftahestvwari & Mabeshwarni, Accounting For Planagers 2029, Vikas Publishing Houte,
Management Accounting by | M Pandey. Third Editian, VWkas Pubdishing House.
Marayanaswarnrry, A [2024). Financial Accowlmg: A Mansgorial Perspective, Se. PHI,
Goddwin, Afgerman & Sanyal {201G6). Financial Acosunting. Cengage Learning. .
Horrgren (2002} Introduction to Finarclal Accounting. Pearsen Accounting

iad, lawahar [201 6}, Advanced Management Accounting, Text and Cages. Mew Delbiz 5,

Chamd & Compamy,
Bhattacharya A K (201 E), Financisl Accounting for Business Manaper Prentice=Hall, Mew

Sugpested
Readings:

I

Delhi
Marander L. shaja & Yarun Dawar, Tasmann. 1fe Essentials of Financial Accoanting, Sslsh K,

Bhattacharya. Financial Accounting & Analysis, PHI

Thee izt ool cases i sposcilee rederiit s indfudhing rodd sl arbiche s will be amscamc el in the class 31

Ehe tinae of comurnisresopisent of e cmese
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LI BEERIOn 2“2]:-22 Crwards (CHCS Course Structure)

L Lty T
" The obiective e Sl AP
Objectives  * find wt‘;:::': :: this Paper is to understand the human interactions in an organization
i rving It and influence it for getting better results in attaining business Eoals,
; ! (4 Credits]

l B el o l. 4 T,
'aaurmu'lg'Hi - 3::! suecessful completion of this course; the learner will be able to Understand the
F Dutcom i ETERGE MENJgEment process and apply it for the effectiveriess of tha organization.. .
Note for li-larlt-wlsu questions will not be asked, Thare will be 7 (Twol Sections. Section ‘A will have
seméster-and [Ten} compulsory short answer type questions of 2 marks each, Section ‘B will have 8
external {Elght} questions of 10 marks aach, out of which 5 [five) questions are t
examination

wed: 3 Hrs., Maximum Marks: 70 Minfmum Pass Marks: 28

1. Robbins, 5 P nazational behador (15th ed. Boston: Pearson,

2.7 Mewstrom), W, & Davis, K (20110 Hemanbehavior at work {13th wd.}. Tata MeGraw Hil,

3. Melzon, O, Cuick, L.C, & Bhandelwal, P, {2011). ORGE . Cengage Learning,.

4. Pareek, L. (2010} Understanding Organizatianal Behavior {2nd ed.). Oaford University Press

5. Schermerbioon, LR, Osbarm, BN, Hunt, 800 [20158). Organizational Behavior {12th ed.}.
Wikey,

B, Hegar, Kathryn W. {2012}, Madern Human Relations ot Work, internatianal Edition. Cenpage

7. Hergey, Paul, Bowey E. Johnion & Kenneth H. Blanchard {3013 Management of
Qrganisational Behaviour. FHI.

B. Luthans, Fred (2013}, Organizational Behavicur. MoGravw-Hil, Indian Editign.

9, Pareek, U. & Khanna, 5. (2016), Understanding Organizational Rehavour, Oslorg Wnkversiny

Pross,

| Readings;

Tha list of eascs and specific references nchiding recent archchas will be annourced in the class i
the time of covmmencement of the cowrse,
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dbjesthiee: The objective of this coursa iz

! developing an understand f o |
techiiAieg s ki B standing of basic aperations research

nagerial decision-making. © |4 Credits)
3 n :
Learning ﬂmﬁtﬁfﬁ‘e‘;’“ﬁm'“" of thic course, the leamner will be able to apply various tools
i Dutcomes et garch tor business, decision making and optimizations of organisational
| motefor '-:;':;wis& AQuestians will not be asked. There will be 2 [Twa) Sections. Section “A° will have
semnester-end i en} compulsary short answer type questions of 2 marks each. Sectian B° will have 8
eitarnal ight] questions of 10 marks each, eut of which & {fve) questlons are t

axamination

Time allowed: 3 Hrs,

-

Maximum Marks: 70

4 453

Minimum Pass Marks: 28

) Suggested Gillett, B.E. [2021), Introdustion to Operation Resegech -

A R
Readings: Approach. Tata MoGraw Hil Fublishing Ltd.. Mew Disthi i Mgerithionic
2. Federick 5. Hiller & G, | Liberman (2005). Intraduction s :
Hill Pubilishing Compary Lid. J-' " o Hperatians T Wi
¥ Hamdy A (2007). Operations Rase -
s i Dperations arch - An Introduction. TAHA. Prentice-Hall of fndia Private
4. Rath, RA- (2009}, Ogerations Research, Bliavya Books,

5, Kapoar, V.. {2002]. Operatians Research; Codieapts, Problenis ang Solutfon
5.

B ; Sultan Chand
The fist of cases and specific references inchudin i

et M recent articles wiy
the time of cammencement of the caursg, BE announced in the class gy

L Pt 21 10 5%
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Ohjectives

Learning
Quicomes

Fate for
semestar-end
external
examinathon

“Courie T

The objective of

this ‘course is to sensitize
Peaple and to create an undersl:aqding af
Fesouice management,

students to t_he various facets of manzging
the various policies and practices of human
[ Cradits)

After the cayrse the stdent

5 are expected to know the basice of HEM and apply it for
Improving human TESOURCE

management in an organisation.

Unit-wise questions will nat be asked, There will be 7 [Twa] Sectians, Section “A" will have

10 (Ten] compulsory shors answer tepe questions of ¥ marks each, Section ‘B' will have &
(Eight] questians of 10 marks each, out of which 5 {five] guestions are ¢
Time allowed: 3 Hrs,

Maximum Marks: 70 Minimum Pass Marks: 28

~Concepts and Perspectives on lfuman Resource Management. Nature, feature, objéctives,

Stope, challe'ngeé:'i_af Human Resource Management. Corparate Ohjéptiues and Human

- Fiesource Plasning, HR Policy. - : S
~Surcession Plenning. Joh Analysis, cob Enargement, lob Enrichenient and Rale Descrigtion.

Methods of Manpower Searchs
Recruitment policy, type of tests, LR
tnductan and Socialisation. Manpower Training ard Develozment. Procedura snd Types
of Performance Appraisal and Potential Evalustion. o Evaluation & “\Wape

Recruizment & Selection, sources of recruitmant, Good

Determination.
Grievince manegement,

L David A DeCerzo & Stephen P. Rotbins (1599) Fundamentals of Himar Resotree
Management, Wiley.
2. K hswathappa (2017), Human fiosounce Management. Text & Cases, MoGraw B

ill, Hew
Débhi.

3 L b Prasad [2007), Hurman Resource Management, Sultan Chang Puldishing Heuse, New
Dedhl.

4, Uday Kurnar Hafdfiar and Juthika Sarkar (2012}, Muman Resaures Manapement, Duford, Mo
Dhefini,

5. V.5 P oo (2030}, Human Resowrce Management, Eicel I'.Jhluhlnﬁ Houss, Mew Dollg
Thee ligt af cazes and spocilic roforences Ficlubog recent articles will e arinced byt clags at

the time of commencement ol the omre
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MBA — (I Year] II Semester

—

The purpose of this course
financial decision-making in business unit,

i to acquaint the students with the broad framework of

{4 Credits) |
On successiul completion of this course, student will be able ta: ]
1. Understand various toncepts related to fimancial management,
2. Ableto use varicus tools and techniques in the area of finance
3. Develep analelical skills which facilitate the decision making in Business situations,

Usit-wise questions will not be ashed. Thare will be 2 [Twa) Secthons. Section & will hava

10 {Ten) compulsory short answer Wpe questions of 2 ynarks each. Section B will have B
(Eight) questions of 10 miarks each, sut of which 5 [five] questions are ¢

nimLm Pass Wiarks: 28

Pianagement of w fal - Cash, Becewables and Inwentcry Management. In
Flnamcing and Dividend Policigs- Types of Dividend, Dividend Theories: Bonus shares,
Financing the infrast-ucs Asit Fesues. s g t

Brealay, BA. B Myers 5 C. (2017, Prnivpies af Corparmte Finance. MeGraw Hill,
Chandra, P, (3T17). Finamcio! Aonogeotent-Theary ond Prictice. Tata McGraw bl
Ehan, MY & lain, P [2017). Fiaomci, Maadgement: Teat, Proplems ond Coses, Tasa
A Grawe Hill

Pandey, 1. 1A, (2036). Fnonolal Monogement, Vidas Fubtishing.

Rass, S04 and Westereld, 8. W. (2017}, Corparote Sinance, MCGras Hill

Wan, Horme & Dhamifa [2011), financial fManagement ond Balicy. Pearsan

5
.
3

LR

The lise of cases and spocific references Indluding recent aricles will be a

nnounced i the dazs at
the time of commaonoement of the course.
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Students will able to
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1 S prices,

MBA — (
T

oin successful completion of this course, students will be shla to:
1. Relate Marketing Mix as a framework for mdarketing Decision making.
2. MUnderstand the nead, importance and process of Marketing Planning and Controk.
3. Learn and examine the students 1o the dynamic nature of Marketing Function.
4. Acqulresan Understanding of fundamental concepts of Marketing.

Unit-wize guestions will not be asked, There will be 2 (Twal Sections. Section “&° will have
10 {Ten) campulsory short answer type questions of 2 marks esch. Section "B will have B
[Eight) queestions of 10 marks each, out of which 5 [five) gquastions aret

Time allowed: 3 Hrs.

Mlaximurm Marks:

acedi) Li » t
searchipro imitstians. w i
r copt of a pradict; Classificatlon af prodict; Product line, Product -
ng, | aging and fabxelting; Product life cycle, developmant of new product.
Pricing: Importance of peicing; Pricing pelicy consldérations; Factars affecting price

policies, Pricing objectives, Different price - golicies, strarégife_q.i;a_nd methods of serting

rﬁb:.' branding,

Distribution Managemrent: Concept of distribution; channels of distribation; wholesaling
and retailing. Management of physical distribution : ; T =

Fublicity, Framation Dacision,

* -Product Promotion. Promotion mix, Advertising. Sales Pramotion, Fersonal Sclling &

1. Kotles, P & Kaller, K. L. (2017} Marketing Aaragerient. Poarson.

2. Kotler, Philip, & Gary Armstrong. (2017). Princioies of MMerketing. Pearson_

3, McCarthy, € 4, Cannoa, | & Perceault, W, (2014 Fasic Marketing. MoGraw-Hills Educatbon.

q. Etzel, M. L, Walker, 8, k., Staten, W, L, & Pandit, A {2010]. Morketing Concepts el Cases
Tata MoGraw Mill,

5.

Saxena, R (2009, Marketing Managomeat, MoGraw Hill Eddicstinn.

The list of cases and spocilfic relercnces Incladi

ng recent articies wall be ansousced in the class g
tha time of coanmoncement of | e couron,
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brom Session 2021-22 Onwards (CBCS Course Structure)

Bﬂ. — (I Year) II Semester

The 'l:ﬂ;;l!‘EE i% ;ia:_lg;nd_ b0 @cquaint the students with decision making in: plar
“t"!‘d“_ nEg W”ﬁmf__ ‘production and operation fUnctions in both manufacturing
Mojectives sepaces;: productivity mprovement in operations through layoaut engineering and

mAansgement etc. Effective and efficient flow replentshment and contral of mareriaks

reference to bath manufacturing and services organisations. I (4 Credits)
earning Stisdents will able to understand the principats of anape apgly tl o

. * REnderst paks of production m Fresnk d thom
Jutcomes improving the praductive of the organisation. L 1 a.m * e
sote for Unit-wise :ll_.l!l‘tinn.s will not be asked. There will be 2 {Two) Sections. Section "A° will hawve
emester-end 10 (Ten) compulsory shart answar type questions of 2 marks each, Section "B will have &
ubersal {Eight) questions of 10 marks cach, out of which 5 {five] guestions arat

samination

ime allowed: 3 Hrs. Miinkrmum Pass fMarks:

Bhat, & ShridharalZ011), Prodection - L . Mimalaya Publishing
Readings: House,

2. mdartand T, Telsang. (2007} Production Management. 5 Chand & Company.

3. Acswsthappa, K. B Reddy, 5. (2000). Production and Operatisns Managerent, Himakaya
Publishing House.

4. Pancerselvarn, . {2012), Production and Operations Management, PHI Learning Private
Lamised, Mews Delbhi

5. Chary, 5. (2019). Producthon and Opecatians Managenent. MoGraw-Hills,

6. William J. Stevepson (S018). Operations Managerment. Aichaed D, brwin, Inc.

The list of casas and spoecilic reforences ncheling recent artiches will Be anwanced o the dass at
hes tirre o5F commmenoorrent of L corae

CoursesFocusonEmployability/Entrepreneurship/SkillDevelopment Criteria -1(1.1.3)
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5 - B
“provide an understanding of computers

Tojectives of relevant softwares in managerial decision-making.
Cotifse Dutcomes: s
i Identify varlows types of Information System for Business
Y Understand Inforrmasion Technalogy Infrastructure .
farning 3. Define databases & identify types of Databazes
Jutcomes 4 Apply Infarmation Systems in basiness
'i Le.adrn about E-Commarea & its appiications
Understand the Process af E- i
payments Learn emerging trends in Computi
Undarstand the need for Computer Security & Securlty Mechanisms, 5
date far Eﬂnﬂ-m&e questions will rit be asked. Thers will be 2 (Twao) Sections. Section A" will have
P — [Ten) complisory short answer type questions of 2 marks each, Section ‘6" will have &
sgternal {Eight] questions of 10 marks each, out of which 5 [five] guestions ara t
amination

Time allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28

P Mol 55 | i
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f:_tha, P.K. {2004}, Computer Fundarmentals (6% ad j. Delhi: BO8 Publication.
w;:n' 5 IZMSJ.CnmPuh_Er Caurse Windows 10 with M5 Ofice. 8PD Publication,
Eml:x. :-é:?zl:;?nem:m System Concepts. Mew Delhi: Ehanna Publishers.

. 5 ‘Hardware and Software of Personal Camputers.
v v, re: of Pel ers. Mew Age Intermational
5. Malhotra, T, (2010). Computer Appsications in Management, Kalyani Puldlishers;
B. FRhurana, R (2010).Computer Fundsmedtals and Internet Basics. APH  Publishing
Corporation.

7. Morten, P (2007). Introduction to Computer. MeGraw Hill Education,

The Bst of cases and specific references including recent

articles will be announced in the class a5
the time of commancemant of the course, o
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MBA - (I Year) II Semester
T . e o
y Course: (M5 i
bl ‘and Publication Ethic
- j Y i
The chiective of the course is to equip the students with the basic understanding of the
sbjectives  "==2arth methodalogy and to provide an insight it the application of madern analytical tools
and techniques for the purpose of management decition making. Besides, the students wil also

=L R

fearn about ethical aspects related to research and publication, {4 Credits)
eaming On successhi completion of this course, the learner will be able to apply various 'remardg
Jukcomes tocls for carrying out effective ressarch far desisions businass and will abla to know the

basics of publication etkics 1
dote for Mnit-wise questions will not be asked, There will be 2 {Twa) Sections. Section ‘A’ will have
emester-end 10 (Ten) compulsary short answer bype questions of 2 marks each. Section 'B* will have 8
wternal [Eight) questions of 10 marks each, out of which 5 (five) questions are t

pearminatlon

[ime allowed: 3 Hirs. Maxim

SR e R
Supgested .. Kot R eihedgio

Readings:

r rnatiaral, Mew Dol
Taylor, B (2006}, Rescarch Methocalogy: & Guide for Researchers in Management and Secial
Sciences. Prentice Hall India Learning Private Limited

Fawler, Floyd, ), IR, [2008), Servey Methods, Sage Publcation, New Delli

Gupta, 5.7 (2001}, Statistical Methods (30th ad.}, Mew Dethi: Sultan Chand,

Geoffrey R, Marcayk {2005, Essentials ol résearch design :lnrjmm_hmlglgm._ Wiley.

Kurnar, B, (2044). Besearch Methodology: A Step-by-Step Guide for Beginiers. Sape Pulifsatians Ing.

kUL (AL e gy P victhachodogy A Bopinner s Guade o Denga Fseandy Projeet, Sasp Publctiors e,
The list ed eazes and spacific references including recent articles will be announced in the class at
the time of commencemend af the courseg,

e

B

]
) : [P 6 01 55 | 4 e
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The o

i hjE:tl'UE of this course is to develop the basic understanding of the declsion suppurt
item of the artificial Intelligence for business argankation, {4 credits)

On successful completion of this course, stedent will be abic 1o:

. R
eooed the current issues of information tednalagy 2nd relate those Bsues ta the firm,

Z
Reprodiuca a working krowledge of concepls and terminology relsted to information
technology.

Analyse how infarmanian technelogy Impacts s firm,
Descrite the rale of Information technodogy infarmation system in bisiness.

Unit-wise questions will not be asked. Thers will be 2 (Two) Sections, Section 'A’ will have

3
4

emister-end 10 (Ten] compulsory shart answer type questions of 2 marks sach, Section "8 will have 8

wtiernal
wamination

aurse
Jantents:

(Eight) questions of 10 marks each, out of which & (five) questions are t

Time allowed: 3 Hrs, Maximum Marks: 70 Minimum Pass Marks: 28

: Managemeﬂl Information System: Dchmtmns Basiz Cont&p-.s

Trends in Technology; Applications of Infurmaf-nn Technotogy.

MmEwsris; Wajor:
T a ey

Eyﬁem & Deslgn; Systems l::re-.mlnuprn:n+ initiative; Different i‘.‘dthuduingil:-‘s th'e D,.':Ig &

" | Pretatype approach, Detaited study on Life Cycle design & implementation; Case stud-,-

Managerial Decisian Making: Dacision making process: Probiem solving m;ﬁmq-_.e;, ng

decisions are being supperted; Decisions stylas; Greup decision making: Fraturas. nl‘
warkays CBIE,

" Decision Support S‘lpsbem' A D-.'er-.new Hc!euar.[e and wope of o35 -:hnral::e”s.l;u; and
" capabilities of D35; Components of 0S5 Classification of DES; Forms of 0SS toals:, DES
Herltms - specific B5%; Constructing 3 D55, Steps in designing o DSS |d“-"1|f|':aunn G
decision budding of DSME, building of MBRMS - implementation perinrmance testing,
Databaze management System: Sources of dats; Data file enliranment; Databace
emdronment: Data modsts relevance of relatlonal data base design in DS, ! 3
Model Base Management system: types of models function, tme, cestalnty, uncertainty,
risk, structure Of modefs, Dichotamous model of mind - Simoen’s model in Infarmation
system design, simufation technique.

Dialog Generation Management System: User interface; Graphiss menusbuilding of
DGMS.

mgested
adings:

L Keen, Peter GW. Decision Support System an Drganisational Perspective, Addison Wesley Pub,

L. Alovi, M, & Lekdnes, DUE {2001). Review: Enowledie management and knowledge managemant

Fystems: conceptual foundations and ressarch isspes. MIS Quarterly, 35.{1), 107.136.

Keen, Poter G.W. Decition Support System an Organisatioral Porspective. Addison Wesley

PubDavis, L., and Michael, W, A Managerrent appraach, New lersey: Macmillan Pubiishing

Company, Prentice Hall,

4, Decsion Support Systems for Busingss incelisgence Vickl L Sacter, Wiley, 3011,

5. Torban, Eirain [1988), Decision Lupport & Expert Systems - Management Perspective. Mow York:
Macmillan Publishing Company.

The list of cases and speckfic referances including recent artichos will b2 announced in the class at
the tirne of commencement of the course,
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Objectlves

Learning
Cutcomes

Note for
semester-end
external
examination

| Course |,
Contents: .

Suggested
Readings:

The course Is designed to assist the students in wnderstanding basic laws affecting the

OpErations of a business enterpeise. (4 Credits)

1. Acquire a2 sound understanding of the corporate legal framewaork affect ng busingsies.
2. Apply Lasic legal knowledge to business fransactions.

Unit-wise questions will not be ssked, There will be 3 [Twea) Sactions, Section A" will have
ig {Ten} compulsary short answer type questions of 2 marks each, Section ‘B’ will have &
{Eight) questions of 10 marks each, out of which 5 [five] questions are t

Tirme allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28

_Indian. Contract Act, 1872 Esseniials ‘of valid contract, Pecformanca of ‘contracts,
Dﬁtﬁa‘ﬁ“ of contracy, Breach of contract; Quasi contrace.

The Sale of Goods Act, 1%30: Canditions and Warranties, Rights of ungaid seller-

"The Central Goods and Services Tax Act, 2017: Basic Corcept and overview ui GST
Supply under G5T; Exernption fram G5T; Time of Supphy; Yalie of Supgly.

Negotiable Instruments Act, 1881 Natere and types, Holder - in- Due eaurse, i:ushunuur
and Discharge of NI,

The Companies Act 2013: Mature and types, Formation, Memarardum and nrth:F= of
Azsaciation, Prospectus, and Allotmert of sharas, Cumpaw Manzgement, Wind: ng up
‘and disselution of companles.

The Reserve Bank of tadia Act, 1934, FEMA 2000. SERL Act, 1993, Right to Infnrmat,lnn
Act 2008, Cyber Law.

Consumer Protection Act, 1986 (nature, rights, grievance redressal rrachinery) WIU E

Framework, Pringiples and Charter, TRIPS and TRIME,

L Singh, Awdbish [2018-1%), GET mads Semple, Centax Pub. pit I, ed
2. Tureja, 5K, [1988]. Busingss Law for Managers New Delki: Sultan Chand
3

Alegal Framework for ererging business madeal, Emily M. Weltzenboesk, Puialished by
Echvward Elgar Publishirg Limited.

Corporate Lasds, Anil Kumar 107 Edition 2021, Pullished by Tazmann Publications (P} Led
ashak K Bagrial, Company Law, Twelfth Revised Edition [2006], Vikas Publishing House Pyt
Limited.

& HKapoor. 1.0, Elements of mercantile les 2020, 387 Edizion, Sultan Chang & Sons, Mewr Delhi
Pubilighier- Sultan Chand & Soos.

7. Sangh, Avtar Company Law 177 edition Lutknow Eastern,

4,
5

The list ofcases and spealic refarences ineliding recent artides will be ar

; ; e i the dags al
the fiene sf commencement of the coeirse

Fage 3161 55
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Objective is to provide practical experlence to the students. in real life business
environmeant. (4 Credits}

Upon successful completion of this training, the student would:

1. Demonstrate the apphication of knowledge and skill sers acquired from the course
and werkplace in practice;

2. Solve real life challenges in the workplace by analysing work environment and
conditions, and selecting appropriate skill sets. gquired from the course and the
practical trakning.

An impertant component of MBA program is summer training in & reputed organization.

During training, the students carry out an intensive work on 8 specific management

project assigned by the organization. The students gain practicsl insight into working of

the arganization and the organization, in turn, gatsan apportenity 1o evaluate the warth
of stisdents. The internship is done after MBA First Year at the end of Second Semester.

At the end of second semester, all students will have to underge summer training of 6.8
weeks with an industrial, busimess or serviog arganization by taking up @ project stusy.

The Summer Traming Project.Report will be of 100 marks and has 1o be submithed within
feur weeks from the commencement of the third semester. |

CoursesFocusonEmployability/Entrepreneurship/SkillDevelopment
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This course aims at.providing the students the intricacles of Indian financial system for

objectives
 better financial decision making, f i {4 Crédits)
Upan the completion of the course the students will be able to: )
1. Appreciate the role of financial system in an.economy. !
Learning 2. Understand the nature and scope of different financial institutions, markets and
Qutcomes servicas, :
+ 3. Understand and analyse different financial instrurnents,

Mate for Unit-wise questions will et be asked, There will be 2 (Two) Sections. Section “A" will have
semester-end 10 [Ten) cnrqpulsor\r_ short answer type questions of 2 marks each. Section ‘8" will have B
i [Eight] quastions of 10 marks each, out of which 5 [five] questions are t
eaAmination  Yime allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks:

. Ehan M ¥, {2019) indian Financial System, 11fe, MeGraw-Hill Education,
BAachiraju (3002}, tndian Financial System® - Yikas Pubfishing House, Ind Edition
Warshmey PN B Mittal DUK. [2003), Indian Firancial Syitem’, Sultan Chand h.hns,
Dheflii, .
4. Bharati V. Pathak « 2014, tndian Financial Sistem, Pearann Educati i
s ' ! on india,

5. hurthy, DK (2010), indian Fi - o

sl (2000), indian Financlal System, L K. Internationat Publishing Mouse Put,

s

Suggested
Readings:

W

i kst of eates and spegific referances including rece riic il L
. U nt a CF W i
he time of commnLernsant af the caurse, i bz aririguineed i the clags ot

- Page 330l 55 o o
s gl i L Tt i i ] fi 1: k4| _lll'.I
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| MBA - (II Year] IIT Semester

Thig mum ig |nten.ded fi
Ty studied in introductory. and ather finance courses Using MI'-‘-F‘DW“ Excel, T!‘E m-"'PfE
Objectives  provides students with the opportunity to develop the skills needed to bulld financi
- - models. The course primarily focuses on modefs used for \-aluatrnn, capital budgeting, |
cost of capital and portfolle models. i C‘E‘““]
At the conchusion of the course, the students will heahre 10;
1. Demonstrate how to apply basic and advanced functions in Excal. : |

r 1. Become knowledgeable about the intricacles of Excel, including shortcuts, funﬂfﬂﬂh i
and Eraphical displays, -
[ I.eammg 3. Use Excelto build models for financial, statistical and :rwestmen.t concepts.
o 8 4. Apply corporate hnanr.e accounting and investment. mn:cants In the EK‘CB’
framework. T |
¥ Implcmtnt portiolio uptlml:a:mn mnde-ls to |:.|l|1w|ate efﬂl:]en'f pm‘tﬁ:tlll}s and \‘t‘b\ﬁﬁ
.5. E X ;.:, ¥ :
7 5 ; e
Mate for Unit-wise guestions will not be asked, There will be 2 fl"m:l] Sections, Section "A" will have
somoster-end 10 {Ten) compulsory short snswer type questions of 2 marks each, Section ‘B’ will have 8
sxternal {Eight} guestions of 10 marks each, cut of which 5 (five) questions are ©
examination  Time allowed: 3 Hrs, Maximum Marks: 70 Minimum Pass Marks: 28

it

d:andan Sengupta - zmd,'Fmannial nodeling Using Excel an f isher- Wilky. ’
Baniedle Stein Fairhurst, Financial Modelling in Excel for Dummies, Wiley,

imeﬁ'ad 1

L -

3. Timatky B Mayes, Financial Analysis with Microsoft Excel, Cengage India Private Uimited,
q

5.

Readings:
Emilin Aleu - (2017), The Persoral Finamce Application, Publisher- Author House,
Sua Mugus - (2009), Financial Planaing Lising Excef Forecasting, Pranning and Budgeting
Techniques, Elsevier Sdence.

Th list of cases and specific rofarences including recent srticies will be annowenced in the class at

the time of commancement of the comrs.
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i !

i ;::;ﬂnf ;;ael;ﬂréd for the studants whe want to avgrment their knowledge and skills in
Students able to commep b [TE overall objective of the course is to make the
miprehend the meaning, causes, effects and symptoms of stress and to

£ {4 Credits)

:se Medsures svailabie ro COfe g with and manage stress
o the campleti : :
& campletion of the cayrse tha participants will be zble 1o:

- Undarstand the natura of strogs, ; :
:::;:]F‘fr ;tres.m.re:..ftﬂggers wiich may cause strass,
. BNIZE physinlogical and Psychalegical effects of strass,”
+ Compsehiend the symplams of stress 3
Liarn howr to u S s

T e e techniques/strstogies of stress mandgement effectvel.

R ]

Unit-wige i : ; &
15 quastions will net be asked, There will be 2 [Twao) Sections, Saction A’ willl havm

| T ey
semester-and iYen) compulsory shart snswer b questions of 2 marks each, Section ‘8" will have B

| Suggested

Readings:

(Eight} questions of 10 marks each, aut ef which 5 {fiva} questions ara ¢
Time alla : 3 Hrs, Maninum Marks:

1. Chen, . (2016). Strass managomant ;.;-,:ﬂ A B e
Yark: Routledge. ISEN 978-11 28906780, 10N 19 daily bife (3rd ed | How
2. Dauls, M., Eshebman, £, & McCay. M. [2008). The velaxation and stress reduci
[Eth ed.). Ddkland, CA: Now Harbingar. 1SB4 9781572345405 1 wark book
3. Greenberg, 15, (2027) Comprohensive Stross masnap et Hath
ed, ) A
15BH; 9781250848247 b Boton: hcGrameHil,
4. Pestanjees, Db, {1998] Stross ard Capng: Tlse tdian EXRTIEE, SAGE b
5 = ulsdicat i
Secand Editian: gt S

Allen, T,
wo'rk-m.:u Herst, D. €. L, Beuck, C. 5. and Sutton, M. (2000)." Consequences Associated with
Healgh, “mity Canflice: A Rewiow and Agenda far Future Research.” Journal af Oeeupational
o Yehology 5:278.308
ma, W, '
and Hegre :;ansfe.l_?r;\ A and Marmes, M, 6. 1998 "Job Control, Persenal Charazteristics,
LEITR jnwnalo{mupmu Health Psychology 3:002-403.

- Cartwri
M, 5. and Coager, ¢. 1, 1297), Marnaging Workplace Stress. Thausand Oaks, CA:

age,

Cooper, ¢, .

B + 1998, Thearies of Drganizational Stress. Oxford, England: Oxford University

Ganster, 0, ¢

e i ":‘"‘* M. L. and Dwyer, D, J. 2001). *Explalning Employees’ Health Care Costs:

Reactivity.~ Jv Haminatian of Strossiul lab Demands, Personal Control, and Physiclogica!
»dourmal of Applicd Payehology B6B58-954,

Tha list of cases ]
the tims of WW"‘:::cmm: m“;::ﬂ"‘!;:;iﬂthrdlng recent articles will be announced in the class at
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'I'I\»E1mqq5|g' B =
s = pir mr::ﬁf-“et: to impart the participant;__unl:h the knowledge, concepts and skills
Objactives hn““‘*'*th i ng hfﬂ'-'i'h_df:r_ta.l'dlanheh. Farticipatien in dighal space is imper. “fer
A Tty T:-:m!tmmmluns. The thaories and matdels applicable require a revisit as
s ame as offfine marketing. The course seeks to:famillarize the
Gt thigs “mﬂim"ﬂ; w=epts and techniques applicable to digital marketing, . (4 Credits)
L i d?l'l'th course the panticipants will be able tao:
Learning 2. Understanding l:ﬂn“ and similarities between non-digital and digital marketing
Cutesmes 3 Learning to dm,;r,,:’:;:'““’“ digital media ;
3. Understanding sociat media n‘mm“
5. Understending secigs meadia, wieh anahytics

) —_— 4y A : i . T
rm far . {T:ni_-;izuesumuwn;::f: be asked. There will be 2 (Two} Sections. Section A7 will have
emester-gn 3 H_H:""lm nEWer typs i & have
external (Eight) questions of 10 marks each, gy ;mﬂsf;:uiﬂﬁﬁj;iimm . #

alla :
wied: 3 Hrs, Maximum Marks: 70 PMinirmum Pass arks: 28 |

. Aslam K (2007). The 7 Critical Principhes of Effective.
Beadings, ; Stane Soup Hastler Publicatian, R
+ Bl RO I01EL The Digital BMarketing Haneosk, Ent
; 5 - FOpreneur e
-E Gmr_wnnwﬂ.. E {2018} Tha Bagaal Marketing Planning, Evkbane:-:::;hq
4. Mm'.:.', FA {ZOLT). Interner Marketing. Mew Dol Oufod Mriversity Prog :ﬂm hage
Stwdies, Ufiversity of Deiki. S St gaac

5. Rayan D and fuss, H (2017), Digial Masketing for Dumembes, M- lohn Wil
The Fst of cases and specific referonees including Tecent articles will he a'f'\w;-:lnned
the time of commencament of the coursa TcAbeckit

kting. Arizona: &Mﬁ:iil;, The

.”_:_r-_ . ! 3 Pape 37 of 55 ;]
N e L~ | Fon i r - - ]
- i Fair TR ;
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2 - Discipline Spacific glo
:In..._ - :: Mspﬁnul:

ctive (DSE)- Finance (F) Area
Management Control System

- = The ohjective F : B
$Dblectives ‘“’“W’Smrm?én:i:z::iﬁl;ls tlu appraise the students about the concept dfmanmmmr
£ | feieqin efficiant management of i I i
-. i m public arganization.
E :l.eamlng Oy r i Crediu!
i SUCCesii oo : 1 e
| Outcomes s o completion of this sanirse th L red)
i ; “ept of manapamant contrat I“d"fEwa;tqr:;:::;iE::: will be-able to apply wariois
| Motefor Unit-wise quectign : B
S will not be ke i
1 semester-end 10 Ten] compyisg asked. There will be 2 |Two) Sactians, 5 ;
i ‘external [Eight] questions nﬁ;l:nm:r:::ﬁ: Wpe questions of 2 marks exhn;eﬂuj;’i.:r::;v:
: =h, out of which 5 ff
Tmarlmiun Time allowed: 3 Hys, whieh 5 ffive) questions are ¢
A g_‘cgursg-
pLantints:

e y T S TE o
S radan V. [2007) (Twelfth Ediion), Managament Cortre Systems,
| 2. sharma, Subhash. 11596} M ’

nagEmenit Conteal
3 Kenneth A, Merchans, Wim o orstem, Wiey Eastemn, Nyw Dot

2 ¥an der Stede - (2027), M
4. Subhash Chandra Das £26011) Mariagaiment Cantrot mtnxﬁpmt:xrﬂ::ﬂ;:n. .
The list of cases and specific references incliding recent articles s - Limited.

the tima of commeneemient of the ourse, Sunced in the clags ay

(Pap A6 Gl 55
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MBA - (11 Year) III Semester

BISEiF‘lf"E Specific Elective (DSE) - Finance (F) Area -
MSPCTDO2: Security Analysis and Purtfuim ManagEmE"t

i The objective of this paper is 1p imipart knowledge to students regarding the me.;r.-.,. and. |
s practice of Security Analysls and portfolia managerisnt, {4 Credits)
On successful complation of this course, stidents will able to:

1. Understand the characteristics of cifferent financial assets such as money market’

Learning instruments, bands
2 and stocks, and how 1o by and sall these 355"“5 in financial
utcarmes markets, i

2. Designing and managing the bond as well as squlty portfalios in the_raal word,
Unit-wise questions will not be asked, Thers will be 2 Fwa) Settions, Sectian ‘A" will have

tiote for
wmester-ond 10 (Ten) compulsary short answer tyne questions of 2 marks each. Section ‘8” will have 8
catemal {Elght} gquestions of 10 marks each, out of which 5 (five} questions are t
gamination — Tima allnwed- 3 Hrs. Maximum PMarks: 70 Minimum Pass Marks: 28
CMHIM:':-.' i
Conflentss’."
-nTraductnon__ o portfu:l! e managernum Partiol
partfolio. Selection problém; Markowiz partfolio
Portfolio of two risky ¢ecu=r|t|es znd threa securitu-e-,s. Fpnfulm Efficient frc-ntn;-r 1,:1.;,
refas mnsi‘up h{:twv,‘e 1 I,hg ierifel Frhgud nru:l |ﬂuer§|ged pur[fcl'lln 5har‘p¢ ;||-|3IE |ndeg
51-“&1.1.;5 a D-un.:ldE Fumer Mnaldj }ordan Sﬂ-:ul'in-'.ﬁ.rsall.-slsand F‘nnk}lln "'u'l'm.apen}em Prgnv“;g Hnll
Peadiogs: 1. Prasanna Chandra (2021), invastment Analyss & Portfalio Management, McGraw Hill,
3. 5 Kovin [2015), Security Analysis aad Partfolio Management, PHI
4. W.F Sharpe, Alexandra Gordan J, Bailey Jeffree V. Immsiment, PHI, Sixth Edition.
%, Pandian Punithavathy, Security Analysis and Portfolio Management, Vikas Publishing House,
&, Bhalia, V.K. Imvestrment management: Securities Analysie and Portfolic Management. 5. Chang,
Mew Delhi,
The lise of cases and specliic references inchuding recent articles will be announced in the class at
the time of commaencament of the Courss.
4 R | : | | Pz 3ol 55 PR o b At
/ ¥ : Y e el el ¥ i
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Gt :Dlsclpllne Spe&f't: Elective {DSE] - FI:I'I-HH'CE [Fj Area _'
- MSPCTDO3: Management of Financial Institutions

-m;ljecliues_

Learning
Cutcomies

MNote for
semester-and
external
examination

sugpested ;
Faadings:

CoursesFocusonEmployability/Entrepreneurship/SkillDevelopment

e = =7

'MBA - [II YEar] 111 Sﬁmester

The chjsctive of this course is to discuss the financial management problems of ﬂmll'bﬂﬂl
institutions including & detailed study of tha working of the [eading financial institutionin:
India. - ' ;
AL the end of this course, the students will be able to:

1. Understand th& rnEan:n;g and concepts of finamcial rnarlce»ts and I"n:an::la!s-.lsta

Unit-wise guestions will mat be asked. There will be- 2 (Two) Sections. Section A" will have
10 [Ten} compulsary shart answer type questions of 2 marks each. Section ‘B' will have &
{Eighth questions of 10 marks gach, out of which 5 [five) quastions are t

Thvve allowed: 3 Hrs., Maximum Marks: 70 MTnlmum Pass Marllc:' 28

Financial Institutions m-q Markets, L w B-lml-u fitandra h'lah.akmdr HOLTL Mcﬁ;awH
Education.
2. Cliford Gomes, (2008), Financlal institutions and Markets, Publishar- PHI Learning.
3. Dougall, Hevbert E., and Gaumnilz, Capital Markets and Institutions, Englewond Cliffs, PHI
P bersoyr '
. Paul hestin, Surcsh Padim LA |
Pearson Education bndia, Aatha - (2018] Management of Banking and Financial Services.
5. dohn C.Holl, Risk Mzraogement and Financal Institutions, Pubillslsr- Wiley,

The list of cases and spacific references ncluding recent articles will be an: 3
ML
thee tieme of commenosmient of Ut course. cod in the cass at
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nh]ec_ﬁues

Learning
Outcomes

Note for
semester-end
extarnal
exarmination
_énur's'e_
Contents:

Suggested
Readings:

Tommmmsnatows b-a2 Unwards (CBCS Course Strocure) |

MBA - (II Year) IIT Semester

Discipline Specific Elective (DS E) = Marketing (M) Area

MSPCTDO4: Consumer Behaviour

TM..!?EEII: abjective of this course is T davelop and usderstanding about the consumer:
I:TEF!suhn-mak!ng process and its applications in marketing function of firms. {4 Credits)

At the-end of this course, the studants will be able ta:

LA, A

Environmental infleences on Consumer Behaviour

Mustrate influence of marketing mis variablaz.,

Individual Determinants of Consumer Behaviaeer,

apply marketing strategy to influencas sonsumer behaviowr.

Demagraphic & Socle-economic Prafile, B

To-apply knowledge in the marketing planning process, particularly in market

segmentation, positioning, and marketing mix development. i

Unit-wise questions will not be asked. There will be 2 (Twa) Sections, Section “A° will have
10 (Ten) compulsory short answer type guastions of 2 marks each, Section '8 will have 8
{Eight} questions of 10 marks each, out of which & {five) questions ara t

Time allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass Marks: 28

4,

5

Behswicur Studies In India,

wvicur; Consumer Behaviour Audit. Consumer

Fy (L2

Zuhin Sethna, Jirm Ulythe (2016}, Consumer Behavior, SAGE Publicatione’

Ramanu) Majursdar {2020}, Consurmer Behaviour Insights frem ndian Market, PHI Learning
Hawwking, O. L, .¢te {1995}, Consiemer Behaviour: fmplications for Marketing Strategy. Tesas:
Biusiness.

Kapoar, cansumer Behaviowr; Toxt & Cages, Taka MoGra-Hill Education.

Andrew Smith - (20190, Conswmer Behavior and Amalytics, Taylor & Franeis,

The list of cases and spocific references ingluding recent arices will bo annaunced in e class at
the time of commencement of the course.

CoursesFocusonEmployability/Entrepreneurship/SkillDevelopment Criteria -1(1.1.3)
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Course Qutcomes:
Students will able to-

1. Distinguish importance of services marketing

in the global economy

2. Evaluate, classify, imagine and plan the

successful service marketing.

3. Analyze the challenges and opportunities
before the marketing of services and to develop
the suitable marketing mix or plans.

CoursesFocusonEmployability/Entrepreneurship/SkillDevelopment Criteria -1(1.1.3)
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MSPCTDOS: Integrated Marketing Communication

s with essential concepts ansd

The objective of the course Is to acquaint the student e !
regrated Marketing

tachniques for the development and designing of an- effective In

ghjectives !
Communication programme, (4 Credits)
AL the end of this course, the students will be able to;
1. Participants will learn sbout multiple cormmunication channels, the achvantages, and
disachvantages of each type of commurication that will enhance their crudal and anahytical skills.
1 % students will learn the core concepts which equip them to take better dacision by
g rebying on gained functional knowledge about marketing communication.
LeieomEs 4. Participants will learn the holistic develepment of promotional mix and how to utilize
. the promational mix in decision making to evaluate and solve the husiness prablems,
4. Students will learn the overall and helistic decision making as which kind of
communkcation strategy i+ best suitable for 8 business, This will also equip them.ta
make informed decision during uncertainty 2nd help buginess during ek s
Hobe fer Unit-wise questions will not be asked, There will be 2 {Twa) Sections, Section &' will have
semestar-end 10 {Ten} compulsory short answer type guestions of 2 marks each. Jection ‘B' will have 8
exterinal {Eight} questicns of 10 marks each, out of which 5 (five} questions are to be answered,
examination  Time allowed: 3 Hrs.  Maximum Marks: 70 Minimum Pass Marks: 28

Course ) N  hiraduction to JRAC IME &5 an (ntegral Fart of marketing, (MC Process; Understanding
‘Consumar Behaviour, Understanding the Cemmunication Pracess, Understanding the’

Contents:

Advertising snd_ Prometion World, Advertising Management, Agvertising - Strategy:
Craative Execution In Print and Broadeast Media, Adventising Agency, Paint of Purchase
Advertizing, Sales Promotion Management, Trade-oriented Sales Promation, Custanmer-
crlanted Sales Prometion, Direct Rarkating Management, Database Marketing, Persong|
5elling Maonagement, Hiring and  Maotivating the Sales Force, Publiz Relations
Maraperment, Bvent and Sponsership Manzpement, Communication via Mew Media,
Maobile Rarketing Commupication, Corporate Image Management and Rrand Fuilding,
Irtegrating Giokal Marketing Communication, Measuring, Monitering and Evaluation |::f
7 IMAC Ethical and Social Perspectives. o - ;

;"‘E’I;ITM 1. Krili Dutta, Integrated Marketing Communlcations, Ouard University Press. Dalhil,
ngs: 2. Kruti Shah, Advertising and Integrated Marketing Communization, MoGraw Hill
3. Goorg E. Beleh, Michazl &. Belch, Keyoer Puranl, Advertising and Promations: An A
marketing communications perspeetive; Minth Editlan {2009) Tata BMoGravw Hill. 4
4. 5HH Eazmi, Satish K Batra [2009) Advertising And Sales Prometive, Publisher. Exoof e
5. John R, Rossiter, Lorry Percy (1997), AdveriBsing  Communications and ol ks
ranapemant, MoGraw-Hill, Micrticn
6, Chris Hackioy, Mungraks Ay Hackley 2021 Advortbsng and Paomation, Publisher- SAce R
The list od cases and specific relorences Including recemt articles will be announcad jn “ll:." e
the tivhie af cernmdsnoTien IR A ETERRR T CAE

clasx at

i A2 ol :':"'.I j X p | .,"-\.'l~
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MBA - (II Year) III Semester

Discipline Specific Elective (DSE) — Marketing (M) Area
MSPCTDOS: International Marketing

Litags The. basic objective of this. course is to acquaint the students with environmental,’
ot procedural, institutional and decisional aspects of international marketing. (4 Credits)

Learriing After completion of the tourse, the students will able to:
e 1. _I..I nderstand the peculiarities of international marketing. ; ;
; Z.. Develop the students’ ability to devise marketing mix for International marketing.
Hote lar Unit-wite questions will not be asked, There will be 2 (Twa) Sections. Section "A' will have
sermester-end 10 [Ten) compulsory shost answer type questions of 2 marks each. Section ‘B’ will have 8
wternal {Eight) questions of 10 marks each, out of which 5 {five) guestions are to be answered,
eamination  Time allowed: 3 Hrs, Maximum Marks: 70 Minimum Pass Marks: 28
{aurse 5 Internakional . Marketing- Gefinition,  Concépt’ | And’ Sotting:© DitbActions . between
Contents: Internaticnal Trade, ‘Marketing and Busingss. Economic Enviranment. of. Intermationg
i _'r-lil'ar_kéﬂng. Intermational Institution - World Bank, IMF, UNCTAD, WTO., I:gn's'z;rainfs'.qn.
+Antarnstional Marketing (Tarff & Nan-tariff Barriers). India and World Trads. Import And.
. Export Palicy; InstitutionzlInfra structure . for Export-Promotion- . Export Pmmdﬁn&:
-Councllz, Public Sector Trading Agencies, ECSC, Commadity Raards i, Export Procedure:
'grbd Documentations- Registiration of Eimrtr_-rs, Export Quotations: P(c':ljuctin'n.. o
Clear_ance of Goods for Experts, Shipping and Tranzportation, Imsurance; NEgutimiun ofd
Documents, Instruments Of payments - Gpen Account; Bills of Exchange; Latier OF Cr;:‘:d'i't'-"'x'
Expart Fimarme, International Marketing Mix-ldantification of Markets. Broduct Policy.
.|nlemgtiﬂnul Product Life Cycle. Promuotion Steatepy. Pricing Steategy and Distribution
Strategy. Various Farms of International B..lslne-sls_.. 3 it 3 B
51,“?,:.,!5 1 Miland, IR ete (3894) The Future of industrial Relations, Mew Dalhi: 53;;;3_ :
headings: z,

LI C Mathur [2008], International Marketing Management, SAGE Publications,

*. Daniel W. Baack, Barbara Czarnecka, Donald Baock (2018), International Marketing, SAGE
Publications '

4. Philip R, Cateora , B, Bruce Mariey Frod Mayar , Mary C, Gilly |
Internatienal Marketing, 18th Edition, McGraw-Hill Education.

5. Rakesh Mohan Joshi 2014, iIntarational Marketing, Oxfard Undwarei

daha L Graham [zozo),

vy Press,

The fist of cases and specific references including recent artiches will pe

l-"'ll'uﬂl.lﬂ'f_m ir ';hﬂ I
the tinse of commencement of the course, e

CoursesFocusonEmployability/Entrepreneurship/SkillDevelopment Criteria -1(1.1.3)
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Course OQutcomes:

1.

Explain operations in foreign exchange
market.

Describe  complexities of managing
finance of multinational firm.
Understand the regulatory framework
within which the operations can take
place

Explain international Capital Budgeting
and its use for MNCs

Describe currency and interest rate
risk management.

Explain key elements and issues of
International Taxation.

CoursesFocusonEmployability/Entrepreneurship/SkillDevelopment
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MBA - (II Year) Il Semester

piscipline Spei:'ifil_::El.ét_‘.tiue {DSE} -.-Hyﬁ;,ah Resource i‘ﬂa.ﬁqgeiﬁ_ﬂzﬁt.mﬂ]
- AreaMSPCTDO7: Management of Industri | Relations

Organisational Eiﬁﬁil}hq and perfofmance are intricately interdinked with Industrial

Chjectives relations. This course is attempt 1o appreciate the concaptual and practical aspects of
) industrial refations at the macro and micre levels, ] © (4 Credits)
Learning After the course, the students are expacted 1o fair knowladgs of industrial relations which
uicomes hitlp them to effective IR managers. ey
Hote for Unit-wise questions will not be asked, There will be 2 {Twol Sections. Section &% will have
samester-end 10 {Ten) compulsary short answer type questions of 2 marks each. Section B will have &
external {Eight] questions of 10 marks sach, out of which 5 [five) questions are ta be answered.
eramination  Time sllowed: 3 Hrs, Maxirmum Marks: 70 Minimum Pass Marks: 28
s L e

Contents: Erterging Socis con !

Inclustriat H.c!a_'tib.ns__ariv:::he Statas. - - T

Welfare: Industrial Relatians & Trade Unions, Trade Gnion asd The Manegement. Role
and Future of frade Unions. Emplayess organizetion., Discipline,
Management, Collzetive Barpzining. faetizipative Manazeiment and Coeownarskis,

Labaur Welfare: Concept, Scope, Types, Tracries and Pringiples. Socia Seourity; Concept
ang Scope. Productve Bargaining ant Gain Sharing, Indwstrial Dispute and Resalulion,
Indistrial Demicracy. industrial Relsticns and Technological Changs,

‘and Gricvance

Sugpested 1, Rao, P Subbadharmoria, 5, -:znlﬁj.b.-;ram--:sv Industrial Rekatiods. |e_.ma|;,3.'; Publishing
Readingi: House.

2. Chhabea, T & Suri, R K. {2020, Industrial Retatiorns [Con
Company Pyt hud.
3. Chhabra, TN & Surd, R, {2007). Dynarmics of industrial Retations. Pentapan Prass,

4. Sinha, PRN.Z017), industrial Relations, Trade Uniors and Lo Legkilation. Pearsan
Education.

5. Ghesh, P, (2017). industrial Relations and Labour Laws. MoGraw Hill Ediscition.

cept And lssues). Dhanpat fai &

The list of cases and specific referances moluding recent articles will be an

nauinced in the dass at
the time of commencement of the tourse,

: Page d ol 55 i

CoursesFocusonEmployability/Entrepreneurship/SkillDevelopment

Mn‘anm["Emem and Evoluting, fn&usfﬁlq'l':ﬁ&[_a._gjaﬁ;f::a’ﬁ_d'E.'I‘Ht.'::
ormic Stenarlo. Constiturional framawork for Industrial Relations -
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“siscipline Specific Elective (DSE) = H

MBA —[II Year) III Semester

- Human Resource Management (HR) Area |

MSPCTDO8: Legal Framework Governing Human Relations

ghiectives

! |zarning
e

note for
sprester—end
external
examination

Course -
Cantents:

Tapgested
Resdings

CoursesFocusonEmployability/Entrepreneurship/SkillDevelopment

_Time allowed: 3 Hrs. Maxirmum harks: 7O Minimum Pass niarks: 28
L EmEBTEEnCE and Objectives of ldbour laws ani Lheic Sotio-economic Ervisoneent. )

Understanding of the legal framework s important for the efficient decision making
relating to man management and industrial ralations. The cowrse aims to provide an
understanding, application and Interpretation. of wvarious lagour Faws and their
implicatione: fior ndustnial redations and lobowr issues, (4 Credits)

Bt thve end of the course, the students are expected to have 2 fair pnawledgpe of
legislations governing human relations.

Unit-wise questions will not be ssked. There will be X (Tweo) Sections. Section W will have

10 [Ten) cornpulsery shart answer type questions of 2 marks each. Section "B wilt have 8
{Eight} questions of 10 marks each, out of which S [five) guestions are to be gnswisred.

Lgws relaticg to industrizl Relation: incestrial Oisputes Act, 1347, The Ingstrial
Empioymant [Standing Qegers] Act, 1848 The Trade Uinions Act, 1926, °

Lawes relating to Working Conditions: 1he Factorics Act, 1928, ey :
Laws relating 1o Sociak Security: The wiarkmen’s Cormpansation Act, 1923, The Employaas’
Siate Insurance Aot 1SAEThe Empioyses’ Pravident Funds And hiscallaneous AL 1952,
Tha Peyrsent of Gratuity Ack, 1972, The Maternity Benefit Ack, 15B1.

Laws Autating to Wapes and Bonus: The Payment of Wages Act, 1935 The Rinimom
Virapes ACT, 154, The Esual Remancratian Act, 1876, The Fayrmant of Bonuws act, 1965,
Lawes rzlating to Cantrack Labous and Child Labows: The Contract Laboer (Regufation
EAbeltion) A 1570, The Child Labour [Prohibition and Regulstion) Act, 13806

Lasws relating 1o Wines: The hiiras Aci, 1932, :

1. Kapopor M0, Elernents of mercansile o F0a0, 385k Edition, Sultan Chand & Sons, Mew Delhi
pubfisheer- Sultan Chand & Sons

2. Sumudu Atapatiu (20151, Hueman
Cgportunitics, Taylor & Francis.

3. wAalik PL {1855h Handbapk of ndusorial Law, Eagtenn Eoak, Luckmow.

& Ghaiye, 0 R [1%34), Law and Procoduns of Depar
Lpclor. Easterm Boak, Lucknoe.

Rights Approachies 1o Climate Change: Chaenges and
vmental Enquiry in Private amd Public

The list of cases and speoific roferentes incleding recent articles will be anroursed in the class at
the time of ornmencoment of the, crursm,
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mmplme Spe cific Elective {DS E] Human Resource Management [H R]' Are
'MSPCTDO9: Management Training and Deve!npment

(Ohjectives

Learning
Quteomeas
Mote Tor
semester-end

external
examination

sumstwa
Readings:

MBA - (II Year) IIl Semester

ning in
The purpose of this paperis to provide an in-depth Uﬂdfﬁ“"d'“s of-the rofe o‘! training

and
the HAD, and te enable the course participants to manage the training syStems Sne.

processas, {s coacita]

ts
After the course, tha students are expected to have a pood understanding of the concepts

on training and development and apply them in practice:

Unit-wise questions will not be asked. There will be 2 {Twa} Sections. wtm{' :N 1;:'5:_: a8
10 {Ten) compulsory short answer type guestions of 2 marks each, Sectfon “B° wi rej
{Elght} questions of 10 marks sach, sut of which 5 [five] questions are to be answe

taximum Marks: 70 Mll'll_lﬂun:! fa_a__s_s._l:u'larks.

. Graig, Robert L. : ZAE]: Traindng and Develap
Hew Deth,
2. Irwin L. Goldsteln and ), Kevin Ferd [2007), Training in Organtzations, Cengage Learning, Mew
Dredhed,
3 bynton, Rolf, P and Pareek, Udsd [2031), Training for Development, Vastaar Puldlishers, Mew
Crelhil,

4, P.L Rao [2008], Training and Development Excel Beoks, New Delhi
5. Raymand A, Noe 2000, Employen Tralning and Development, MeGraw Hill,

The list of cases and specific references induding recent articles will be annosnced in the class 3t

the time of ceemmancemeant of the course,
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The objective of this

Objectives colirse is to develgh understands s R e
] their Impact on a ﬂrm.‘_ p Nt abc.nu.t Ceubin e wizﬂmmhr;d
After completion of the course, student will be able to : j
Learning L. Explore participants to various gerspiectivas and conceptsin the field of Strategic
Outcormes Management. g ;
2. Develap skils for appiying these concepts to the salution of business problems.,
3, _CI'EItE mastery, in analytical togis of strategic mgm o
Note far Unit-wise questions will nat be agked, There will be 2 {Twa) Sectians. Section A" will have
semester-end 10 {Ten) compulsary short answer type questions of 2 marks each, Section ‘8" will have 8
eaternal [Eight) questions of 10 marks sach, out of which 5 {five] questions are to be answerad,
IE;::.lin.:tlm _ Time allowed: 3 Hrs. ~ Maximum W 70 Mlinim arks: 23
Tk Al AL ki !

’ﬁnments

{ i

e oy I Papsapal 55 bt e | b
'F __—__
&
sted 1. Ansoff, H igar,
:'ﬁ-.p: Prenli;eHal m[m.,‘ implanting Strategic Management. Englewnoe Cliffs, New ferseys
. Budhiraja, 5. p
Hll, Mewe Dafh), anid Athrey, M. B, {1996, Cases in Strategic Management, Tats McGraw
3. Christense s s
RH"EMDI:-MIE.I. R ot {1987). Business Policy Cases (5th edition), Homewoad, Inios:
4. Hamel, G,

Priese o Prahlad, C. K. [1304). Competing for the Future, Harvard Business Sehool

% Chakravorty, 5 %, (1903

B. David, Fred, (1997,

1. Managerial Transformation Through Vaiues. Sage, New Deltii.
Strategic Mansgsment (Th edition). Eglewoad cliffs, New Jer- seyt

Prentice Halt Ing,

7. Drucker, Pater F. (1982).The Changing world of the Executive, Hirw Yark: Time Books.

The |_i=l of cases and specific refarences including recent articlas will be anngunced in the clags
thie time of commencament of the courss.
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From Session 202129 Onwards (CBCS Chiirse F-.tmcwre]

- knowledge, '-'“d*'mndh& capabilities and attitudes In the context of the msranmﬁlP::f
Study and research, Considerably maore irrdepth’ knowledge of the major subject/field 'of
Objectives study, including deeper insight into cuerent research. and development work.: :
i:ncmledge of mathods in the majar subjectffield of study. A-capabelity to contri 5!1“?
research and development werk.

] cmllts}
L Thei:”m“ ara able v construct and carry out Imiependent project and ramn:ﬂi
- waor
Leaming o
b Z. '::niﬂeﬂt should be able to tl_wﬂ?!;_independem thinking and write p.l'ﬂ‘jmr
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i - [ YEEI} IV Semester
Discline Specific lective (05E) — Finance (F) Area

MSPRTDOL: Management of Financial Services

The objective of this f.wrse i5 to hialp ﬂudéﬁu'.u. .

: ; various finaneial services 2nd.
their role in the financlal system.. i ﬁnm‘-“m'{i-? (4 b&&éﬂh’l'ﬂ
(earning 4 theend of this course, students will be able to e o
Dutcomes ;’ Understand the meaning and concepts of financial markets and financial system. |
e + Understand the intricacies of managing different types of financial services. b
Hote for Unit-wise questions will not be asked. There will be 2 [Two) Sections. Section ‘A" will have
semester-end 10 (Ten) compulsory short answer type grestisds of 2 marks each, Section ‘B* will kave &
external {Eight} questicns of L0 marks cach, aut of which 5 {five) questions are to be answerad.

H.?'Illﬂthbh. “mﬂ_ﬂ.lh_!wl!dlz s s ’ o

- X R.S’Imn.!.uﬂmn,sEc o Editicur, 017 ot
adlings; 2. Bhalla, VK. {15 Agril 2004], incion Fimancial System. finma) oy g
& . Anmal Publical i
3. Khan, MY {1 lanusry 2007), Indian Financial Sysiem, MUSer:' Hill mdu e D'thl
% Xapur, Doepak, Kawr, Parmiis, Subers Galll {15k, Mow, 2018), Mana £ NE“' DE'."‘
Ehact iy Eerent of Financial Séruicas:
5. daln, Kanw (1 January 205}, Ma mEnt ?
i kg of Finangia Services: Gullyhaba Publishing Hewse
The list of cases and specific refonences ingkidin arthcha:
the timp of cammencement of the caupse. e " be senounced in e ey o
AL . J . .I*J.,-I ey 1 510 od 55 e

CoursesFocusonEmployability/Entrepreneurship/SkillDevelopment

Criteria -1(1.1.3)



Highlight

Highlight

Highlight

Highlight


T grilar Rraffenas

(A ey aftfm 2009 7. 26 3 s i Sy Pafieren)

or, ReragR - 495009 (B1.)

Guru Ghasidas Vishwavidyalaya
(A Central University Fstablished by the Central Universities Act 2009 No. 25 of 2009)

Koni, Bilaspur - 495009 (C.G.)

T wWargs (UBCE Course Structure)

MEBA - (11 Year) IV Semester

; Discipline Specific Elective (D5E) - ﬁnance (F) Area
+ MSPDTDO2: International Financial Management

Obiectives The objective of this

Fourse i to give students an overall view of the International
financial systern an

d hew international corporations oparate, (4 Credits).

At the end of this course, students should be abis to:
1. Explain operations in fore & exchange markat
Learning . Describe eomplexities of managing finance of international fArm, -
Gt EH Urbdirsl..und tha regutstary framiework within which the oparations can take place,
4. Ewplzin intemational Capital Budgeting and its s5e far MNCs:
5. Bescribe currency and intrest rate rigk management.
6. Explain key elements and jisuesof iMernational Taxation.
Mote far

Unit-wise questions will not be asked, There will ha 2 [Tweo) Sections, Section *A" will have
semestar-end 10 (Ten) compitsory short answer type questions of 2 marks each, Section ‘&'

will have 8
external {Eight] questions of 10 marks #ach, out.of which 5 (five} questions are to be answered.
ﬂiml““'f‘_ﬂw Time allowed: 3 Hrs. Maximum Marks: 70 Minimum Pass ia
Course

“ Oweritw of internationzl Financial i
< Exchange rate regme, IMF and inte
“farwerd; Determination of pachang

ard Manatary systerrs Balanca of sayment, ANF and
rational iwiidity. Foreign Exchange Mazrket-Spot and -
] B rate i spotand Forward market; arsiraps, Heopng
_and Speculation in Foreign excbange market, Marker far currency dedvitivas-Futures and
-options. Lachange rate risk-messurement and man:pement of MNCs Capital burdgeting,
Interratongl Portloliz imeesimeny “Weoking  Copital Management Eﬂm‘ng' BRCs.
Imternationz| Financiai Market International snd regional Development banks; Eyre-
EuFrERCy Market, International sacuritios markets. Interest rate risk management,
Suggested L A, PG Kapshe, Sangeewvan (20 Faly 3530, mternational F..neuciai Blanagerment p._,.ij..;he.-
Readings: Meceanw Hill.
2. sharar, V{1 kanuary 2033), Inte
Privite Limited,
"3 Adrain Buckley (2000}, Essence of tntematianad Mone
4. Cheal § Eun, Bruce Aesnick |Sth Edian W021): Internathanal Financial Maragemane:
Publisher fcGraw Hill 4
5. Alang C. Shaplre, 111h Editiarm,

Contents: i

riational Financlal Management; Prentics Hal India Leasning

v Eastemn Econamy Editian;

Multinalisnal Financial Managemant, Wiley,

The Fstof cases ond specific refcronces ineluding recent articles wind

be annaunced in the dass at
the e of commencoment of tho course,
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Guru Ghasidas Vishwavidyalaya
(A Central University Bstalished by the Central Univenites Act 2009 No. 25 of 2009)

Koni, Bilaspur - 495009 (C.G.)

"HRIle RQeafdee™

T aRfm 2009 7. 26 ® sk vt 2y nafiarem)

or, ReragR - 495009 (B1.)

HILR IS FEELIL CIELUVE [LAIC = IVIdIRE g (v raca
MSPDTDO3: Sales & Distribution Management

; The purpise ! this paper s 1o dcquzint the students with the conce pl-s- which aré helpful
Objectives in developing a sound sales and distribution p.::-lr:f and in arganizing and managing: ﬁrﬂ_
foree and marketing chnme{s {4 Emd'l;s_l :

it lheenl:l of this course, stugents will abla 'tnl_-
| L. Distinguish importance of services marketing in the glabal econarmy

Leami
mtcur?es 2. Evaluate, classify, imagine and plan the successful service marketing.
3. Analyse the challenges and eppartunities before the miarketing of services and to
develop the sultable marketlng mix or plans.
Mate for Unit-wise questions will not be asked. There will be 2 {Two) Sectlons, Sectian “A° will have
semester-end 10 (Ten) compulsory short answer type guestions of 2 marks each. Section '8 will have 8
external [Eight) questions of 10 marks each, out of which 5 (five} questions are to he answered,

examination

. Time allg\}rm: 3 Hrs. mtim Marks: 70 Minimum Pa

erview of Markering
inzenned:arles 'Nholes;lmg and Retaiis ng, Jnglsha_s of dl.stnh stion, E-hanne] planmn .
urganrzatmral patiems jn martr‘l:mg channels, Marke{nng channel Pullcles and | |
|ssw_~s. Assessing perlermance of Marketing cHanm:I o

Supgested 1 Tamnx Panda , Sunil Shadew. :
|1 August 20
Readings: University Fress. st 2033, Saler Distribaion ME““E"D“H* Cafard
L. Krighna Havaldas, Vasant Cavale 425 Mareh 2
11y, st e
MoGraw Hill Education, } Sales & Disbition Maregure,
3. Panda Tapan {2012}, Sabes & Distriburtion Manapement, OUP indig
4. Richard R. Still, & dward W, Cundiff {26 huly 2017
s ), Bales & Distribution

5. Pangali Venugeps [01-Oict-2008), Sabes & Distribution Manapemant, SAGE Wi
[+ |¢'|g

Management, Pisarsan

Iredia.
The st of cases and spesilic references including receat

artlcles wil t
the timee of commensoment of the courso M anneuted in the clags at

IPajr 63 0f 5% ; ! Wit
i | ; vy A
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Guru Ghasidas Vishwavidyalaya
(A Central University Fstablished by the Central Universities Act 2009 No. 25 of 2009)

Koni, Bilaspur - 495009 (C.G.)

T6 gRila Reafienera

(st e aftfam 2000 . 26 3 siri vt a fiefirerem)

1, R - 495009 (871.)

T M M 4L UNWAGS {LBUS Course Struetirg)

MBA - (I Year) IV Semester

Discipline Specific Elective (DSE) - Marketing () Area
MSPDTD0O4: Marketing of Services

Dbjéctives The chjective of tis coursa Is 1o develop insight ito emerging trands In the sanvice sector in'a develaping
ecanory and tackle issises kwalved in the maragement of services on national bask. {4 Credits).
At the end of this course, students will able to: :
L. Ewplain the significanse of services marketing in the global economy and the deeper
aspects of successful services marketing also found challenges and opportunfties in
Learning servicas marketing, i
Qutcomes 2. - Understand and explain the nature and scope of services rarketing and present about this
in a professional and engaging raner. :
3. Undarstand the expectations of customers and know how to translate this knowledge into
Banuine vahue for customers., ; 3

Mot for Unit-wise questions will not be asked. There will be 2 {Twel Sections. Section "a" will hava
semester-end 10 (Ten) compulsary short answer type questions of 2 marks each. Section B will have B
external (Eight}) questions of 10 marks each, aut of which 5 {five] questions are to be answered,
examination Time allowed; 3 Hrs, o Maximurm Marksy 70

" Cotrse

' Calirs Foundation |
Contents: -

Economy. Nature ]
And Grawth; Ingian Scene Fulating T
Servize Classification; Seriew Product Dg
Quality Izzue and Quality Models., Gap Moda! of Sorvice Quality, Fucus On Consunmier-
Consurmer Behaviolr in Servics, Customer. Expectation OF Sasvices, Consumer Sereeption
OF Senics; Undérstanding Custemer Regquirement ~ Listening To Customer Through
Research, Building Custamer Relaticnship, Service Racovery: Aligning Gesvice Design And
Sandard-Serdico Innovation Ang Oesign, _‘Custcma: Defined Service Standard, Physical
Evitience And Tne Zervices cape; Advealising, Branding And Pockagrer OF Services.
Fecovery Management snd Kelationship harketing. ek
Management And Relationship Marketing: Gelvering  And Perfarming  Servizes.
Emnpfoyess Aale In Sarvice Dalivery, Custemars Bole In Service Dalivery, Delivering Service
Through :nterme_diarie.@ And Eloctronic’ Channels, Managing Dermand And Capacity;
fanaging Service Promises Integrated Servize Marketing Comrunications, Pricing of

. Lorvices; Sesvice Andd The Bottem Lase- Financiad And Economic Impact Uf Servica,

Sugzested T Rargondkas (January SRS WarEoting of Services, MoGrsw HEll, Hew Delhi

Readings: &, Wirtz Jochen, Lovelack Christapher, Chatterjee Jayanta {11 July 2017}, Marketing of Servces,

Pearson Eduwcation,

3. Gupta Garima (lasted edition), Marketing of Services, New Century Publications,

4. Lovelock Chatterjee {1 Janwary 2011} Marketing of Services, Pearsan Education lndia.

5. Christopher H. Lovelock, lochen Wirtz {2010-00-19), ru'.nrkvzl;i:]g al Sereioes, PubBsher

Frentice Hall PTA.
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MBA - (IX Year] I\T Semestﬁr

D,“iplme 5peaf|r.: Elective {HSE} Human Resuurce Management [I-(ﬂ] Are

MSPDTDDS Human Resource Planning & Develupmenl
. The objective of this paper is to develop a conceptual as well a5 a practical ”"“::ﬁc:::;::;.g.

Objectives ol’ Human Resource Blanning, Deployment and Davelopment in organisations

At the end of the course the learner is expected to.

o 1 Analyse the theunr and concepts of human rescurce planning gnd Development
Learing 7. Idantify the evolution of HEP throughout the organization.
Qutcames 3. Relate and apply models and methods used in farecasting. |

L&, Describe the applications of 3 Human Rescurces Information System. - | 7

" Unit-wise gquestions will not be asked. Thers will be I {Two) Sections. Section A7 will have
Mot it 4 10 {Ten) compulsory short answer type questions of 2 marks each, Sectlon ‘B will have &
::;::;T = {Eight) questions af 10 marks each, out of which 5 {five) guestions are to be answered,
examination i yrn Pass Marks: 23

arya i1 July IDIEI Humam RE'SDUF{Ei PIl:ITId'ﬂI‘u{ & ne'n!l:-pment E:m:el Emks

Anttac
Theissur-
P.C. Trigsathl {1 Januzry 2013), Human Rescurces Planning & Development, Sultan Chand and

Sons, Delhi
3, Taparsoy Deb (1 December 2008), Hurman Resouroes Piamm‘q & Developrent, Ane Boaks,

New Delhl,
Arun- Sekhri {1 October 2013), Human Resources Planning & Dewelopreent, Himalaya

Publizhing House, Bengatury, Karnztaka,
nabey, L., and Salama, G. (I935) Steategic Human Rescurce Management. Oaford,

Blackwell, LK.

The:list ef cases and specific references incleding recent artiches will Le announced in the ‘dlass at
the tine of commensament of the course,
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MBA - [II Yeer] IV Semester

Objecti The ehhm.nre-ol this paper Is to prepare students as mgen]utlerl-'ai change faclmrﬁri

£ using the knovdedge anﬁtechnque;ofhehaMWurarsmnu ; oo Credfts] |
Learning ~ - After the course, the students are axpacted to have a good khowlédge and mchnlques ef !
Qutcomes . thraughout the organizationz! chﬂes and intervention strategies. |
Wotefor  Unit-wise questions will nat be askeel, Thare will be 2 {Two) Sections. Section A’ will have
semester-end 10 (Ten) compulsary shom answer type questions of 2 marks each. Section B will have 8
external {Eight) questions of 10-marks each, out of which 5 [five) questions are to be snswened,

L. Buchika Gupta (1 January inw
Beadings: Publizhers, Meida, :
2. Mukherjee {1 January 2015}, Organizational Change and Pevelapment, Pearson Edication
Insdia, New Delhi
3. Gareth {2017), Deganizatisnal Theary, Design anit Change, Pearson, Mew Do,

4. Thomas G. Cumemings {5 November 2015}, Crganization De
oot o velopment and Change, Cenapges

% B R Singh {Latest Edition), Manag of Organi:
Lt New Dalhi,

Organizationsl Change and kntervention Hrategies, Lakshi

ienal Changa, Anmal Publications Byt

The st of cases and specific references |

nr.ludmg recent artiches will bie announced
the time of comwmsencement of the coursa b dass ot

i
. (A i
! f )  Pape $50f5% = i ! .H J

LTATHLAE AL . fai T
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